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Height: 78"(198cm) 
Height with Light 
Box Folded: 55’(140cm) 
Width: 27"(69cm) 
Depth: 52"(132cm) 
Weight: 282 Ibs.(128kg) 
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WMS BUYS ALADDIN’S — In late October, WMS 
Industries (owner of Williams/Bally-Midway) an- 
nounced a pending $25 million-plus deal to ‘“‘pur- 
chase substantially all the assets of Bally’s Aladdin’s 
Castle Inc., an operator of approximately 275 amuse- 
ment game arcades and family entertainment cen- 
ters’’ across the country. WMS will also assume 
certain liabilities. Arcade experts said WMS is pick- 
ing up the chain at fair market value, yet it’s pennies 
on the dollar compared to the last time the chain was 
sold in 1989. Top arcade experts told RePlay that 
quite a few of the sites “‘could use refurbishing and 
new equipment,’ and that owners had been seeking 
a buyer for months. Three other ‘‘suitors’’ were said 
to have been at least somewhat interested. 

Originally owned by Bally Corp., the Aladdin’s 
chain at its peak (around 1983) boasted 450 arcades. 
By 1989, it was down to 315 arcades when an in- 
vestor group purchased it for some $80 million. Major 
partners in that group included Security Pacific Bank 
and the Wesray Capital Corp., headed by former 
U.S. Treasury Secretary Dick Simon. Aladdin’s loca- 
tion numbers have continued dropping over the years 
as arcades were closed or leases expired. Wesray 
had earlier sold its Bally’s Six Flags amusement 
park chain to Time-Warner. 


COPYBOARD RAIDS took place in Taiwan during 
May and July of this year, after Capcom USA com- 
plained about firms dealing in allegedly counterfeit 
boards. In September, attorneys for Capcom said 
seven firms faced investigation by local prosecutors 
and that “‘if indicted, they will face criminal trial.’’ 
Taiwanese firms under investigation were: Fun Tech 
Co. Ltd.; Soong Hwa; Amusement Machine Technol- 
ogy Co. (A.M.T.); Cherry Amusement Trading Co.; 
Max Focus; Spacy Electronic Co.; and Yang Cheng 
Electronic Co. Of the seven, only Max Focus replied 
to RePlay’s faxed questions. Their GM Tony Lhu flat- 
ly denied allegations of criminal wrongdoing. He said 
the firm deals only in original PCBs from Japan and 
always will. ““The law court has investigated. No in- 
dictment has been issued...[If any indictment 
comes down], our company will plead innocent,’’ Lhu 
asserted on Oct. 24. 


JUKEBOX LICENSES — The Jukebox Licensing 
Office is wrapping up its count of licensed jukeboxes 


for the 1992 year. Depending on how many boxes 
were licensed, fees to cover music royalties could go 
down again in 1993, said JLO’s Melonie Krisza. 
How’s the fight going to clamp down on unlicensed 
jukeboxes? JLO got 670 leads (or complaints) about 
unlicensed boxes in 1992. ‘‘We do need complete 
and accurate mailing addresses!’’ Melonie stressed. 
You can report unlicensed boxes to JLO at 800/955- 
5853. If cited addresses do not appear on the rolls of 
licensed locations, JLO mails licensing materials 
to reported offenders, and forwards complaints to 
ASCAP, SESAC and BMI. 

Fromthere, each ofthe rights societies has its own 
way of handling the issue. ASCAP’s Bill Lee said field 
investigators from 26 ASCAP district offices look into 
complaints on anon-commission basis. ASCAP usual- 
ly has about 1,000 non-compliance cases in litigation 
at any given time, he said; this includes both back- 
ground music and jukeboxes. One non-complying 
Kansas City operator was jailed for not giving ajudge 
his location list, Lee said. He added that no additional 
licenses are being contemplated for jukebox “‘teaser 
play” or attract mode play every 30 minutes or so; only 
non-stop free play has been targeted as ‘‘another 
form of background music”’ in one Texas chain. 


HI-TECH — The ‘‘First Cities’’ project will wire up 
to eight cities for interactive TV/multimedia computer 
service starting in 1994. Interactive games are part 
of the plan. Partners in First Cities include Apple 
Computer, Kodak, Bellcore, Kaleida Labs, North 
American Philips and Corning. . . The FCC may soon 
approve acommercial scheme for CD-quality digital 
radio broadcasting to credit card-sized satellite re- 
ceivers. Service would start in 1996, including ‘‘pay 
per listen” formats. ..Much more info on hi-tech 
developments (and coin-op responses) inside. 


AND FINALLY — The one and only Brian Duke has 
exited Capcom USA. No firm plans set, though he in- 
tends to stay in the industry. . .AAMA programs co- 
ordinator Liz Powell is exiting the trade for a post at 
another association. . .Contrary to recent notice in 
RePlay, both Belam and Mondial International are 
authorized distributors for Data East Pinball in Cen- 
tral and South America, plus the Caribbean. Data 
East uses local customers to handle its video line. 
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best upright videos 


MODEL/MANUFACTURER RATING DIST. 


best video software 


MODEL/MANUFACTURER 


RATING DIST. 


® 1 MORTAL KOMBAT (Williams) (3) 9.67 = 71%] m 1 WORLD HEROES [S] (SNK) (3) 8.91 67% 
m 2 ST. FIGHTER II: C.E.+ (Capcom) (7) 9.36 100% m 2 ART OF FIGHTING (S] (SNK) (1) 8.82 59% 
m 3 LETHAL ENFORCERS (Konami) (1) 9.26 28% 3 STREET FIGHTER II [H] (Capcom)(20) 8.39 88% 
4 TERMINATOR 2 (Midway) (12) 8.14 67%] @& 4 AERO FIGHTERS [V] (McO’River) (5) 7.52 41% 
5 SUNSET RIDERS+ (Konami) (13) 7.43. = 52% | ® 5 UNDERCOVER COPS [H] (Irem) (2) 7.29 6% 
6 TURBO OUT RUN+ (Sega) (30) 7.35 44% 6 WRESTLEFEST [H] (Technos) (14) 7.16 71% 
7 STEEL GUNNER+ (Namco) (15) 7.20 18%] ™® 7 STEEL GUNNER 2 [R] (Namco) (6) 7.05 19% 
8 DOUBLE AXLE (Taito) (13) 7.11 40% 8 RAIDEN [V] (Fabtek) (27) 7.02 40% 
9 S.C.I. (Taito) (26) 7.06 30%] ™® 9 KINGOF MONSTERS 2 [S] (SNK) (5) 6.97 34% 
® 10 SUPER HIGH IMPACT (Midway) (11) 6.93 51% ™® 10 ATOMIC PUNK 2 [H] (Irem) (2) 6.88 7% 
* indoates Gamo wes aso produced inceure tom ee | 11 VARTH [V] (Romstar) (3) 6.78 8% 
12 TOTAL CARNAGE [H] (Midway) (7) 6.65 28% 
best deluxe videos ® 13 FATAL FURY [S] (SNK) (10) 6.60 69% 
(sitdowns, cockpits, arcade attractions) 14 CLUTCH HITTER [H] (Sega) (17) 6.60 36% 
j 0 
pdb erirecttiramicabemictalse —_ os anes Gt i ane (10) mn on 
m 2 SUZUKA 8 HOURS (Namco) (1) 9.11 8% | : 
» 3 STADIUM CROSS (Sega) (1) 5A 904 17 VENDETTA [H] (Konami) (10) 6.50 ” 
‘aL ernie 8H ye arte eet 
sp icehmeinies ida Agha, Bee 20 BASEBALL STARS 2 [S] (SNK) (7) 6.38 46% 
6 STEEL TALONS (Atari) (14) 8.23 29% ) | : | 
. [H] horizontal [V] vertical [S] system [R] retrofit 
m 7 X-MEN+ x (Konami) (7) 8.11 66% | 
@ 8 GRAND PRIX STAR (Jaleco) (2) 8.11 + 8% | top pinballs 
9 HARD DRIVIN’ x (Atari) (44) 8.05 34% ADDAMS FAMILY (Midway) (8) om 
m 10 MAD DOG+ (Betson/ALG) (15) 7.92 12% 


, 
2 FISH TALES (Williams) (1) 8.94 

3 LETHAL WEAPON 3 (Data East) (4) 8.66. 
4 CUE BALL WIZARD (Gott./Prem.) (1) 8.60 

5 TERMINATOR 2 (Williams) (16) 8.31 
6 
7 
8 
9 


* indicates game was produced in upright form 


best new videos 


m® 1 IREM SKINS [H] (Irem) 8.00 GETAWAY (Williams) (7) 8.04 
BLACK ROSE (Midway) (2) 7.96 
FUN HOUSE (Williams) (23) r.d2 
HOOK (Data East) (8) 7.63 


| ® 10 SUPER MARIO BROS. (Gott./Prem.) (6)7.54 


™® available brand new at certain distributors; number following brand shows months on chart including this one. 
RATING: Operators were mailed ‘‘ballot sheets”’ listing games in active operation in U.S. locations and game centers and asked to ‘‘rate’’ 
the earning performance of each on the ‘71 to 10’’ measure: 10 for ‘‘power-house earnings, "’ 9 for ‘‘excellent,’’ 8 for ‘‘very good 
game,’’ 7 for ‘‘good game, ’’6 for ‘‘decent game,’’ 5 for ‘‘just average, ’’ 4 for ‘below average, ’’ etc. The written votes were tal- 

lied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 
DIST.: The percentage of the surveyed arcade and street location operators who have the item on location. No upright videos rated 
by less than 10% of these operators appear on the Upright Videos chart, but promising new items appear under Best New Videos. 
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. MAY THE‘FORCE BE WITH YOU! 


Exciting all new action handle allows you to raise 
wn ) | an Ss ) and lower the Death Star. Action taken to never 
R2-D2 that jumps up and down as his head <f. ro before dizzying heights. 
rotates left and right for supercharged droid fea- : 
tures. As the action builds, R2 gets more excited 
for high scoring supercharged fun. 


Join the Rebel Alliance for death defying action 
in your quest to destroy the Empire's ultimate 
weapon, the evil Death Star. Make the universe 
safe again while collecting tri-ball and double 
jackpots as you and Luke Skywalker save the day. 


Featuring 
Quality 
Equipped with a coin door that is ready when cyst 
you are for dollar bills. Our test show you can 


bine from 
dramatically increase collections in all locations. 
; a COIN 
Validators available from your distributor. CONTROLS 
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Our cover photo depicts (from left) 
NSM-America’s national sales topper 
George Haydocy, president Rus Strahan 
and sales & marketing VP John Margold. 
They're shown with the firm’s new CD 
jukebox, the ‘Performer Classic’ which is 
a smaller, economy version of their ‘Per- 
former Grand.’ The ‘Classic’ offers “ESV” 
technology — a capability for program- 
ming your jukebox to turn certain fea- 
tures on and off automatically, any time 
of day, any day of the year. The bottom 
line, says NSM, is more earnings for oper- 
ators. Inside, NSM talks about its grow- 
ing sales and future-technology orienta- 
tion. The company says CD technology 
is sure to change sometime, and when 
it does, they're ready to change with it. 


RePlay Magazine, November 1992, Vol. XVIII, No. 2. 
RePlay is published monthly by RePlay Publishing, 
Inc., P.O. Box 2550, Woodland Hills, CA91365. Sub- 
scription rates (all mailed by First Class Mail): United 
States: U.S.$60.00; Canada and Mexico: U.S.$80.00 
per year (Canadian currency: $100.00). All other for- 
eign countries $200.00 per year (Air Mail), $75.00 
Steamer Mail (Surface). Please address subscription 
applications to RePlay, P.O. Box 2550, Woodland 
Hills, CA 91365. Copyright 1992 under the Uni- 
versal Copyright Convention. All rights reserved. 


MOA had a real winner in its 1992 Expo. Great 

attendance, great product, great location. Hey, 
AMOA even got country music superstar Garth Brooks 
on stage, live in person! Giving the Merit Award to Rowe’s 
Jerry Gordon was an inspired choice. Did this superb 
Expo have any drawbacks? Well, some critics had tough 
reviews for the location, the product, and (behind the 
scenes) the politics. Let’s look at each in turn. 


L ocation: if you were an operator who attended Expo 
on a relaxed, take-your-time schedule, you probably 
enjoyed the sprawling network of buildings at Nashville’s 
Opryland Convention Center complex. But the site wasn’t 
a pure pleasure for some busy tradesters (distributors, 
factory reps, etc.) who had to rush from one appointment 
to another. Sometimes they had trouble finding the right 
suite (or even the right building). ‘‘Why don’t they hold 
this thing in a Chicago hi-rise, where it belongs?” 
grumped one dealer. AMOA’s new president Craig Johnson 
provided the unassailable answer: ‘‘We’ve outgrown 
that. We’ve moved from a hotel-based show to a conven- 
tion center-based show.”’ 


Product top-quality goods were shown. Even certain 
high prices caused barely a murmur, because folks 
think they’ll earn it back and more. But like the JAMMA 
show in August, AMOA’s Expo seemed light on street- 
oriented video to some. “‘I feel sorry for street operators,”’ 
said one arcade owner. ‘‘This show seems strongly tar- 
geted to arcades.” Well, the trend toward larger machines 
is clear, but we noticed some good kits and standard 
uprights, too. ‘“Enough”’ is a relative term, but in today’s 
softer market, AMOA had “‘enough”’ street videos. 


Paiitics: top tradesters discussed new kinds of com- 
petition and interaction (hi-tech; Japanese route 
involvement; a possible new magazine). All agreed on 
the value of protecting the existing three-tier market 
chain. The problem? Some of the discussion seemed 
marred by evasiveness and lack of frank communication. 
This industry is too small to keep secrets very long. 
Since information is going to come out anyway, doesn’t it 
build more trust to release it freely, and early? Let’s 
hope the trade goes beyond occasional, uncomfortable 
admissions. ..to determined, habitual openness. There’s 
little to lose and much to gain. 


— Marcus Webb 
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Give your players 


tear, Virtua Racing. Anything less is just a game. 


‘There’s never been anything like SEGA’s new Virtua Racing. 
‘The revolutionary, high-speed, interactive polygon technology delivers incredibly 
realistic graphics—on a unique 36-inch, high-definition, wide screen monitor. 
Players choose from three challenging race courses. And view the non-stop 
action from four dramatic perspectives. They even move side-to-side as they 
take hairpin curves at breathtaking speeds. 
It’s a whole new level of realism that’s sure to accelerate your profits fast. 
Plus, it’s available as a deluxe, two-in-one cabinet and upright model. And 
~ all models are linkable for head-to-head competition, up to eight player stations. 
So contact SEGA today. Because anything less than Virtua Racing...is just a game. 


neEOtun 


SEGA Enterprises, Inc. (USA) ¢ 2149 Paragon Drive ¢ San Jose CA, 95131 © ‘Telephone: (408) 435-0201 ¢ FAX: (408) 435-0294 
SEGA and Virtua Racing are trademarks of SEGA Enterprises, Ltd. 
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SPECIAL ARTICLES 


AMOA EXPO ’92 


Excellent attendance, good product 
and country music highlighted the 
Nashville show. We start with with a 
show overview, then continue with an 
extended rundown of new products, 
industry politics, AMOA awards, con- 
vention parties, etc. Tons of color 
pictures, too. Section beginspg. 28 


OPEN HOUSE CIRCUIT 


Good crowds were reported and or- 
ders were written at distributor open 
house parties after the AMOA show. 
Coverage starts with an Alaska oper- 
ator meeting and dealer expo, then 
looks at more open houses from the 
Pacific to the Atlantic..... pg. 119 


LOUISIANA POKER 


We checked back with AMA Distribu- 
tors’ prexy Bob Nims, an architect of 
the legal video poker market in the 
Bayou State. Bob says installation of 
street-based machines is picking up 
a bitand money is starting to come in 
for street operators....... 


HI-TECH: THREAT & RESPONSE 


We have four related features on hi- 
tech this month. Frank Seninsky’s 
column previews coming industry 
standards for modems, data down- 
loads and uplinks. Next, our story 
“Return of the Coin Snatchers”’ sur- 
veys many recent developments in in- 
teractive entertainment. A third story 
reports on hi-tech’s impact and pro- 
gress in the coin-op world. Finally, an 
interview with Florida operator Mike 
Dodson tells how Lawson Music uses 
computers & modems on its route. 
Section begins.......... 


REGULAR FEATURES 


AMOA MUSIC CHART........ 22 
BIG. TIGRE) «ccc eveediee wes 146 
BUYERS’ BULLETIN, ..«...: 191 
OOVER STORY vc: sescdaes 147. . 
DATEBOOK 2:0 ia eke ec cdne ds 188 
PRANK. TALKs ces e inte aad 152 
GAAPEVING «icons cow e ewan 186 
INTERNATIONAL NEWS..... 181 
JAPANESE CHART......... 171 
LEGAL QUESTIONS........ 142 
NEWS DIGEST... .....055<++<: 13 
NEW PRODUCTS 6 i cc ce vans 183 
ON YOUR MARK. «22.2 20080% 26 
TECHNICAL TIPS........... 173 
TOURNAMENT NEWS....... 176 
VITAL TITLES. 22s. eo adew ees 
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[z- not win many popular- 
ity contests with what I’m 
about to say, but I’ll feel better 
saying it. First, RePlay will not 
accept ads on unauthorized 
speed-up kits for Street Fight- 
er II Champ. I looked at both 
sides of this thing and have 
got to side with the copyright 
holder, who has exclusive 
rights to grant or deny permis- 
sion to anyone who wants to 
alter the original game performance. I’ve heard the opera- 
tor’s argument that “it’s my game and I can do anything I 
want toit.”’ In actual fact, you can’t. A video game is a work 
of art under copyright law. Changing gameplay without ap- 
proval is like a theater owner hacking the ending off a film 
and splicing on one more to his liking. Besides, Midway’s 
legal precedent in the Arctic/Galaxian speed-up case clearly 
sides with the copyright owner. 


Gecnal I want to come out of the closet on exactly what 
I think about the AAMA right now, particularly about 
its idea to publish a competitive trade magazine, a “‘version’”’ 
of which would go directly to locations. Why did some of their 
members so passionately want to go into competition with 
RePlay, PlayMeter and Vending Times? Their oft-stated rea- 
son was to stimulate the prosperity of the industry, or a var- 
iety of dilutes of that thought. Behind the scenes was some 
resentment against ads in the back of our book (they ought 
to see the ones we throw away) and the charts in the front. 
A more likely reason was to make money. 


f the industry didn’t have good enough trade magazines, 

I'd say go for it. But we have three that do their job. Okay, 
we don’t solicit subscriptions from store owners, but I for 
one don’t mind losing that business. Neither does AMOA 
mind us losing that business. Our industry’s market system 
ain’t broke, so why ‘‘fix it’? Yeah, why? Well, the AAMA 
board narrowly defeated the magazine motion during their 
Expo board meeting (but a ‘‘sample”’ of some sort is still 
being toyed with anyway). 


have been one of AAMA’s most visible boosters since the 

day Joe Robbins founded it. I also know a lot of what goes 
on behind the scenes, and ask them to direct their talents 
to some worthier causes than magazines — like figuring out 
where distributors fit into their future; like alerting us a bit 
more about the ‘‘fiberoptic’’ drama; and like policing one of 
its own members who’s futzing with the market chain. I’m 
still a booster, but my pom-poms are on the seat for a while. 
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Other important features 


e Tamper-proof meter. 


the-table. 
° Rich, cherrywood finish and chrome accents. 
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e New leg leveler system fo 
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* Sophisticated infrared ball detection system e 
eMusic enhancement —s| ! 
¢ Self diagnostic trouble shooting system 
: | ‘ 

¢ Double cash box : 
¢ Easy to assemble = 9 , 

¢ Ticket redemption a : ® 
z 

OPTIONS DIMENSIONS . 
a \ 
¢ Dollar bill acceptor eHeight -92" ;: 1 
¢ Sports card dispenser eWidth -81" . 
eLength -10'0" ' 
U.S.A ‘ 
De D: Toll Free: 1-800-463-6639 Canada 

125 Royal Woods Court 1165, Boul. Leb f . 
Tucker, GA, 30084 Fax: 1-418-622-0802 Québec (Québec) G2K 2C9 
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AMOA EXPO ’92 ENJOYS SEAT | ATTENDANCE, FINE PRODUCT 


AMOA Expo ’92 drew ex- 
cellent attendance that 
jammed the aisles of the 
exhibit hall (early esti- 
mates: around 8,000 peo- 
ple). The sold-out hall fea- 
tured some 202 companies 
in around 758 booths... 
not quite as high as 1991, 
but still quite good. Loca- 
tion and product generally 
got very positive reviews. 
Held Oct. 1-3 at the 
Opryland Hotel & Conven- 
tion Center (Nashville, 
Tenn.), Expo debuted high- 
quality videos, pins and 
redemption, along with 
some new jukes and inter- 
esting music developments. 
AMOA members voted 


Konami's dedicated two- 
player video gun game 
Lethal Enforcers as ‘‘best 


A 


ConTrRois 
pf Menasarsvese Or b145 yeomic Coarrens 


new product” shown at Ex- 
po. Operators noted the 
global trend toward large 


videos has arrived here, as 
well. Rowe’s Jerry Gordon 
was honored with the AMOA 
Merit Award during the 
annual awards banquet. 
Backstage politics buzzed 
over the issue of Japanese 
manufacturers owning 
street routes in the USA; a 
possible AAMA magazine; 
and industry response to 
hi-tech. AMOA swore in 
new officers and directors 
at Expo; Utah operator Craig 
Johnson will serve as AMOA 
president for 1992-3. We 
cover all this, and much 
more, in our special AMOA 
Expo Report starting on 
page 28. 


HEATING UP: JAPANESE INVOLVEMENT IN U.S. STREET ROUTES 


The subject of Japanese 
manufacturer involvement 
in U.S. street operations is 
moving closer to open de- 
bate and discussion in the 
coin machine industry. At 
AMOA Expo ’92, then-pres- 
ident of AMOA Gene Urso 
warned AAMA leaders 
‘more in sorrow than in 
anger’ that if the subject is 
not addressed, openly and 
honestly, ‘‘it could turn into 
a much bigger conflict than 
we ever had over paral- 
lels.”’ Urso readily con- 
cedes that the mere owner- 
ship of street routes by Jap- 
anese interests, or various 
types of Japanese partner- 
ship with street operators, 
are perfectly legal and eth- 
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ical. However, other ques- 
tions remain. Repeated, off- 
the-record denials have not 
abated trade suspicion that 
plentiful, early supplies of 
hot games are going to af- 
filiated street routes while 
regular operators and even 
top authorized dealers can- 
not get sufficient product. 
If so, some American oper- 
ators and distributors, as 
well as leading Japanese 
factory people not involved 
in U.S. routes, are pointed- 
ly wondering if anti-trust 
or restraint of trade issues 
could be involved. 


U.S. operators and U.S. 
staff at Japanese subsidi- 
aries who are involved in 
joint-venture U.S. route 


operations, have both told 
RePlay they would like to 
discuss the matter for print, 
but are not free to do so. 
This very silence, however, 
fuels the trade’s growing 
concern. Latest develop- 
ment: West Coast opera- 
tors and distributors are 
worried about a well-known 
Japanese manufacturer/kit 
agent who has reportedly 
begun searching to buy 
U.S. routes out West. Or, 
this factory/agent would 
like to begin joint-venture 
operations, where equip- 
ment is supplied at no cost 
to the operator. Either way, 
the plan — as described by 
reliable sources — would 
eventually lead to a delib- 
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erate bypass of distribu- 
tors. Taken in concert with 
JAMMA’s recent criticism 
of ‘‘excessive”’ distributor 
influence in AAMA, this 
development has raised 
new levels of trade concern 
over the whole issue of fair 
competition and preserving 
the existing market chain. 
Gene Urso is not the only 
tradester who is tired of 
waiting for the issue to be 
addressed quietly. Other 
very important members of 
the industry have signalled 
they may be near to ‘‘tak- 
ing the issue public”’ in the 
coming weeks and months. 
Watch for further develop- 
ments. 
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NEWS DIGEST 


MORTAL KOMBAT KITS DUE 


{ 
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There have been rumors 
about Mortal Kombat con- 
version kits coming this 
week or that week. The of- 
ficial word from Williams’ 
Joe Dillon is that they’re 
going to hit the market in 
January. Shown at right 
during an AMOA Expo 


dealer party, Dillon frankly 
admitted that business on 
dedicated versions of the 
hit have been going too 
good to turn them over to 
kits any sooner. So, hold-out 
operators take note: there’s 
still a long time between 
now and “‘K Day.” 


CAPCOM’S S.F. // TURBO 
KIT MAY ARRIVE EARLY DEC. 


Capcom USA’s general 
counsel Ian Rose has is- 
sued ‘“‘cease and desist’’ 
fax letters to companies 
selling ‘‘speed-up kits’’ for 
its Street Fighter II Cham- 
pion Edition video game. 
Meantime, the company it- 
self has been working hard 
to bring its own Turbo En- 
hancement kit to market 
for the same game, no later 
than early December. Rose 
told RePlay that Capcom 
intended to produce such 
an enhancement before 
they even learned outsiders 
had accomplished the feat 
independently and without 
Capcom’s OK. The autho- 
rized Capcom kit will be 
sold through Capcom distrib- 
utors, Rose said (not through 
Romstar, as was considered). 


When asked if he intended 
filing civil suit against any- 
one who refused to comply 
with the “‘cease and desist”’ 
demand, Rose said he has 
specific instructions from 
his superiors to do exactly 
that. ‘‘We have put the dis- 
tributors of unauthorized 
and infringing kits on no- 
tice. Some have told us they 
would stop. Others have ig- 
nored us,”’ he advised. 
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Rose revealed he has his 
‘‘marching orders’’ to use 
the courts if competitive 
speed-up kitters don’t back 
off and said the only rea- 
son he hadn’t done so by 
this writing was ‘“‘because 
we didn’t want to appear 
heavy-handed to the indus- 
try.’’ This was probably in 
response to some of the ill- 
will Midway earned, years 
back, when it fought speed- 
up cases on Galaxian, etc. 
The Capcom attorney said 
he knows of “‘three of four”’ 
companies that have mar- 
keted SF/CE enhancement 
kits ‘‘and there are prob- 
ably as many more we 
haven’t heard of, yet.’’ Rose 
also said Capcom sympa- 
thizes with operators who’ve 
been making money with 
these kits, but asks them to 
understand the position of 
the copyright owners and 
authors of this game. ‘‘We 
simply don’t want the inte- 
grity of the program ruined 
and we certainly haven’t 
given anyone the right to 
insert chips into our inven- 
tion and change play. Our 
own Turbo kit will do a 
very good, long-term job of 
enhancing action and col- 
lections. And it’s legal!’’ 


ROWE WINS ‘MOST PLAYED’ 
JUKEBOX AWARD AGAIN; 


ARE ha” 
nt pa > > 


The Rowe/AMi LaserStar 
CD jukebox has won the 
AMOA ‘“‘most played juke- 
box’’ award for the third 
year in a row. The honor 
was presented at the AMOA 
awards banquet during Ex- 
po ’92 in Nashville. It will 
hang in Rowe’s Grand Ra- 
pids factory next to many 
other industry awards. 
‘‘Since the inception of the 
LaserStar jukebox, there 
have been five votes for 
‘the best’ and ‘most played’ 
and Rowe has won them all,”’ 
the firm noted proudly. 
Rowe Senior VP Joel Fried- 
man voiced Rowe’s deep 
thanks for the honor, but 


CITES ADVANCED TECHNOLOGY 


said the company ‘‘does not 
take its leadership role for 
granted. R&D is non-stop 
and many of the advanced 
features designed into the 
LaserStar will become 
even more important to the 
operator in the years to 
come. It is our commitment 
to the music operator to do 
the best we can. Rowe, mu- 
sic operators and Rowe dis- 
tributors are a team, work- 
ing together now and for 
the long run.”’ Seen here 
with the much-honored pho- 
nograph are (at right) Joel 
and his wife Marilyn; that’s 
Ohio operator Jim Hayes at 
left. Congratulations! 


KRAMER 8-LINE REDEMPTION 
GAME: LEGAL STATUS PENDING 


Earlier issues of RePlay in- 
cluded stories that the 
Fruits & Bells 8-line re- 
demption game from Kra- 
mer Mfg. Co. is ‘‘approved’ 
for Iowa. Some readers 
have requested clarifica- 
tion. On investigation, we 
found the game may (or 
may not) be OK’d in the fu- 
ture, but right now its legal 
status is going back and 
forth. The Iowa Dept. of In- 
spections & Appeals issued 
a declaratory ruling on 
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Sept. 17 that the game was 
‘‘a gambling device. . .not 
an amusement device.”’ 
However, the ruling itself 
said key elements of the 
game were ‘‘not in con- 
flict’’ with the relevant 
law. Kramer immediately 
filed for an appeal, which 
is pending. Meantime, they 
got a sort of “‘hold’’ put on 
the declaratory ruling. In a 
future issue, we'll let you 
know the final outcome of 
this legal tennis match. 
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THE FUTURE IS NOW: 


Simplify operations, reduce accounting headaches and maximize profits...all with the industry's 
most-advanced and lowest priced magnetic card validator and acceptor system: 


SYSTEM cUCToM F HT] from SHAK? IMAG » 


No cash! 5257E!5/)L 1) provides the 
ultimate in location security and eliminates 
costly machine break-ins! 


SYSTEM SLL) opens all international 
markets to you (including Latin America) 

by enabling you to use any currency! 

No longer be restricted on machine operation 
SUSTEM aT TD) gives you up-to-the- by the difficulties of currency exchange! 
minute bookkeeping which can be linked 


by computer and ef SUSTER BOLD 
modem for the ib mS ey makes redemption 
ultimate in machine | easy by eliminating 
tracking! , ‘es / costly coin doors, bill 

/ |! validators and ticket 
SYSTEM. SULT / dispensers. The system 


keeps track of ‘‘coins’’ to 


makes it easy to 
y ' play, and also points won! 


set up promotions 
such as special game 


pricing during certain SYSTEM GOLD 's 
hours or tie-ins with other applications are endless... 
stores! video games, redemption, 


networking, VLTs, gambling - 
machines, public transportation... 


The best feature of all? You get the most advanced magnetic cash card system at 
half the cost of other systems on the market! 


CASH IN ON THE FUTURE WITH SHARP IMAGE'S 


=UCTEM PII 


bs a STE 


Manufactured by: Feature Electronics 


“'The Payment System of the Future!’’ 


NHAKD IMAGE: 


9615 Canoga Ave. « Chatsworth, CA 91311 * phone: (818) 341-8000 © fax: (818) 341-8144 


Members of the Half Cen- 
tury Club gathered for 
their semi-annual buffet 
lunch during Expo. Once 
again, a bit of confusion 
reigned about the time and 
place of the event (it’s be- 
come a tradition for some 
industry deans to wander 
around the hotel a bit, be- 
fore finding home base). 
Once assembled, the shar- 
ing of memories was pure 
gold as one after another 
reminisced about his early 
days in the trade. Prexy 
Steve Kordek advised that 
scheduled speaker Si Redd 
couldn’t attend, being un- 
der the weather, but Bri- 
tain’s Marty Bromley 
provided a great stand-in. 
Operating some 58 years 
now, Marty (a founder of 
Sega) now concentrates his 
activities in Europe, where 
he also manufactures and 
distributes. Always on the 
climb, he recently opened 


NEWS DIGEST 


GRAY HAIR, COLIN Mcrae HALF CENTURY CLUB MEETS 


yet another arcade — a 
25,000-sq.-ft. center in Lon- 
don’s Piccadilly. His daugh- 
ter Lauran, as readers 
know, is the owner of 
Bromley, Inc. and is suc- 
cessful in her own right. 
Joining Marty as speaker, 
HCC founder Al Rodstein 
also waxed nostalgic, re- 
called how he started off in 


MISSOURI COIN-OP 
DISTRIBUTORS 


proudly announces 


EXCLUSIVE DISTRIBUTION 


Call now for 
delivery on the hit 
A.G. Soccer-Ball 


We also feature a 
full line parts & 
service department 


MISSOURI COIN-OP DISTRIBUTORS 
218 N. Main St. @ Slater, MO 65349 


1-800-552-KITS ¢ 816/529-2555 


All major credit cards accepted! | 
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1934 placing 35 Rock-Ola 
pingames in an arcade, all 
set on nickel play. The 
(used) games cost Al $7 


Inside this issue, we name 
names and give details on 
the latest hi-tech threats to 
coin-op. In America’s 
boardrooms, famous com- 
puter, entertainment and 
telecommunications firms 
are putting together joint 
ventures to deliver interac- 
tive entertainment to U.S. 
homes. We tell you who the 
major players and possible 


partners are. On the street, 


these corporate giants are 
entering the ‘‘test market”’ 
phase with single-city and 
multi-city interactive TV 
systems across the USA. 
We tell you who’s behind 
each major test and where 
it’s sited. Video games and 
music on demand are not 
part of the programming 
..yet. But this is expected 
to follow in two or three 
years, as digital compres- 
sion (for audio and video 
alike) continues making big 
strides. Meantime, Con- 
gress and the FCC are con- 
tinuing to re-regulate here 
and de-regulate there, all 
pushing toward more con- 
sumer services and more 
hi-tech competition. Our 
story inside covers com- 
pression advances and reg- 
ulatory changes, too. 
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each! When play looked 
soft, Al dropped the vend 
to a penny and it worked. 
“In July and August that 
year, we collected over a 
million pennies,”’ he re- 
called. He cautioned, how- 
ever, that the opposite is 
the trick today. ‘““We’ve got 
to get off quarter play,’’ he 
declared to nods. 


From left, the HCC mem- 
bers of the above “‘class of 
1992” standing are: Lou 
Bruno, Marty Bromley, 
Steve Kordek, Al Rodstein, 
Herb Perkins, Bert Betti, 
Russ Mawdsley & Joel Klei- 
man. Seated from left: Stan 
Harris, Sol Lipkin, C.W. 
Hardwick, Don Patsky and 


‘Phil Kass. 


RETURN OF THE COIN SNATCHERS: 
LATEST HI-TECH NEWS 


Coin-op’s response to the 
growing hi-tech threat was 
a major topic at Expo ’92. 
During the Nashville show, 
AMOA lobbied Congress to 
restrict telco competition. 
AMOA talked turkey on hi- 
tech with Japanese and 
U.S. factory heads. Finally, 
AMOA mulled over coin- 
op’s strategic response 
during their board of direc- 
tors meeting. We cover all 
these developments in a se- 
cond story. Hi-tech cover- 
age continues with our in- 
terview of Florida operator 
Mike Dodson, who tells 
how modems and compu- 
ters are used on the Law- 
son Music route. Finally, 
Standardization Committee 
topper Frank Seninsky 
previews how that group is 
paving the way for industry- 
wide modem use, on all 
types of equipment. Our 
special hi-tech section begins 
on page 155. 
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THE (F,.. HOCKEY GAME FOR ALL SEAsons! 


TRADE IN YOUR OLD 
CHEXX FOR 10 MORE 
YEARS OF SOLID 
EARNINGS!!! 


NOW In Its 10TH SEASON 


Height: 


Length: 
Width: 
Weight: 


SPECIFICATIONS 


Uncrated Crated 


51" Cabinet: 37"x21"x54" 
52" Base:  36"x36"x34" 
ST i Weight: 140 Ibs. 
125 lbs. 
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Simply 
Kiddie Rides 


MADE IN U.S.A. 


BETTER because you won't find a better built, more reliable kiddie ride. 


SIMPLE because we build them with the operator in mind. 


To start with, we combine the coin 
mechanism, $500 cash box, timer, audio 
system, player participation, and attractive 
features into the only complete kiddie ride 
control on the market today. Customized 
messages available — ‘Welcome To,’’ 
“Pizza Hut’’. Adaptable voltage and coin. 


[ th ' “ 


Quiet operation, lubricated 
for life, fitted with casters, 
electronic sounds, at- 
tractive features, and 
player participation — fea- 
tures you'd find on much 
more expensive rides (all 
characters interchangeable 
within their series). 


VW 


Our newest money 
maker, Kiddie Ride Bulk 
Vender, is completely 
interchangeable (coin 
and capsules). 
MR. VEND builds bet- 
ter equipment because 
we're not only manu- 
facturers we're operators. 
$0 if it’s not easy to oper- 
ate and extremely profit- 
able, we don’t make it! 


Mr.fend. 


SE HABLA 
ESPANOL 


9601 Owensmouth Ave. #2 
Chatsworth, CA 91311 


(800) 877-VEND 
(818) 718-6061 FAX (818) 718-0712 
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As the distributor open 
house stories begin to come 
in, we get the feeling that 
the national operator mood 
is upbeat (or, in the words 
of one tradester, “‘less ner- 


’ vous’’). One outstanding 


new item shown around the 
country was Sega’s Virtua 
Racing. Sort of like a Mer- 
cedes Benz, it combines top 
quality with a high price. 


Better) prac SHOWS SCORE SALES 


Seen here during Betson 
Pacific’s post-AMOA event 
(L.A., Oct. 16) are company 
sales exec John Lotz and 
Sega prexy Tom Petit as 
they enjoy showing the dri- 
ver to operator Jim Beniak 
(Pacific Coast Amusement). 
Betson also hosted show- 
ings in SFO and Phoenix; 
orders were written! 


NSM HINTS AT CD REVOLUTION 


At AMOA Expo ’92, trade- 
sters heard a lot of talk 
about (and even saw one or 
two demo’s of) the on-going 
‘hi-tech revolution’’ in mul- 
timedia, computer data 
transfer, digital compres- 
sion, etc. In response, NSM- 
America President Rus 
Strahan is positioning his 
company as “‘ready to 
adapt”’ to future changes. 
‘‘None of us really knows 
exactly where CD technology 
is going,’ Rus told RePlay. 
‘‘NSM designed the current 
generation of jukebox prod- 
uct for adaptability, so 
operators won't be anti- 
quated by change. That’s 
not to say NSM has every 
possibility covered and 
that, no matter what, oper- 
ators are protected against 
advancing technology if 
they buy an NSM box. But 
it is to say the likelihood of 
certain kinds of changes is 
high. ..and NSM has taken 
them into account in de- 
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signing current product.”’ 
He added: “‘I believe we'll 
see some changes in digital 
technology that are very bit 
as dramatic as the change 
from vinyl to CDs was. . 
only there will be far more 
changes, and they’ll come 
far quicker.’’ In our Cover 
Story, inside, Strahan spe- 
culates on what new music 
media might arise, and ex- 
plains how NSM could re- 
act. You can agree or dis- 
agree, but no doubt this 
type of positioning is a 
shrewd ‘‘chess move”’ in 
the competition for jukebox 
market share. Read more in 
our Cover Story on page 147. 
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THE EVOLUTION OF 
GREATNESS. 


One of the greatest video games of all time has become even 
greater! Capcom’s TURBO STREET FIGHTER II CHAMPION EDITION 
enhancement kit offers irresistible new features to pack in even 
more players: 


X Faster action! 

X Intensified game play - all characters are more balanced. 

X New secrets! Look for new abilities in Chun Li, Dhalsim, 
Ken/Ryu, Barlog, and many others. 


This is the only authorized factory enhancement kit available. a Capcom USA, Inc. 
Scott Blvd., Santa Clara, California 95054 
see your local Capcom distributor today! (408) 727-0400 Fax (408) 496-5720 


© 1992 CAPCOM USA, Inc. 


Attention, all you people 
who called Nolan Bushnell 
an impossible dreamer 
when he predicted the im- 
minent arrival of large- 
scale ‘‘adventure illusion’”’ 
attractions! You may now 
eat a generous helping of 
crow. Virtual reality (VR) 
games are about to “‘boldly 
go where no man has gone 
before’’ — into shopping 
malls around the U.S., fea- 
turing licensed Star Trek 
characters, sets and ad- 
ventures. Brandon Tarti- 
koff, chairman of Para- 
mount Pictures, and An- 
drew Newman, chairman 
of Edison Brothers, made 
the announcement in late 
September. VR software 
will probably come from 
Spectrum HoloByte, Inc. 
(Anaheim, Calif.). Of course, 
the ‘‘Star Trek’’ franchise 
is a perfect fit for hi-tech 
pay-for-play entertainment, 
thanks to a sci-fi theme and 
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NEWS DIGEST 


EDISON BROS. TO OPEN ‘STAR TREK’ VIRTUAL REALITY CENTERS 
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Ws 2 


in 
] 
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millions of ardent fans 
worldwide. ‘‘‘Star Trek’ 
has always been synony- 
mous with the ultimate in 


technology,’ said Tartikoff. 


‘“‘Our agreement with Edi- 


ON US- 


SCAN COIN 


@ Portable coin counters 
@ Heavy duty coin counters 


@ Coin sorters 


@ Money scales 
@ Currency counters 


@ Scan Tube coin wrappers 


Call Us Toll Free 
1-800-336-3311 
for more information. 


SCAN COIN, INC. 


21550 Beaumeade Circle, Ashburn, VA 22011 
1-800-336-3311 ¢ Fax 1-703-729-8606 
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son Bros. will, for the first 
time, allow ‘Star Trek’ fans 
to actually board the USS 
Enterprise and experience 
the excitement and adven- 
ture of the 24th century to- 
day.”’ Edison said the first 
‘Star Trek’ center will open 
in 1993. Centers will in- 


clude virtual reality cen- 
ters and simulation attrac- 
tions, and will recreate the 
Bridge, Transporter Room, 
Engineering, etc. as well as 
include restaurants and 
merchandise areas. Play- 
ers will be able to portray 
various characters from 
‘Star Trek: the New Gener- 
ation’ and choose from dif- 
ferent game scenarios. Edi- 
son chief Andy Newman 
called the venture ‘‘the ul- 
timate in experiential re- 
tailing. ..We’re proud to 
be associated with one of 
the entertainment indus- 
try’s premier properties of 
all time.’’ Edison’s mall en- 
tertainment division bought 
a large national arcade 
chain from Sega a couple 
of years back and is the ex- 
clusive U.S. representative 
for the British Virtuality 
VR system. This “‘bold”’ 
move is right in line with 
the St. Louis firm’s ambi- 
tious coin-op plans and ex- 
perience. 


ONE “DYNAMO” TO ANOTHER: 
SOL LIPKIN JOINS TEXAS a 


Sol Lipkin, a 60-plus year 
veteran of the amusement 
business and one of the in- 
dustry’s most beloved peo- 
ple, has joined Dynamo 
Corp. as its shuffleboard 
sales manager. Having 
once worked for both Na- 
tional and American Shuf- 
fleboard since at least the 
1950s, Sol’s name is almost 
synonymous with the long- 
board sport. Dynamo ad- 
mits they’re lucky to have 
him on staff. ‘“‘We’ve been 
trying to get Sol over here 
for years,’ said Dynamo 
sales topper Mark Struhs. 
‘‘This gentleman has so 
many contacts with so ma- 
ny shuffleboard people on 
all levels of the business, it 
staggers you. Already our 
business has perked up 
with the sales and contacts 
he’s brought.”’ Lipkin 
makes his office at home in 
Union, N.J. where he can 
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bs reached at 908/686-8480. 
Lipkin is shown above at 
Dynamo’s booth at Expo, 
with his friend Eddie Adlum. 
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AMOA Jukebox Top 30 


FOR MONTH ENDING SEPTEMBER 1992 


t- | t& | COMPILED FOR THE AMUSEMENT & MUSIC OPERATORS ASSOCIATION'S 
n& | & | JUKEBOX PROMOTION COMMITTEE 
=s (SS | me ARTIST 


SONGWRITER(S) LABEL/DISTRIBUTING LABEL 


xx No. lx 
, | ACHY BREAKY HEART 
D. VON TRESS (BMI) 


BILLY RAY CYRUS 
MERCURY 866522-7 


Palo FRIENDS IN LOW PLACES GARTH BROOKS 
2 D. BLACKWELL, E.B. LEE (BMI/ASCAP) CAPITOL 44647 
Pa | 3. SHAMELESS GARTH BROOKS 
3 B. JOEL (BMI) CAPITOL 44800 
rie WHAT SHE’S DOING NOW GARTH BROOKS 
be) P. ALGER, G. BROOKS (ASCAP) LIBERTY 57733 
bats BOHEMIAN RHAPSODY QUEEN 
5 F. MERCURY (ASCAP/PRS) HOLLYWOOD 7-64794 

LL BE THERE MARIAH CAREY 

17 H. DAVIS, B. GORDY, W. HUTCH B. WEST (ASCAP/BMI) COLUMBIA 38-74330 

JUMP KRIS KROSS 

7 6 J. MAULDIN (ASCAP) COLUMBIA 38-74197 
BABY GOT BACK SIR MIX-A-LOT 

19 SIR MIX-A-LOT (BMI) DEF AMERICA 7-18947 


RODEO 
L. BASTAIN (BMI) 


9 7 
igi ees NOVEMBER RAIN 
ROSE (ASCAP) 
UNDER THE BRIDGE 
10 | A KIEDIS, M. BALZARY (BMI) 


THE THUNDER ROLLS 


GARTH BROOKS 
CAPITOL44771 


GUNS N’ ROSES 
GEFFEN S7-19067 


RED HOT CHILI PEPPERS 
WARNER 7-18978 


GARTH BROOKS 


T. SHAPIRO, C. WATERS (ASCAP) LIBERTY 57768 
DAMN, | WISH | WAS YOUR LOVER 


SOPHIE B. HAWKINS 
O | S.B. HAWKINS (ASCAP) 


COLUMBIA 38-74164 


12 8 | P. ALGER, G. BROOKS (ASCAP) CAPITOL 44727 

PAPA LOVED MAMA GARTH BROOKS 

15 | Kk. WILLIAMS, G. BROOKS (ASCAP) LIBERTY 57734 

STRAIGHT TEQUILA NIGHT JOHN ANDERSON 

14 12 | Kk. ROBBINS, D. HUPP (ASCAP) BNA 62140 

EVERYTHING ABOUT YOU UGLY KID JOE 

13 | kB. EICHSTADT, W. W. CRANE IV (ASCAP) MERCURY 866632-7 

LET’S GET ROCKED DEF LEPPARD 

14 | P.COLLEN, J. ELLIOT, R. LANGE, R. SAVAGE (ASCAP) MERCURY 866568-7 

BOOT SCOOTIN BOOGIE BROOKS & DUNN 

17 22 | R. DUNN (BMI) ARISTA 12440-7 

| FEEL LUCKY MARY CHAPIN CARPENTER 

18 — | M.C.CARPENTER, D. SCHLITZ (ASCAP) COLUMBIA 38-74345 

pw] oo TWO OF A KIND GARTH BROOKS 

B. BOYD, W. D. HAYNES, D. ROBBINS (ASCAP) CAPITAL 44701 

NEON MOON BROOKS & DUNN 

18 | R. DUNN (BMI) ARISTA 12388 

| CAN’T DANCE GENESIS 

11 T. BANKS, P. COLLINS, M. RUTHERFORD (ASCAP) ATLANTIC 7-87532 

fe | — LIFE IS A HIGHWAY TOM COCHRANE 

T. COCHRANE (ASCAP) CAPITOL 57780 

as | a5 MY NEXT BROKEN HEART BROOKS & DUNN 

25 | D. COOK, R. DUNN, K. BROOKS (ASCAP/BMI) ARISTA 12337 

| 6 OLD TIME ROCK & ROLL BOB SEGER 

16 | TE. JONES, G. H. JACKSON (BMI) CAPITOL 57797 

me | ee IF YOUR HEART AIN‘T BUSY TONIGHT TANYA TUCKER 

EE 

nS MIDNIGHT IN MONTGOMERY ALAN JACKSON 
27 A. JACKSON, D. SAMPSON (ASCAP) ARISTA 12418-7 
PLEASE DON’T GO BOYZ || MEN 
28 — | N. MORRIS (BMI) MOTOWN 2162 
HOTEL CALIFORNIA EAGLES 
29 23 | D. FELDER, D. HENLEY, G. FREY (ASCAP) COLL 45085 
THE RIVER GARTH BROOKS 


V. SHAW, G. T. BROOKS (ASCAP) LIBERTY 57765 


NATIONAL SAMPLING BY RECORD SOURCE INTERNATIONAL (RSI) BASED ON BOTH 
45 RPM AND CD POPULARITY. 


© 1992 AMOA 
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NEWS DIGEST 


DISTRIBUTOR NEWS: 
NEW PEOPLE, NETWORK ADD-ONS 


Premier Technology has 
expanded its North Ameri- 
can distributor network. 
The eight new dealers and 
their territories are: Audio 
Visual Amusements for 
Missouri; Canadian Coin 
Machine for Western Can- 
ada; Entertainment Sales 
for Eastern Tennessee and 
Northern Georgia; Green 
Games/Memphis for Ten- 
nessee and Mississippi; 
Green Games/Myrtle Beach 
for North and South Caroli- 
na; Mondial/Philadelphia 
for Maryland and Wash- 
ington, D.C.; R.H. Belam for 
New York City and Long Is- 
land; and T.O.P. Distribut- 
ing for Upstate New York 

. .. Dave Gabrielli is back 
at Hanson Distributing, as 
their music & games sales 
manager. He worked in 
sales there from 1980 to 
88 before a stint at Lieber- 
man Music/Viking Vending 
... Also at Hanson, 13-year 
company vet Tammy Wat- 
son has been promoted 
from parts department 
manager to music & games 
sales. ..Gene Lipkin’s new 
sales, distribution & 
property licensing outfit 
World Game, Inc. has 
signed an exclusive inter- 
national sales representa- 
tion deal with Lazer-Tron 
Corp., the California re- 
demption game factory. 
World Game will be the 
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DAVE GABRIELLI 


TAMMY WATSON 


master international sales 
agent for all Lazer-Tron 
products. Many top coin-op 
firms do over half their 
sales overseas, said Gene; 
his goal is to help emerging 
companies follow suit. ..In 
Australia and New Zealand, 
the Australian Pinball Co. 
is the only authorized deal- 
er to market and service 
games from Alvin G. & Co. 
The Aussie firm is run by 
Peter and David Yun- 
hanns. Congrats to all! 


AMOA NAMES NEW MEMBERS 


TO BOARD OF DIRECTORS 


Besides swearing in its 
new officer team, AMOA 
also elected 10 new direc- 
tors to its board, each for a 
three-year term. They are: 
Alan Chambers (Chambers 
Music, Ogden, Utah); How- 
ard Cole (Cole Vending, 
Weaverville, N.C.); Terry 
Davis (TD Rowe Corp., 
Houston, Texas); Phil Ben- 
son (Montana Music Ren- 
tals, Missoula, Mont.); 
Louis Manolios (P-N-L Vend- 
ing, Pittsburgh, Pa.); Bill 


Miller (WGM Amusements, 
Kissimmee, Fla.); David 
Ptacek (Bird Music & Vend- 
ing, Manhattan, Kan.); Tony 
Storino (Majestic Amuse- 
ment, Asbury Park, N.].); 
Chris Warren (Capital Mu- 
sic, Helena, Mont.); and 
Lee Wesson (Peachtree 
Music & Amusements, 
Keyser, W.Va.). Elected to 
fill a two-year vacancy was 
Phil Elum (Elum Music Co., 
Massillon, Ohio). 
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That 11-year industry vet, 
Jolly Backer, has been pro- 
moted to national sales 
manager for arcade and 
amusement products at 
Capcom USA. He’ll direct 
all North American Sales 
and distribution activities 

. .Kristen Montgomery 
has been promoted to West 
coast sales manager at Da- 
ta East USA. Congrats toa 
savvy lady!...Drew Man- 
iscalco is back on his home 
stomping ground, New Jer- 
sey, as East coast rep for 
Data East. News of the ap- 
pointment came out just be- 
fore the AMOA Show. 
Drew’s prior post was with 
Irem America; before that 
he was with Fabtek. . . Paul 
Wiederaenders is the new 
Eastern regional sales 
manager for Irem America. 
His sales record includes 
past posts at Capcom and 
Leprechaun... Also, Irem 
has named Matt Davison 
(former Nintendo product 
manager) as its Western 
regional sales rep. He’s a 
very knowledgeable guy... 
At Namco-America, 16-year 
industry vet Kiyohiko Suzu- 
ki has been promoted to in- 
ternational sales manager. 
He’ll be responsible for all 
sales in Mexico, Latin Ameri- 
ca and Australia. ..A new 
hire named David Swofford 
takes over Kiyo’s prior post 
as Namco-America’s west- 
ern regional sales rep, do- 
ing sales in the western 
USA and Canada. David’s 
got a marketing BA from 
Texas Tech and several 
years’ experience in insur- 
ance and wholesale cloth- 
ing. . .28-year industry vet 
Joe Gilbert is the new sales 
manager for Jaleco USA. 
His resume includes past 
stints with Atlantic N.Y., 
Seeburg, National Vendors, 
Belam, Rowe, Nintendo, and 
Williams; he held progres- 
sively more responsible 
posts with these firms. 
Most recently Joe was exec 
VP at T.O.P. Distributing 

. Jeff Weitzer is the new 
director of marketing at 
WMS Gaming (a division of 
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NEWS DIGEST 


FACTORY APPOINTMENTS: NEW FACES IN NEW PLACES 


JOLLY BACKER 


KIVOHIKO SUZUKI 
Williams/Bally-Midway). 
Coming from a prior stint 
at NEC Technologies’ home 
vidgame division, Jeff will 
develop VLT marketing 
plans, sales strategies, 
oversee market & product 
research, earnings evalua- 
tion and ad/sales promos 
for WMS...Also at WMS 
Gaming are two new sales 
reps. Ken Howatt brings 
extensive casino experi- 
ence including a post with 
IGT; Mark Wiedermer 
earlier worked for instant 
ticket vending machine 
manufacturers like Ameri- 
can Games... Lovable 
Chuck Arnold is the new 
regional sales manager at 
Wurlitzer. He’s fresh from 
his successful Nintendo 
sales stint. . . Pat Talmadge 
has been promoted to GM 
at Skee-Ball. He'll be re- 
sponsible for day to day 


DREW MANISCALCO 


DAVID SWOFFORT 


operations and will help 
prexy Joe Sladek with stra- 
tegic planning... Also at 
Skee-Ball, Irv Abbot is now 
assistant to the president. 
He’ll be responsible for 
new product development, 
R&D, inventory & quality 
control, etc. ...Mars Elec- 
tronics International (mak- 
er and marketer of elec- 


Wa MARS 

LA ELECTRONICS 
tronic payment systems 
worldwide) also has a new 
‘‘face”’ for the whole firm. 
It’s not a person, but a 
snazzy new logo. Mars says 
it will help the company 
present a consistent world- 
wide identity. . . Shuja Haque 
is the new chief engineer 


at Digital Disc of America. 
He held the same post at 


November 1992 


INTERNATIONAL 


JOE GILBERT 


CHUCK ARNOLD 


Rock-Ola for about 20 
years and now will design 
DDA’s electronics and cab- 
inets (they currently make 
a full jukebox called the 
Cheetah featuring twin 
Philips CD mechs). Congra- 
tulations to all! 
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HOFFMAN & HOFFMAN 
EVERY TIME! 


« Custom Tokens shipped in 
ten days 


« Minimum custom order is 
1000 Tokens 


« Lowest prices in the country 
« Highest quality 


« Youcan buy the best Tokens 
for less. Check our prices 
and see 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 


800-227-5813 


IN CA 800-227-5814 


“Quality is our family tradition” 
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On Your Mar 


by Marcus Webb 


Last summer, Steven Bochco 
(producer of ‘‘L.A. Law’’ and “Hill 
Street Blues’’) asked NBC if he could 
put R-rated sex and violence on his 
10 PM broadcast TV shows. ‘‘l can’t 
compete for ratings with cable TV, 
unless | can use the Same weapons 
they do,’’ Bochco reportedly said. 
NBC first said yes, then backed down. 
Last month, NBC reversed itself 
again. The network let Mariel 
Hemingway do a nude scene on 
Bochco’s ‘Civil Wars.’ The episode 
pulled one million extra viewers, 
proving Bochco’s point. 


Bochco’s story relates to several 
recent coin-op developments. 
Around the trade, people are looking 
at sex and violence in our products 
and wondering where to draw the 
line. A while ago, we received an 
operator complaint about a flyer 
from a major one-stop. The flyer 
showed a nude model in an ad for 
‘X-rated country music.’’ More 
recently, during AMOA Expo ’92 a 
video manufacturer said many people 
complained about a new level of 
violence in video games. 


The Bochco story sheds light on 
this coin-op dilemma. It reminds us 
that entertainment producers are 
motivated by money; they make 
what sells. As one social observer 
lamented, ‘‘In America these days, 
almost any act of questionable 
morality can be defended with the 
excuse, ‘I did it for the money. 
After that, only the most tiresome 
moralists will continue to object.’ ’ 
The bottom line has also become the 
“morality line.”’ 


Bochco’s experience also reminds 
us that enough of the public likes 
sex and violence to make it profit- 
able. This is quite relevant to coin-op. 
For example, think of the many 
‘nice’ video games which failed to 
earn quarters or to move out of 
distributor showrooms in recent years, 
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despite clever programming and 
excellent production. 

Bochco’s story makes a third 
point: American standards about 
acceptable levels of sex and violence 
are getting ‘‘broader.’’ Personally 
| think some of the most violent or 
erotic films of the last 25 years, 
were also some of the most artistic. 
Fine, as long as it’s restricted to 
grownups. However, |’m disturbed 
by the escalation of mindless violence 
and cruelty, even in restricted- 
access media. Why is this considered 
entertaining? Why is our society 
So angry? 

Like other forms of entertainment, 
coin-op lives with a competitive 
dynamic that inevitably coarsens public 
tastes and standards so that children 
and young people are exposed to 
more and more sex and violence, 
with no choice and no parental con- 
trol. It works like this: the more 
extreme the sex and violence in 
restricted-access media, the more it 
is ratcheted up in public-access 
media. As Steven Bochco would say: 
‘Hey, Mariel Hemingway in the 
nude is tame, compared to what's 
on cable TV.”’ 

Our industry goes through this 
same process. Video game factory 
people say: ‘‘Hey, our video games 
are tame, compared to what’s in the 
movies.’’ Steven Bochco and game 
factories who make this argument, 
are both right. 

Unfortunately. 
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— Digitized graphics give a stunning sense of reality 
— Amazing Zoom effect that brings the player close to all the action 
— New 32-bit PC board system enhances high-tech graphics 


Get ready to strap on the battle gear with 
Taito's new blockbuster, “Ring Rage”! 
Players will be lining up to get their shot at 
this title. This new battlerama has six 
different characters, each decked out with 
their own colorful costumes and personal 
fighting styles, ready to get down and rumble. 
Like a true champion, this game stands 
upright and invites challengers up to two or 
four players at a time. The hard-hitting action 
and stunning digitized graphics will surely 


TAITO AMERICA CORPORATION 


S 
390 Holbrook Drive 
Wheeling, IL 60090 
Telephone (708) 520-9280 
Fax (708) 520-1309 


entice numerous challengers. With six life- 
like characters to choose from and a featured 
tag team to tangle with, “Ring Rage” will 
keep ‘em comin’ back for more. 

Battles in the ring, crazy cage matches, 
warehouse wars, and junkyard brawls are all 
just part of the madness that takes place ina 
State of rage. Special power moves and play- 
by-play announcers will cause ultimate 
hysteria. So, be prepared, because these big 
bruisers are worth their weight in gold! 


© 1992 TAITO AMERICA CORPORATION 
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Nashville 
Hoedown! 


country-mMusic capital hosts AMOA Expo 92; 
sreat site, products & attendance make it a major hit! 


ountry music superstar 
Johnny Cash once joked 
that anybody could 
write a good country-western song. 
Explained Cash: “‘Just be sure to use 
the phrases ‘cup of coffee,’ ‘got out 
of jail yesterday’ and ‘lonesome rail- 
road tracks’.”’ 

In the same vein, it would be easy 
to write a country ballad about 
AMOA Expo ’92. Just use the phra- 
ses “‘ideal location,”’ “‘great atten- 
dance,’ and “‘outstanding new prod- 
ucts.’’ Add some dueling banjos, to 
suggest a bit of backstage political 
wrangling. Then, finish up big with 
some gospel-music ‘‘amens,’’ tosym- 
bolize good sales and orders. In 
other words, Expo ’92 was a boot- 
stomping, banjo-picking, ten-gallon 
cowboy hat hit! 

Sponsored by AMOA (the Amuse- 
ment & Music Operators of Ameri- 
ca), the show took place Oct. 1-3 in 
Nashville, Tenn., America’s country 
music capital. The green and pleas- 
ant city fit the coin machine indus- 
trytoa‘‘T’’.. .just like AMOA past 
president (and Tennessee native) 
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John Estridge always said it would. 
John had lobbied for years to take 
Expo to Nashville and the huge suc- 
cess of this show proved him right. 


HITS OF THE SHOW 


Nashville debuted a wagon-load 
of fine new equipment. AMOA mem- 
bers voted Konami’s dedicated two- 
player video gun game Lethal En- 
forcers as ‘“‘best new product” 
shown at Expo. The exhibit floor 
also buzzed with pleasure over su- 
perb video titles like Sega’s ultra- 
sophisticated dedicated driver Vir- 
tua Racing, Irem’s golf-themed kit 
The Irem Skins Game, SNK’s system 
update The Art of Fighting, and Fab- 
tek’s new kit Heated Barrel. Also in 
the video arena, Capcom offered its 
own Turbo enhancement kit for 
Street Fighter II Champion Edition 
(by the way, shipments of the PCB it- 
self will automatically include this 
upgrade from now on). 

Redemption and pins were also 
outstanding categories. Operators 
repeatedly told us how much they 
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liked Taito’s whacker-style video 
Monkey Mole Panic, Skee Ball’s Tic 
Tac Toe anda host of others. Smart 
bowed an exciting line of redemp- 
tion games themed around McDon- 
alds restaurant characters; and 
Kaneko had the funniest redemption 
game of them all in Egg-O-Matic, 
featuring a mechanical chicken lay- 
ing dozens of “‘eggs”’ (the player had 
to skillfully transfer them into a 
dozen-egg carton). New pinballs 
from all three factories won fine 
marks, including Williams’ Fish 
Tales, Data East’s Star Wars and 
Premier’s Cue Ball Wizard. 

In the realm of staple equipment, 
new model jukeboxes from NSM, 
Seeburg, Rock-Ola and Wurlitzer 
kept the music field lively. Of course 
there were fine phonographs from 
Rowe-AMi and Pioneer Laser Enter- 
tainment. Darts, table games and 
novelties all had their share of up- 
grades to offer. Video lottery equip- 
ment was a presence, but less over- 
whelming than in some previous 
years. Anda “‘new”’ staple product 
appeared: Capcom’s Polaroid In- 
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Atarians Linda Benzler, Mary Fujihara and Jim 
Newlander with Space Lords. Linda, by the way, is 
a newlywed as of Oct. 11... ‘‘Coin’’-gratulations! 
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Coastal’s Lenny Dean and Harry Levy show off the 
firm’s new Bank Roll. \t’s a redemption piece, of 
course, featuring rolldown action with a video screen. 
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ae 
Bally's Dr. Who was a surprise pinball on the show- 
floor. . .the firm’s Bill Pfutzenreuter was the design- 
er of this machine based on the popular sci-fi doc. 


SNK’s Susan Jarocki and John Barone with their high- 
earning VeoeGeo World Heroes game (it’s ranked No. 
1 on the RePlay Players’ Choice chart the last 2 mos). 
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Capcom's Bowlingo bowler was a big attraction at 
their exhibit (in addition to vids and the photo booth). 


Here a young man in a wheelchair enjoys the fun. 
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Data East’s Paul Jacobs and Kristen Montgomery with 
the firm’s DragonGun video. This game has dragon- 
shaped guns, neat play and will be shipping mid-Nov. 
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Namco’s Tom Siemieniec gives RePlay Editor Mar- 
cus Webb the scoop on new products. Among the 
releases, Final Lap 3 and Fighter & Attacker. 
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Romstar’s Rene Lopez pushes Gear Grinderz (bare- 
ly uncrated in this photo), a fun three-player truck race 
game featuring a ticket dispenser. It ships Nov. 7. 
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stant Memories is a hi-tech photo 
booth which updates a coin-op clas- 


"OPERATOR RESPONSE 


Operator response to the new 
product was good, but varied. 
“Wow, there sure are a lot of great 
big video games!”’ many said. Some 
large operators from California and 
Minnesota added: “‘That’s the way 
the industry is going and maybe we 
should go that way, too. After all, 
these big simulators can stay on lo- 
cation, earning well, for five years.”’ 

Smaller operators also gave a 
nod to the new generation of large 
video simulators, then quickly ad- 
ded: ‘“Thank heavens for pinball, 
music and redemption.’’ Of course, 
distributor sales and cash box earn- 
ings will confirm the true direction 
of industry trends over the next few 
months. 

For a more definitive look at new 
machines from Expo ’92, please see 
the product review which follows 
this story. Specific titles are also co- 
vered in various features through- 
out this issue. 


HEADCOUNT & LOCATION 


As stated, Expo ’92 enjoyed fine 
attendance. Early estimates put 
the headcount of visitors at nearly 
8,000. The sold-out exhibit floor fea- 
tured some 202 companies in around 
758 booths. ..not quite as high as 
1991, but still very impressive. (Es- 
pecially so, when you recall ma- 
ny exhibitors wanted more space, 
and one major firm — Nintendo — 
dropped out.) Outgoing AMOA pres- 
ident Gene Urso said attendance at 
the awards banquet “topped all 
previous records”’ with 1,250 guests 
(in fact, this was the first time it ever 
went over 1,000). 

Showgoers loved the sprawling 
Opryland complex. Big, beautiful, 
classy, and comfortable, Opryland 
combined down-home Southern 
charm with big-city service and fa- 
cilities. True, a handful of addition- 
al exhibits were put in a side room 
...and, overflow visitors had to 
stay in other hotels. But these minor 
inconveniences are the ‘golden 
problems”’ that come with success. 
‘““‘We’ve grown from a hotel-based 
show to a convention center-based 
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Santa’s Research Shows 
It’s Hard To Hang On To Our Toys 


We've put together a selection of plush toys for Christmas Please ask one of our account representatives to 


that’s so good you'll have trouble keeping them in send you a Christmas catalog. 1-800-562-5266 
your machines and on your shelves. Of course, the cost 


is low enough for you to handle. And the craftsmanship Pla “-B Pla 

would make Santa proud. As always we have plenty of y y y 
little helpers to give you the great service we’re known TOYS & NOVELTIES 

for. So call us while we still have product on our shelves. —_4310 Tejasco, San Antonio, TX 78218 FAX (512) 824-6565 


PlayeByePlay is a division of T.M.I., Inc. Visit us at the I.A.A.P.A. Show in booths 1001-1012. 
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Data East’s Paul Jacobs, Joe Kaminkow and John 
Borg with C3P0 of Star Wars fame. The pin was a hit! 
By the way, that’s the real movie costume. Neat! 
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Valley had a good show with their AMOA award-win- 
ning pool tables, as well as darts. Pictured: Gary Con- 
nelly, Bill Nemgar, Scott Schroeder and Dave Krystal. 


Exidy/Bullseye Marketing’s Virginia Kauffman and Bob 
Baker talk with a showgoer about the terrific lineup 
of redemption equipment on display at their booth. 


lrem’s Matt Davison, Paul Wiederaenders and Steve 
Blattspieler with their Skins Game, golf kit. It’s ship- 


ping now and offers an array of challenging greens. 
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Rowe’s folks were real proud of the AMOA award they 
won for their CD-100A phonograph. Here are a few 
Rowe-ers showing it off at their booth in Nashville. 
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NSM’s Rus Strahan and AMOA past-prexy Jack (Melo- 
Tone) Kerner with Performer Classic. It’s fully-auto- 


mated with new software for the built-in computer. 


Alvin Gottlieb waves in front of the crowd at his Alvin 
G. & Co. booth. He showed two new games USA Foot- 
ball and World Tour, the firm’s first traditional pinball. 


Catalina Games’ Richard Rock and Sam Franklin 
proudly showed their Coo/ Poo/ video, which has 
proven to be quite a hit for this SoCal game maker. 


, pA ae 
Arachnid folks were busy talking dart-shop during Ex- 
po. Pictured are Jim Luebking, Louie Rosenberg, Mic- 
key Finn (Volunteer Darts), Pat Rice & Sam Zammuto. 
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Taito’s Monkey Mole Panic got big raves from oper- 
ators in Nashville. With it are Yoshi Suzuki, Natalie 
Kulig, 50th State’s Warren Asing and Rick Rochetti. 
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show,’ pointed out incoming AMOA 
prexy Craig Johnson. 

As for AMOA Executive Director 
John Schumacher, he just wore a big 
smile throughout the event. Various 
AMOA officials said if Opryland 
goes through with another expan- 
sion (they’ve had a couple already 
and more are possible), then Expo 
could well return to the site in future 
years. 


PERSONALITIES A-PLENTY 


Country music personalities en- 
joyed the spotlight during the sold- 
out AMOA Awards Banquet, and 
they shared the attention with some 
well-liked industry personalities. 
The banquet featured a solid stage 
performance by country music 
queen Barbara Mandrell (at one 
point, she pulled Florida operator 
Manley Lawson onstage for a dance 
and ballad. . .nice going, Manley!). 
The banquet crowd really went wild 
when superstars Garth Brooks and 
Bob Seegar made in-person ap- 
pearances to accept their awards 
(Brooks received the ‘“‘best country 
CD” award and shared songwriting 
honors; Seegar was named a Living 
Legend of the Jukebox). Country’s 
latest heartthrob, Billy Ray Cyrus, 
made his thanks via videotape for 
three separate AMOA awards. 

Also at the banquet, AMOA un- 
veiled a lifetime honor which has 
been given fewer than a dozen times 
in industry history. The association 
named beloved jukebox exec Jerry 
Gordon (distributing VP of Rowe In- 
ternational) as winner of the Merit 
Award. Guests in the packed ban- 
quet hall came to their feet as Jerry 
came to the podium. AMOA past 
prexy Dick Hawkins introduced Jer- 
ry, citing his years of support for 
AMOA, state associations, jukebox 
promotion, and the industry. ‘‘I’m 
not speechless but I’m near to it,”’ 
Jerry Gordon told the crowd. “It’s 
one of the happiest occasions of my 


life.”’ 
POLITICS A-PLENTY 


The glitter and goodwill onstage 
were unfortunately counterbal- 
anced by some political discord 
backstage. At last spring’s ACME 
show, AMOA and AAMA (Ameri- 
can Amusement Machine Assn.) 
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At the busy Sega booth are amusement operators Craig Singer and Ron Kostelny 
(Nickels and Dimes), Sega’s Ken Anderson, prexy Tom Petit and Brian Kopf. 


Here’s Nickels & Dimes’ Craig Singer again! This time 
he’s teamed up with Coin Concept’s Art Warner along 
with Coin Concept’s Lu/gi’s Corner redemption piece. 


With the Striker soccer table are (from left): Dynamo’s Mark Struhs, Ron Bolger 
of American Vending Sales, Dynamo’s Bill Rickett, and table designer John Lott. 
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At the Rock-Ola booth are Deith Leisure’s Barrington Thompson, Rock-Ola’s Frank 
Schulz, Deith’s Colin Mallery and Bob Deith and new topper Glenn Streeter. 
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With Kaneko’s new two-player street fighting game 
(available as a kit and shipping now), Shogun Warri- 
ors, are the firm’s Marty Glazman and Jim Belt. 
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Gottlieb/Premier enjoyed rave reviews of their western-themed pinball, Cue Ball 
Wizard. This shot shows that there’s a ‘‘pinball wizard’’ at each one. 
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GRAYHOUND 
wality ELECTRORMCS. ini 


Grayhound Electronics’ Dan Dinnebeil (left) and Ken 
Holland (right) converse briefly with David Stott, Jr. 
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With these confused players (the ones in the middle who are aiming the guns at 
each other instead of the game). . .are Konami’s Frank Pelligrini and Jerry Korbecki. 
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With Betstar’s new touch-screen VLT are Bert Betti, Peter Betti, Andrea Schatz 
and Bernd Donalies. Company is currently seeking approval from new markets. 
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Our friend Steve Kordek and one of the firm’s many 
top-notch game designers with their new Hot Shots 
basketball novelty with ticket or sports card dispenser. 


Bally Gaming’s Mike Wright and Tom Nieman with the 
lovely poster model (she also signed copies of ’em 
for showgoers) and their French Quarters machine. 


Tecmo’s Joel Cruz, Jim Santa Cruz and Joyce (cool 
industry chick) Kaehler with their new product. Jim 
tells us that Final Star Force is testing real well. 


Namco’s recent purchase of Brent Leisure prompt- 


ed this newsy photo of Jonathan Lister, President 
Philip Davis, Shane Breaks and Patrick Edwards. 


Betson presented a coin-op outdoor pool table, among 
many other new products. With Betson’s Neal Rosen- 
berg is aarep from Gameroom Concepts Unlimited. 


Among the other proucts, Leisure Entertainment had 
an impressive display of bill changers, including a new 
stacker unit. Pictured: Jed Forman and David Levy. 
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Meltec’s Mike and John McEwan with Gene Riddell 
of Pocket Change of America with the redemption 
maker's Great Frog Race behind them. Nice folks! 


acy . P. 


Video Lottery Printer 


Hecon’s Rudolph Schoendienst was pleased to de- 
mo the firm's easy video lottery printer/cutter at his 
AMOA Expo booth. They also make a line of counters! 
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agreed to look into reports of Japan- 
ese manufacturers owning street 
routes in the USA. This touchy sub- 
ject came up again in Nashville. 
This time, both groups had more in- 
formation at hand; however, they 
did not seek to lay out a definitive 
course of action. It’s safe to say the 
matter will remain of keen interest 
to AMOA. 

Another area of controversy in 
Nashville: AAMA’s proposed trade 
magazine. For about a year, the 
manufacturer-distributor group has 
carefully studied the idea of start- 
ing its own multi-audience trade 
publication. In September, AMOA 
issued a public statement opposing 
the idea. During a Sept. 30 board 
meeting in Nashville, AAMA voted 
against full production of any such 
magazine. However, AAMA lead- 
ers decided to produce a rough co- 
py of a single issue, for members- 
only circulation, in a few months. 
During a joint association meeting in 
Nashville, AMOA strongly restated 
its opposition to the magazine idea. 


Politics went more smoothly on 
the subjects of Washington, D.C. 
and dollar coins. AMOAand AAMA 
reviewed this year’s successful D.C. 
visit and agreed that dollar coins 
are more important than ever for 
their joint 1993 effort. Assistance in 
lobbying for dollar coins may come 
from JAMMA (the Japanese Amuse- 
ment Machine Manufacturers 
Assn.), tradesters said. It’s not yet 
clear what form this help might take. 

The ‘‘non-issue’”’ of Expo ’92: vid- 
eo lottery. Aside from an excellent 
seminar and a few booths of VLT 
equipment, last year’s barn-burning 
issue didn’t loom very large in Nash- 
ville. Of course, video lottery still 
has its partisans in most state as- 
sociations. Also, a major new sup- 
plier called Betstar debuted in Nash- 
ville, comprising elements of H. Betti 
Industries and the Gauselmann 
Group. But AMOA seems to have 
retreated from a decidedly pro- 
lottery stance in earlier years, toa 
more neutral position in 1992. Cur- 
rently, AMOA might be described 
as having a ‘three-point policy”: 
1. AMOA will provide logistical sup- 
port, when requested, to pro-VLT 
efforts. 2. AMOA will fight against 
state-run gaming. 3. But that’s about 
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American Laser Games’ latest offering, Mad Dog II: 
The Lost Gold was shown at Atari’s booth. Fred & 
Charles Gillman of Just Games San Diego check it out. 


Sts 


Playfair Shuffleboard has become a regular at these 
Expos. Here at their AMOA 92 booth are Carolene 
and Carl Applegate with Jim Chelf and their 22’ table. 


Great American Billiards was on hand at the Expo to 


show their new coin-op table. With it are the firm’s 
Dennis Disarle, David Celani and Robert Chapman. 


a ) if s\ | 
The folks at Imperial Int’l.: George Montalvo, Jeanie 
Brandt, Steve Russell, Carlos Molina & Paul Cordea. 
They offer a tremendous array of parts & accessories. 


Noel Industries showed their 4-pl. LAX rotary mer- 
chandiser (they also have the 1-pl. Jr.). With it: Cheryl 
& Chris Noell, Lee Batson (Sunshine Ent.) & Bob Noell. 
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Phyllis & Ed Seidel of Seidel Amusement Machine Co. 
(of course) with their Quackerz and Lite A Line ticket- 
dispensing roll-downs. Sharp looking equipment! 


Bonita Marie’s ARMS division (amusement/redemp- 
tion management system) specialists Rhonda Fletcher 
and Lou Cappetta with folks from Enchanted Castle. 


= 
International Game Technology’s Bob Shay and Sher- 
ry Crabtree with their Players Choice machine. It’s 
a Classy-looking machine loaded with features. 


AVICNIVAIY 
\\ SIMULATORS INC. 
1 7370 NW 36th St 
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American Simulators showed a variety of goodies for 
the kiddies, including Amok. At the booth are Bob Or- 
chard, Zachary Katz, Courtney King & Linley Hughes. 
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‘Repeating’ the Beat at their booth (which seemed 
to have a lot of customers) are Robyn Downey & Su- 
san Kotrys. The firm specializes in CDs at low prices. 
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it! AMOA leaders make a very good 
case why the national association’s 
involvement should go no further. 


HI-TECH: 
A MAJOR CONCERN 


Electronic delivery of games to 
private homes is heading for the test 
market phase in the U.S., while 
downloading music over phone lines 
to karaoke machines on location is 
an accomplished fact in Japan to- 
day. Future competition based on 
such hi-tech capabilities is AMOA’s 
new hot-button issue. The subject 
got plenty of discussion behind the 
scenes in Nashville. 

During its Sept. 30 board meet- 
ing, AMOA considered how to re- 
spond to future competition from 
major computer, cable TV and tele- 
phone corporations. Also during the 
show, AMOA cranked up its grass- 
roots lobbying machinery to fight 
the hi-tech battle. Operators con- 
ducted a telephone campaign from 
Nashville, asking Congress to pass 
a telephone industry regulation bill. 
The bill didn’t pass this time, but the 
unusual effort showed how muchim- 
portance AMOA puts on this issue. 

If anybody doubted all this hi- 
tech stuff is ‘‘for real,’’ all they had 
to do was visit Mike Leonard’s suite 
in the Opryland Hotel. During Expo, 
the Michigan operator and some en- 
gineer partners were demonstrat- 
ing a patented digital compression 
‘“Sjukebox’’ which would allow tele- 
phone downloading of CD-quality 
music to a computerized location 
site. 

Hi-tech developments are dis- 
cussed in more detail elsewhere in 
this issue. Please see separate story. 


LOOKING TO THE FUTURE 


AMOA swore in several new of- 
ficers and directors at Expo. Utah 
operator Craig Johnson will serve as 
AMOA president for 1992-93, as- 
sisted by first veep R.A. Green III, 
treasurer Tami Norberg-Paulsen 
and secretary Randy Chilton. 
AMOA’s three vice presidents are 
Bob Herman, Ted Furkin and Gene 
Winstead; each VP will each serve 
a three-year term. 

AMOA Expo ’93 is slated for Oct. 
21-23 in Anaheim, California. 
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Fun folks at Fabtek — Sal Teresi & Bob Nims with the firm’s Frank & Jeanne Bal- 
louz and Steve Ward. They're with Heated Barrel, a western themed linkable kit. 


Those ‘‘Smart’’ folks are always thinking! Here with 
their Watch Crane are sales topper Larry Berke and 
Gordon Smart. They had quite a redemption line-up. 
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The Seeburg folks talk coin-op music! Ed Blankenbeckler with operator Howard 
Harkins (Harkins Music) with Jack Kapala and Tom Hacker by the firm’s phonos. 


> My j hi " uf . 


Doyle debuted their neat-o Jack and Jill kiddie skill game. Chris Williams, Brad 
Peer & Brian White show it to Dennis Moore & Brian Hamilton (Easy Street, Canada). 
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Williams’ Gaming Division topper Rick Currie proud- 
ly poses with the firm’s beautiful Midas Touch video 
lottery terminal. It, of course, sports a touch screen! 
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What a crowd at Wurlitzer with New York, New York! Steve Reeves, Dietmar Grau, 
Jerry Reeves, Ernie Veneziano, Joe Tedeschi, Chuck Arnold & Klaus csi 
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LeRoy Hancuff, Lauran Bromley and George Taylor 
with Bromley’s Clay Shoot, designed to take aim at 
high redemption collections. It’s skeet shoot-themed. 


eg sALECC. 


Jaleco showed Arm anaes (available er plus coming attractions like Wild 
Pilot. At the booth are: Hiroyuki Saigusa, Darlene Lamz, Mike Lange and Bob Haim. 


Merit superstars with Superstar 2000 (super VGA graphics): Jim Witt, David Rubin- 
Stein, David Myers, John Nolder (Tri Vend.), Lamar Forque & Howard Smoyer. 
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Nashville turns into “coin-machine city USA’! 
new products get trade buzzing about winter collections! 


Coin-op factories, take a bow. 
You are enjoying a winning streak. 
AMOA Expo ’92 was the third U.S.- 
based national trade show ina row, 
where manufacturers provided so- 
lid winners in every category of 
equipment. Video, pins, music, re- 
demption, table games, novelties, 
kiddie rides — the goods where 
there. 

At the Opryland convention cen- 
ter in Nashville from Oct. 1-3, oper- 
ators were buzzing, dealers were 
buying and factory execs were smil- 
ing. All indications are that Ameri- 
can operators are feeling a bit more 
flush in the cash box these days. Ex- 
po 92 gave them good products to 
reinvest their cash in. ..products 
that should do much to help keep the 
quarters rolling in, and keep the 
spending-earning-reinvestment cy- 
cle going strong. 

Trends in new product: like the 
JAMMA show one month earlier, 
AMOA’92 featured lots of big games 
designed for big arcades, and sell- 
ing for big prices. Large, expensive 
simulators are this industry’s show- 
pieces and they are getting larger, 
more expensive...and better.. . all 
the time. Just ask the folks at Sega, 
Namco, Atari and Jaleco! 

AMOA resembled JAMMA in 
more ways than its emphasis on big 
games. Like the Tokyo show, this 
Nashville-based expo also offered 
relatively fewer standard uprights 
and video kits. But there were some 
goodies including Konami’s “‘best of 
show” shooting game, plus dedicat- 
ed uprights and shooting games 
from Taito, Atari and Strata. Fine 
kits hailed from Irem, Fabtek, SNK 
and Taito. And, yes, Capcom offered 
a brand new fighting-themed kit, as 
well as their own speed-up chip kit 
for Champion Edition. 

Looking to the U.S. video gaming 
market, VLT-type equipment was 
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shown by firms like IGT, Bally Gam- 
ing, Betstar, Video Lottery Consul- 
tants, Arachnid, Big Ten Electron- 
ics, Aristocrat, Premier Technolo- 
gy, WMS Gaming, Pars Electronics, 
Video Gaming Technologies, U.S. 
Games, Drew’s, Micro Manufactur- 
ing, and others. 

More trends: redemption is still 
riding on a crest of popularity with 
American operators, and this show 
had some high-quality games in- 
deed. However, Expo 92 did not 
offer any ‘‘gotta have’’ new con- 
cepts like the cranes or golf simula- 
tors of past years. (Certain factories 
were holding back certain titles 
for the Parks show in Dallas this 
month.) One or two arcade chain 
operators wondered if redemption 
earnings may have peaked in 1991. 
However, redemption manufactur- 
ers said their sales are continuing 
as strongly as ever. 

Here’s a rundown of new games 
and phonographs offered at AMOA 
Expo ’92. Elsewhere in this issue, 
we provide feature stories on sever- 
al individual machines. 


VIDEO 


Ace Coin Equipment, a British 
firm, showed a delightful laserdisc 
trivia game called Genius. It uses 
CD-ROM storage to show 400 mov- 
ing pictures and 6,000 stills. Soft- 
ware also holds 14,000 questions, a 
few of which the player can try to 
answer after viewing the appropri- 
ate videos or stills. The touch, dura- 


PHOTOS —- FACING PAGE: | 


ble cabinet features a sleek hi-tech 
look. It’s available now. 

Alternate Words Technology did 
not have a booth, but they did have 
a working virtual reality system in 
their suite at the Opryland Hotel. 
The sitdown system is called ‘‘Real- 
ity Rocket’’ and costs more than just 
about anything shown on the Expo 
floor, but considerably less than the 
only other VR system sold to date for 
the coin-op market. Reality Rocket 
includes a twin-monitor helmet, sit- 
down platform, and joystick control. 
Alternate’s first software title is 
Wolfenstein-VR, a shoot-’em-up that 
puts you inside a castle maze, going 
down halls, opening doors, etc. as 
you shoot Nazi soldiers, find secret 
passages, grab hidden treasures, 
etc. This was the first time any vir- 
tual reality system was shown at an 
AMOA Expo. 

American Laser Games offered 
Mad Dog II: The Lost Gold. It’s an- 
other laserdisc game with real ac- 
tors, sets and costumes. The west- 
ern shoot-out antics offer many pos- 
sible play outcomes. Action scenes 
include shootouts with masked cow- 
boys, on foot and on horseback; rail- 
road ambushes; Mexican standoffs; 
Indian raids; etc. Shown in both 
ALG’s and Betson’s booths, this se- 
quel to the worldwide arcade hit 
can be purchased as a “kit” (new 
disc for your existing system) or in 
a standard-size monitor cabinet, or 
big-screen deluxe version. 

Arachnid bowed its long-expected 
video gaming piece at Expo. Lucky 
Touch uses 19’’ touchscreen tech- 


There were many solid new videos at the AMOA Expo. In the photo at top, Capcom’s Brian, Emi 
& Brianna Duke say hello to Arizona operator Rick Caldwell by the turbo upgrade of Street Fighter 
ll: Champion Edition. Center photo shows operators checking out Sega’s Virtua Racing which got 
lots of positive reviews from show attendees. Last, but certainly not least in this trio of photos, 
is Konami’s Lethal Enforcer crime-fighting upright which won ‘‘best video’’ honors at the Expo. 
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Bundra Games had their fun horseracing game, Neck 
N Neck. With it are Dan Stroids, Maury Ferchen, John 
Werner and Frank Bundra. The game's available now. 


Strata folks, like Linda Koch and Gay Bilotta, showed 
their bowling and basketball vids at their booth and 
a new game at their suite, Time Killers, (looks good)! 


———— Ai 
Innovative Concepts in Entertainment's Sam Kim and 


Ralph Coppola look on as Gene Brogowski gets ready 
to test his putting prowess on Putting Challenge. 


Russ Finnegan of Maxima Entertainment opens up the 
front door of one of his nice-looking Sunset cranes 
to explain features to AMOA showgoers. Nice guy! 


Our Barry Zweben Stops in to say howdy to the Kid- | 


die Rides USA folks: Michael Evans, Stuart Heller, 
RePlay’s ‘‘B.Z.’’, Joe DeMarsico and Manuella Orilly. 
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Operator Jim Hayes of Gem Music (which just 
celebrated its 50th year in business) with Marilyn and 
Joel Friedman with their LaserStar America jukebox. 
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Lazer-Tron’s Ron Carrara was pleased to explain the 
features of Spin-To-Win to Pioneer Sales & Service’s 
Joel Kleiman. It’s a great fortune wheel game. 


J- resales Jack Wertangth, ie Shimel Lois Ber- 
man and Frank Sanchezin front of their display of pool 
cues. The firm has a wide selection of coin-biz parts. 


At Belam, John Flahive, Peter Bonadonna, Ago Men- 
sah, Steve Linzey (Sports Park USA) and Simon Deith. 
It’s always great to catch up with these nice people. 


Bob’ S Space Racers had an incredible booth (they 
won an award for it)! Pictured: Jim Sparks & John 
Pierce (White Co.) with Jack Mendes & David Wise. 
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nology and offers player-selectable 
volume, deal speed and bet. A vari- 
ety of games is included in the soft- 
ware, and cabinets can be wood or 
metal(customized to meet any need). 
The unit includes an IBM 16-bit AT 
platform; software and hardware 
can interface with a variety of 
printers and bill acceptors. Button 
models and hoppers are available, 
too. 

Aristocrat showed “‘bonus video 
slot machines”’ that alternate sym- 
bol matching lineup action with ani- 
mated bonus rounds. One that’s le- 
gal in South Carolina-type jurisdic- 
tions is called Treasure Island; an- 
other is a skill-stop bonus slot called 
Clock Wise. All can work in printer 
or hopper modes. 


Atari offered their beautiful four- 
player, two-screen dedicated shoot- 
ing game, Space Lords. Two units 
can be linked for 8-player interac- 
tive action as players dodge aste- 
roids and engage in tactical dog- 
fights with other players and alien 
spacecraft. Using Atari’s advanced 
video graphics, the game offers a 
true 3-D universe where players 
have full navigational control of 
their own craft. 

The mini-deluxe version of Atari’s 
Moto Frenzy was also shown. This 
cross-country motorcycle simulator 
offers six tracks and head-to-head 
competition. Gorgeous digitized 
graphics include everything from 
realistic Vegas backdrops, to a herd 
of rhinos crossing your path on an 
African road. Two units may be 
linked for four-player interactive 
play. 

Betstar was highlighting its Big 
Choice touchscreen VLT. It comes 
with a printer and features video 
poker. A casino version with hopper 
is also available. Betstar is seeking 
regulatory approval for the game in 
newly regulated markets. The firm 
also showed a flip-card poker game 
called Giant Twist and a low-priced 
slot called Cash Line. They also had 
a redemption video gun game (see 
the ‘‘Redemption”’ section, later in 
this report). 

Of course, the best thing in the 
Betstar booth was a chance to meet 
the execs. From the Betson side of 
the joint venture was Peter Betti, 
proud papa Bert Betti, and Bill Tre- 
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SELL “MUSIC 
INCREASE YOUR CASHBOX 


The Rowe LaserStar’ America CD-100C 
The Fastest And Most Spectacular Display 
Of Music Merchandising Ever 

e Panoramic view of 12 CD jackets e View 12 new CDs at the touch of a button 
e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 

e Attract more and more players e Music merchandising at its very best 

e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 

e Increase Your Cashbox 
e Make It Fast, Make It Easy — Your Customers Will ® = — Ite 


OROWE/\| 


Whippany, NJ 07981 USA (201) 887-0400 Fax (201) 887-2851 


ger. From the Gauselmann side was 
Bernd Donalies and Andrea Schatz. 
Expect to hear much, much more 
about Betstar in the coming months 
and years. 

Capcom offered its own Turbo 
enhancement kit for Street Fighter II 
Champion Edition. The kit, prompt- 
ed by similar merchandise from 
non-authorized sources, is a Cap- 
com original program to boost the 
game with faster play, new secret 
moves, refined balancing of charac- 
ter capabilities, and — of course — 
higher earnings. Shipments of the 
PGB itself will automatically include 
this upgrade from now on. Champi- 
on Edition is still in production, and 
Capcom expects to keep selling it 
through yearend. 

Some other firms had their own 
versions of the speed-up kit for this 
super-hot title at Expo ’92. How- 
ever, Capcom said it had issued 
‘cease and desist”’ letters to other 
chip suppliers. Capcom also made a 
point of pricing its own chips com- 
petitively! 


Capcom’s major new video entry 
at Expo 92 was a three-player hori- 
zontal kit called Cadillacs & Dino- 
saurs. Dedicated samples were al- 
so available, execs said. The game 
features licensed characters from 
‘“*Xenozoic Tales,’’ an underground 
hit comic book for grown-ups pub- 
lished by Kitchen Sink. It’s a street 
fighting piece with a fantasy back- 
drop. 

From Coin-It, Capcom showed 
X The Ball, the addictive video nov- 
elty that lets you guess where the 
soccer ball should be (it’s been air- 
brushed out of still photos which are 
shown onscreen). On a demonstra- 
tion basis, Capcom also showed 
Warriors of Fate, a two-player 
fighting kit. It may be licensed to 
Romstar, execs said. 

Catalina Games, formed by a 
group of operators who wanted to 
ensure their own product supply, al- 
ways had a crowd in their booth for 
Cool Pool, the beautifully executed 
video pool simulation. It’s still in full 
production. Additional exciting ti- 


tles are coming from Catalina next 
year, prexy Richard Rock promised. 

Data East showed Dragongun, a 
goodlooking dedicated video shoot- 
ing game for 1-2 players. The green 
plastic machine guns are shaped 
like sleek dragons and they fire a 
‘dragon blast’ at an assortment of 
dragons and monsters onscreen. It’s 
shipping mid-November. Data East 
also had one of those cute-character 
video games which are beloved in 
Japan; this one’s called Diet Go-Go 
and could find an audience here (at 
last, a video game whose title in- 
cludes that word which appears on 
almost every ‘“‘women’s magazine’”’ 
cover: diet!). 

Fabtek’s new kit Heated Barrel is 
a western themed video from TAD 
Corp., personally selected by Fab- 
tek prexy Frank Ballouz as the qual- 
ity title he will sell this fall (and well 
into next winter, judging by the rec- 
ord of Fabtek’s past titles). It’s link- 
able for more shoot-’em-up action 
than you can shake a six-gun at. 
Fabtek also had Seibu Cup Soccer, 


An investment that doesn’t cost... it pays 


3 Games 


for the entire family 


In compliance In compliance In compliance 


with FCC rules 
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Skee-Toss BC A Pint-sized version of 
Skee-Ball for kids. Features colorful, 
appealing format, synthesized speech 
and sound effects, long life operation, 
easy maintenance and, of course, 
profitable redemption. 
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Skee-Ball! The grandaddy of all arcade 
games. Features 13-foot and 10-foot 
alleys, audio, bonus balls and mini 
models. It’s enjoyment for the whole 
family. Constructed to ensure minimum 
maintenance and enduring good looks. 


The Game They Keep 
Coming Back To A: 


Barnyard Babies Anew red hot game 
for 3 to 7 year olds, designed to chal- 
lenge and excite them. A colorful graph- 
ic format utilizing bamyard animals with 
music and audio effects, simplified 
operation and ticket dispenser. 


121 Liberty Lane, Chalfont, PA 18914 Phone (215) 997-8900 FAX (215) 997-8982 
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McO River folks proudly point to their game’s strong showing on RePlay’s Play- 
ers’ Choice chart: Mitsuo Komura, Marguerite Kirby (Leprechaun) & Eric Masuda. 


- 


as MO, |, oo 
Vari-Tech’s Reggie Moultrie gives operator Richard 
O’Kane (Edgwater Packing) the rundown on his firm’s 


redemption products including new Danger Mine. 


¥ = Vo ee Ze 248 el 


Bill Faith (Planet Earth Entertainment), along with the firm’s Francine, explained 
the features of his new Flip-N-Win street redemption piece to many showgoers. 


Mike Hall, Lyle Fessenden and Bill Filer from Erickson & Hall Amuse. get the low- 
down on the products at National Sports Games from Kim Cook & Greg Sullivan. 


RePlay Magazine 


Sharp Image showed their monitor line-up and the new 
System Gold debit card system. With the goodies are 
Chris & Kelly Anderson and RePlay’s Barry Zweben. 
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At the Pioneer booth, Roth Novelty’s Jack Kanter & Phillip Roth with Pioneer's 
Tony Maniscalco, Dave Drouiliiard, Mark Chan, Jerry Sheaks and Mark Makabe. 


Sport Park USA’s Steve Linzey & Stan Fox check out 
the BullsEye Marketing products, such as Exidy’s 
DaterBase with help from Bob Baker & Pete Kauffman. 


Here are a lot of helpful friendly Happ Controls folks, including Frank and Jim 
Happ. . . the firm stocks just about any part you need for acoin machine & more! 
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These ain’t no ‘‘fuddy duddies’’ with Fuddy Duddies. . . it’s Emily & Ron Yaffe 
(in front) with operators Eddie Aldrige, Lisa Ferguson and Laura & Tom Wyscaver. 
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National Ticket’s Brad Vail and Bill Owen were happy 
to help all attendees with any questions regarding tick- 
ets and redemption. Here they are at their Expo booth. 
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SD Technologies (a division of General Video) offers 


high-fidelity sound systems for locations. With their 
superb speakers are Wendy Todd and Emery Kertesz. 


Nn a 

Sheila Dellacona of Roger Williams Mint was once 
again at her firm’s Expo booth taking orders for tokens 
and other medallions. The company does nice work! 
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Asahi Seiko’s Mike Welter happily showed his firm’s 
line-up of all-plastic joysticks, as well as baseball card 
dispensers and a variety of coin doors and mechs. 
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Ted Furkin of The Silent Partner-fame at his booth with 
daughter Tammy Roberts. His computer software 
continues evolving to keep pace with busy operators. 


4 “hed 
Deltronic Labs’ Steve, Molly and Colin Horniak pose 


for a nice show & family photo. They showed the new 
keypad system for their Ticket Eater and dispensers. 
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The Amusement Equipment Exchange’s Jeff Berg and 
Tom Leon with large-scale novelty items. They also 
showed nostalgic antique kiddie rides. A fun booth! 


va é 
= a di. 
Debbie Goeller, Jeremy Tepper and Sa 


at the Mobile Records Booth. They highlighted their 
new Street Beat publication for music operators. 
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offering world soccer action for one 
to four players. And, Macross from 
Fabtekis anew vertical flying game. 

Irem America Corp. had two fine 
products, both kits: The Irem Skins 
Game which features incredible 
graphics including a very realistic 
golfer in the foreground (looks digi- 
tized, but isn’t). Players can choose 
one of four characters — a big pow- 
er hitter with long range but less ac- 
curacy, a ‘“‘magician’’ who can hook 
or slice, a technician who can do 
lots of spin, and the “golf pro’’ who’s 
an all-around player. The screen 
tells you how many yards you have 
to cover and the lie of the ball. You 
have to watch the wind speed and 
pick the best club for that particu- 
lar situation. ““Anybody can come 
up and play and makea goodscore,’’ 
said Irem’s Matt Davison. Irem also 
showed Hook, which follows the 
movie plot with a fast-action fight- 
ing game. Players can choose to be 
Peter Pan or one of other oversized 
characters from the story. It’s a 
2-4 player kit. Both are shipping 
now. 

Jaleco USA, Inc. showed their 
beautiful sitdown video Wild Pilot, 
whose release date is uncertain. As 
the title indicates, it’s an aviation 
simulator. Two players can share 
the bench seat and control the red 
biplane, which is viewed from be- 
hind and above, as it speeds be- 
tween cloud ceilings and floors, 
blasting away at a huge variety of 
aerial enemies and targets. 

Jaleco also showed Arm Champs 
III, an arm wrestling novelty in a 
gorgeous dedicated cabinet. The 
player pushes against a robot 
‘“‘hand’’ — competing against nine 
cartoon bad guys whose faces are 
shown on a video monitor. A street 
fighting video called Big Fight is 
coming in November or December. 
Release plans for Jaleco’s soccer 
video Big Striker haven’t been an- 
nounced yet. They also showed a 
very handsome sitdown universal 
video cabinet. 

Kaneko USA had a two-player 
street fighting game, Shogun War- 
riors. This horizontal kit is already 
wired for the JAMMA harness. Ka- 
neko’s Explosive Breaker is a two- 
player vertical kit featuring flying, 
shooting action and digitized graph- 
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MAXIM | SHOOTING G 


Mad Dog, the ulti@fate shootinggame is back. } 
Neverbefore, has there been more action in one? re. Th 
is preceeded by fhe longest, interactive Sam Datth 


BETSON ENTERPRISES, Div. of H. Betti Ind. Inc. BETSON PACIFIC. 


303 PATERSON PLANK RD. CARLSTADT, N.J. 07072 244 W. PICO BLVD. LOS ANGELES, CA 90016 
IN N.J. (201) 438-1300 1-800-524-2343 FAX (201) 438-4827 (213) 388-4550 FAX (213) 388-9338 
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Tornado awarded a plaque to their ‘‘Distributor of the 
Year,’’ Hanson. Pictured, Dave Courington, Hanson’s 
Scott Nelson & Dave Gabriella and Mick White. 


Mayoni’s lsaac Ben-Yehuda and Oscar Robbins were 
at their booth to show the latest in their line of impulse 
novelty equipment. Nice guys with nice machines! 


: ™_ — 
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Video Lottery Consultants guys Jerry Ritter, Jeff Flat- 
ness, Struve’s Stan Larsen (one of our buddies) and 
Dave Armstrong of Mountain Music and Games. 


Fernando Galeb and a big bunch of happy Mondial reps 
and customers at their busy Expo booth. Behind them 
is the Planet Earth Flip-N-Win street redemption piece. 


We Donated to the 
FE HESCH SCHOLARSHIP FUND 


es 


Arachnid’s Video Lottery Div. guys Kevin McNair and 
Brad Bennehoff were proud to show the all-American 
colors of their Lucky Touch video lottery unit. 
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Imagination Leisure’s Jim Fish, Dick Simon, Richie 
McGrath were pleased to promote the profit-making 
features of their top-scorer unit for their SST table. 


At the Betson booth with the new Diggers Prize are 
George Angermeyer and Bill Seibert. It’s a fun and 
colorful 2-p!. redemption skill game from Cromptons. 


yey 
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Mr. Vend had their impulse novelties, as well as kid- 


die rides with their special control box. Pictured are 
Simon & Lynn Grill pointing to their 12th anny banner. 
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Skee-Ball’s Alec Sprouse, Pat Talmadge and Joe Sla- 


dek with their new Jic-Tac-Toe roll-down game, based 
on the classic game. It’s a super nice looking piece! 


The friendly guys at the Amusement Emporium were 
happy to assist showgoers with their parts needs: Ray 
Roy, R.J. Wertheimer, Steve Kay and Jon Alvarez. 
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ics of science fiction-type space 
ships. Both kits are available now. 

Konami’s dedicated two-player 
video gun game Lethal Enforcers 
was voted as “‘best new product”’ 
shown at Expo by AMOA members. 
The upright depicts terrorist situa- 
tions in airports, etc. with very fine 
graphics. Players shoot and reload 
six-guns as they pick off the bad 
guys, sharpshooter style. 

McO’River was sticking with 
their Aero Fighters, and why not? 
Those big blowups of the RePlay 
Player’s Choice charts, showing the 
game riding high in the ratings, said 
it all. 

Namco’s Final Lap 3 is the most 
impressive yet in this series of driv- 
ing simulators. The two-player sit- 
down version features two screens 
and moving cockpit action; up to 
eight player stations can be linked 
for interactive gameplay. An up- 
right is also available. Fighter & At- 
tacker is a vertical video kit offer- 
ing players their choice of 16 types 
of jets. 

Sega’s ultra-sophisticated dedi- 
cated driver Virtua Racing was 
probably the hit of the JAMMA 
Show in Tokyo (late August). It also 
won plenty of super-favorable men- 
tions at AMOA. It’s available in a 
single deluxe sitdown unit with 
molded auto-type body, and a twin 
sitdown with two monitors. Either 
way, you get a widescreen monitor, 
realistic polygon graphics, and the 
player’s choice of four viewpoints 
(in the car, above it, behind it, etc.). 
Multiple units can be linked for in- 
teractive gameplay (up to eight play- 
ers). Yes, it carries a good-sized 
price tag, but several operators we 
spoke to said with utter confidence 
that ROI would be there for years to 
come. Sega’s Stadium Cross is an- 
other fine simulator, also linkable 
for up to eight player interactive 
action. 

Also from Sega: Golden Axe II, 
Revenge of the Death Adder. This 
dedicated game for 1-4 players has 
a 25”’ horizontal monitor and uses 
System 32 graphics to offer very in- 
volving fantasy worlds and your 
choice of mystical heroes and hero- 
ines (our favorite is Dora, the Val- 
kerie-style half-horse, half-woman 
who kicks the stuffing out of the bad 
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OFFICIAL, LICENSED 


NFL AUTOGRAPHED FOOTBALLS! 


6” LONG x 4” HIGH x 12” CIRCUMFERENCE — ONLY $219°/DOZEN 
ALL 28 TEAMS AVAILABLE SOON — EACH BALL WITH A TEAM STAR’S SIGNATURE! 


SP PIED 


GREAT CHRISTMAS MIXES ON THE WAY, INC 
12” BOY & GIRL CHRISTMAS TROLLS — $429°/ DOZEN OUR PRICE — 36° / DOZEN 


NG PLUSH 


Call Tracy, Mario | 
cmuck openers I-SO0-473-3402 
Fax: 310-834-7905 
“Dedicated to the Survival of Crane Operators” 


FLIP-N-WIN: WHAT IS IT? 
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NOTICE: Patents Pending 
Add a FLIP-N-WIN redemption center to your street locations and attract a 


new untargeted customer base. You'll bring in lots of new found money and look like a hero to the location owner. FLIP-N-WIN doesn't rob income from games and cranes. With a FLIP- 
N-WIN redemption center, you invest once and get a fast RO! and then it operates for years and years and years with practically no obsolescence. It's not faddish and not trendy. It has 
timeless customer appeal. Now you have the opportunity to invest in a new piece of equipment for which you'll be able to reap all of the profits after the machine quickly pays for itself. 


FEATURES 


@ Jam proof coin flipper. @ Long factory warranty. @ Extra high security cabinet and locking system with tilt alarm. 
© Completely self-contained, fully automated, no attendant necessary. 
@ All steel construction with 1/4" tempered safety glass. @ Built to look magnificent and last for decades. 


®@ Easy to understand coin/product accountability and record keeping. 


Patents Pending 
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‘A great challenging ale for thane 
“dey places that cay ions a redemption center. 


Call us for aq distributor near you. 


Bringing a New World of Prize Dispensing Games. 


William B. Faith, the creator, is proud to bring me a gee) * eg NET f AR 
you Flip-N-Win. After three years of elaborate = oars 

R&D, market research, and field testing — It's Our Product Support Department will get 

here! An arcade redemption center, sized down _you running and provide you with all your rh 7 oR TA LA MOET 
and automated for street locations. Mr. Faith —_ needs from gumballs to video tapes. We 399 Mira Loma Avenue, Glendale CA 91204 
has also created a new company for the global have it all below wholesale prices. Your not ( 8] 8) ”) 47- 6655 


distribution of his new line of products —Planet —_ locked in though, buy from us or whoever 


Earth Entertainment. has the best deals. FAX (818) 247-2303 


guys). A worthy sequel to a major 
hit. 

SNK is pinning high hopes on 
their latest system update, The Art 
of Fighting. It’s a two-player street 
fighting game with a wide choice 
of characters, each with his own 
unique moves, and a new level of re- 
alistic graphics including detailed, 
always-moving backgrounds and 
characters who show the physical 
effects of blows they receive. SNK’s 


,/ fa 


World Heroes was also on display, 
fresh from a recent appearance 
atop the RePlay Player’s Choice 
chart. 

Strata Group pleased the blood- 
and-guts street fighting crowd with 
their dedicated two-player upright, 
Time Killers. It’s got violent effects, 
including decapitations and arms 
being chopped off. Ironically, all this 
mayhem is rendered in ‘“‘pretty’’ 
32-bit graphics that almost look 


VARI-TECH INTERNATIONAL 


STRIKE IT RICH WITH... 


Coin Operated 
Redemption Game 


¢ Dynamite Profits 
e Fun For All Ages 


* Ideal For All Family 
Entertainment Centers 


e Exciting 
e Challenging 


e Excellent Sound and 
Graphics Package 


4520 SPARTAN INDUSTRIAL DRIVE, S.W. * GRANDVILLE, MI 49418 
FAX 616-538-1281 * 616-538-4088 ¢ 1-800-245-2737 
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like watercolors. Cinematic stereo 
sound and a unique five-button con- 
trol for each player makes this one 
stand on its own. 

Taito America highlighted their 
nifty four-player, two-screen shoot- 
ing game Operation Gunbusters. 
The 32-bit graphics package offers 
plenty of suspenseful action: play- 
ers battle their way through dead- 
ly sci-fi mazes, seeking to destroy 
enemies who are specifically target- 
ing each player. It’s a ‘“‘get them be- 
fore they get you”’ strategy. 

Taito also had Ring Rage, a de- 
icated four-player upright with 32- 
bit graphics and zoom effect to 
bring players close to the action. Six 
different characters go at it ina 
boxing ring and on the street. An- 
other kit, Fixeight, is a two-player 
punch, kick, shoot video with top- 
down view. Taito’s Arabian Magic 
sends 1-4 players on a quest for the 
Jewel of the 7 Colors, pitting them 
against mystic enemies with magi- 
cal powers. 

Tecmo did well with their sci-fi 
shooting video Star Force a few 
years back; this time they had a se- 
quel called Final Star Force. Also 
shown was a World War II themed 
flying-shooting game called Zing 
Zing Zip, featuring top-down views 
of P-52 Mustang fighters as they es- 
cort giant Allied bombers and shoot 
down everything from enemy air- 
craft to V-2 rockets. One or the oth- 
er, but probably not both, of these ti- 
tles will get a November release in 
the USA, Tecmo said. 

Midway Manufacturing (a divi- 
sion of WMS Industries) didn’t have 
any brand new titles, but then they 
didn’t need any with their dedicated 
fighting game Mortal Kombat earn- 
ing somuch money on location. The 
game figured prominently in the Wil- 
liams/Bally-Midway booth, and op- 
erators praised the digitized graph- 
ics for true 3-D appeal. Williams al- 
so showed their Midas Touch video 
lottery terminal. 


REDEMPTION 


Alter Enterprises’ Fireball lets 
players shoot a stream of balls at 
targets. If you feel like playing fire- 
man and putting out a blaze, this is 
the fun one! 
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At Namco’s booth, which sported the brand-new Fi- 
nal Lap 3 (available now), are Namco’s Frank Cosen- 
tino with good friend Jerry Marcus (Atlas Distributing). 


RePlay’s Barry Zweben takes a much-needed, albeit 


quick, break from the floor rounds at one of the 
booth’s for a relaxing foot massage...believe it or not! 
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RePlay publishing man, Eddie Adlum, stops by the 
Autoprint Corporation booth to see about having a 
fresh batch of ‘‘Patriarch’’ business cards made up. 


RePlay Magazine 


Bay-Tek folks Carl and Lori Treankler with Terry Han- 


stedt, showed favorites Fie/der’s Choice and others, 
with soon-to-be favorite the Pizza Roll rolldown. 


Peter Betti demonstrates Betstar’s Big Choice touch- 
screen VLT (poker gameplay). Loaded with features, 
the game's casino version comes with hopper. 


Carousel’s Ken Schaeffer shows off the Carouse/ 
Horse kiddie ride. The fun ride manufacturer also dis- 
played their new Lil’ Toot-Toot train. Very cute! 
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CREDIT? 


Looking miniscule in front of a larger-than-life video 
display of action on SNK’s new kit Art of Fighting are 
the firm’s sales dudes Jim Chapman and Tracy Tate. 


4 


Paul Hurley of Alternate Worlds Technologies looks 
on as ashowgoer tries their virtual reality piece, Reality 
Rocket: Wolfenstein V.R., shown at their suite. 
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At the Video Gaming Technologies booth, pretty Ka- 
thy Yarbrough strikes a pose by their Riverboat Queen 
VLT. The company is currently seeking N.J. approval. 
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The RePlay photographer came by the Hamilton booth 


just in time to catch the firm’s Gary Calhoun show- 


ing Illinois operator Don Riggs a bill changer/stacker. 


Bill Beckham, Cristy Cumberworth and Alan Hutch- 
ek at their Red Baron Board Exchange booth. The firm 
offers a wide variety of new & used PC boards. 


Happy D&R Industries guys — Don Canfield and Lynn 
Ruber — with their championship billiard fabric (so 
great, those handsome jackets are made from it!). 


MUSIC OPER PERATORS SERV ice] L ¥, 


4900 TITLES ON 7” VINYL 
69 CD TTLES 


Two friendly ladies at the Music Operators Service 
booth — Roz Grajeda and Rita Hopple. The Fullerton, 
Calif. firm specializes in 45s and CDs to jukebox ops. 
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Tommy Gate, 
again on display for AMOA attendees. The firm’s Brad 
Hansen was happy to demo the unit shown at right. 


“the original hydraulic lift,’’ was once 


: Md 
Van Brook of Lexington’s Virgil Vance & Jack Spence, 


in this photo with RePlay’s Barry Zweben, showed 
their Token Tech 2000 iss -security dispensers. 


Baton Lock & Hardware Company had a nice new 
booth to help show off their U-Change-Combination 
lock. Pictured are Ray Chavez and Kris Newman. 
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Showing the Golden Touch II video keno game (avail- 
able in 19” or 14”’ monitor versions) is Pars Electron- 


ics’ Jon Hafezi. This model is availabie now. 
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Bay-Tek put the spotlight on their 
new Pizza Roll rolldown game. It 
talks, it sizzles, it’s fun! Their line 
of baseball and clown-themed roll- 
downs were also displayed. 

Betson remains a huge factor in 
the redemption market. New things 
from them include Diggers Prize, 
coming in mid-November. This two- 
player skill game features an over- 
sized display window. The bright 
yellow cabinet is the same color as 
a construction crane. Inside the 
cabinet is a yellow metal “‘articulat- 
ed digger arm’”’ that will remind ev- 
ery kid in America of Mike Mulli- 
gan’s Steam Shovel. You load up the 
gumballs or prizes onto a moving 
conveyer belt; the belt cranks them 
up to the top of the cabinet, before 
dumping them into a hopper. Nifty! 

New additions to the Crompton 
line (imported exclusively to the 
USA by Betson) were stylish coin 
pushers called Gold Coast and Rio 
Carnival. They featured higher, 
sleeker cabinets. 

At the Betstar booth (a joint ven- 
ture of the Gauselmann Group and 
H. Betti Industries, Inc.), visitors 
saw a beautiful, black, two-piece 
cabinet which housed a redemption 
video shooting game called Super 
Marksman. One short cabinet seg- 
ment holds the pump-action shot- 
gun; a tall, separately standing seg- 
ment has the monitor and ticket 
payout. 

Bob’s Space Racers won the 
AMOA award for the best large 
booth. They showed their usual ster- 
ling lineup of exciting redemption 
pieces including Sidewinder, the 
steering wheel, ball rolling game. 

Bromley, Inc. showed Clay Shoot, 
a one- or two-player shooting game 
with the usual classy presentation 
and classic appeal of all Lauran 
Bromley pieces. It featured two ri- 
fles mounted on the control panel of 
an upright video-style cabinet and 
100% solid state electronics. Brom- 
ley also had Quarter Mile, a pachin- 
ko-type driver with steering wheel 
on the control panel. Fun stuff! Both 
titles should be shipping now. 

Bundra Games proudly exhibited 
Neck-N-Neck, a video redemption 
piece with animated graphics and 
horse race theme. Believe it or not, 
there’s some real skill involved as 
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UPRIGHT 


@ Single player linkable upright 
@ Linkable to eight units 

@ 25° monitor 

@ Rugged ‘Street Legal” cabinet 


SPECIFICATIONS 
76'H (193cm) 32"W (81cm) 38"D (96cm) 
Weight: 450 Ibs. (204kg) W LISTED 
® NAMCO-AMERICA,, Inc. NAMCO EUROPE LTD. 
Mea mi Cc Cc 3255-1 Scott Blvd. Suite 102 25/27 Mossop Street 
The Game Creator Santa Clara, CA 95054-3013 Knightsbridge, London SW3 OXX 


(408) 496-6371 (071) 581-5515 
© 1992 NAMCO Ltd. All rights reserved. Fax: (408) 496-6448 Fax: (071) 584-5579 


you press the button at just the right 
time to make your horse jump clean- 
ly over the steeplechase course. 
Nice work, Frank! 

Capcom bowed its new redemp- 
tion division with Mega Man: Dr. 
Miley’s Revenge a _ pinball-type 
game. It’s not slated for release un- 
til 1993, but Capcom wanted to 
show it intends to make a major, 
serious effort to provide product to 
this niche as well. 

Coastal Amusement Distributors 
offered a sitdown-style rolldown 
game called BankRoll, featuring a 


wheel of fortune-type backboard 
and a large, three-color dot matrix 
display. It’s available now. Also 
from Coastalis a Harry Levy exclu- 
sive from England: MardiGras isa 
six-player, six-sided coin pusher 
(four-player version also available). 
It features sensational airbrushed 
graphics, including an overhead at- 
traction display. Music is part of the 
fun package on this one. 

Coin Concepts, Inc. showed The 
Watch Crane, a two-player crane 
that offers a glittering display of 
wristwatches to tempt players. 


Great games like Whac-A-Mole, Bowler Roller and Roll-A-Ball are what 
Bob's Space Racers is all about. But we can give you more than just 
great games. We can help you with every aspect of your game's opera- 
tion. We have been doing redemption for over twenty years. Let us help 
you with redemption centers, floor plans, stock and time-tested operat- 
ing methods that make money. Call us today — we’ve got everything you 
need. 


Bob’s Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Designers and manufacturers of games since 1970 


© Bob's Space Racers, 1992 
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CCI’s Bouncing Buc is a coin push- 
er, themed around a cute bunny 
rabbit. And their appealing Froggy 


- has been revamped; it’s now fully 


enclosed and works on a ball-laun- 
cher basis. Two sizes (3’ and 6’) are 
available. 

Data East showed, once again, its 
two-player head-to-head ping pong 
ball shooter novelty, Lizard Com- 
mand. It features pop-up cartoon 
aliens in big ‘“‘armored vehicles’’ 
facing each other on the playfield. 

Doyle & Associates offered Jack 
& Jill, a two-player ball-toss game 
that has you aim at two yellow plas- 
tic buckets affixed to the backboard. 
It’s available Nov. 1. Doyle also 
showed Dump the Ump and other 
hits of their quality redemption line- 
up. 
Fabtek kept its hand in the re- 
demption market with Jungle Jog- 
gers, the beautiful pachinko style 
piece with jungle animal graphics 
and sounds. Also from Fabtek, Farm- 
yard is a ball-toss game offering 
different ‘‘animal”’ targets; if you hit 
a target, you hear that animal make 
his characteristic sound. Time Tri- 
als from Fabtek is a 1-2 player, 
reaction-testing, countertop game 
featuring a drag racing theme. 

GaMCO’s Ron Yaffe is excited 
about his new redemption import 
division. It’s called International 
Game Marketing. They had some 
snazzy new items like the Screen 
Sports trivia/video lineup game. 
Grid Iron is another new piece; both 
are shipping now. Of course, the 
firm’s Fuddy Duddies rolldown is 
continuing to gain worldwide suc- 
cess. Updated versions of Adder 
Number, Jack in the Box and Battle- 
ships (titles from Maggi, exclusive- 
ly available in the U.S. through 
GaMCO) were also shown. 

Games of Tennessee was ‘“‘push- 
ing’’ Pot O’ Silver, a coin pusher 
with ticket or sports card dispenser 
capability. A display case and flash- 
ing light are available with this one. 

Kaneko had the funniest redemp- 
tion game of them allin Egg-O-Matic, 
featuring a mechanical chicken lay- 
ing dozens of ‘‘eggs”’ (the player had 
to skillfully transfer them into a 
dozen-egg-carton. 

Lazer-Tron’s Spin To Win came 
out last summer, but many opera- 
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RePlay staffers (from right) Carolyn Lokken, Debbie Anderson and Key Snodgress 
catch up with the Irem clan for this ‘‘Hello from Expo ’92!”’ photograph. 


At Belam, are Ago Mensah, Simon Deith, Alex Perner, Mary Tacury, Marc Haim, 
Brian Rose and Peter Bonadonna. (If you failed the Wico caption test, try again!) 


OTEKE T inc 


A national parts supplier, at Expo Tekbilt concentrated mainly on showing their 
bill acceptors. With their “‘stuff’’ is Sue & Buzz Bruner, Thomas Tol and Jim Chaney. 


(Bee CONTROLS 


=~ 


Good-lookin’ guys from Coin Controls are Dave Ellwood, Nigel Fearn, lan McCor- 
mick, Vince Di Vincenzo and, from Betson, (also a good-lookin’ guy) Carlos Molina. 
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The Wico crew: John Gideon, Rich Santercola, Frank Fortunato, Mike Rudowicz, 
Steve Butter and Ray Sprayberry. (Hope you paid attention, there'll be a test!) 
= 


58 BE 


id 


Flanking their 33’’ color monitor, the Hantarex group are (from left to right) Peter 
Chlopek, John Hickey, Kevin LeBlanc and Ray Fontana. Terrific group of guys! 


/ Wwe 
f —— j 


Eygo’s full booth of folks included Mickey Chen, Chris Debrecht, Albert Chien, 
William Rivero, Mona Chien, Lucia & Jaime Villegas and Pascual Carneto. 


At Digital Disc of America’s display booth are Dave Loethen, Mario Lombardo 
and Rich Grant. (Mario is contemplating what tune he’s gonna play next. . .) 
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SNK Corporation of America 
20603 Earl Street, Torrance, California 90503. (301) 371-7100, Fax (310) 371-0969 


TO: THE VIDEO GAME INDUSTRY AND PLAYERS 


SNK’s “ART OF FIGHTING” is the first NEO-GEO game to use over 100 megs. 
This, in and of itself, is not particularly significant. What is significant is to what 
effect we have used existing technology to create a superior game at the cutting 
edge of video game technology. 


“ART Of FIGHTING” includes vividly animated action, big characters, zoom-in battle scenes, the 
challenge or “raz” button, and the spirit gauge or “psyche system.” Through this rich assortment 
of functions, SNK has gathered a great deal of praise after presentations of “ART OF FIGHTING” 
at the recent JAMMA Show in Tokyo and at the AMOA in America. For this, we are very grateful. 


After the introduction of the NEO-GEO MVS (or Multi-Video System) at the end of January in 
1990, our company has worked hard to popularize our products through a variety of promotional 
and sales activities thoughout the world. As a result of our efforts, we have not only proven how 
good our products are, but we have shown the benefits our products bring to our dealers and 
users as well. 


Based on the fundamental thinking behind NEO-GEO and the management of SNK, we are able 
to provide an economically priced system along with a steady supply of high quality, low-price 
software. Because our system is easy to maintain and constantly evolving, operators are able to 
enjoy low operation costs and high margins of profit. Due to this, SNK has become a highly 
reputed force in the amusement industry. 


Our company has sensed very early that it is not enough to simply present high-quality products 
at high prices. If a game is highly priced, it is natural that, in proportion to this price, the amuse- 
ment should be incredibly entertaining. Therefore, we feel it is the mission of the manufacturer 
to bring to the consumer, superior quality at stable, reasonable prices. 


We at SNK are planning to push the boundaries of video game conventions into newer, more 
exciting territories. Our first step is to be made by releasing a least six (6) Hundred Mega Shock 
titles a year. With this Hundred Mega Shock series, we hope to not only increase our sales, but 
we hope to invigorate our industry by bringing in new players and new ideas. 


We also promise to stay fresh by enlisting various software makers who will create games under 
the NEO-GEO banner. 


I thank you, the U.S. operator, for all your loyalty and support. 


Eikichi Kawasaki 
President of SNK Corporation 


Dont be caught offguard! Assurance” on all NEO-GEO softwares. Our 
Counterfeit ART OF FIGHTING software is being unbroken and fully affixed seal on our software 


offered for sale disquised in authentic looking NEO- is your assurance of authenticity and factory 
GEO cartridge casings. warranty eligibility. 
Look for SNK Corp. of America’s “Seal of It’s better to be safe than sorry! 


= SNK 


SNK Corporation of America 
20603 Earl Street, Torrance, California 90503. (301) 371-7100, Fax (310) 371-0969 
Video Games de Mexico, Exclusive Agent for Mexico 
© 1992 SNK CORP. OF AMERICA 
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Smart’s Larry Berke with a ball-toss redemption pieces 
featuring graphics of Ronald McDonald and friends ‘ 
_ the result of a recent deal with the fast food giants. 


WELLS-GARDNER 


The Wells- Gardner ran was fare to several of the 
firm’s monitors, including their Prismatic V1000 
model. Pictured are John Pircon and Jeff Gardner. 


The Standard Change-Makers booth w was chock-full 
of interested folks when we snapped this pic. Explain- 
ing their changers to his ‘‘audience”’ is Barry O'Brian. 


Big Ten showed their new Fortune’s Favor, as/d vid- 
poker game. Pictured: op Ross Furman, Paul Meiss- 
ner, Darla Kelman, Vince Kyle & op Steve McCarthy. 


Fun indusiries/Johnston Products’ Mel LaForce (right) 
and operator George Martin (Melo-Tone Music) check 
out the company’s exciting promo piece, Cash Cube. 
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The RePlay photography crew peri these en- 
thusiastic smiles from United States Amuse. Auctions’ 
Ric Stephan and pretty employees Michelle & Bea. 


The MicroCain booth featured the company’s elec- 


tronic multicoin validator system. Flanking the unit 
are MicroCoin folks Frank Schubert and Ron Rollins. 


> 
© 
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From the ai home state of Tennessee. . 
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Dresden, 
Tenn.-based CD Jukebox Kit Co.’s Tim Sharp demo's 
the musical wonders of the firm’s CD conversion kit. 


We cacti these happy smiles from ops Ken Frith and 
John Joplin along with Royce Green and RePlay edi- 
tor extradonnaire Marcus Webb at Green Coin’s booth. 


Eagle Lift’s Jerry Mathison stands in front of his AMOA 
Expo booth as an interested operator checks out the 
intricacies of hydraulic lift gate suspension. 
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tors didn’t actually get to play it un- 
til this AMOA Expo. The rolldown, 
themed around a wheel of fortune, 
is a natural winner with super- 
snazzy graphics, LED score lights, 
etc. Gameplay cleverly links specif- 
ic strategies of turning the wheel on 
the backboard, to ball rolling out- 
comes, for different levels of ticket 
reward. Lazer-Tron also showed 
Super Bank-It, an upgraded version 
of this creative title. 

Maxima Entertainment Corp. 
showed six versions of its Sunset 
Crane. The latest is a big two-player 
unit; it’s available now. 

Meltec’s still “‘hopping along”’ 
with The Great Frog Race, a fun and 
funny sitdown ball-shooting game 
featuring big-mouthed frog targets 
with wagging tongues. The frogs go 
‘‘ribbit’’ when you hit the target and 
the more times you hit, the faster 
your animated frog goes in the back- 
board race which is announced by 
a synthesized voice. Meltec also 
showed its other classics — Big 
Mouth, Knockdown and the west- 
ern-themed Shootout. 

Namco-America showed Bubble 
Trouble, sequel to Golly!Ghost! fea- 
turing a video upright type cabinet, 
with animated action superimposed 
over a 3-D diorama. Intriguing and 
beautiful. Namco’s Football is a sim- 
ple but appealing rolldown with a 
classic gridiron theme which is not 
just apparent in the fine graphics; 
the football theme is also melded 
neatly into gameplay. Great sounds, 
too. A prototype of Knuckle Crunch 
was also on display in Namco’s 
booth. It’s a two-player, head-to- 
head, speed reaction tester. The 
slower player gets his hands hit by 
a soft hammer. 

National Sports Games had a 
new baseball pitching game called 
Pitch Hitter available now. You 
throw a real baseball; it’s a hand- 
some match for their popular foot- 
ball toss game, UB-QB. 

Noel Industries, Inc. offered LAX, 
which is not an airport but a four- 
player, four-sided lowboy rotary 
merchandiser (with four years of 
successful track record to back it 
up). They also showed LAX Jr., an 
upright one-player rotary merchan- 
diser with a self-feeding mechan- 
ism. Execs said this latter unit has 
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Double-Ended Play... 
Add a New Dimension 
To Pinball Excitement! 


e Move your teams yardage lights down field, 
go for “field goal” (3 pts.) or “touchdown” 
(6 pts. when in end zone), by flipping ball 
between your opponents flippers! 
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¢ Go for the timed = 2 
“Extra Point” f 
after touchdown! a 


e Also has interceptions 
and penalties for 
loss of yardage! 


e Score “Pinball Points” 
for a replay! 


e Instant “Touchdowns”! 
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To Purchase-Call Direct 
(Distributor Inquiries Welcome) 


1-708-345-9000 FAX 1-708-345-2222 


© 1992 
Alvin G. & Co. 
905 West North Avenue 
Melrose Park, IL 60160 
USA 


been placed in Wal-Mart, the cur- 
rent Mecca of coin-op locations. 

Premier Technology showed Su- 
per Mario Mushroom World, in a 
lower-level pinball-style cabinet, 
featuring gameplay that’s simpler 
and more kiddie-oriented. We heard 
lots of positive comments about this 
piece from some very profession- 
al operators. 

Romstar previewed Gear Grin- 
derz, a large three-player group 
race game with truck theme. Truck 
movement is controlled by how skill- 
fully the player applies pressure to 
the gear handles at his control sta- 
tion. Romstar’s first all-out, non- 
video redemption game, it ships 
Nov. 7. 

Sega maintained its presence in 
the redemption field with their in- 
terchangeable skill maze games: 
Awesome Loop, Awesome Rat and 
Hi Tension. They’re simple but fun 
and also addictive. Operators will 
love the price and earnings. 

Seidel offered their usual classy 
assortment of rolldowns like Quak- 
ers. Ed and Phyllis also dropped 
hints about the November debut of 
next-generation versions of two Sei- 
del classics: Pokerrino and Twenty- 


streamlined appearance. 


So whether you have machines coming in, or machines going 


out, move them the 


easy Way... 
with EAGLE LIFT. 


For the name of an ¥ 
EAGLE LIFT dealer near you, 
call 1-800-USA-GATE (872-4283) 
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Sa. / 
EAGLE LIFT 


_Easy Come. 


your job will be easier with 
EAGLE LIFT. The 1000-pound capacity EAGLE LIFT has everything 
you're looking for in a liftgate, from safe, convenient operation to 


and ask for Jerry Mathison or Dan Barry. 


MANUFACTURED BY: EAGLE LIFT 
2401 West Broadway, Council Bluffs, [A 51501 


One. They’ve just moved to a new 
facility across town, too, so lots hap- 
pening here. 

Skee Ball’s Tic-Tac-Toe is a skee- 
toss game, somewhat like the fa- 
mous one this firm is named for. Ex- 
cept with this game, you throw four 
balls at one time, and you aim them 
at a tic-tac-toe grid. Operators we 
talked to mentioned it as a top pick 
and we can see why: fun gameplay, 
snazzy light-up backboard, winner 
light, a handsome marble-type side- 
board and chrome trim on cabinet 
and seats. . .it all adds up to an in- 
stant classic that’s also easy on the 
eyes. Betson handles distribution on 
this one. Skee Ball also had their kid- 
die game Skee Toss B.C. 

Smart Industries had some pro- 
mising new games to choose from. 
Their Watch Crane, is glitzy one- 
player unit with a big display area. 
Its shelves are specifically designed 
to hold and highlight watch cases. 
Smart also featured two of their 
new McDonald’s line of products, 
featuring zany characters like Ron- 
ald McDonald and his friends. One 
wasa ball-throwing item with graph- 
ics of Ronald McDonald holding a 
catcher’s glove on the backboard; 


‘Easy Go. 


If you transport machines 
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the other was a McDonald’s version 
of Smart’s Shoot To Win basketball 
classic, featuring small balls. 

Star Manufacturing showed a 
new vender called Star Cards in 
two models, a six-vend and a two- 
vend. Either way, it vends baseball 
cards in singles or paks, and fea- 
tures a scrolling marquee and light- 
ed display. Star also showed its golf- 
ing simulator Pro Challenge. 

Taito’s whacker-style video Mon- 
key Mole Panic got many positive 
responses from operators at AMOA 
Expo ’92...and no wonder. Avail- 
able now, it offers simple cartoon- 
like graphics of animals popping up 
in three rows of three holes; the con- 
trol panel features corresponding 
pads which the player must hit. Ad- 
ditional video screens show cartoon 
animals lifting barbells; players 
must push down on control pads 
in strength-test mode to win this 
‘“‘weight-lifting’’ contest. Up to four 
games can be linked for competi- 
tion, too. 

Vari-Tech had a new upright skill 
game called Danger Mine which 
lets players stand at the upright ca- 
binet and control a steering wheel, 
trying to guide a series of balls down 
a sloping, slanting path on a back- 
board whose graphics resemble a 
western mine. Ticket payout and 
playing time are selectable. Back- 
ground sound ads to the fun. Also 
shown by Vari-Tech was their tradi- 
tional line of skill and midway style 
games. 

Williams Electronics debuted a 
nifty ball-launcher game in a pin- 
ball-type cabinet. HotShot Basket- 
ball lets players hit a button to ca- 
tapult a tiny basketball (just a cou- 
ple of inches in diameter) at the 
hoop and backboard which are posi- 
tioned on a moving stand, at the far 
end of the playfield. A clear, curved 
plastic hood keeps players’ hands 
away from the ball and off the mov- 
ing parts. The game dispenses tick- 
ets or baseball cards, and it offers 
five ways to play including 2-4 play- 
er tournament style competition and 
multiple unit linking capability. Dot- 
matrix graphics, music, sound ef- 
fects and colorful graphics round 
out the game. 


PINBALL 


Alvin G. & Company (headed by 
pinball great Alvin Gottlieb) debut- 
ed another two-player, head-to-head 
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Left: The Bettelman family of C.A. Robinson fame — Sandy & Adrea, Leah and Ira — touring the AMOA show floor. Center: Alan Bruck and Al Rodstein greet Williams’ 
Steve Kordek by the latter’s product-full booth. Right: Distributing dudes Music-Vend’s Charlie & Marv Galante with Lieberman’s Steve Lieberman and Glenn Charney. 
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Left: Nice operating guys Jim Sparks and John Pierce from Whiteco Industries. Center: Lovely ladies at the Green Coin booth are Laverle Franzen, Jan Green and Dot 
Mars. Right: RePlayers on their way to a lunch break in the beautiful Opryland Hotel, Barry Zweben, Carolyn Lokken, Debbie Anderson, Ingrid Adlum and Marcus Webb. 
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Left: A nice coin-biz family takes a relax from the busy showfloor — Sharon, Stan and Ruth Harris. Center: At the banquet, AMO-Tennessee executive 
Stone and Sen. Ward Crutchfield (from Chatanooga, Tenn.). Right: Over by Pioneer’s jukebox/karaoke booth are the firm’s Dave Drouilliard, Nick Stratas and Nick Fokakis. 
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Left: R.A. Green Ill and his grandmomma Mary Lee (Mrs. Royce A. Green Sr.) with sisters Elizabeth Mosely & Lisa Anderson (& hubby Jimmy). Center: Nice Toronto 
ops, Roman Vendrov, Mark Lunansky, Erwin Pesses and Barry Kruger (Bumper Action Amuse.). Right: Rock-Ola’s Frank Schulz and Glenn Streeter with RePlay’s Tippy Adium. 
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Left: Two nice Williams guys Brian Bilicki and Joe Hartmann take a break from their busy show activities for a photo. Center: John Estridge and RePlay’s Eddie Adlum 
raise their coffee cups in a toast to Nashville. (Great idea, Johnny!) Right: Some of our good Wico buddies, Mike Rudowicz, Varikes Sinaniari, Frank Fortunado and Glenn Freed. 
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Aristocrat's new gaming line-up features all 
printer/hopper games such as /Jreasure /sland and 
Clock Wise. Pictured: Ray Hibarger and Tim O'Reilly. 
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ness’’ with friendly Colorado operators Jack and Jo 
Anne Hackett. A bunch of real nice folks to be sure. 


WriJZLY LAL LILZia 


Electro-magnetic counters were on-line at Contex’s 
AMOA booth. With an array of counters and other 
components are Kenji Hyuzaw & Shigeru Tsukakoshi. 
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at the Action Lighting booth. Here, Charlotte Reid 
Stands amidst a backdrop of colorful lights! 
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Valley's Bill Nemgar visits while doing ‘‘booth busi- 


ae Ce 
Classic, Inc.’s booth boasted such goodies as plush, 
large gumball machines and the sport-card-dispensing 
Sports Authority trivia vid. Pictured: Seth Stadtmauer. 
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Games of Tennessee, Inc. showed a snazzy new coin 


pusher called Pot 0’ Silver. GT|’s Jim Brown tells us 
it’s available with display case and/or flashing light. 


a 
Hal and Carolyn Koughn stand by their Standard Me- 
tal Typers. It seemed like no one could resist print- 


ing aname or message on a token or two. Busy booth. 


DUKE DISTRIBUTING. IN 


2000 


Duke dolls Sharon Crafton and Malinda Draper smile 
for the camera in front of Duke Distributing, Inc.'s dis- 
play, which featured several exciting eight-liners. 
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flipper game. Available now, this 
one’s called USA Football and it 
features touchdowns, field goals 
and extra points, all achieved via 
flipper skill. Offensive and defen- 
sive flippers are complemented by 
drop targets which advance “‘yard- 
age lights,’’ etc. Seems like a natur- 
al. Also shown at Expo ’92 was AI- 
vin G.’s first traditional pinball, 
World Tour. This one comes in 
bright red cabinet and is themed 
around a rock star on the road. It 
ships Dec. 1. 

Data East zooms you to a galaxy 
far, far away with Star Wars, fea- 
turing a miniature, animated R2-D2 
on the cabinet and a Darth Vader 
helmet sitting atop the backbox. 
Shipping to the States in December, 
the pin offers a handle which lets 
players raise and lower the Death 
Star on the playfield. Luke Skywalk- 
er, Princess Leia and all the favorite 
characters are included. Musical 
scores from all three films are fea- 
tured on the stereo soundtrack. The 
dot matrix display includes ‘‘hyper 
space’”’ special effects. Also shown 
was their Lethal Weapon 3, still sell- 
ing fine in the USA. 

Premier Technology went ‘“‘back 
to basics’’ with the timeless theme 
of pool. . .ina pinball machine! Cue 
Ball Wizard actually features a cue 
ball on the playfield. Players can 
shoot the cue ball into the eight ball 
and score jackpots during multiball 
play. “It was a pleasure to see oper- 
ators standing in line eager to play 
this hot new flipper game from Pre- 
mier,’’ said one friend of the com- 
pany. Country music and country- 
western graphics complete the play- 
er-appeal package. The operator- 
appeal package includes the first- 
ever ‘tournament switch,”’ located 
right inside the front door of the 
game. It lets operators convert play 
specials such as extra balls, re- 
plays, etc. into point values. It also 
equalizes play to ensure no compe- 
titor gets unfair advantage. 

Williams caught a whopper with 
Fish Tales, which actually began 
shipping in September. It features 
an innovative ‘‘fishing rod grip 
shooter,’’ a revolving, bait-casting 
reel on the playfield, a fish finder, 
and a flapping 12-pound walleye 
mounted on top of the game. 
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Players will go wild at the chance of winning thousands of tickets on 
Spin To Win. Players roll 3 balls down the ramp into target holes 
triggering specific rotations on the spinning wheel which allow 
NS players to increase their ticket winnings. To collect their tickets, the 
= ‘eae players must finish the game and avoid Bankrupts. 
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Bonus Jackpots ! Innovators in Redemption ! Spin To Win” Features: 

To win thousands of tickets on the Bonus — Spin To Win” is brought to you by Lazer-Tron, * Skill ball rolling game = * Multi-Coin play 
Jackpot, players must use their ball rolling the same people who brought you 1992's top ¢ Bonus Jackpot sign ¢ Coin and Ticket meters 
skills to have the wheel stop on the Bonus _ earner Hop-a-Tic-Tac-Toe— voted the best — * Outstanding sound effects * Quality Construction 
Jackpot Slot three straight games. redemption game of 1991 by U.S. operators, —* Fully operator adjustable * Weight 300 lbs. 

Spin To Win” is a must for any ticket Bank-It; Vine Climb, Shuttle Launch” and © Size: 24"W x 72"L x 96"H 

redemption center. the 6 gun Haunted House. 


Call today for the distributor nearest you. 


LAZER-TROM 


LAJZERE-T RNS 10428 Commerce Circle 


fa is ial distributed Innovators in Redemption P leasanton, CA 94 5 8 8 
y Lapcom , 
Hop Tic ToeToe” is distributed Phone: (5 10) 460-0873 


by Data East USA. 


Patented & Patents applied for Fax: (5 l ()) 460-0365 
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Star Mfg.’s Bill Macke shows off Star Cards — a base- 
ball card vender, featuring a scrolling marquee and 
lighted display and can vend single cards or packs. 


{ a 
Klopp Coin Counters’ Jack Lanagan (right) expounds 
on the features on his company’s product to customer 
Tim McLennan of J.W. Vending. Great work, Jack! 


. 
=e 
eee 


Coastal Amusement’s Len Dean and Harry Levy (of 
coin pusher manufacturer fame) flank the company’s 


new four- (or six-) player pusher Mardi Gras. Great art! 


’ Pe J 


‘‘Driving’’ the Wal-Mart truck are Just Kiddie Rides’ 
Jerry Reda and Eric Torres with Joe Farley (Pachinko 
Palace). This booth featured five other new rides. 
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Muncie Noveity’s booth featured friendly owners Bob 


and Claudia Broyles. This Muncie, Indiana company 
(thus, the name) manufactures all types of tickets. 


Innovative Concepts in Entertainment’s (ICE) fun 
prexy Ralph Coppola (right) chats with Dave Forman 
near his popular Putting Challenge golf simulator. 


Che . , 
eget 


Merit’s export sales agent Mireille Chevalier spends 
time with customers Marc Leballanger and Murielle 
Lavole. Both hale from Avranches Automatic, France. 


Rowe’s currency div. showed their complete line of 
bill changers and acceptors. That’s new Western Reg. 
Sales Mgr., Wayne Marion, a 25-year industry vet. 


November 1992 


From Williams’s sister company, 
Midway Manufacturing, comes a 
new pinball called Dr. Who, based 
on the popular British sci-fi TV char- 
acter. This one features the design 
touches of Bill Pfutzenreuter, such 
as seven different player-selectable 
playfield areas, representing the 
seven disguises of Dr. Who. A three- 
level mini-playfield corresponds to 
the ‘‘Time Expander”’ which plays 
a key part in the plot. This licensed 
title is clearly aimed at the Europe- 
an market; the U.S. market should 
see it in December. 

Williams also showed their Black 
Rose, featuring a swashbuckling 
pirate theme and a “‘cannon’’ that 
fires the pinball (slowly) out of the 
backboard, down a ramp, directly 
at the player. Yo-ho-ho! 


NSM introduced a significant up- 
date for its CD phonograph line. The 
Performer Classic is new inside and 
out. Its styling does have a clear fa- 
mily resemblance to recent NSM 
jukes: black cabinet; big front glass 
panel to show off the CD mechan- 
ism; chrome trim and mirrors. The 
inside is “fully automated’’ with 
new software for the built-in com- 
puter. Using this software, opera- 
tors can do all kinds of things auto- 
matically (turn scores of features on 
and off at different hours, change 
pricing, background music, credits, 
etc.). 

Rock-Ola made its maiden appear- 
ance under the helm of Southern 
California jukebox mogul Glenn 
Streeter. The firm bowed its Gala, 
a nice cosmetic update of its basic 
CD floor model juke. This phono- 
graph features 280 watts of power 
and 10-band equalizer; six-speaker, 
three-way sound; and on-location 
account audit and optional data 
printout. An illuminated keyboard 
selection system is complemented 
by the CD album cover art display. 
A $1/$5 bill acceptor is standard 
along with the coin acceptor. 

Wurlitzer’s jukes stood tall with 
the lovable Chuck Arnold on board 
doing marketing and sales. They 
also had a new player mechanism. 
Top of their line is the handsome 
New York, New York CD which 
combines hi-tech and tradition in its 
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Left: One of RePlay’s favorite young operators, David Jackson (Action Jackson, Malden, Mass.) with one of our favorite RePlay gals, Ingrid Adlum. Center: Joel Hoch- 
berg of Coin-It checks out Capcom’s X The Ball game. Right: No, it’s not Biues Bros. Jake & Elwood. . .its the Babich Bros.! Mike & Rich tour the floor in style! 


ROT oe : 
‘he ; ma f ‘ 2 


Left: We just can’t resist these nice family photos. . . this one of Sega’s action man Ken Anderson, daughter Debbie (RePlay) and lovely wife Angie. Center: Our good 
pals Dave Sheehan (J&J Distributors) and Capcom’s Dennis (wearing ‘‘the’’ tie) Sable. Right: Newlyweds Bruce (Mondial) and Saron Sarkisian. Congratulations! 


Left: In deep conversation, Betson’s Joe Cirillo, Williams's Joe Dillon and Betson/Imperial’s Joe Migueles. Center: Polaroid’s John Callan, Capcom VP Jeff Walker and 


Capcom attorney lan Rose with the well-received photo booth a the firm’s dealer meet. Right: Frank Ash & Tom McAuliffe with Myra Russell, Dianne McAuliffe & Sharon Ash. 
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Drew's dudes IT Dream Jack, a six-player video 
card game. Ken Moore and Phil Caldwell say the piece 
is a natural for cruise ships and Indian reservations. 


cluding billiard cloth and balls. Showing it all off are 
Jill Reams, Karen & Mike Mazzoroli and Michael Lave. 


Good Texas folks: Record Source Int’!’s Rich Ringo, 
Vicki Bowman & Joe Ringo showed a photo booth with 
various fun backgrounds (custom software available). 


Great Lakes Darts Distributors’ Nicholas Voden and 
Marilyn Hempel take a break from showing their wares 
to visit with Northern Amuse. op Doug Smart. 


Micro Manufacturing’s Kymberly Isan and Linda De- 
Bord ‘‘stand by’’ their new video slot piece, Magical 
Odds. The machine is available as we speak. 


IVERSIFIED 
out SERVICE 


Diversified Coin Service had a booth promoting their 
national account services to restaurants and retail- 
ers. Plus, they also were interested in buying routes. 


RePlay editor Marcus Webb jots down a couple of Pro 
Challenge notes while Star Manufacturing President 
Gaylord Perry and staffer Harry Young look on. 


Norcross, Georgia-based U.S. Games showed their 
Pot 0’ Gold VLT. With it are the firm’s Mike Pace, Mort 
Ansky and former AMOA prexy Leoma Ballard. 


A couple of nice pros from Alter Enterprises: Earl Heller 
and Ben Mollema. To the left, a player really gets in- 
to a game of Fireball — one of the firm’s pieces. 
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Mazzco offers a full selection of parts for games, in- 


Laser Video Network showed E-Net, a c-top touch- 
screen entertainment system. Above: Bob Douglas, 
ops Glenn Szela & Ed Cheek and prexy Thom Kidrin. 


styling. For a simpler look, there’s 
the New Orleans II which stocks up 
to 50 CDs in a carousel, playing in- 
dividual CDs horizontally instead of 
laying them flat. Don’t forget Wur- 
litzer’s 1015 remake, the popular 
One More Time. The glowing, bub- 
bling nostalgia box got lots of fond 
acknowledgement from country mu- 
sic stars at the AMOA Awards Ban- 
quet, where it sat right beneath to 
the speaker’s podium. 

Rowe International, celebrating 
the 65th anniversary of its AMi cor- 
porate element, also celebrated an 
AMOA Merit Award to Distributing 
VP Jerry Gordon. Rowe enjoyed a 
good show with LaserStar America, 
the latest incarnation of their CD- 
100 jukebox. The ‘‘under the rain- 
bow’’ styling features a dramatic 
silver arch across the face of the 
box for a wide-open, inviting look. 
Not only does the front display have 
an eye-catching menu of CD album 
covers, it also has those revolving 
CDs up top and a user-friendly push- 
button selection system in easy 
reach. Naturally, Rowe also con- 
tinues to market its hideaways, 
wallboxes and video jukeboxes. . .a 
full-blown ‘‘family of music.”’ 

The ‘“‘new’’ Seeburg now com- 
bines the savvy of Abbott execs like 
Jack Kapala and Tom Hacker, with 
the wisdom of veteran Seeburg per- 
sonalities like Ed Blankenbeckler. 
Seeburg showed its new Skyline 720 
CD jukebox which features 720 mu- 
sical selections and clean, contem- 
porary styling that does this famous 
name proud. As the first jukebox 
factory to introduce CD music, See- 
burg is determined to keep its mag- 
ic name high on the industry roster. 

Pioneer Laser Entertainment 
showed their fine CD LaserJuke and 
video jukebox products. New from 
the company is a 300-CD disc auto- 
changer with two playing heads. It 
can be applied to background mus- 
ic chores; coin-op applications could 
be a future possibility. Operators al- 
so liked Pioneer’s new 50-disc CLD 
player which handles four disc sizes 
(3’’, 5’, 8’ and 12’’). Pioneer was 
offering 0% financing or a free 
speaker package to interested par- 
ties. 

Laser Video Networks is right 
up with the times with their E-Net 
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JALECO™ and ARMCHAMPS II™ are 
registered trademarks and trademarks 
respectively of Jaleco USA Inc. ©1992 


JALECO EUROPE 

Rowlandson House 289 Ballards Lane 
Finchley, London N12 8NP 

United Kingdom 

Tel.081-446-8431 Fax.081-445-6493 
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© 9 Levels of Play 
¢ 9 Opponents to Beat 


__| ¢9Chances to Earn 


JALECO USA, INC. 

310 Era Drive, 

Northbrook, IL 60062 U.S.A. 
Tel. 708-480-1811 
Fax.708-480-9231 


Arm Champs II Dimensions: 


Height: 77" (1960 mm) Width: 31" (790mm) 
Depth: 47" (1150mm) Weight: 440 Ibs. (200Kg) 


JALECO LTD. 

2-19-7 Yohga, Setagaya-ku, Tokyo 158, Japan 
Tel.03-3708-4830 Fax.03-3708-4822 
Telex.J27891 
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Gail & Paul Biederman of Biederman Design Labs had 


a delivery problem, but made it through with flying 
colors. Here they are with their JAMMA Tester. 
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Philip Morris’ Gail Wills smiles at her company’s 
booth. One reason she’s smiling: Philip Morris won 


cm =e 
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Rich Goldman of American Design Components had 
a big smile for the RePlay camera. This parts com- 
pany deals mainly in power supplies and micro chips. 
Lo bv 
Ft. Washington, P¢ 


pre 4 


The ESD booth proved to be chock-full of coin chutes, 
locks, and other coin paraphenalia, as well as these 
two: Bob Matthews and Kevin Kaye. Really nice guys. 
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Spotlight on Hits offers compilation discs complete 
with ad packet (decals, strips. . .) — Ed Fedorchak, 
Rae Wolff and Al & Tina Conte (Victor Conte Sales). 


As you may know, Southland Distributing’s services 
extend from the technical to the export side of the biz. 
Here, at their booth are Joe Allen and Diego Egas. 


| 


——— 


At the Kiddie Rides International/Bafco booth, we 
caught up with Steve Edelstein (at right) and opera- 
tors Sue and Mark Rowland (Billmar Amusement). 


1 COIN RECEIVES 
UP TO 


5 Qn 


DELETE Es vr | 


Guarter Wiiie 


PELIPIPIIPP PIPPI IILETT IT 


(pM. I. -3 57, 
dX SPELLPLILELLLEL LLL VAs 
In this photo, Bromley’s chief, Lauran Bromley, and 


Staffer Minerva Orta model their new Quarter Mile 
pachinko-style driving-themed redemption game. 
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touchscreen system; it lets restaur- 
ant customers order food, play Nin- 
tendo games or watch music videos 
at their individual tables. LVN also 
showed some countertop jukeboxes 
and their online video jukeboxes, 
about which you'll be hearing more 
next year. 

Digital Disc of America was tout- 
ing their ‘“‘Cheetah’’ mechanism, 
complete with speakers and chan- 
ger mech, to convert 45 rpm jukes to 
CD capability “fast as a cheetah.”’ 
Besides conversion kits and title 
page kits, Digital also offered full- 
blown jukeboxes with their mechan- 
isms inside. Models include the DJ 
2000; the Golden Age Nostalgia (a 
1015 replica whose cabinet comes 
from California craftsman Mario 
Lombardo); the Super Cougar (all 
surfaces are vertical or slanted, so 
customers can’t put food or drink on 
it); and the Bobcat Wallbox. Quite 
a line-up! 

The CDS Jukebox Kit Co., Inc. dis- 
played a new jukebox conversion 
kit. It was designed for converting 
45 record phonographs to the CD 
format. The system can also be used 
in building your own brand-new 
custom jukebox, said Tim Sharp of 
CDS. It’s a clean, simple change- 
over, especially good for smaller lo- 
cations. 

Rounding out the music field were 
booths for one-stops like AMOA’s 
Record Service International, Mu- 
sic Operators Service, and Mobile 
Records (now publishing Street 
Beat, a new jukebox journal). Also 
taking booths were the performing 
rights societies — ASCAP, BMI and 
SESAG, 


TABLE GAMES 
& SPORTS GAMES 


Arachnid was proudly showing 
off their Galaxy dart game, which 
can be modem-linked to the opera- 
tor’s central computer for automat- 
ic, nightly downloading of league 
stats. The game itself now comes 
with a modem built into the cabinet; 
the operator just has to buy the mod- 
em on the receiving end for his of- 
fice computer. Watch for more ex- 
citing news and capabilities to come 
online with the Arachnid modem 
system. 
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Merit’s resident dart pro, Lane Helgeson tries to im- 
plant a dart in Wayne Watson’s (Atlas Dist.) ear. 
Merit’s Bob Wiles gives the procedure a thumbs up! 


Ace Coin’s John Haley shows the Genius — a CD-ROM 
trivia-themed game. The unit features some 14,000 
questions, 400 moving pics and over 6,000 stills. 


The First Choice ii 


i Hai 
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Scan Coin’s AMOA “‘show and tell of wares’’ featured 
their line of counters and separators (including a spe- 
cial model for route ops). Above is their Per Lundin. 


Marcus Webb chats with ASCAP’s Bob Sheesley. AS- 
CAP’s star songwriters Pat Alger and Garth Brooks 
won AMOA Jukebox Songwriter of the Year award. 
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RePlay’s Debbie Anderson says hello to Brian Swan- 
son at the Mr. Vend booth. Brian’s company, Daem- 
co Funriders, makes the kiddie rides for Mr. Vend. 
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Vendomatic’s Steve Rosetti does a ‘‘Price is Right’’ 
pose with one of the firm’s big gumball machines. 
Company also offers a line of capsule venders. 
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Tenney, 


Bud Light Dart League organizers Craig Stovall and 


Glenn Remick (American Darters Assn.) showed a var- 


iety of dart games from their manufacturer sponsors. 


: k 

Pictured here are Carlos and Isabel Guerra of the Board 
Market Co. Their booth spotlighted a unique Chinese 
Kung-Fu Poker game with a lot of fun features. 
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Betson told us even Hurricane 
Andrew couldn’t have dented their 
outdoor, all-weather pool table. 
This great-looking product from Bet- 
son and Gameroom Concepts Un- 
limited features a gleaming white 
cabinet and aqua-colored playfield. 

Dynamo Corp. was all lit up about 
Striker, an electronic table soccer 
game which brings hi-tech to this 
classic product. The snazzy white 
cabinet features an overhead alumi- 
num bar with bright red LED scor- 
ing. A mechanical version is avail- 
able, but the electronic version lets 
players touch buttons on a PCB con- 
trol panel to select one of three 
game modes. Transparent goal 
shields, adjustable pricing and ma- 
ny other features are included. Dy- 
namo also showed their full array of 
pool tables, air hockey, etc. 

Grayhound showed the Gray- 
hound Pool Table, featuring cham- 
pionship cloth covering and all-ply- 
wood construction. The ball track 
system is a specially-designed, one- 
piece unit for high impact and top 
reliability. 

Great American Billiards dis- 
played their Eagle pool table. It’s 
available in 61%’, 7’ and 8’ sizes. 
They’ve been in ‘“‘mass production”’ 
for five months, said execs. (The 
firm also makes a universal video 
cabinet and a gum vender.) 

Imagination Leisure keeps plug- 
ging along great with their SST Air 
Hockey Table. Dick Simon proudly 
showed off the overhead scoring 
feature. 

Merit was smiling about their 
Scorpion Stinger. The latest upright 
cabinet for Merit’s electronic darts 
game, now features fold-down ca- 
pability. That means you can go 
‘‘from carton to Cricket in under a 
minute,’’ said the firm. Plenty of 
built-in features like ‘‘Solo Chal- 
lenger’’ gameplay and NDA league 
stats and feats make this one a win- 
ner. Merit also offers free Dart 
League Manager software with the 
game. 

Playfair Shuffleboard Co. dis- 
played its goodlooking line of shuf- 
fleboards in different lengths and 
cabinet styles, including a hand- 
some wood grain model. 

Tornado Table Soccer continued 
to win fans with their well-construct- 
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Left: Wally Bohrer, Sharon Harris, Chuck Milhem, Ross Furman and Norm Pink at the AMOA’s Welcome Reception. Center: Clyde Knupp says hello to the Harris family 
— Stan, Sharon and Ruth. Right: Outgoing AMOA prexy Gene Urso, incoming president Craig Johnson and Namco Chairman & JAMMA honorary president Masaya Nakamura. 


~<a 


at Amusement & Music Operators Association _)~ 


Left: A lovely — and presidential — couple, Craig and Jana Johnson. Center: Jana g Craig with their parents (hers on the left, his on the right) at the reception held 
in the new AMOA president’s honor. It was a proud moment for all. Right: A few of the Utah tradesters who sponsored the reception pictured with their man at the event. 


Be NES RE A ae a 
Left: Shirley Kerner (Jack’s wife, ya know) greets Gem Music’s cowboy-hatted Jim Hayes at an AMOA party. Center: Two Capcom folks in Nashville...attorney lan 
Rose with P.R. specialist Laurie Thornton. Right: AMOA Executive VP John Schumacher with AMOA past president Leoma Ballard (from West Virginia). 


Left: Operator Jim Stansfield (Jim Stansfield Vending, LaCrosse, Wisc.) says hello to fellow ops Norm and Myndel Pozner (Amusement Vending, Denver). Center: The 
Kentucky Headhunters really entertained for our troops at AMOA’s ‘‘Welcome”’ party. (Was a fun event!) Right: Gene Urso with Craig Johnson and his cute little girl. 


Left: RePlay’s Eddie Adlum chats with San Diego, Calif. operators Fred & Charles Gillmann. Center: A group of Coin Concepts folks in Opryland Hotel lobby...a new 
employee with the redemption firm, Art & Gary Warner and Jeff Lankiewicz. Right: Don Hesch, NAMA Chairman David Clayton and Randy Chilton at one of the events. 
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Coin-slot maker Greenwald Industries sported a nice 
Expo booth. Pictured here are Philip Brown (with coin 
slot) and Dave McFadden (without coin slot). 


At the Mars Electronics booth with their bill accep- 
tors for pinballs are Marueen McLaughlin, Bart Shuld- 
man, Jim Samuel, Debbie Stammel and Dan Gillman. 


Lynde-Ordway’s Donna Carpenter demos one of the 
firm’s bill counters while Jay Stewart stands by with 
that ‘‘pretty neat, isn’t it?’’ look on his face. 


Talking business at the A-1 Products display booth 


are (left to right): Fred Britt of Britt Music and Stan 
and Marta Pearson. Great family-run company. 


Gemini Chemical showed their pinball cleaner and pol- 
ish, which the company swears by (potion cleans an- 
tiques, too!) Pictured are Darik and Arell Chapman. 
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Compuline’s Coin Tracker is a data retrieval system 
(can interface with Silent Partner). Pictured above: 
Mark Castellano, Bill Eaton & Larry Hermanson. 
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Adco Amusement Co. proudly displayed their 25”’ 
‘‘unicab’’ cabinet (avail. now). On either side are 
Menachem Cohen and company representative, Sara. 
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Advanced Games & Engineering’s David Hodge is 
shown here along with the firm’s Snack Attack crane. 
Clever idea, and it’s available in a lot of snazzy colors. 


z ———) = ce | Pe B 
Coming at ya from the Giant Gumball Machine 
Co. . .It’s agiant gumball machine! With it: Tim Bugg 
and Bob Rogers. It’s available now (Mondial has it). 
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pis Lock Company — i 
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HM LOCKS...WIRE HARNESSING...CAM LOCKS © 
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Illinois Lock ‘‘Companites’’ John Jarrard and Karen 
Nichols showed their line-up of high-security lock 
paraphenalia. They offer a wide array of equipment. 
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ed table, featuring all kinds of neat 
touches and easy-maintenance fea- 
tures. Their broad-based tourna- 
ment program is growing steadily; it 
helps support the operator and 
build gameplay on location. 

Valley Recreation Products picked 
up yet another AMOA-voted award 
for ‘‘best pool table,’’ making it the 
13th or 14th year in a row this honor 
has come their way, said Valley 
prexy Chuck Milhem. Their “‘Zero 
Defects’ model is the one that keeps 
winning, although they have a full 
line of excellent tables. Valley’s 
Cougar Darts was also shown, of 
course; it folds down for convenient 
transport. 


NOVELTIES & NOTABLES 


The outstanding ‘‘other’”’ product 
at AMOA Expo ’92 had to be Cap- 
com’s Polaroid Instant Memories. 
Manufactured in close cooperation 
with the exacting folks from Pola- 
roid, this hi-tech photo booth comes 
in six different cabinet styles to suit 
every location. It also works clean- 
er, takes up less space, and requires 
less maintenance than many older 
photo booths, execs said. 

Two firms had huge bubble-style 
gumball venders. One was Vendo- 
matic, whose unit was called The 
Big Gumball Machine. The other 
was represented by Mondial, whose 
version was called The Giant Gum- 
ball Machine and is made by the 
company of the same name. We 
liked both. 

Fun Industries (a division of John- 
ston Products) once again showed 
the Cash Cube, an enclosed booth 
(like a phone booth) that blows a 
hurricane of dollar bills, coupons, or 
other pieces of paper around the 
player, who must grab as much as 
they can in the allotted time. It’s for 
promotional use only. 

We could go on about all the fine 
kiddie rides, parts and supplies, 
coin mechs, bill acceptors and vali- 
dators, plush toys and prize mer- 
chandise, etc. shown at AMOA. On 
the other hand, you can’t really 
reproduce a gigantic trade show 
like Expo ’92 in a single magazine. 
Read on for more coverage of the 
AMOA awards banquet and other 
aspects of the U.S. trade’s largest 
annual show. 
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Irwin Siegel, Allison Nadel and Bruce Gor- 


don manned (and ‘‘womanned’’) the 
Nadel & Sons Toy Corp. booth. Cute toys! 


Ace Novelty’s Ed Plotkin and Rorie Keller 
flank Jim from Indian Bowling & Billiards. 
They have holiday-themed trolls & more! 


King Plush’s Pat Klasno shows his exclu- 
Sive licensed, autographed NFL footalls 
to Jewell’s Concessions’ Jewell Jones. 


Plush Appeal’s Peter Christianson and 
Darleen Hansen showed off their own line 
of holiday-themed and generic plush toys. 


Rebecca’s Joe Nazzaro and Debora Cher- 
ry had all sorts of items from pens, ra- 
dios and cameras to fun gag gifts. 
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Play Ball! Cards & Novelty’s Alan Char- 
ney was happily showing his line-up of 
collector sports cards (baseball, etc.) 


Prizes! is doing great with Star Caps (plas- 
tic mini helmets with collector cards). 
With Jack Rand is our Carolyn Lokken. 


Nanco’s George Smith & Arnie Blenner 
showed their new line of toys — colorful, 
creative, cute and cuddly creatures. 


Superior Toy & Novelty’ Ss Carolyn Camp- 
bell and Dorothy Volaski had many neat 
Christmas items — check out that moose! 


QUALITY PLUSH. INC. 


Quality Plush George & Lee Snyder had 
a range of plush including very cute Mick- 
ey & Minnie Mouses (holiday stuff, too). 


Fun Center 


Acme Premium’s Ray Done e highlighted 
the firm's new Mr. OftenGolfer’s Frequent 
Putters Club promo kits for mini golf. 


Impressment Plus’ Coughlin family — 
Gene & Mary Louise with Missy Farnham 
and Andrea & Ryan — great family pic! 


Allen Justice, Castle Soseman and Alan 
Deutschmann featured halloween novel- 
ties and cute western scarfs at A.L.D. 


@ Good Stu 


Good guys, good toys at Good Stuff! 
Steven Chernin, Sid Banon & Hank Mack- 
in had sports items including coolers. 
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JAISY. INC, 


Jaisy’s 5 Jay Solkin stands proudly in front 
of his display of very cute bunny rabbits 
and bears. Many wear cute fabric outfits. 
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redemption merchandise suppliers do their part to make Nashville "Plush City USA"! trendy and licensed items combine with solid "regulars" for super-earning stuff! 
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Dan Brechner & Co. and Cloud Nine’s Cliff and Milton Brechner flank operator Evan 
Brown (from B&B Music) over in front of their nice-looking AMOA Expo booth. 
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HMS Monaco had an impressive booth of jewelry. At the exhibit are Steve Schul- 
man, Vern Smith (Diamond Jim’s), Ira Erstling, Lee Ann Bullard & Bruce Haber. 


Fun & friendly folks gather at Laramie Interests’ booth: Larry & Tami Morris, John 
Sullivan, Pete Walton, Rieba & Brent Collins. They had their usual fine selection. 


he: An 3 1 i 
At the Play By Play Toys & Novelty’s booth with their goodies: Michael Cardinali, 
Joe Franta, Barry Lederman, Mark Gawlik, Greg Bickerstaff and Roger Villanueva. 
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What a fun group of folks! A big crowd of Plush-4-Players and customers gather 
around newlyweds Cathy & Joe Bates at their booth. They had Christmas plush plus. 


=> 
M.S. Toy & Novelty’s Joan Sharrett, Rick Goodwin, William Mullins, Ray Rodi- 
quez, Kevin Theisen with those cool earth-saving heroes, the ‘‘Drip Dudes.’’ 
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Bonita Marie’s great jewelry collection was proudly displayed by David Katz, Maggie 
Mitchell, Michael Maresca, Bonnie & Lou Cappeta and George Ritacco. 


N 


Rosette’s great guys, Hal & Phil Steinberg, visit with Eastern Distributors’ Phil 
Sternberg and Ken Kavalkovich in front of the former’s cute plush toy booth. 
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Left: At the AAMACF many-host party the evening before the AMOA show’s opening, Bill Glasgow, Joyce Weller and NSM topper Rus Strahan. Right: State Sales’ 
Steve Koenigsberg, Dynamo’s Bill (AAMA prexy) Rickett, AAMA’s Bob Fay and RePlay Editor Marcus Webb. It was a great event with lots & lots of good eats! 
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Left: Reno Game Sales’ Marty Shumsky greets Dynamo’s Damon Paramore over by the tasty dessert table. The party featured foods from all over the U.S. Center: 
Alan Bruck and Dynamo’s Mark Struhs say a nice howdy. Right: Kentucky Coin’s Harvey Weingarten and Jay Waldman say hello to RePlay’s Eddie Adium. 


ge 


Left: This photo finds Birmingham Vending’s Steve Toranto, Jerry Spiegelman, Dave Leamon, Gary Gouse and Premier’s Steve Walton enjoying the evening. Right: 
Chris Brady, Dave Sheehan, Jim Vanderhoof and Pat Harper stop for a photo at the big party. It was very well attended and was hosted by many AAMA member companies. 


Left: Thanks to John Blouin, RePlay’s Key Snodgress is on the other side of the camera for a change! She happily says hi with James Industries supremo Jimmy Roberts 
and RePlay cohort Marcus Webb. Right: Direct from SoCal to Nashville, Century Vending/Spirit Design's Jerry & Sue Monday with Betson supremo Peter Betti. 
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More photos from the multi-manufacturer-host American Amusement Machine Charitable Foundation party. . . Left: We see Rowe’s Joel Friedman with RePlay’s Eddie 
Adium, toasting the success of the event and the AMOA show itself. Right: Brady Distributing’s Raleigh Rossow, Jon Jr. & Jon Brady Sr. and Larry Siegel. 


Left: RePlay’s Tippy Adlum congratulates distributing matriarch Leah Bettelman of C.A. Robinson (Los Angeles & San Francisco) on being selected by the AAMACF 
as ‘‘Woman of the Year’’ (she'll be honored at their March '93 event). Right: Lavern & Larry Berke say howdy to Tippy Adlum at the same party. It was a fun event. 
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Left: Canadian Coin’s lan Chesterton and Jim Niblock with RePlay’s Eddie Adlum (sorry, but we didn’t give Eddie enough warning for the pic and caught him mid-turn). 
Right: Hamming it up big-time are Brian Duke and Eddie Adium. (If we don’t get at least one silly photo of Brian during each show the whole trip’s a waste!) 


Left: One heck of a nice guy is Lawson Music’s Mike Dobson (see his interview in this issue). He’s pictured here with nice gal Candy Anderson of Arachnid fame. Right: 
Operators Distributing’s Dick McCannell thanks one of the many Sheraton Hotel workers at the party for making the event a success. Good to catch up with Dick as always. 
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Industry stars shine 
at the AMOA’s 
annual banquet and 


Stage Show; 

Stars of the music 
Industry also take to 
the stage at the gala 


Banquet 
Hoedown! 
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The banquet was truly a star-studded extravaganza (See the photos on 
the facing page). In the photos on the top row, we such such legends as 
Bob Seeger (pictured with music industry friends) and country superstar 
Garth Brooks (pictured at podium plus in the “green room" with RePlay's 
Eddie Adium. In the next row, Barbara Mandrell entertains the many 
attendees...she really puts on a terrific show (and even got Manley Lawson 
into the act!). The bottom rows show “our" stars, from the AMOA officers 
and dignitaries, to Merit Award recipient Jerry Gordon (See separate story) 
to just a few of the manufacturing firms honored for their top-notch 
equipment. Congratulations to all involved for a wonderful night! 


JUKEBOX AWARDS GAME AWARDS 


Pop Record of the Year 
Achy Breaky Heart, Billy Ray 
Cyrus (Mercury) 


Country Record of the Year 
Achy Breaky Heart, Billy Ray 
Cyrus (Mercury) 


R&B Record of the Year 
Jump, Kris Kross 
(Ruffhouse/Columbia) 


Pop CD of the Year 
Luck of the Draw, Bonnie Raitt 
(Capitol) 


Country CD of the Year 
Ropin’ the Wind, Garth Brooks 
(Liberty) 


R&B CD of the Year 
Too Legit to Quit, Hammer 
(Capitol) 


Rising Star Award (Male) 
Billy Ray Cyrus (Mercury) 


Rising Star Award (Female) 
Trisha Yearwood (MCA) 


Rising Star Award (Group) 
Brooks & Dunn (Arista) 


Jukebox Legend (Living) 
Bob Seger 


Jukebox Legend (Deceased) 
Hank Williams Sr. 
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Most Played Video Game 
Street Fighter Il: Champ. Ed. 
(Capcom) 


Most Played Pinball Game 
Addams Family (Midway) 


Most Played Conversion Kit 
WrestleFest (Am. Technos) 


Most Innovative New 
Technology 
Electronic Self-Flip flippers 


(Williams) 


Most Played Dart Game 
Super 6+2 (Arachnid) 


Most Played Pool Table 
Valley 


Most Played Jukebox 
CD 100-A (Rowe) 


Most Played Redemption 
Game 
Skee-Ball (Skee-Ball) 


Most Popular Other Game 
Air Hockey (Dynamo) 


Cigarette Vending Machine 
Promotion 
Philip Morris 
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Left: A nice group of Argentinan operators with R&M Distrib.’s Roberto Hernandez — Jorge Vecchi, A. Burmeister, Luis artinez & glio. A | 
from Argentina. ..three generations of the Mochkovsky family (from left), grandson Pol, son Alex, grandfather & company founder Mauricio, son Jorge and grandson Sebastian. 
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Left: Operator, game creator, RePlay helper and all-around-nice-guy, Bill Van Anda, with another super coin-biz-man Bill Beckham Play’s Mar- 
cus Webb greets fellow editor Jack Rodios from Cash Box Australia magazine. Right: Texas’ June & Bob DePriest, 58-year veteran whose first jukebox was a 10-disc Seeburg. 


ogee 


eee atta 2 a | 
Left and right: A couple of photos taken at the super-fun Plush-4-Play ‘‘Casino Night’’ held the Friday of the show. Among those pictured are the firm’s Toni Endoso, 
Georgia Orozco and Joe Bates. Folks played all night with their chips and then won prizes if they were among the highest of the evening’s rollers. A good time was had by all. 
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Left: Upstate New Yorker Greg Keevil (Betson/Advance), Larry Hilimire and Lance Gummerson enjoy the hospitality at one of the many suites. Right: At the Data East 
Suite, new Eastern Regional Sales Manager Drew Maniscalco with Birmingham Vending’s Al Toranto and Data East’s Pete Gustafson. Welcome aboard, Drew! 
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Left: At the Strata booth with their soon-to-be-released Time Killers are Larry Hodgson, Steve Jasowak, Gay Bilotta, Leif Marwede and John Cassiday. Center: At Data 
East’s suite, Jim Niblock, Mike McWilliams and newly-promoted Western Reg. Sales Mgr. Kristen Montgomery. Right: Data East’s Gary Stern waves hello from his suite. 


Left: Sega’s John Hill and Ken Anderson with distributor Bob LeBlanc at their AMOA hospit 
tor of their European Division) and USA President Tom Petit. Right: Merit-men Lamar Forque and David Rubinstein at their firm’s always-packed hospitality suite. 
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Left: On the suite trail are Design Plus topper Mike Seibert, sweet daughter Laurie and RePlay’s slim-trim Barry Zweben. Center: Jaleco’s Bob Haim and Romstar’s 
Tim Jackson catch up with each other at the James Industries suite (hosted by numerous firms.) Right: At the same suite, James topper Jimmy Roberts with Alvin Gottlieb. 
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Left: After along day on the floor, RePlay’s Tippy Adlum and Exidy/BullsEye’s Virginia Kauffman relax. Center: Smart's Larry Berke and lovely bride Lavern. Right: 
At the Capcom dealer meet, honored distributors of the year included: Betson N.J.’s Bob Boals, Brady’s Tom Keil, Central’s Marc Singer and Betson Pacific’s John Lotz. 


lace Fats A 4 ¥ p> 
Left: At Namco’s suite, Shigeighi Nakamura (Mr. Nakamura’s son-in-law), Chairman Masaya Nakamura and RePlay’s Eddie Adlum. Center: With Masaya Nakamura 
are Brent Leisure’s Philip Davis and Patrick Edwards (acquisition of the London-based outfit by Namco is final). Right: European tradesters with Shane Breaks. 
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ality suite. Center: Also at the Sega suite are Michael Green (Managing Direc-. 


Jerry Gordon 
wins AMOA Merit Award 


AMOA made an inspired choice 
for the recipient of its 1992 Merit 
Award. Jerry Gordon is distributing 
VP at Rowe International. He’s also 
a universally loved and respected 
member of the industry. If before 
the banquet Jerry didn’t know just 
how highly he is esteemed, he does 
now. 

The honor was presented during 
Expo ’92 in Nashville. Imagine the 
scene: a vast ballroom in the Opry- 
land Hotel. A sold-out crowd seated 
at row after row of white-covered 
tables. A dark stage, a spotlight on 
the podium. ..and AMOA past pres- 
ident Dick Hawkins making the in- 
troduction. 

Hawkins called Jerry “a friend, a 
confidante and a man who can get 
things done.”’ He cited Jerry’s com- 
munity service as a volunteer fire- 
man. He praised Jerry’s integral 
contributions to the AMOA Juke- 
box Promotion Committee and the 
AMOA Manufacturer’s Council. He 
traced Jerry’s career from his entry 
into the trade in 1946 to his 20 years 
with Rowe. And then the crowd 
came to its feet, applauding hearti- 
ly as Jerry came forward to accept 
the award. 

“It’s one of the happiest occa- 
sions of my life,” Jerry said. “I’m not 
speechless, but I’m near to it.’’ He 
expressed his deep appreciation, 
and called working with AMOA 
‘“‘a delightful experience.’’ He ac- 
knowledged Bert Betti of H. Betti In- 
dustries as the man ‘“‘who really 
taught me the business.”’ Of the in- 
dustry itself, Jerry said: ‘‘I think this 
is a helluva business and we have 
nowhere to go but up.”’ 

The AMOA Merit Award is not 
given every year. Fewer than a 
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Rowe's universally-loved distributing VP was an inspired choice; 
Nashville crowd gives standing ovation to 46-year industry vet 


dozen people have ever received it long-lasting contribution to the coin- 
in association history. It signifies op amusement industry. 

AMOA’s belief that the person ho- Jerry, your name surely belongs 
nored has made a fundamental, on that list. Congratulations! 
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The 1992 AMOA could well be 
called the ‘‘show of large arcade 
games.’’ It certainly seemed to me 
that the video manufacturers con- 
centrated on the bigger attractions 
much more than on anything else. 
Add in those big redemption ma- 
chines you saw on the floor and you 
had a show clearly appealing to the 
big arcade operations. As such, I 
couldn’t help feeling that the video 
makers have forgotten the street 
people. 

This year’s show gave me the im- 
pression that most of the R& D mon- 
ey is going into expensive arcade 
pieces. . .so expensive that most ar- 
cades cannot even justify buying 
them. And even in the big arcades, 
how many two-player sitdown rac- 
ing games can you have? Except for 
Sega’s Virtua Racing, most of those 
shown at Nashville were very sim- 
ilar. 

Another thing that concerns me is 
the level of violence we’re seeing in 
some of thenew games. Mortal Kom- 
bat and the new Time Killers could 
cause some controversy withchurch 
groups or the PTA. Is it really neces- 
sary to remove limbs or tear out a 
person’s heart to get ag We toearn 
money? Of course, there’s the dip 
switch on Time Killers that takes out 
the excessive violence, but if the 
place down the street has one in the 
violence mode and yours doesn’t, 
yours will earn less. As an industry, 
I feel it’s important to avoid causing 
ourselves extra problems. 

However, I have to tell you that 
among the video kits at AMOA I 
liked best were Mortal Kombat and 
Strata’s Time Killers. The first was 
an excellent earner in dedicated 
form (still is) and now the kit version 
is due out in January. Time Killers 
was only shown in Strata’s suite be- 
cause it wasn’t finished yet. This is 
a one-on-one fighting game, similar 
to Street Fighter in theme, but with 
some significant differences. 

This kitis supposed to be released 
in December and I think it will be a 
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by Gene Lewin 
Pinball Plus Arcade 
Glendale, California 


good earner. Another kit I liked was 
Golden Axe 2, coming first dedicat- 
ed and in kit form later. Midway 
showed a kit to convert Operation 
Thunderbolt into Terminator 2, 
which would have been great if it 
came out when the game wasnewer. 
And SNK had two great cartridges 
in Art of Fighting and World Heros, 
although both came out before the 
Nashville show and werenot ‘“‘brand 
new.” 

Most of the other kits did the 
same old thing and will be mediocre 
earners (there were at least half a 
dozen vertical shoot-em-up airplane 
or space games). There were also 
some other familiar themes: Cap- 
com had Cadillacs & Dinosaurs, 
which is like Final Fight #3. Fab- 
tek had Heated Barrel, which is a 
cross between Blood Bros. and Gun- 
smoke. Data East had a couple of 
kits, one was called Diet a Go Go 
that’s very similar to Tumble Pop. 

Konami was one factory that 
thought about the street operator 
when it built Lethal Enforcer. This 
was voted the best all ’round game 
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BIG games dominate BIG show 


at the show by AMOA’s people and 
presents operators witha reasonab- 
ly-priced dedicated gun game that 
even has a dip switch for arcade or 
street location settings. This is one 
fine game. 

I started off this article saying 
there was much for the big arcade 
people to look at in Nashville and in 
my opinion, the best of all was Se- 
ga’s Virtua Racing. Its deluxe one- 
player version uses a large, wide 
screen never utilized before. The 
two-player sitdown uses standard 
medium resolution monitors. 

Game play offers a choice of four 
perspectives at the push of a button 
which can be changed any time dur- 
ing the game. I feel that Virtua Rac- 
ing stands way above all the other 
two-player sitdown driving games 
and was the most impressive game 
at the show. Of course, it is also a 
very expensive game. 

Atari showed their Space Lords 
...a four-player upright in a cabi- 
net similar to their Cyberball except 
with 25”’ monitors. This game is like 
playing Steel Talons in space, with- 
out polygon graphics. I liked the 
game, but due to its price (slightly 
higher than two dedicated games) 
think it’s limited to the best arcades. 
But I do feel Space Lords will have 
long-term appeal as Steel Talons 
does. Atari also showed Moto Fren- 
zy as a two-player sitdown and Mad 
Dog McCree (which they handle 
in Europe). But their booth lacked 
games in a medium price range. 

Namco displayed their Final Lap 3 
upright and two-player sitdown 
along with the Suzuka 8 Hours rac- 
ing game. I don’t see what’s new or 
different in Final Lap 3 from other 
driving games. Taito had Operation 
Gunbuster, which is a large four- 
player gun with a high price tag. 
Their kits were more of the same old 
thing. 

Lazer-Tron’s Spin To Win is an 
interesting redemption game, com- 
bining rolldown balls with a wheel 
of fortune. The wheel has different 
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The Rowe LaserStar® CD Wallette is designed to 
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The Rowe LaserStar® CD Wallette, the latest addition 
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Now Add CD Music To Your Me: a 


ticket amounts that can be won, plus 
a bankrupt selection which wipes 
out your winnings. Lots of good talk 
on the floor about this machine was 
shared. 

Pinball? All the companies are 


doing a great job. I like each and 
every one shown, but my favorite 
was Data East’s Star Wars. Prem- 
ier’s pinballs have improved tre- 
mendously over the past year, and 
their new Cue Ball Wizard is a fine 


example of just how much. I also 
thought Bally’s Dr. Who and Wil- 
liams’ Fish Tails were both good- 
playing pins. By the way, AG & Co. 
showed a standard pinball with a 
dot matrix display, which was a 


good first effort. 

Capcom previewed an unfinished 
version of their Street Fighter Cham- 
pion speedup enhancement. It adds 
a fireball for Chun Lee, speeds up 
game play some and balances out 
some of this character’s powers. 
There may be more things added, 
but at the show, it did not allow 
throwing fireballs in the air or some 
of the other things offered by a com- 
petitive speedup kit. 

My feeling is that this other one 
will make more money than Cap- 
com’s own in the short run, but that 
Capcom’s will do better over the 
long term. The “unauthorized” ver- 
sion adds some crazy moves that 
players may tire of after a couple of 
months. Capcom’s kit will come with 
anew marquee when it arrives. For 
arcades that have several Champi- 
on Editions, operators can enhance 
some and leave the others original, 
giving players a choice. 


"SURE LOVE" 


featuring: 
You Lovin' Me e Hearts Are Gonna Roll 
Mama Knows the Highway 
Trail of Tears 


Hundreds more jukebox hits in stock - 
Call for a complete list of blockbuster 
selling CD's and 45's. Asure 
way to get the best sounds at the 
right price. 
SERVICING CD JUKEBOXES NATIONWIDE PHONE: 


(313) 562-6360 ext. 3 
Fax: 313-562-5060 


ADDRESS: 
1116 N. Telegraph 
Dearborn, MI 
48128 


THE CONVENIENCE OF VARIETY — THE QUALITY OF laiion® 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 
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BATON LOCK AND HARDWARE COMPANY 


11521 SALINAZ DR. ¢ GARDEN GROVE, CA 92643 


#694-28 


#695-G04 


#697-G07 


1-800-395-8880 
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AMERICAN OPERATORS SELECT 
ROWE/AMI LASERSTAR® AS MOST PLAYED 
JUKEBOX FOR THIRD STRAIGHT YEAR 


NASHVILLE — Once again, the 
Rowe/AMI LaserStar® has won the 
AMOA “Most Played Jukebox" Award. 
Presented at the recent, 1992 AMOA 
Show in Nashville, this award will hang 
in Rowe/AMI’s Grand Rapids, Michi- 
gan plant with two other AMOA 
Awards and two “Best Jukebox of the 
Year” Awards. Rowe/AMI has earned 
all industry awards for CD jukeboxes 
since these awards began three years 
ago. 


“All of us at Rowe/AMI give our 
sincere thanks to America’s music 
operators for this great honor,” says Joel 
Friedman, Sr. VP. “What makes it great 
is this award shows us we’re doing our 
jobs right, making jukeboxes that make 
more for operators.” : 


The LaserStar® is the product of 65 
years of jukebox making experience at 
Rowe/AMI. Says Friedman, ““We’ve 


eats Peer 


learned that the most important feature 
on any jukebox is the cash box.” To 
keep the cash box strong, Rowe/AMI 
builds jukeboxes that are more reliable, 
easier-to-use, and more attractive to 
customers. 


Rowe/AMI builds jukeboxes that 
are more reliable, easier-to-use, 
and more attractive to customers. 


‘A jukebox is more than a phono- 
graph, it’s a business,” says Friedman. 
“Tt’s good business for a jukebox to 
merchandise music, not just play it. Our 
jukeboxes are made to sell more music 
and are built, not with the most compli- 
cated technology, but with technology 
that is right for the job.” 


As the world’s largest maker of 
jukeboxes, Rowe/AMI appreciates the 
world-wide recognition but they don’t 
take their leadership position for 
granted. To keep their operators out in 
front, Rowe/AMI works hard to 
maintain the best support network in the 


industry. “It’s not enough just to be a 
manufacturer,” says Jerry Gordon, Sr. 
VP. “We’re out there, with our 
distributors, behind our jukeboxes and 
our operators every day. Operators, 
distributors and Rowe/AMI, it’s all one 
team, and we do everything we can to 
see that the operators are profitable.” 


According to Friedman, “Our 
success and our operators’ success 1s 
proof that when you work hard, work 
smart and with a dedicated team, you 
can accomplish anything.” 


“The LaserStar is the product of 
65 years of jukebox making 
experience at Rowe/AMI.” 


The new 1993 LaserStar® America 
CD jukebox already is being compared 
to the great jukeboxes of the ’50s and 
’60s. With it’s distinctive style, the 
LaserStar® America has the reliability 
that has made Rowe/AMI world 
famous. “We reaffirm our commitment 
to build the most beautiful, most reliable 
and most profitable jukeboxes in the 
world,” says Friedman. “Rowe/AMI 
will continue its 65-year tradition of 
dedication to operators and their 
prosperous future, because without 
them, none of this would be possible.” 


1000 
BILL STACKER 


It’s customer friendly 

The validator senses bill holding and continues 
operation...gently pulling bill from customer's 
grasp. Additional bills are locked out until the 
previous bill has been processed. Rejected bills 
are held for the customer rather than being ejected 
. to the floor. 


Bill acceptance is greater than *94% for $1, $2, $5, 
$10 and $20 bills, switchable to any single bill or 
combination. Face-up bills can be fed in either 
direction or just one, based on your choice of 
switch setting. 


It’s owner friendly too 

The latest magnetic and optical technologies are 
coupled with innovative software to provide higher 
security AND acceptance than other bill acceptors 
- without gain or motor speed adjustments. 


A heavy-duty drive motor and drum provide a 
more positive bill transport with less maintenance 
than belts. Strong reversing action will clear most 
bill jams. “S” shaped bill path helps restrict 
stringing attempts. 

Troubleshooting is easy and automatic with the 
built-in diagnostic test mode and display. \ 


Designed for longer field life and reduced | 
maintenance. Easy access speeds cleaning of the 
bill path, permits quick removal of debris. No 
plastic cams to strip or break. 


* Based on HMC Standard 


Hamilton Mfg. Corp. 
3350 Secor Rd. / Toledo, Ohio 43606 
Tel: (419) 535-7667 FAX: 419-535-0345 


200 
BILL STACKER 


It’s versatile 

The built-in power supply and control board 
simplify installation. Programmable pulses per 
dollar, and selective pulse widths and levels 
interface more applications. Choose from a 
stackerless version or a 200 bill or 1000 bill 
stacker. 


Differentiate your product 

The patented TOKENOTE® feature accepts 
high security paper tokens with your advertising 
printed on the note. Introduce your product or 
service, or promote sales through distribution of 
these enticements. 


. Its the next best thing 
to an employee 


NEW! HAMILTON TOKENOTE ® PAPER TOKENS 
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LETHAL ENFORCERS 


or is it “Lethal Excitement’”’? Konami’s two-player, crime-fighting dedicated game 
offers so much villain-busting fun, it’s deadly! 


Listening to the “‘industry buzz’’ 
on the AMOA Expo floor, it was 
easy to tell which game had cap- 
tured the operator’s fancy. And in- 
deed, Konami’s upright gun game 
Lethal Enforcers received AMOA’s 
award for ‘‘best new equipment.”’ 
Now, the crime-fighting shoot-’em- 
up has a chance to prove itself on 
the floors of locations nationwide. 

Gameplay is true law enforce- 
ment excitement. The two-player 
dedicated video lets players take 
control as detectives in the toughest 
section of the city. Testing their 
merit as officers of the law proves 
to be a tough job as dangerous crimi- 
nals attempt to thwart their every 
move throughout various stages of 
high-tension crime-fighting. 

The action begins when the play- 
er is called to the scene of a bank 
robbery in progress. Shooting skill 
is important here (they’ve got to hit 
the robbers and not the innocent 
victims). Then it’s off to follow the 
villains as they escape in their geta- 
way vehicles. 

After that escapade, Chinatown 
needs reprieve from the violent nin- 
jas and gun-toting bad guys who 
lurk in every alley. If the players 
made it that far, their bad-guy- 
thwarting efforts are further chal- 
lenged by a hijacking attempt at the 
Metro Airport. ..a drug deal at the 
city port, and finally, a highly vola- 
tile situation at a chemical plant. 
Hidden enemies, toxic explosions 
and an intense night vision chal- 
lenge round out the action. 

Whevw! All this calls for extreme- 
ly accurate marksmanship, so be- 
tween action waves, players are 
provided with shooting ranges to 
test and improve their aim. Results 
determine accuracy stats, and from 
there players are ranked patrolman, 
detective, sergeant, lieutenant, cap- 
tain or commander. 
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Konami's Lethal Enforcers design team of Yoshi Hatano, Steve Johnson and Jun Narita proudly 


accept the AMOA award for “‘Best New Equipment” at Nashville’s Expo Oct. 1-3. 


Eachsceneis enhanced with real- 
istic digitized graphics and many 
levels of action. The game features 
either a standard or street mode 
(players select their own scenes in 
any order). Completely operator- 
adjustable, English or Spanish on- 
screen language is available, and 
the easily-accessible diagnostics 
display shows total plays, games 


started, games continued, average 
time/credit and average score/cred- 
it. Seems to be a sure-fire hit for ma- 
ny locations, and, the manufacturer 
reports, test results prove this out! 

For more information, call your 
authorized distributor, or for re- 
ferral, it’s Konami, 900 Deerfield 
Pkwy., Buffalo Grove, Ill. 60089- 
4510; 708/215-5100. 
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Gottlieb/Premier debuted two hot new games at Expo ’92; 
both sport pinball themes... but with a bit of a twist 


Fresh, new ideas are on-line at 
Premier Technology. The U.S. game 
maker introduced two fun games at 
AMOA which racked up a lot of at- 
tention. One is a brilliant new pin- 
ball with a ‘“‘pool hall” theme. The 
other sports a pinball cabinet, but 
it’s got simplified gameplay and an 
optional ticket dispensing mode for 
redemption use. Both of them sport 
fun themes and operator-friendly 
features. 

Pool and pinball are two basic 
tavern staples operators usually 
swear by. Now, Premier says they 
are taking operators back to the 
‘‘basics of success”’ with their new 
Gottlieb pinball game, Cue Ball Wiz- 
ard. Premier says the game offers 
pool action so realistic, die-hard 
pool players may forget they’re 
playing pinball. 
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How’s this for realism? Cue Ball 
Wizard features a cue ball right on 
the playfield that players can actu- 
ally ‘‘shoot’’ into the eight ball to 
score big jackpots. Combine that 
with great art and a thumpin’ coun- 
try music sound package and the 
elements seem right for a winner. 


Speaking of winners, Cue Ball 
Wizard is the first-ever pinball to be 
introduced complete with a ‘“‘tour- 
nament switch.’’ By simply flipping 
the switch(located inside the game’s 
front door) operators can convert 
play specials (extra balls, etc.) into 
point values. The tournament mode 
also equalizes play so everyone is on 
equal terms. 


Another Premier pairing that’s 
spelling success is the affiliation 
with Nintendo to bring ‘‘Mario ma- 
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nia’’ to the redemption market. Su- 
per Mario Bros. Mushroom World 
is a convertible redemption game 
(converts to redemption locations 
with ticket dispenser, or to non- 
ticket standard play). 


Gameplay sends players through 
eight adventure ‘“‘worlds’’ where 
they earn tickets along the way. The 
quirky theme lends itself well to all 
kinds of locations, and the game is 
fully-adjustable for every age and 
location. Not only that, but opera- 
tors can adjust leg length on the 
cabinet to make it easier for kiddies 
to play, in certain locations. 


For more information, contact 
your authorized distributor, or for 
referral, it’s Gottlieb/Premier, 759 
Industrial Dr., Bensenville, IL 60106- 
1304; 708/350-0400. 
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BELAM 


America’s National & International Distributor of all amusement machines 


AMERICA’S LARGEST 
EXPORTER OF 
== 2 NEW & USED: 


eZee: \ ee... ae a _ | CES ¢ 
) Ee Brn 2 Zz Y VIDEOS © PINBALLS 
SIMULATORS ¢ PCBs 
KIDDIE RIDES ¢ KITS 
REDEMPTION © PARTS 
TABLE GAMES 


CON 46 ANOS DE EXPERIENCIA 
PODEMOS OCUPARNOS DE TODOS 
DETALLES DE EXPORTACION 


NEW VIDEOS: USED VIDEOS: NEW PINBALLS: 


* Lethal Enforcer * Captain America * Lethal Weapon lil 
* Virtua Racing * Spiderman * Star Wars 

* Final Lap 3 *x Simpsons * Cue Ball Wizard 
* Space Lords * Terminator Il * Mushroom 

* Exhaust Note x Wrestlefest REDEMPTION: 


* Stadium Cross x Street Fighter 
* Moto Frenzy 
KE BOXES: 
* Holosseum ee naan * Wacky Gator 
* Street Fighter II * AMI-Rowe * Big Bertha 
Champion Edition * Rockola * Hop-A-Tic-Tac-Toe 
* Arm Wrestling * Wurlitzer *x Awesome Rat 


* Cracky Crab 


MANY OTHER GAMES AND MODELS ARE AVAILABLE! 


* PLEASE CALL — FAX — WRITE FOR ALL YOUR EXPORT NEEDS x 


R.H.BELAM COMPANY, INC. 


One Fulton Avenue ¢ Hempstead, New York 11576 


PLEASE CALL: (516) 222-2670 
FAX: 516-486-0957 


HELLO, WAL-MART 


Just Kiddie Rides can help you crack that much-desired location; 


f you want to get your foot 
in the door at Wal-Mart, 
the most successful retail 
chain in America, Just Kiddie Rides 
can help you do it. For over a year 
now, this U.S. ride maker has been 
selling the Wal-Mart Truck kiddie 
ride. All ride placements in indi- 
vidual Wal-Mart stores, as well as 
individual operators who wish to 
run the rides, must be separately 
approved by company headquart- 
ers. Call Just Kiddie Rides (JKR) and 
they’ll help you get started. An 800 
number is listed at the end of this 
story. 

Top operators are always inter- 
ested in prestigious national “‘chain’’ 
locations, and Wal-Mart ranks right 
up at the top of the list. JKR and Kid- 
dies Manufacturing (Farmingdale, 
N.Y.) have pulled off a real coup 
here. Company president Eric Tor- 
res and sales & marketing VP Jerry 
Reda proudly showed the Wal-Mart 
Truck and the new Wal-Mart Mini- 
Truck at the AMOA Expo in Nash- 
ville (Oct. 1-3). Also displayed were 
six additional new kiddie rides, all 
made in America, and all offered at 
reasonable prices. New rides in- 
cluded the Indy 500 car, the red Fer- 
arri, the kangaroo, the Galactic 
Fighter space ship, the turbo boat, 
and the Mustang Pony. 

“We had an excellent show,”’ 
said Jerry. ‘““‘Our new rides were 
very well received by our customers 
and distributor. Kiddie rides are the 
fastest growing segment of the 


b 


amusement industry,’’ he con- 
tinued, ‘‘and we have positioned 
ourselves for maximum growth in 
the 1990s. Due to our enormous 
production capabilities, we can 
deliver complete containers of 
custom-made, high-quality products 
in 30 days.” 
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their Wal-Mart Truck is OK’d for placement by corporate HQ 
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Just Kiddie Rides folks with their Wa/-Mart Truck at their AMOA booth. Below, a few new rides. 


Guaranteeing 100% customer 
satisfaction, JKR vowed never to be 
undersold. Competitive financing 
and attractive terms are available 
to qualified buyers. For more infor- 
mation, call Just Kiddie Rides at 
800/858-RIDE (that’s 858-7433). 
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LARAMIE. INTERESTS, INC. 
1-800-237-5874 1-800-521-8697 


3635 WILLOWBEND BLVD., SUITE 318 HOUSTON, TEXAS 77054 


Any OTHER JUKEBOX 
WOULD'VE BEEN TOAST, BUT 
Tats One Gan STL dl 
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On September 14, 1991, fire 
gutted the Round Table Pizza in 
West Linn, Oregon. It was an | . 
almost total loss. rs BA, 

When the smoke finally 
cleared and the fire department 

. GOMBAGIEDISGRUREBOK 
left, Jim Markham entered, fully 


expecting his Pioneer LaserJuke * 


to be ruined. 


To his surprise, all it needed was a new front plate and 7 RRR SEER! 


one of those Christmas tree car deodorizers to mask the 


smell of the smoke. cAhcMicdiciiathatheiietelieiieleMatelatatetaMaleMathe 
®) PIONEER 
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Jim Markham has operated other brands before. But 
only one that’s reliable enough to survive a two-alarm blaze 


and still put pizza on his table and bread in his wallet. 
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The Pioneer LaserJuke. 


KK KKK KH KR EEK RANK RR ROR 


To find out more about the juke that everyone's so 
fired up about, call (800) 421-1624 and ask for LaserJuke. 
Or check the list on the next page for the distributor 
nearest you. ® 
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Sunshine Enterprises 
Birmingham, AL 
(205) 322-6477 


Godwin Distributing 
North Little Rock, AR 
(501) 753-1138 


Mountain Coin Machine 
Phoenix, AZ 
(602) 269-7596 


Progressive Game 
Distributors 

kK] Cajon, CA 

(619) 441-9100 


Weymouth Distributing 
Los Angeles, CA 
(213) 748-5181 


First Choice 
Denver, CO 
(303) 292-9657 


T & M Distributors 
Danielson, CT 
(203) 774-9064 


Disctronics Corp. 
Miami, FL 
(305) 477-1561 


Entertainment Sales 
Blue Ridge, GA 
(404) 632-5050 


Moss Distributing 
Des Moines, IA 
(515) 266-6422 


HOT NEW JUKES. 


Atlas Distributing 
Chicago, IL 
(312) 276-5005 


Atlas Distributing 
Indianapolis, IN 
(317) 322-0104 


ACM Game Co. 
Baton Rouge, LA 
(504) 924-0546 


Weiner Distributing 
Baltimore, MD 
(301) 233-2600 


Atlas Distributing 
Grand Rapids, MI 
(616) 241-1472 


Audio Visual 
Amusements 
St. Louis, MO 
(314) 421-5100 


Southland Distributing 
Wilmington, NC 
(919) 343-8200 


RMC Distributors 
Grafton, ND 
(701) 352-2997 


Mountain Coin Machine 
Las Vegas, NV 
(702) 798-0900 


Reno Game Sales 
Reno, NV 
(702) 829-2080 


Mid Atlantic 
Music/Bay Coin 
Richmond Hill, NY 
(718) 291-5757 


Betson 
Syracuse, NY 
(315) 455-5400 


Atlas Distributing 
Cincinnati, OH 
(513) 771-1909 


Galaxy Distributing 
Tulsa, OK 
(918) 584-1515 


General Coin 
Portland, OR 
(503) 274-1425 


RMV Sales 
Imperial, PA 
(412) 695-2406 


Roth Novelty 
Wilkes Barre, PA 
(717) 824-9994 


Master Sales 
Corsicana, TX 
(903) 874-4749 


WHERE To GET THESE 


Mountain Coin Machine 
Salt Lake City, UT 
(801) 262-5494 


General Coin 
Seattle, WA 
(206) 625-1474 


Viking Vending 
Menomonee Falls, WI 
(414) 255-6580 


CANADA 


Pacific Vend Distributors 
Vancouver, B.C. 
(604) 324-2164 


Northwest Amusements 
Winnipeg, Man. 
(204) 633-5751 


Laniel Canada Inc. 
Dieppe, N.B. 
(506) 852-3233 


Northwest Amusements 
Concord, Ont. 
(416) 739-0361 


Laniel Canada Inc. 
St. Laurent, Que. 
(514) 336-5050 
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HOTTEST DRIVER: SEGA 


new Virtua Racing sitdown simulator sets new standard for drivers; . 
game has widescreen monitor, polygon graphics, 4 different viewpoints 


Sega’s Virtua Racing is available in gorgeous one-player models (pictured above) as well as 
in linkable units (below) that let up to eight players compete in this super driving simulator at once. 
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The checkered flag is down, and 
the winner is. . . Sega! The hit of the 
JAMMaA Show in Japan last August, 
just happened to be the most talked- 
about game at the AMOA Show in 
October. Namely, Sega’s stunning 
video game, a driving simulator 
called Virtua Racing. From the in- 
credible graphics to the sophisticat- 
ed computer programming... from 
the beautiful one-person sitdown 
simulator, to the linkability of eight 
player stations...Virtua Racing 
takes driving simulators into the 
1990s and sets a new standard for 
this genre. 

At the show, operators of all 
stripes told us how impressed they 
were with Virtua Racing. It it expen- 
sive? Well, the price of the top-of- 
the-line simulator is way up there. 
However, nobody we talked to said 
it was overpriced. 

“Sure, we're seeing some very 
big games now, but that’s the direc- 
tion the industry is moving in. May- 
be we have to move with it,’’ said 
California operator Fred Gillmann 
(Just Games, San Diego). With an ad- 
miring glance at Virtua Racing, 
Fred added: ‘“‘The beauty of these 
realistic simulators is that they can 
stay on location for five years, earn- 
ing steady income.”’ 


GRAPHICS & GAMEPLAY 


Did Fred say, “‘realistic’’? Make 
no mistake, Virtua Racing is a real- 
istic simulator. It displays incredi- 
bly lifelike images, using polygon 
graphics which give a solid three- 
dimensional look to all onscreen ob- 
jects. You're not just trapped in a 
linear world here; you can drive all 
around the environment (three dif- 
ferent tracks). As you drive, you’ll 


RePlay Magazine 


THE VIDEO GAME! 


We've Taken The 
Blockbuster Movie Hit 
& Transformed It Into 
The Next Blockbuster Video Kit 
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EXCELLENT GRAPHICS FastACTION 


Ask your Authorized IREM DISTRIBUTOR 
for details or call IREM at 206-882-1093. 


IREM AMERICA CORP” © 1992 trem corr. 


IREM AMERICA CORPORATION @ 8335 154th Ave. N.E. Redmond, WA 98052 @ 206-882-1093 


© 1991 Tri-Star Pictures, Inc. All rights reserved. HOOK™ and Associated Character Names are Trademarks of Tri-Star Pictures, Inc. 


see various objects from a smooth- 
ly changing series of angles. Of 
course, you won’t have much time to 
really examine passing objects in 
detail, because the widescreen view 
makes it feel like you really are go- 
ing 250 miles an hour. 

A really exciting new feature is 
the ability to change viewpoints dur- 
ing gameplay. Players can hit four 
‘Virtua Perspective’ buttons to 
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Toll Free Phone 1-800-553-3134 


VAN BROOK. 


Phone (606) 231-7100 + FAX (606) 231-7108 


fora YFAIR® 


SHUFFLEBOARD 
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change their viewpoint on the action 
to any of four different views, at any 
time during the game. The views 
are: high overhead, low overhead, 
immediately behind your car, and 
inside the cockpit. 


Changeable perspectives aren’t 
just a nice ‘“‘extra.”’ This feature is 
closely integrated into gameplay. At 
different points along the track, it’s 
strategically advantageous to drive 
while watching from different per- 
spectives. Also, when linked units 
are deployed, the overhead monitor 
can display a whole-track perspec- 


tive to let players and onlookers 
alike see how the entire field is per- 
forming. 


Up to eight player stations of Vir- 
tua Racing can be linked for inter- 
active competition. Each player’s 
screen reflects the actions of other 
players in other units, of course. 
You can ‘‘bump”’ each others cars 
to cause your opponent to spin out. 


-You’ll both feel the initial contact in 


your steering wheels, and see the 
resulting crash on the screen. 


In addition, the ‘‘field’’ of cars is 
not limited to just the ones controlled 
by coin-op players. The game’s com- 
puter keeps its own cars on the 
track, constantly vying for the lead. 
This means highly skilled and less 


Dimensions — 
Playing surface: 
20’ 8” long x 20” wide 
Cabinet: 22’ long x 2’'7” wide 


FEATURES — 


e 3” Solid Maple Playing Surface 
with Silk-Screened Graphics. 
¢ Microprocessor Controlled. 
¢ Over-Under Cash Box Doors. 
e Available Without Coin Doors For 
Time Rental Play or Home Use. 
¢ Barrier Control Available. 
Available in Sizes: 10%2’, 132’, 16’ & 18’. 


€PLAYFAIR SHUFFLEBOARD CO., INC. 7021 BLUFFTON ROAD 


STAR BILLIARD SUPPLY 
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FORT WAYNE, IN 46809-2705 


1-800-541-3743 
FAX: 219-747-0470 
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skilled players will always be chal- 
lenged by someone on their part of 
the track. 

As with earlier Sega simulators, 
your view of the racetrack is over- 
laid with displays for lap time, play- 
er position, speed and difficulty lev- 
el. Finish time is flashed on the 
screen in big digital numbers at the 
end of each race. 

All of these graphics stunts are 
accomplished via a new computer 
graphics board. It’s so powerful, it 
can process 180,000 polygons per 
minute. 


DELUXE & TWIN VERSIONS 


Virtua Racing comes in two con- 
figurations. The single-player de- 
luxe version features a 35”’ wide- 
screen monitor and a G-Force Simu- 
lation System (an “‘air drive’’ pulls 
your body left and right in the seat, 
as the car screams around the 
turns). The steering wheel jerks as 
competing cars bump your vehicle, 
and you feel the tires pulling at the 
steering wheel as you go around 
curves. Sega built an authentic 
driver’s seat into the deluxe cockpit, 
and there’s a seat position adjust- 
ment button for player comfort. 


Frankly, this has to be one of the 
most beautiful cabinets the industry 
has ever seen. Can you blame Sega 
for feeling its outstanding gameplay 
deserves outstanding cabinet pre- 
sentation? The deluxe version was 
shipping in early October. 


The game also comes in a twin sit- 
down configuration. The ‘“‘twin’’ 
model retails for prices that are 
very much in line with similarly con- 
figured games in recent times. It 
features two 26’ screens. Each 
player gets a set of controls that in- 
cludes a motor-assisted steering 
wheel, butterfly shifter, four ‘‘Vir- 
tua Perspective’”’ buttons, accelera- 
tor and brake pedals, and a start 
button. The twin version was slated 
to start shipping in mid-November. 


Sega has built top-quality simula- 
tors for years, dating back at least 
to their gorgeous 1985 motorcycle 
piece Hang-On. Well, now they’ve 
ratcheted up up the technology, the 
beauty, and the fun gameplay to 
1992 levels. This way to the future! 
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REDEMPTION? CHEERIO! 


Florida’s GAMCO now imports British—made games to USA; 


ne of the biggest and 
most successful Euro- 
pean game makers de- 
buted its first American-style game 
at AMOA Expo ’92. Screen Sports 
from Maygay of Britain, is a unique 
video game combining video simu- 
lation of four popular American 
sports, plus sports trivia and a 
match-reel feature. It can pay out 
tickets or not, operator’s choice. A 
second model, coming soon, will fea- 
ture progressive point accumula- 
tion and will dispense sports cards. 
And a third model with worldwide 
marketability is planned, based on 
global sports like soccer, golf and 
tennis. 

Screen Sports is just the first in 
a series of British-made redemption 
games coming to the USA, courtesy 
of GaMCO’s new international im- 
porting and redemption arm, IGM 
(International Game Marketing, 
Inc.). Staffed by experienced British 
tradesters Mike and Janet Laing, as 
well as GaMCO’s Ron Yaffe and 
Emily Simpson, IGM plans to bring 
the best of British redemption man- 
ufacturing talent to the States and 
to foreign markets. 


GaMCco, 
THE LAINGS, AND MAYGAY 


GaMCOisa Florida-based U.S. re- 
demption firm with several years of 
experience building unique cranes, 
rolldowns, etc. It was founded and 
is led by former optometrist Ron 
Yaffe, whose medical expertise en- 
sures that his products are true 
games of skill, requiring and re- 
warding hand-eye coordination 
from players. 

Britisher Mike Laing is a former 
soccer pro. He was a world-level 
coach in the 1970s, but made a very 
successful transition into the amuse- 
ment machine biz. He began his 
coin-op career by selling Aristocrat 
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gaming equipment. These days he’s 
a conversion kit broker and success- 
ful trade show organizer in Eng- 
land. His participation in IGM is just 
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Screen Sports offers unique gameplay, American flavor 


his latest enterprise, along with his 
wife Janet who has been active in 
coinbiz all her adult life. Mike and 
Janet will be moving to the U.S. af- 
ter the first of the year to run its 
operations out of Florida. 

The supplier of IGM’s first prod- 
uct is Maygay, a very large and suc- 
cessful British firm, directed by 
Steve Murray and Andy Powell. 
Maygay’s staff includes some 40 or 
50 people doing nothing but R&D 
and new game concepts. Maygay 
builds unique, patented reel-to-video 
games (if you win on the spinning 
reels, you go on to the video part of 
the game). The concept was so suc- 
cessful it sold 4,000 units in six 
weeks, Ron Yaffe said. 

‘“They’re one of the five largest 
companies in Europe, doing about 
$30 million of business last year,”’ 
Ron explained. ‘“They aren’t well- 
known in the U.S. yet, but they will 
be! They have committed themselves 
to our market. Maygay knows re- 
demption is the hot ticket here, so 
we have begun by taking their suc- 
cessful British game and adapting it 
to American tastes. It’s now a legal, 
skillful redemption game called 
Screen Sports. We got a very enthu- 
siastic reception to it at the AMOA 
show.’”’ 


‘SCREEN SPORTS’ 
IS A UNIQUE GAME 


Screen Sports is truly a unique 
game. The player coins up and the 
reels start spinning. In some mar- 
kets, reels can stop by themselves; 
other jurisdictions require a skill- 
stop function using player hand-eye 
coordination. Either way, the play- 
er hopes to match three symbols 
from the same sport, in all three 
reels. For example: a football, foot- 
ball helmet and football jersey. 

Making a triple match means you 
win tickets and go on to enjoy game- 
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play from the same sport, on the 
video monitor. You might control the 
fullback as he runs downfield with 
the ball; or control the batter who 
swings at pitches; control the hock- 
ey player as he shoots for a goal; or 
shoot a basketball at the hoop. Play- 
ers will be challenged by defensive 
football players, different baseball 
pitches, aggressive hockey goalies, 
and/or a variety of basketball court 


* 
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setups. In this video phase, ticket 
payout is determined by how big of 
a sports challenge the player takes 
on, and how successfully he handles 
the challenge. 

If the player does not get a three- 
reel match in the first phase of play, 
he can “‘hold”’ any two similar reels 
in place and try again with a third 
reel, as many times as he likes. Or, 
he can simply go straight to the 
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SUPPLIES * 


QUALITY PRODUCTS and SERVICE 


Liquid Wax @ Silicone Spray @ Glaze/Cleaner & Polish @ Dance 
Wax @ T-Squares @ Board Wipes @ “quality” weights @ Quality 
shuffleboard Speed Powder, 3 speeds Yellow Ice, 2 speeds Brown 


Ice and “Ultra fast” White Ice speed regulator. 


TRIPLE CROWN SHUFFLEBOARD SUPPLIES, INC. 
WHOLESALE — RETAIL 
CALL TOLL FREE — 800-827-0316 or 402-896-0468 


IMPRESSMENT PLUS INC. 


6206 Lou Street @ Crystal Lake, Illinois 60017 


(815) 455-2031 ¢ 1-800-274-2031 


ALL TRADE UPS 
24” AND UP 
MADE IN THE U.S.A. 
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TO CHOOSE FROM! 


ALSO: FULL SIZE EGGS 
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CALL NOW FOR OUR 
CHRISTMAS PREPACKS!!! 


Crane Pre-Packs 1-800-274-2031 


WE PAY FULL FREIGHT ON 
ORDERS OF $500 OR MORE! 
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x REG. & JUMBO 
* SAME-DAY DELIVERY 


VISA & MASTERCARD 
WELCOME 
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Ron Yaffe now presides over both GaMCO 
and its international importing and redemp- 
tion arm, IGM. The firm’s first offering is com- 
ing from well-known British game maker May- 
gay and is called Screen Sports. 


video phase — a trivia game where 


the player can choose the subject 
(type of sport) of the question. Over 
3,000 trivia questions are included 
and the player can select his an- 
swer from a multiple choice format. 

“It’s a fast-paced, skillful game 
and loads of fun to play,’’ Ron Yaffe 
said. ‘‘We think we’ll have a nice 
long run with Screen Sports and 
we'll continue to bring out addition- 
al games from Maygay.”’ 


FUTURE PLANS 


Maygay plans to release another 
version of Screen Sports which is 
slanted toward a worldwide mar- 
ket, with an emphasis on global 
sports like soccer, golf and tennis. A 
prototype of this version is expect- 
ed to be shown at the Parks show 
this month. IGM will market this 
version to Asia, Central and South 
America, the Caribbean, Canada 
and basically everywhere but Eu- 
rope. 

In addition, IGM will come out 
with additional games from Maygay 
in 1993. Also on IGM’s future prod- 
uct list: redemption imports from 
two other major British firms. Like 
Maygay, these two firms have en- 
tered into exclusive agreements 
withIGM for the American market. 
The firms in question are known as 
CMS and PCP (‘‘everything over 
there is initials!’’ Ron Yaffe said 
with a smile). 

GaMCO International, Inc. can 
be reached at 800/642-7263. The 
fax is 813-366-1134. 
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Hear today. Here tomorrow. The Seeburg Skyline — the newest addition 


to the music horizon. It has the best sound around and landmark staying power. And best of all, it’s from Seeburg, the 


oldest American name in the industry. The Seeburg Skyline. A sound investment in any location. Contact your local Seeburg 


distributor or call 1-312-247-8484 to hear how good Seeburg International sounds. ——= EBURG 
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Seeburg International, Inc. - 3129 West 36th Street - Chicago, Illinois 60632 ©1992 seeburg international inc 
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COIN CONCEPTS, INC. 


NEW *‘CONGEPTS"’ 


several new redemption games bowed by Coin Concepts, Inc. at AMOA 


ooking for something 
new, fun and exciting 
for your redemption 
line-up? Art Warner, Gary Warner 
and the team at Coin Concepts, Inc. 
(CCI) has something for everybody. 
Several somethings, actually; the 
firm introduced five new games 
and/or versions of previous titles at 
AMOA Expo ’92. And, for the up- 
coming Parks show (IAAPA), CCI 
will bow one new title which is pre- 
viewed here, plus some surprises 
that won’t be unveiled until the 
show! 

“They’re all going to be big win- 
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ners,’ smiled Art and Gary. 

Bouncing Buc is a two- or four- 
player coin pusher with brightly 
colored graphics appropriate for 
the whole family. With six coin en- 
tries and channeling on the back- 
board, players can guide the coins 
to wherever they choose on the 
playfield. 


The Watch Crane comes from the 
famed Belgian makers of the Big 
Choice crane. The mechanism’s 
sensitive claw grabs watches yet 
handles them gently. With mirrored 
shelves and halogen lighting, it 
draws all ages. “‘Everyone needs 
watches,’’ CCI execs noted. 


Flamingo is a four- or six-player 
pusher with very flamboyant Las 
Vegas-themed graphics. Bright pas- 
tels can be seen from any angle. An 
optional feature is a rotating head- 
er sign and skill bonus track. 


Froggy has been upgraded from 
a ball-toss game to a ball-launcher 
game. It’s completely self-contained 
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now, and the new covering keeps 
kids out of the playfield and away 
from the balls. You still try to get the 
ball into the big plastic frog’s mouth. 
Available in two sizes. . . both fun! 


Jungle Tumble is a ping-pong 
action game with authentic jungle 
animals sounds. Growls, hoots, 
chirps, beeps and exciting redemp- 
tion gameplay are combined for 
sure-fire family fun. 


Coming from CCI at the Parks 
show is O.U.T., a four-hoop basket- 
ball toss game. Players follow a 
flashing light which indicates which 
basket to aim for; the game runs 
through three rounds of play. ‘‘It’s 
addictive and will be a great piece 
for street operators,’ forecast the 
firm. 


CCI is located at 16 Edgeboro Rd., 
Unit 5, East Brunswick, NJ; 08816. 
Phone is 800/462-COIN (2646). Fax 
is 908-390-3373. 
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VIRTUAL REALITY — FOR REAL 


coin-op VR system offered for sale at Expo ’9 


he Virtual Reality (VR) 
buzzword has been mis- 
applied to several coin- 
op games which do not fit the strict 
definition. However, a true VR sys- 
tem was shown at AMOA 92. A Ken- 
tucky firm called Alternate Worlds 
Technology (AWT) displayed a VR 
platform called “‘Reality Rocket”’ in 
their suite in the Opryland Hotel. Al- 
so shown was AWT’s first VR soft- 
ware, a shooting/maze game called 
Wolfenstein VR. Execs said they 
hoped to debut their second VR 
game at the Parks show this month, 
with more to follow. 

RePlay believes “‘Reality Rocket’’ 
and Wolfenstein VR comprised the 
first VR system and software ever 
to appear for sale at a national coin- 
op trade show in the U.S. 

‘“‘We enjoyed a very positive re- 
sponse at AMOA,”’ said AWT’s An- 
drew Prell. “We have definite inter- 
national orders placed at AMOA, 
along with possible customers pend- 
ing for domestic business who are 
still gathering information. In ad- 
dition, certain parties are propos- 
ing grander schemes than just a 
straight purchase deal.” Delivery of 
the first units should take place 
around Nov. 1 to non-U.S. locations, 
Prell said. 

‘Reality Rocket”’ is a rather bas- 
ic sitdown player station, equipped 
with very advanced player inter- 
face and computer technology. The 
player wears a sturdy plastic hel- 
met with two close-up LCD stereo- 
scopic monitors inside it (one for 
each eye). Graphics displayed for 
each eye show a view 20 degrees 
apart, so the three dimensional ef- 
fect is genuine. The system also in- 
cludes a joystick and of course com- 
puter software (the game). 

Perhaps the heart of any VR sys- 
tem, however, is the hardware. It 
tracks player head movement and 
joystick action to coordinate them 
withsmoothly changing game graph- 
ics. Look down, and you see the 
floor. Look up, and you see the ceil- 
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twin monitors in helmet create true 3-D alc 


Alternate Worlds Technology’s Paul Hurley gives a demo of their neat virtual reality game, Wol- 
fenstein VR (first software to come for their ‘Reality Rocket’ platform). Delivery of the first units 
to non-U.S. locations should be taking place as you read this. 


ing; etc. Pushing forward on the joy- 
stick, gives the illusion of walking 
forward into the computer-generat- 
ed environment, and so on. 

VR is not cheap technology, at 
least not yet. At a suggested retail 
price of $39,995, “‘Reality Rocket’’ 
costs considerably less than the on- 
ly comparable pay-for-play VR tech- 
nology on the world market so far. 
On the other hand, an even more 
simple and basic VR adaptation is 
supposedly coming out for home 
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computers around Christmas of 
1993, from Texas Instruments and 
SimGraphics. This home version 
will reportedly cost around $300, 
but it’s hardly expected to be a seri- 
ous commercial competitor in the 
arcade market. 

Alternate Worlds Technology de- 
buted their VR system and the Wol- 
fenstein VR game at the Kentucky 
State Fair where they reported a 
single unit earned $345 per day. At 
a Louisville sports bar, the firm said 
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a single unit earned $127.50 per 
night (four-hour collection period) 
over four consecutive nights. Play 
price setting is $5 for five minutes, 
making a possible earning of about 
$50 per hour, said the firm. 

The game itself has a fairly good 
track record in another segment of 
the games market. Wolfenstein VR 
is the third generation of an old Ap- 
ple computer game called Wolfen- 
stein. The second-generation ver- 
sion was Called Wolfenstein 3-D and 
was produced by Id Software (Tex.). 
AWT licensed the game and their 
programmers worked with counter- 
parts from Id, taking four months to 
convert it to VR format. 


Gameplay sends players through 


endless corridors of a World War II 
bunker where they must open doors, 
find secret passages, etc. while 
shooting it out with Nazi troopers. 
Some 30 levels of gameplay are of- 
fered, with soldiers, bosses and 
‘“‘mega-bosses’”’ getting deadlier and 
harder to kill. The ultimate goal of 
the game is to find and assassinate 
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Hitler himself. 

During Expo ’92, RePlay briefly 
played Wolfenstein VR on the ‘‘Real- 
ity Rocket’’ system. We experienced 
no lag time between head movement 
and changing graphics, no dizzi- 
ness, no disorientation. Other trade- 
sters did report having a bit of trou- 
ble with blurred vision or slight dis- 
orientation. It seems somebody is 
sure to make a similar complaint 
about every VR system around, 
whether it’s commercial, govern- 
ment, experimental, or whatever. 

For us, at least, the interactive 
3-D effect was absolutely convinc- 
ing. We found only one technical 
drawback: the helmet is ‘‘one size 
fits all’’ and our editor Marcus 
Webb could only get it over his head 
by removing his glasses. According- 
ly, the picture was somewhat blurry! 

Alternate Worlds is a computer 
aided engineering firm, specializing 
in CAD/CAM (computer aided de- 
sign & manufacturing) and VR sys- 
tems. They have used VR for two 
years to help draft and refine archi- 


tectural plans, and to do interior 
building design and facilities man- 
agement. (This type of work is one of 
the main VR applications in the com- 
mercial market so far.) The compa- 
ny also provides turn-key systems 
including equipment, customized or 
standardized software, engineering 
services, on-site training and sup- 
port. 

The founding members of Alter- 
nate Worlds Technology include An- 
drew Prell, who was formerly with 
Autodesk, Inc. (a pioneering VR 
firm). Prell was also Hewlett-Pack- 
ard’s ‘‘East Coast CAD industry ex- 
pert.’’ Co-founder Tina Clayton is a 
software engineer from the Univer- 
sity of Louisville’s Speed Scientific 
School. Co-founder John Persaud is 
a chemical engineer with a Harvard 
MBA. Several more specialist engin- 
eers and software designers round 
out the company roster. 

Interested parties can reach Al- 
ternate Worlds Technology at 6900 
Greenmere, Prospect, KY 50059. 
The fax is 502-423-8318. 


ROSETTE.. 


THE Best in 


STUFFED TOYS 


BEST wn DESIGN! 


BEST in QUALITY! 


CALL FOR LATEST F REE catAcoec!: 


1-800-426-6665 


ROSETTE, INC. 


OFFICE AND SHOWROOM 
29 BALA AVE., BALA CYNWYD, PA 19004 (PHILA.) 


215/668-8392 © 800/426-6665 
FAX: 215-664-0125 
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NO HOLDS BARRED 


U.S. video firm Strata Group offers its first fighting game; 
Time Killers seeks to deliver harder-edged entertainment 
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Players have made hits out of 
street fighting games since 1984, 
and lately they’ve demonstrated a 
taste for grittier, more violent fare. 
At AMOA Expo ’92, Strata Games 
answered this demand with their 
first serious combat game, Time 
Killers, a two-player kit or dedicat- 
ed upright. 

It may not be for everybody, but 
those who like it will love it. Opera- 
tor Bill Johnston (Johnston’s Gener- 
al Store, Buffalo, N.Y.) called it “‘the 
best game of the AMOA show.” 

Time Killers features high-resolu- 
tion 32-bit graphics, and — a Strata 
trademark — extremely sophisti- 
cated audio. The game also includes 
what the company calls “‘possibly 
the most sophisticated three dimen- 
sional background art ever pro- 
duced for an arcade video game.”’ 

Some pretty violent action is part 
of the scenario. In fact, Strata calls 
it “the bloodiest battles ever fought 
on the video screen.”’ Violence in- 
cludes ‘‘the ability of characters to 
sever limbs, lose limbs, draw blood 
from challengers, or bleed them- 
selves.”’ Characters can also be 
decapitated. Operators can tone 
down the violence levels with dip- 
switches. 

‘‘Coin-op game players, mainly 
adolescent and young adult males, 
want games that provide full-fledged 
violent fantasies about fighting and 
overcoming foes of superhuman 
strength and cunning,”’ said Strata 
prexy Richard Ditton at the firm’s 
Chicago area plant. “Time Killers 
gives players a chance to feel strong 
enough to battle evil and fight to 
the death. They can choose to play 
the role of a primitive brute or an 
emotionless insectoid, all the while 
being dazzled by the stunning art 
and the shockingly realistic sound- 
track.” 
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Strata is quite proud of the hard- 
ware behind this game. They say 
they can do with a single chip, what 
takes competing video companies a 
whole PCB to accomplish. The trade 
will see and hear more about this 
system with other games, Strata 
promised. 

But it’s the game that makes the 
music, so to speak. Time Killers sets 
up a sci-fi scenario pitting eight 
warriors from different time peri- 


T.M. 


ods in head-to-head contests. They 
are: an ax-wielding caveman; a Vik- 
ing with battle-ax; a Samuri swords- 
man; an armored knight; a punk 
rocker; a sword-swinging bounty 
hunter; a futuristic warrior with 
laser saber; and a blade-handed 
alien. Each has a unique style and 
skills. 
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The button controls are overlaid 
by the outline of a human form, so 
that by pushing the ‘“‘obvious’”’ cor- 
responding button, the player can 
control his character’s arms, legs, 
or both. Pushing both arm or leg but- 
tons simultaneously, or holding 
down both buttons, gives different 
effects. 

The audio is quite advanced, “‘in- 
cluding an interactive soundtrack 
more akin to a film score than mu- 
sic heard in video games,’ said 
the firm. Nine stereo multichannel 
scores were composed to represent 
nine different ‘‘worlds’’ presented 
in gameplay. In addition, the game 
includes a huge array of digital- 
ly sampled sound effects (ringing 
swords, buzzing chainsaws, etc.). 
Strata said the game’s hardware 
system for sound is also ‘‘radically 
different.”’ 

The U.S. firm’s previous video 
hits include Rim Rockin’ Basketball, 
Strata Bowling and Golden Tee Golf. 
Shipping now, Time Killers offers 
a continuous buy-in feature. 
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Sales Department: 
Left to right 

Chuck Howen, 

Mike McGrath, 

Steve Shaffer, 

Jim McGeorge, 

Bruce Homier, 

Bill Kraft, 

Dale Larcey, 

Bob Miller. 
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Quality and Service 
is our game 


© Over six decades of experience 


e Service-oriented approach to meeting operator needs 


© Representing all major music, game and tull line 
vending equipment manufacturers 


Shaffer 
Distributing 
Company 


Since 1928 


Columbus, Ohio 614-421-6800 Cleveland, Ohio 216-467-4850 Ohio, Kentucky, and West Virginia 1-800-282-0194 


Shipping and Receiving Department 
Left To Right: Marty Turner, Greg 
Muncey, Bob Lewis, George Schaeffer. 


Parts Department Left To Right: 

Gory Clark, Tom Kulas, Terry Hubbell, 

Gary Marshall, Anne Sharrock, Ted Wolford, 
Front Row Tim Monaco. 


Service Department Left To Right: 
Marty Turner, Mike DiGiorgi, Bob Francis 
Terry Hubbell, Ted Wolford. 


g “Dy Shaffer 
C747 Distributing 


Left To Right: 
Jim McGeorge, Chuck Howen 


FISH TALES 


ain’t no tall tale. . .new Williams pinball takes popular recreational sport 
and turns it into a popular entertaining game 


Hold on! This is going to be a big 
one! Land yourself a great time with 
Williams’ Fish Tales pinball and 
watch the profits swim in. From tip 
to tail, the game is a swimmimgly su- 
perior addition to the manufactur- 
er’s line up of quality pinballs. 

Inspired by one of man’s most 
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popular recreational activities, Fish 
Tales incorporates a fishing rod 
grip shooter. It also has a revolving 
bait-casting reel anda “‘fish finder.” 
Mounted on top of the game is a 
whopping, flopping 12-pound wall- 
eyed pike to lend a watery realism 
to gameplay. 
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No real fish tale would be com- 
plete without a little exaggeration, 
so every game comes complete with 
a “Stretch the Truth” feature, 
where “‘catching” fish via the left or 
right target banks can mean up to 
five times increased scoring! Then 
there’s the ‘‘school bonus,”’ “‘mon- 
ster fish hurry-up’’ award and a 
‘feeding frenzy”’ which just might 
get the player 20 million points. 

And talk about a feeding frenzy 
— player appetites hungry for high 
scores, will be more than satisfied 
with multiball play. Fish Tales picks 
up the multiball intensity with the 
‘‘Caster’s Club Contest”’ featuring a 
life-sized fishing reel. Players have 
the challenge of mastering tropical, 
fresh water and deep sea fishing 
while earning jackpots, double jack- 
pots and even super jackpots for 
hundreds of millions of points. 

But hold on to your rod! There’s 
also a special video game mode 
which unfolds on Williams’ full-size 
dot matrix display. Players take aim 
at speeding boats and watercraft on 
an all too crowded lake by using the 
flippers or the push button on the 
front cabinet reel handle. 

And we’re not at the end of this 
tale yet! Add in fantastic music and 
special effects as well as splashy 
graphics and here’s a pinball ma- 
chine that reels ’em in hook, line and 
sinker! Fish Tales is also the first 
Williams pin to use patented opto- 
flipper button switches for high- 
performance gameplay. The manu- 
facturer’s exclusive Tru-Pitch level 
ensures easy game setup and con- 
tinued precision operation, and Fish 
Tales’ slide assembly pivoting play- 
field design provides the simplest 
access to every switch and mechan- 
ism on both sides of the playfield. 

Don’t let this one get away! For 
more information contact your auth- 
orized distributor, or for referral, 
it’s Williams Electronics, 3401 No. 
California Ave., Chicago, Ill. 60618; 
312/267-2240. 
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A Perfect Fit... 


Whatever your needs, SNK'’s NEO*GEO software titles can be accessed through the book- 
has a cabinet style to suit. All cabinets have 25" keeping system to provide you with up-to-the- 
monitors, tempered monitor glass, Lexan minute earnings reports. 

trol | er, and corner protect Sports, Adventure, Fighting, and 
eh al sald : awarde tive Bailes games are in nigel of 

NEO*GEO offers easy convert- , {nnove 9 NEO*GEO software, providing a vari- 
ibility of software in seconds through the «Mos logy ety of games for every location. And f 

S no y of g ry location. And for 
control panel. The hinged marquee re- New Tech even greater versatility, NEO*GEO is 
tainer on all models provides quick and b AMOS also available as a single-slot kit. See 
easy access to the title cards. y pers your authorized SNK distributor today, 

NEO*GEO's extensive book- Mem or contact SNK Corporation of America, 
keeping system provides daily, weekly, 20603 Earl Street, Torrance, California 
monthly and yearly income information. And 90503. (310) 371-7100, Fax (310) 371-0969. 


= SNK 


Video Games de Mexico, Exclusive Agent for Mexico 
© 1992 SNK CORP. OF AMERICA. 


To All Attendees & Exhibitors... 


Thanks for Making Expo ’92 in 
Nashville A Success! 


See you next 
year in California... 


ANAHEIM, CALIFORNIA 


The Amusement & Music Operators Association 
International Exhibition & Educational Seminar for the 
Coin-Operated Amusement, Music & Vending Industry 
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The Polaroid Instant Memories booth is available in a number of attractive styles from a ‘‘Hollywood”’ look to “beach” to “country,’’ etc. Another 
super feature? There are no messy chemicals for operators to deal with thanks to the Polaroid instant printing process. 


“CAPCOM & POLAROID TEAM UP 


there’s just one word for the new Instant Memories photo booth: wow! 


ow do you follow up 
possibly the greatest 
video game in coin ma- 
chine history? With more of the 
same...and with something new 
and different. 

Capcom USA execs promise that 
‘you haven’t seen the last of the 
Street Fighter titles.’’ But that’s 
coming downstream. For their next 
‘“‘act,’’ Capcom has launched itself 
in a surprising — yet logical — new 
direction. They’re making a gor- 
geous, crowd-pleasing, top-quality 
photo booth, in cooperation with the 
Polaroid Corp. 

A photo booth. . . from the street 
video kings? Yes, indeed. Photogra- 
phy has got to be one of the most 
under-utilized, yet promising, coin- 
op markets around. A relatively 
small number of existing booths are 
now on site in the USA. But this 
handful of units earns maybe $25 
million yearly, Capcom estimates. 
Obviously, there’s room for a lot 
more action. .. and Capcom is eager 
to provide it. 

At AMOA Expo ’92, execs from 
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company also promises new street-fighting videos and more redemption 


Polaroid’s John Callan with Capcom’s Jeff Walker and lan Rose and the photo machine dur- 
ing the Capcom distributor breakfast held during the AMOA. The booth was very well received. 
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Capcom and the Polaroid Corp. 
proudlyintroduced the Instant Mem- 
ories booth. The Polaroid name is 
right up there on the marquee for all 
to see. Modern, clean, compact and 
sleek, this beautiful photo booth 
comes in six different graphics 


packages, allowing the operator to 
tailor the machine for each location. 
Using the Polaroid instant printing 
process, no chemicals are needed 
and operator maintenance is almost 
nil. The main ‘‘work”’ is to restock 
film and collect those dollars! 
Samples ship this month and Cap- 
com says full production of 100 units 
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per month will begin Nov. 1. ‘““We’ve 
completely sold out production so 
far,’ Capcom’s coin-op VP Jeff Walk- 
er said at AMOA. “‘We’re building 
it on the West Coast to start, witha 
Midwest site to follow.’’ Capcom es- 
timates that some 320,000 U.S. loca- 
tions could be suitable sites for this 
product. 


A LOGICAL MOVE 


The Instant Memories photo booth 
is a logical move for Capcom, and 
for distributors and operators. It 
offers diversification and long-term, 
steady earnings. After years of 
feast-or-famine experience with 
video games, the trade is sure look- 
ing for greater income stability 
these days. 

“T can’t promise you when the 
next mega-hit video will come 
along,’’ Walker told distributors at 
AMOA. ‘“‘Neither can any other 
manufacturer. That’s why we’re so 
confident about the prospects for 
our photo booth, in partnership with 
a world-class firm like Polaroid. 
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IMPE RIAL 


EXPORT 


CORPORATION, 


INC. 


RECONDITIONING SPECIALISTS 


Serving the world's coin-op and billiard needs 
for over 6O years. 


BETSON/IMPERIAL EXPORT 

303 Paterson Plank Road 

Carlstadt, N.J. 07072-2307 

Phone (201) 438-1300 Fax (201) 438-4925 
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se Habla Espanol 

IMPERIAL INTERNATIONAL 

1270 Valley Brook Avenue 

Lyndhurst, New Jersey 07071 

Phone (201) 507-0936 Fax(201)507-9181 
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This is a 10-year project, not a 90- 
day wonder.”’ 

Walker added: ‘‘Our photo booth 
should be the first breath of fresh 
air in staple products since elec- 
tronic darts and CD jukeboxes. The 
industry has basically been making 


Polaroid 


Entertainment Imaging 


fight-kick games since 1984, attract- 
ing a narrow demographic slice of 
the market. The location base is 
shrinking. Instant Memories will 
help us go to a wider market — to lo- 
cations that dropped coin-op, or 
never had it.”’ 

A top-quality photo booth also an- 
swers one of the trade’s longest- 
running questions: how can we at- 
tract more female customers? Ac- 
cording to Capcom execs, their dem- 
ographic studies have proved that 
teenage girls are the number one 
customer for photo booths! 

‘Taking a picture is a social oc- 
casion,’’ Capcom explained. ‘‘Peo- 
ple like to bring their friends into the 
booth and snap a picture, to com- 
memorate some fun trip where they 
forgot to bring a camera. Like the 
jukebox, customers have the tech- 
nology at home to accomplish this, 
but the coin-op version is ‘fun’ and 
‘special.’ Customers feel the very 
act of climbing into the booth to- 
gether, then posing for the picture, 
is a valuable experience in itself. It 
draws the group closer together. 
That makes the photo booth very at- 
tractive to our target audience.” 

Capcom said demographic sur- 
veys showed women in their 20s as 
the second-highest users of photo 
booths, followed by mothers with 
kids, and finally the husbands and 
boyfriends of the first three groups. 


VEND PRICE 
AND OPERATOR PROFIT 


Capcom and Polaroid have stud- 
ied the vend-price issue very care- 
fully, to ensure maximum operator 
profit. Factory setting is one picture 
for $2 or three pictures for $5. This 
encourages multivend buying with 
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1 TALK... 
1 DANCE... 
1 EVEN PLAY 

CATCH... 


iM... 


JOIN Mé 
IN THE FUN 


FEATURES: 

¢ BSMT 2000 Custom DSP 
Voice and Sound System 

¢ Animated moving hands, 
feet and mouth 

¢ Ticket Dispenser 

¢ Double coin 
mechanism with 
locking cash box 

¢ Credit/Timer 
digital readout 

¢ Top net 
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Se Fat. GY eee er 
CREDIT 


SCORE TIMER 


DIMENSIONS: 
BEFORE SET-UP 
° 3314” wide 

¢ 72°" high 

¢ 724" deep 
AFTER SET-UP 

¢ 44” wide 

¢ 94” high 

¢ 72%" deep 


OPTIONS: 
¢ Smart’s CDV-550 
Card Dispenser 


“COME PLAY CATCH WITH ME” 


CONTACT YOUR AUTHORIZED 
DISTRIBUTOR OR FOR 
REFERRAL CONTACT US. 


SMART 


i 
La 


major customer savings at the same 
time. Why buy a $2 picture, when 
you can have three $1.60 pictures 
...and give one to each member 
of the group that’s being photo- 
graphed? In test sites, two-thirds of 
the photos taken were multivend 
sales, said Capcom execs. 

Given the higher investment (in- 
cluding restocking film) and the 
longer-term nature of this equip- 


@ STATE-OF-THE-ART 
GAMES 


@ HIGH PROFITS — 
LOW MAINTENANCE 


@ ADJUSTABLE 
HEIGHTS 


aD m@ STEEL 
CONSTRUCTION 


@ EASY-ACCESS 
PROVEN 
ELECTRONICS 


@ PROVEN AFTER- 
SALES SERVICE 


AMERICA’S HOTTEST 
BASKETBALL GAME... 


POP-A-SHOT® 
“THE ORIGINAL GAME” 
* IT’S EXCITING! 
* ITS ADDICTIVE! 

* ITS PROFITABLE! 


POP-A-SHOT, INC. 


P.O. Box 1073 e Salina, KS 67402 


(913) 827-6229 Fax: 913-827-6336 


ALSO AVAILABLE... 
FACTORY RECONDITIONED GAMES! 
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ment, Capcom believes operators 
should seek, and should be able to 
get, special commission arrange- 
ments of just 15% to the location. 
With this suggested split and pric- 
ing, the route operator can make 95 
cents profit on a $5 vend. 

If any technical problem does de- 
velop, Capcom has a new 800 phone 
number to connect operators to 
their new service department. Also 
important is their new National 
Quality Control Program, whereby 
Capcom will track the needs of dis- 
tributor service departments and 
offer specific remedies. 


PRODUCT PROFILE 


Instant Memories is available at 
a dramatically lower price than 
some competing top-end photo units. 
Let’s put it this way: it’s less like 
buying a mid-level car, and more 
like buying a top-of-the-line pinball 
game. 

No chemicals or processors are 
involved; the machine vends a 3x4”’ 
color photo. Using Polaroid Type 
339 AutoFilm, the unit delivers a 
sharp, full-color picture which 
vends instantly. The instant results 
are another consumer-pleasing fea- 
ture (no waiting two or three min- 
utes for your shots to be developed). 
The loader holds 300 shots; replace- 
ment film will be sold to operators 
through an Illinois warehouse. 

To help make the photo session an 
even more fun experience, Polaroid 
and Capcom have enhanced the 
booth with sound and graphics. Yes, 
this is the first talking photo booth! 
A recorded voice says, ‘‘Ready? 


ROLL WITH OUR TICKETS 


Keep your machines and your profits rolling 
with redemption tickets from National Ticket 
Company. Our tickets fit all skeeball machines 


and ensure jam-proof dispensing every time. 


Ticket Avenue PO.Box547 Shamokin, PA 17872-0547 


Telephone: 717-648-6803 
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Three, two, one, smile!”’ 

Superb graphics are also a major 
factor in the booth’s appeal. Instead 
of a single generic graphics pack- 
age, Jeff Walker came up with the 
marketing brainstorm idea of six 
different styles. 

The ‘‘Hollywood”’ style is suitable 
for movie theaters, nightclubs, fami- 
ly fun centers, video rental stores, 
etc. The ‘‘Beach’’ style is clearly 
perfect for lakeshore or oceanside 
recreation sites, islands and even 
Baha Beach Club-type places. The 
“Country’’ style graphics will fit 
right into any country-western bar 
or town. The “1905s”’ graphics are 
tailor-made for nostalgia places, 
’50s diners, etc. The ‘‘Coney Island”’ 
works beautifully with carousel lo- 
cations in malls, theme parks, etc. 
Finally, the ‘‘Faces’’ graphics has 
universal appeal for malls, retail su- 
perstores and so on. 


A WORD FROM POLAROID 


Clearly, this project has been in 
the works a long time and the part- 
ners both believe they’ve ‘‘got it 
right.’’ Capcom is allied with the 
most famous name in instant pho- 
tography — Polaroid — which en- 
joys $2 billion in annual sales. Pola- 
roid is famous for technological in- 
novation, famous for pleasing con- 
sumers, and famous for its impecca- 
bly high standards. 

During the AMOA show, John 
Callan (director of Polaroid’s Enter- 
tainment Imaging Group) told trade- 
sters: ‘Hi-tech design and fabulous 
graphics make this old idea a con- 
temporary one for the 90s. We put 
our name on it, because we’re proud 
of it. We’re proud of the product 
and proud of our new partnership 
with Capcom.”’ Callan added: “‘Cap- 
com’s leadership in the electronic 
entertainment and amusement in- 
dustries, and its expertise in mar- 
keting to amusement and vending 
channels...combined with Pola- 
roid’s reputation for high-quality fa- 
mily entertainment. ..makes this 
an ideal choice for a licensing 
venture.”’ 


‘STREET FIGHTER’ NEWS 


Don’t worry, Capcom hasn’t aban- 
doned the video kits which have 
earned so much money for Ameri- 
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can operators in recent years. 
‘“We’ve found our niche in the mar- 
ketplace,’’ said VP Jeff Walker, 
‘‘and we'll keep pushing the same 
buttons in a different way. New 
technology like Q-Sound, a 3-D sound 
process, will help us do that. You 
haven’t seen the end of the Street 
Fighter titles, either,’’ he promised. 


They’re still selling their all-time 
smash hit Street Fighter II Champion 
Edition, now with Turbo upgrade 
for even better-balanced character 
strength. Youcan also buy the three 
Turbo chips and a custom marquee 
separately from Capcom, to upgrade 
existing units in the field. Walker 
said Champion Edition is still in 
production and “‘I imagine we’ll be 
selling it right through the first of 
next year.” 

Capcom has issued “‘cease and 
desist” letters to manufacturers of 
chips in both U.S. and Asian sites, 
said Jeff Walker. Although there 
was some talk around the show of 
royalty agreements with outside 
chip makers, Jeff Walker denied 
these reports. ‘“We don’t want to 
license others’ kits because we 
don’t want to compromise the in- 
tegrity of the game,”’ he stated. 
‘‘Any manufacturer has the right 
to safeguard the product they’ve 
worked on. We have a phenomenal 
player following, and a responsibil- 
ity to them to ensure the quality of 
any changes.”’ 

And yes, the firm has a nifty new 
fighting-themed video game called 
Cadillacs and Dinosaurs. Based on 
themes and characters licensed 
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Capcom P.R. specialist Laurie Thornton 


from a hit adult comic book, this 
three-player horizontal conversion 
was sampled as an upright for ini- 
tial shipments. Look for it on the 
Player’s Choice Chart as another 
likely Capcom winner. 

Another Capcom video is coming 
next month, also based on a hit li- 
censed comic book character. We’ve 
been told the name of the character, 
and have to tell you: it’s a natural 
for the Capcom roster of street 
fighting hits. Dealers will preview 
the new title, along with Capcom’s 
long-awaited Q-Sound, during a 
mid-December meeting in Arizona. 


REDEMPTION & "BOWLINGO' 


Capcom is serious about diver- 
sification. Not only are they adding 
the photo booth to their line, but 
they’ve announced the formation of 
a new redemption division. The di- 
vision’s first redemption project is 
called Mega Man: Dr. Miley’s Re- 
venge andis slated for 1993 release. 
Additional redemption product will 
include both licensed games and 
original, in-house concepts and 
products from the USA and Japan, 
said Capcom. The firm had already 
tested the redemption waters with 
a licensed Lazer-Tron game, Bank- 
It (by the way, an upgraded version 
was shown at AMOA). 

Capcom’s Bowlingo, the coin-op 
bowling lane, could be run as a 
ticket-vending redemption device 
but ‘‘so far it doesn’t have to be,”’ 
said Dennis Sable, who leads up 
Bowlingo sales and marketing. 
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Product Support Rep James Goddard 


‘‘The U.S. market for Bowlingo is 
snowballing in the U.S., Mexico and 
Canada,’ Dennis smiled. ‘“‘We’re 
moving 150 units a year in England 
and twice that in the States. In the 
next one or two years, we'll see 
them all over. Zoning, buildings, and 
other factors are coming lining up 
for operators who showed interest 
a while back.” 

The trend is still increasing to- 
ward building more and more big fa- 
mily fun centers and pocket parks, 
Dennis added. Bowlingo is a perfect 
attraction for that mix because it 
“stands out as a game mom and dad 
can play.” 


RESHAPING & RESTRUCTURING 


With two new divisions (photo 
booth & redemption), Capcom is 
reshaping and restructuring itself 
for long-term growth in the ’90s. 
They ’ve also added a new logo and 
slogan (‘‘Capcom, the Great Enter- 
tainer’’) to help raise their corpo- 
rate profile and sharpen their image 
among the trade and the general 
public. 

The operator, distributor and 
manufacturer remain the three vi- 
tal ‘“‘legs’’ of the coin-op stool, Cap- 
com execs affirmed to dealers at 
AMOA. Video, redemption and coin- 
op photography now are the three 
‘‘legs’’ of the “‘product stool” at Cap- 
com. Years ago, RePlay called Cap- 
com the ‘‘quiet giant’’ because the 
company used to license its hit vid- 
eos toso many other companies. But 
nowadays, Capcom is out front... 
in more ways than one! 
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ENDURANGE CHAMP 


Namco bows Final Lap 3 racing simulator in three formats; 


amco has done it again! 
After the long-running, 
worldwide success of 
their driving simulators Final Lap 
and Final Lap 2, they’ve debuted 
the ultimate in the series to date: Fi- 
nal Lap 3. You can buy this game 
in three different formats: a two- 
player sitdown; a one-player up- 
right; and an update kit for opera- 
tors who wish to convert existing 
FL2’s to FL3. 

Want to talk ROI? Namco has 
plenty to say. Professional drivers 
know the ‘‘road test’ is the only one 
that counts. . .and professional op- 
erators know the Final Lap games 
have proven their ability to gener- 
ate a full cashbox. Namco proudly 
points to the “unparalleled long- 
term earning power of this series,”’ 
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as well as exceptional trade-in and 
resale value. 


Four new, exciting tracks chal- 
lenge the players — from British 
highspeed straightaways, to hairpin 
San Marino turns. Playing against 
the computer is fine, but Namco be- 
lieves group competition with other 
players is what makes these simula- 
tors truly fun. Up to eight player sta- 
tions (upright or sitdown) of Final 
Lap 3 can be linked, so players can 
enjoy real interactive competition. 
There are no linkage kits to buy; this 
capability is built in. 


Cabinets feature handsome exe- 
cution, plus tough-as-nails construc- 
tion for location durability. The up- 
right includes steering wheel, shift- 
er and gas pedal, all standard U.S.- 
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driving series has proven long-term earnings & resale power 


made components from Happ Con- 
trols for easy repair and replace- 
ment. The ‘‘Diamond Plate’’ metal 
kick-guard will keep the front of the 
cabinet looking good for many col- 
lections to come, said the firm. Large 
casters and tilt-back handles make 
it easy to move the upright into, out 
of, or around street locations. 


The sitdown version features 
moving seats and realistic player 
controls: steering wheel, shifter, 
and two foot pedals (brake and gas). 
Like the upright, it’s built tough: “‘Di- 
amond Plate’”’ flooring and durable 
plywood side walls will last as long 
as the collections do. ..and that’s 
saying something. In the words of 
Namco: “Final Lap 3 is a must for 
every arcade.”’ 


RePlay Magazine 


< Or, suppose you just went to a lounge with some 
_ friends and you saw this in the corner. =~ 
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Suppose you were a bar owner. 


And your operator walked in with this machine. 


_ If you'd be impressed by its appearance, there's - 
no more supposing to do. Because we can prove mn 
this machine — our new Performer-Grand™ 

Laser Disc Jukebox — has the fastest, j 

reliable, best sounding, and 

full-featured, 100 CD sound system 

there is. | * 


Not only that, dollar for dollar, 
you get a lot more jukebox for 
your money with NSM than 
_ you do “tg other jukebo 
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Data East to release 
‘Star Wars’ pin to 
U.S. in December 


game has music, 
characters & props from 
all three films 


“Search your feelings, Luke. . . it 
is your destiny to play the new Da- 
ta East Star Wars pinball, where 
you will become a true Jedi Knight 
and destroy the Death Star!”’ 

That’s the word around the ga- 
laxy these days. In January, Data 
East Pinball will release Star Wars 
to the U.S. market. It’s based on the 
storyline of the huge hit film trilogy, 
which the pinball factory rightly 
calls ‘‘one of the most recognized ti- 
tles of all time.’’ From the Darth 
Vader helmet atop the backbox, to 
the jumping R2-D2 character on the 
playfield and the filmscore musical 
soundtrack, this one’s got it all. Gary 
Stern, general manager of DE pin- 
ball, declared: ‘‘Star Wars is Data 
East’s best ever, with earnings to 
prove it.”’ 

Operator features include a coin 
door that’s ready for bill validator 
installation (validators are availa- 
ble from your distributor). All steel 
ramps and solid state flippers make 
the game as durable as it is beau- 
tiful. 
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WARM TIME IN ANCHORAGE 


Alaska association enjoys post-AMOA expo and convention 


RePlay Magazine 
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Alaska’s ACMOA operators con- 
vened Sept. 11-12 at the Anchorage 
Holiday Inn. Besides association 
business, they enjoyed an expo of 
equipment brought in by both Gen- 
eral Coin and Music-Vend from Se- 
attle. Service schools were conduct- 
ed for techs by Williams’ Tom Ca- 
hill, Rowe’s Bob Waliewski and 
Mars’ Ron Quinn. Music-Vend’s 
Steve Levy told RePlay the associa- 
tion scored a very good turnout and 
that everyone had a super time. Le- 
vy also added to the good cheer by 
running a “golf tournament’’ on 
Irem’s Skins Game (local operator 
Mike LaCroix won). General Coin’s 
Mike McWilliams said his firm was 
pleased to play its part in the expo- 
sition, adding ‘‘the Alaska people 
are just great.” 


... More photos on next page. . . 


Above: Keith Copeland (Vaidez Vending & 
Amusement) and friend take a sitdown break. 


Top left: Mike LaCroix (left), winner of the put- 
ter and balls in the /rem Skins Game contest, 
is joined at that very video by Jim Herbert (Ar- 
tic Music) and Bill Donley (State Vending). 
Center left: General Coin’s Mike McWilliams 
set to demonstrate the Pioneer CD box for 
Dave and Elly Leavy (Dale Services, Clear). 
Bottom left: Doing their ‘‘cover shot’’ by the 
Rowe box are Vic Tyler (Kenai, Alaska), Dave 
Hall (Rowe), Marv Galante (Music-Vend) and 
Rowe service instructor Bob Wasliewski. 
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AMOA prexy Craig Johnson, special guest at the Alaskan affair, takes Vic and Vicki Tyler (Tyler Novelty) square off on the A.G. Soccer-Ball 
the opportunity to have some fun shooting darts. pinball. Looks like Vicki's got a good ball going, no? 


Frieda Knox and Linda (Anchorage Amusement) with Dan Thompson Younger tradesters bite into the lineup of videos and pins along the 
and friend take a refreshment break. wall of the Holiday Inn exhibit site. 


Old friends Jerry Estes (General Coin) and Lamar Forque (now with Namco’s Suzuka 8 Hours racer gets a workout amid General Coin’s 
Merit) meet up again in Anchorage for the Alaskan operators’ meeting. equipment display at the event. Service schools were also held. 
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LIZARD COMMAND delivers 
the kind of performance you need 
in d redemption game! It’s light-hearted 
fun for all ages. Battle against another player 

or the computer with your own tank that 
shoots real ping pong balls. Hit your oppo- — Dual ticket dispensers. 
nent's target to earn points and tickets,  ° Littout tank assemblies. 
© Easy side door access. 


while maneuvering your tank to «Steel playfield quord grates Data East USA, Inc. 


: 1850 Little Orchard St. 
dodge incoming balls. e Uses standard ping pong balls. San JosecCh-95125 


- 90)" Phone: (408) 286-7080 
e Length: 90 | | 
© Width: 36" © Height: 73" Fax: (408) 286-0842 


© Weight: 700 lbs. 


© 1992 DATA EAST USA SINC 


The gang’s all here! It took us a three-shot montage to get all the out-of-town guests into one photo when we lined C.A. Robinson's suppliers 
up during cocktail hour at Jimmy’s Restaurant the night before the open house on Pico Blvd. 


C.A. ROBINSON SEES LARGER ‘92 CROWDS 


California dealer hosts post-AMOA parties in L.A. and SFO 


« St Less than two weeks after the Ex- 
. po curtain rang down in Nashville, 
C.A. Robinson & Co. raised theirs at 
operator open houses, held at their 
L.A. headquarters (Oct. 16) and two 
days earlier at their SFO branch up 
in the ‘“‘city by the Bay.’’ In both 
cases, VP Ira Bettelman said atten- 
dance was alittle higher than at last 
year’s after-Expo parties, though 
he’d expected even bigger numbers 
of operators to turn up, due to 
the distance from the coast to the 

AMOA event in Nashville. 
Bettelman said equipment order- 
ing took place at both of his venues, 
with the accent on buzz hits like 
_G — See jee Lethal Enforcer. He said a good deal 
m\ of new product joined the more ob- 


The head table at Jimmy’s pre-show dinner party finds (from left) NSM’s Rus Strahan, Leah MaORS Leaman and that operators 
Bettelman, Williams’ Joe Dillon and Valley’s Al Shaffer. spent extra time trying them out be- 
fore making any purchasing deci- 
sions. On the whole, C.A. and its 
customers had a good exercise on 
the new product spread they han- 
dle, which was especially valuable 
to tradesters who didn’t go to Nash- 
ville. 

Leah Bettelman piloted the food 
and refreshment selection at both 
affairs; as usual the comestibles 
were lavish. She also joined other 
company execs and sales staffers, 
meeting and greeting the crowds. 
(Leah will be honored at ACME’s big 
dinner party next March in Las 
Vegas; rumor has it she’s already 
working on her speech.) Here’s a 
bunch of snapshots we scored from 
the L.A. event, including some taken 


Konami's Frank Pellegrini (left) with San Diego’s Charles Gillman and the latter’s redemption at the Oct. 15 dinner party given by 
chief Jeff Spofford by Lethal Enforcers. C.A. for out-of-town factory folk. 
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C.A. veep Hank Tronick greets part-time oper- 
ator (and old friend) Willie Marchand. 


Disneyland’s 30-year vet Bill Hogarth with Jan Arevalos join Ira Bettelman (right) on the showroom 
floor over by Atari’s Space Lords video. 
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Overview of the courtyard at C.A.’s Pico headquarters where tables Atari’s Mike Taylor enjoys watching Bill Hogarth trying out the new 
and chairs were set up for diners (once again catered by Langers). Space Lords attraction. 


Strata’s John Cassaday (right) and Elvie Port- 
er (Porter Amusement) by the upcoming Time 
Killers kit down on Pico. 
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Smart’s Larry Berke shows John Lorraine (Encinitas Games) the Ronald McDonald mini- 
basketball for independent McDonald’s outlets. 
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Happy Days Family Arcade owner Larry Nad- 
deo relaxes with Birmingham Vending topper 
Al Toranto at the firm’s post-Expo showing. 


STARS & STRIPES... 


BVC’s Gary Gouse, Tim Paukner, Greg 
Valeski (Pink Panter Vending) and BVC’s Dan 
Raditz. (Personal to Tim: sorry we mis-named 
you in an AMOA show photo in this issue!) 


Tri-County Vending’s Dayton Hutchingson 
(center) with Gene & Barbara Cook of Just In 
Darts at the October 10 post-Expo show. 


AND A SOUTHERN CELEBRATION 


Birmingham Vending brings Rowe ‘American’ CD juke center stage; 
dealer’s Florida branch tosses red-white-&-blue post-AMOA party 


SNK’s Jim Chapman and Namco’s Tom Sie- 


mieniec over by the video games. . 


Jeff Foster (seated) of Foster Vending tries out Virtua Racing while others await their turns. 
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It was a Saturday afternoon. 
American flags were flying. Ham- 
burgers were grilling. Red, white 
and blue could be seen around ev- 
ery corner. Somewhere, the Star 
Spangled Banner was playing. 

Yet another election year rally? 
Or maybe a late Independence Day 
picnic? 

No, this was the scene of Bir- 
mingham Vending Company’s annu- 
al open house and post-AMOA show 
in Orlando, Fla. The event featured 
Rowe’s LaserStar 100 C, the ‘‘Amer- 
ican’? model. Approximately 450 
operators, factory reps and Birming- 
ham Vending staffers enjoyed each 
others’ company during the Oct. 10 
event. They streamed through the 
Florida division’s offices and ware- 
house to see the latest amusement 
equipment, renew acquaintances, 
and enjoy the festivities. 

Guests sat down to a catered, 
home-style all-American meal of 
barbecued chicken, hamburgers, 
potato salad, apple pie and more. 
Great door prizes, rooms full of new 
and used equipment, and tunes from 
Rowe’s center-stage jukebox added 
to the fun. “‘All in all, it was a great 
time of family fun,’’ smiled Birming- 
ham’s Florida topper Charles Cap- 
lan. ‘“‘We mixed business with pleas- 
ure for a memorable dav.”’ 
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Michael Quinn, son of Amusement & Vend- 
ing’s Tom Quinn, has fun on a kiddie ride. 
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Competition heats up with 4 players The winner's circle is the place to be! 


“THE WINNING FORMULA 


6 TRACKS PLUS HEAD-TO- 
HEAD COMPETITION! 


Moto Frenzy Mini Deluxe is a 1- or 2-player 

sit down game featuring high speed off 

road motorcycle racing and shooting 

action. Each of the 6 unique tracks 

hapa a new Challenge with obstacles to 
last out of the way. 


The realistic handlebar controls have a 


; Shooters on your tail and twisters 


| 
: gir vibrating twist-grip throttle. Competition 
between players is optimized with Atari's 
exclusive “Rump-Thump” feature. 
| DIMENSIONS: For maximum earnings, operators can link 
Height: 78.5 in.(199cm) up to two units for 4-player, head-to-head 
Depth: 57 in. (145 cm) competition. With four players in the race, 
Width: 53 in. (135 cm) all are allowed to continue play as long as 
Weight: 630 Ibs. (286 kg) at least one player crosses the finish line 


| within the time allowed. 


©1992 Atari Games Corportion. All rights reserved. Patent Pending 


Atari Games Corporation, 675 Sycamore Drive, Milpitas, CA 95035 (408) 434-3700 


BETSON PARTIES DOWN 


New Jersey HQ of mega-distrib hosts well attended post-AMOA event 


After a strong product showing showing at your local distributor. | Over 500 operators from the New 
like AMOA Expo ’92, the best pos- That’s exactly what Betson New Jersey and New York metropolitan 
sible follow-up is a strong product Jersey provided on Thursday, Oct. 8. areas attended the event, held at 


Betson’s Carlstadt, N.J. headquar- 
ters facility. 

‘The positive feelings the indus- 
try experienced in Nashville, were 
also present at our post-AMOA 
event here,’’ smiled Betson’s Christ- 
opher Cirillo. ‘“‘The operators felt 
the product mix should help make 
the balance of 1992 a strong year.”’ 

Betson highlighted many new ma- 
chines including drivers, shooting 
games, redemption pieces and Wil- 
liams-Bally pinballs. The distributor 
added to the fun with a prize draw- 
ing at the end of the day. Awards 
ranged from kits, to a five-day trip 
for two to Puerto Rico. In all, it was 
a very good day indeed! 


With SNK’s NeoeGeo and Bundra Games’ Neck-N-Neck are SNK’s 
Jim Chapman, Betson’s John Feltz and Bundra’s Frank Bundra. 


; = |} oe f } 
With Bromley’s Quarter Mile redemption piece are (left to right): Joe 
Bundra (Bromley), Abraham Figueroa, John Folk and Lonnie Sobel 


(all three from Rack N Roll), and Mark Zambek (WJZ Vending). Betson/Imperial’s Joe Migueles visits with Roberto Esposito (Uruguay). 


Page 126 November 1992 RePlay Magazine 


PHOTO FEATURE 


) pLACE 
pEAUTIFUL 
"0 Mest 1§_IN AMERICA 


a 


— — 
xen KAN: 
% FAGRSTAR AMERICA CD-100 C ROWE/AM 


° a 


Ron Spanner of BSL Amusements gets a look at Strata’s latest video, 
Time Killers (due out soon), from the firm’s John Cassiday. 


é 
. 
- 4 t a5 
¥ es " 
Py —t aoe oi it e - 
~E ; - ele. S, 
- : oy 
a= : SORES 


Betson’s Bob Boals with Galaxy Game Rooms’ Skip Meadows. 


Powerful 
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POWER SUPPLY 


High Efficiency Compact Size 
Dual AC 110/220V Power-On LED 
Low Ripple & Noise Built-In EMI 
Top Quality Control Soft Start 
Protected Over Voltage/Short Circuit 


+ 5VDC 15A 
- 5VDC 1A 
+12V DC = 2.5A 
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Funway Amusement’s Angelo Dipaola, Sega’s John Hill and Betson’s 
Ed Ernst over by Sega’s well-received Virtua Racing. 
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Entron Enterprises Co. Ltd. 
P.O. Box 19-18 Hsin Tien 
Taipei, Taiwan ROC 
Tel.: 886-2-218-5023 


Si. J) Fax: 886-2-218-0029 


Konami’s Mike Kubin shows how it’s done on their hit Letha/ Enforcers. 
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SELLIN' AT AVS 


open house at AVS enjoys good mood & turnout 
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AVS’s Ron Bolger & Frank Gumma Jr. flank Ron Gelatka (Mike’s Amuse.) by Rowe’s phono. 
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American Vending Sales’ Frank Gumma Sr., Doyle & Assoc.’s Sondra Doyie, Romstar’s Tim Jackson and AVS’s Nick Cosentino at the event. 
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Allthe gang from American Vend- 
ing Sales (Elk Grove Village, Ill.) 
were on hand Oct. 9 to welcome 
operators to their fine post-AMOA 
open house. That’s the Gummas 
(president Frank and VP Frank Jr.), 
game sales topper Ron Bolger, plus 
amusement sales staff John Neville, 
Leo Finn, Nick Cosentino and Dan 
Clarton. 

‘It was a well-attended event,”’ 
said one factory rep who went to the 
affair. ‘Wonderful food, lots of ac- 
tivity and lots of interest in the new 
games, including Sega’s Virtual Rac- 
ing, Williams’ Mortal Kombat and 
Strata’s Time Killers.’’ Here are 
some photos from the festive occa- 


sion. 
...More photos on next page... 
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WATCH YOUR PROFITS 


~ WORLD’S LEADER. KIDDIE RIDES USA 
SE HABLA ESPANOL 


If it’s new and money making, We maintain the largest inventory inventory in the business with 8 20 years in the Children’s 

Kiddie Rides U.S.A. has itand has —of the latest, best money making —_ full time technicians to assist you.  Amusment 

it FIRST. We represent the leading _rides in the marketplace. Our Call TOLL FREE for same day Industry. 

U.S. and European ride selection is unparalleled in the service and parts. 

manutacturers. FIRST with industry. Immediate delivery We are NEVER UNDERSOLD! KIDDIE RIDES USA 


hydraulics, and consistently First in on most rides. Lowest prices in the country. 1-800-448-6888 
the Children’s Amusement Industry. Best in service. Largest parts Custom design planning. 


—_— Jim & Kem Thom of Western Automatic Music 


AVS’s Ron Bolger and Capcom’s Ron Malinowski with the latter’s new products. at the successful Oct. 9 post-AMOA open. 
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Strata’s John Cassiday and Dynamo’s Chris a ; “ 
Brady pause for a picture at the event. Fabtek’s Steve Ward and Sega’s Ken Anderson play Virtua Racing while Ron Bolger looks on. 
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AVS’s Ron Bolger with Kaneko’s Marty Glaz- 
Williams-Bally/Midway’s Bob Lentz and Jim Patla flank Kaneko’s Jim Beit at the product show. man products such asExplosive Breaker. 
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installation of legal pokers speeding up in Louisiana; 
trade leader Nims predicts 12,000 units by yearend 


AMOA past president Bob Nims 
was a leading force in creating 
the regulated video poker market 
in Louisiana. His accomplishment 
looks more and more impressive, 
as months pass without any other 
states approving operator-run VLT 
systems yet. Legal pokers began 
operation in the Bayou State on July 1. 
As president of AMA Distributors 
and the Lucky Coin route (Metarie, 
La.), Bob is right in the middle of this 
vital new market. 

Last summer, Bob reported that 
getting the new market up and run- 
ning was an incredible amount of 
work, and that quite a few carpet- 
baggers from other states and ‘‘wan- 
na-be”’ distributors had jumped in- 
to the competition. Racetracks had 
about 1,000 pokers up and running 
from Day One, but initial installa- 
tions of pokers on the street was 
slow, Bob said...maybe 100 ma- 
chines by mid-July. Since then, the 
trade has been eager to learn about 
further developments. During the 
AMOA Expo ’92 in Nashville, we 
asked Bob for an update. 


REPLAY: Bob, thanks for tak- 
ing the time to talk to us about 
video poker in Louisiana. Let’s 
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start with the most basic ques- 
tion: how’s it going? 

NIMS: I think it’s beginning to 
pick up a bit. More locations are 
now applying for a license and 
more machines are getting out 
there. A lot of people who were 
hesitating, who wanted to take a 
‘‘wait and see”’ attitude, are say- 
ing ““This looks okay; we'll go 
along with it.’’ As of the end of 
the first quarter of operation, 
the State Police released figures 
showing over 6,000 licensed vid- 
eo draw poker games. Approxi- 
mately half of them — around 
3,000 — are in racetracks, OTBs 
(off-track betting parlors), and 
truck stops. Another approxi- 
mately 3,200 more are in ABO 
outlets (alcoholic beverage out- 
lets), where they’re allowed one 
to three per location. So it’s mov- 
ing along. 


REPLAY: Is the small opera- 
tor participating, as well as the 
large operator? 

NIMS: Oh, yes. Definitely. The 
small operator is taking care 
of his customers and locations. 
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From what I can see, they’re 
very pleased. Three or four 
months ago, people were kind of 
uptight and full of stress, anx- 
ious. Now they’re beginning to 
see the results. They’re getting 
machines out in locations and 
the money is starting to come 
back in. Before, everything was 
a Capital outlay; now they’re see- 
ing some income returning on 
those investments. So it’s looking 
good. 


REPLAY: Probably every- 
body who runs into you at this 
show asks for average weekly 
grosses. Can you share any in- 
formation about that? 


NIMS: At the present time, I 
think the figures are very similar 
to what South Dakota had at this 
point in the start-up of the mar- 
ket. I’d say presently, the aver- 
age weekly income after payout 
on the machines — before state 
and local government got their 
22.5% — is probably $350 to 
$400 a week. 


REPLAY: That sounds pretty 
darned good to us! 
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NIMS: (Smiles) It probably 
sounds pretty good to any legiti- 
mate coin machine operator in 
our industry. We’re pleased with 
what’s happening and we look 
forward to a growing future. 


REPLAY: Is there any one 
brand of machine which does a 
better gross or net? Or do play- 
ers have brand loyalties? 


NIMS: Well, the machines 
that are basically in the field 
right now are VLC, IGT, Wil- 
liams, Bally and Premier. Of 
those five brands, presently I 
would think VLC and IGT pretty 
much have the majority of the 
market share. IGT because of 
the initial sale to the racetracks. 
VLC, the line I represent, has 
been more popular with the 
operators. 


REPLAY: Is any one type of 
location performing better than 
others? 


NIMS: Truckstops are doing 


INTERVIEW 


well because of their strategic 
location, maybe near the Loui- 
siana-Texas border. They’re in- 
itially attractive to the players 
and are doing somewhat better 
than the street locations which 
are on line. 


REPLAY: Do the truckstops 
have more of an ‘‘extravagan- 
za’’ atmosphere? 

NIMS: Right. They can have 
one to 50 machines. In very stra- 
tegic locations, they have in- 
stalled the full 50 units. Others 
sited more in the state’s interior 
may include 15, 20 or 25 ma- 
chines. Some truckstops haven’t 
put any machines in yet. So the 
truckstops are probably enjoy- 
ing a little better average income 
than the street locations and are 
doing a little better than race- 
tracks and OTBs. Of course, 
there’s a major reason for that 
which everybody in the coin ma- 
chine industry can understand. 
Truckstops operate 24 hour a 


day, seven days a week. That 
gives them more time for play 
than racetracks or OTBs. 


REPLAY: State regulations 


include safeguards to keep ev- 


ery mom & pop newsstand from 
declaring itself a ‘‘truckstop.’’ 
Are these safeguards working 
well? 


NIMS: As far as I can see, they 
are up to this point. A lot of peo- 
ple want to have them, but I think 
the safeguards will ensure that 
these locations remain real, val- 
id truckstops. 


REPLAY: What’s happening 
with location promotions? 

NIMS: Our rules and regula- 
tions call for this to be a very low- 
profile industry as far as bars, 
lounges and alcohol beverage 
outlets. There really aren’t any 
promotions as such. Outdoor ad- 
vertising saying ‘‘Come to Joe’s 
Bar and play video poker games’”’ 
is not allowed. This is a low-pro- 
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file format of adult gaming enter- 
tainment. We feel that’s the way 
it should be and we want to keep 
it that way. 

REPLAY: Have some loca- 
tions been tempted by irresisti- 
ble offers, and dishonored their 
contracts with existing opera- 
tors? 

NIMS: That’s happened. Of 
course, when that happens it’s 
disappointing to the person who 
had the contract. But you do 
have legal remedies. 

REPLAY: Have some lawsuits 
been started on those grounds? 

NIMS: I’m not aware of any 
at this point. But I certainly 
would not be surprised, if a num- 
ber of suits were instituted. 


REPLAY: Last summer you 
told us about a dozen manufac- 
turers had been approved and 
about 20 distributors. Have 
those numbers remained about 
the same? 


INTERVIEW 


NIMS: Yes. We might have 
picked up one or two manufac- 
turers and possibly one or two 
distributors, but no more than 
that. 


REPLAY: Are some of the 
Johnny-come-lately distributors 
fading out already, or are they 
hanging on? 

NIMS: I think a lot of people 
who got licensed as distributors 
and operators both, probably 
never got out of the starting gate. 
At this point, they may not intend 
to. Applying for the license was 
probably a matter of positioning 
themselves, hoping they could do 
something with the license. 


REPLAY: Where video pok- 
ers have been installed, what 
effect has it had on customer 
traffic and amusement reven- 
ues? Have any locations said, 
‘Sorry, you have to move the 
pool table out because we’re 
putting In gaming equipment?”’ 


NIMS: No, we haven’t. Many 
people don’t realize, this was a 
well thought-out bill. We didn’t 
try to get a whole bunch of ma- 
chines approved for these ABO 
outlets. One to three is the num- 
ber. Three machines is not go- 
ing to replace the pool tables and 
the jukebox! We were not look- 
ing to kill any business present- 
ly enjoyed by the operator. From 
what I can see at this point, the 
majority of bars, lounges, tav- 
erns and ABOs that have in- 
stalled video pokers are enjoying 
better business by providing an 
additional form of adult enter- 
tainment. The income from the 
other coin machines, except for 
probably video games, has not 
appreciably been reduced. So 
what we see so far, is a plus-plus 
business. It’s more business for 
the bar and more income for the 
operator. If it continues along 
these lines, it’s really going to be 
great. 
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REPLAY: Did Hurricane An- 
drew put any crimp into build- 
ing the market? 


NIMS: God blessed us when 
Hurricane Andrew hit Louisi- 
ana, because if it had to come in- 
to our coast anyplace, the ap- 
proximate place it arrived was 
the best place for it to come with- 
out doing a lot of damage. It 


Video Lottery Printer 
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INTERVIEW 


came up the Atchafalaya Bay 
and Spillway, whichis deserted 
because it’s a flood control area. 
It did a lot of tree damage, but 
thank God not a lot of damage to 
inland places. 


REPLAY: To protect local 
operators, state regulations say 
that each operator must be a 
business which is majority- 
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owned by Louisiana residents. 
As you said last summer, this 
hasn’t stopped outsiders from 
entering the state and trying to 
cash in on the market. Do you 
have any feel for what percen- 
tage of licensed operators have 
out-of-state interests as a minor- 
ity factor in their corporate 
structure? 


NIMS: I'd have to say the ma- 
jor percentage of out-of-state 
people with a so-called minority 
interest in a corporation, are 
mostly involved in the racetrack, 
OTB and truckstop operations 
up to this point. Originally, the 
street operator would not have 
addressed those sites anyhow. 
So the actual street operations 
where one to three machines can 
be placed, are for the most part 
staying in the hands of local 
trade members. 


REPLAY: Advanced technol- 
ogy including some fiberoptic 
trunk lines and a state-run cen- 
tral computer are part of the 
Louisiana system. Have their 
been any technical glitches, as 
were reported by some Oregon 
tradesters and location owners? 


NIMS: We’ve had a few, but 
not really enough to mention. We 
have the same fiberoptic system 
as they have in Oregon, so what- 
ever problems surfaced here, we 
benefited from their learning ex- 
perience. 


REPLAY: Some reports out of 
Louisiana said the State Police, 
who regulate the poker market, 
wanted too much information 
and over-investigated every- 
body involved at first. Some 
location owners reportedly re- 
fused to fill out a phone-book 
sized application form. Are the 
regulations and red tape getting 
under control? 


NIMS: I'd have to say the reg- 
ulations are fine. We had an am- 
ple opportunity for a great deal 
of input into regulations with the 
State Police Video Gaming Divi- 
sion. This has been a learning ex- 
perience for everybody includ- 
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INTERVIEW 


ing that division. I think they are 
on target and are presently ex- 
panding their enrollment opera- 
tions, putting in more regulatory 
personnel and stations. Under 
the circumstances, with it being 
a new business for them and us, 
I feel it’s going quite smoothly. 


REPLAY: There’s a good ar- 
gument to make for going slow. 
As a member of the industry 
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market because we know the rules. 
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We've supplied more touch screens to the gaming 
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who makes his livelihood from 
this, or as a citizen of the state, 
wouldn’t you want police to 
say, ‘‘Let’s take our time and do 
it right, because we want to live 
with this for a long time.’’ If you 
hurry into anything, you might 
be sorry later. 


NIMS: That’s very true. A lot 
of people say they’re dragging 
their feet or taking their time, but 
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they’re really on target. Our mar- 
ket has been building through 
July, August and September. To 
get over 6,000 machines on line 
throughout the state in less than 
a three-month period, is moving 
pretty well. That’s not dragging 
their feet. And now that they’re 
getting more personnel, by the 
end of the year I’d think we may 
double the number of machines 
on line. It could be around 12,000 
units. 


REPLAY: That’s about 50% 
of the total market? 


NIMS: Exactly. I estimate that 
during the course of the next 
year, they'll add another 12,000 
to that. By the end of 1993 they 
should have close to 25,000 ma- 
chines on line. That will be very, 
very good. That’s their target 
and I think they’re proceeding 
well at the present time. 


REPLAY: Does that mean 
that by the end of the second full 
year of poker operations, Loui- 
siana will hit that projected $92 
million income to the state? 

NIMS: Oh, yes. We’re going to 
hit that projection. Of course, af- 
ter you get the machines out 
there, it takes a little time for the 
money to start coming in. But 
starting from scratch, I believe 
our first three months of opera- 
tion earned $11.3 million of en- 
tertainment income to state and 
local government. 


REPLAY: You stressed the 
word “‘entertainment.’’ Why? 


NIMS: The income these ma- 
chines take in, is from the enter- 
tainment dollar the public spends 
anyway. It’s not taking away 
from people buying automobiles, 
groceries, clothes or any neces- 
sity items. This is money they 
might have spent going to Disney 
World or to the movies. From 
what I can see of coin-operated 
video games, including the for- 
mat of video poker, it’s a more 
wholesome form of entertain- 
ment than many movies today. 
This is a voluntary tax that state 
and local governments receive 
out of these machines. 
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REPLAY: Is giving some of 
money to the local governments 
important? 


NIMS: Not a lot is said about 
this. Everybody says the state 
gets 22.5%, but local govern- 
ment was not forgotten in our 
legislation. Local government 
may be the municipality or local 
parish where the machines are 
located. They participate in 25 % 
of the 22.5% income. Whereas 
the State Police collect all the 
license fees for their budget, lo- 
cal law enforcement gets 25% of 
their local license fees. This is al- 
so a very large amount of in- 
come, as you can readily see 
when we have a license fee of 
$1,000 per machine. Every time 
somebody puts a dollar into a 
poker machine, it really esca- 
lates the income for the state and 
local government another five or 
six percent. A minimum of 25¢ 
out of every dollar goes to state 
and local government. That’s a 


INTERVIEW 


great income and helps keep tax- 
es down. So taxpayers of the 
state receive a benefit, too. 


REPLAY: Are legislators and 
public supporters pleased with 
results so far? 


NIMS: Those who understand 
it are quite pleased. Unfortun- 
ately, you always have someone 
who formulates opinions without 
any real research or knowledge, 
and jumps to erroneous conclu- 
sions. But the economy of Loui- 
siana is really benefitting from 
video poker. A lot of people have 
been employed. Locations, espe- 
cially truckstops, have hired ad- 
ditional help. If they put video 
poker in a seven-day-a-week, 24- 
hour-a-day establishment, they 
probably hired 10 to 30 addition- 
al employees. Where the alcohol 
beverage outlet business was 
suffering from the trends of the 
times, people who spent a life- 
time in that business can now 
look forward to staying in it. So 


Choose the “industry standard” for ticket dispensers 


we recreating employment and 
income. 


REPLAY: We keep hearing 
about the possibility of a New 
Orleans land-based casino, riv- 
erboats and other forms of gam- 
ing. What’s the situation on 
that? 

NIMS: The Louisiana legisla- 
ture has approved one casino for 
the state, which I understand 
will be located in the city of 
New Orleans. Last year they ap- 
proved paddle-wheel riverboats 
to have casino gambling. We'll 
probably have 10 or 12 river- 
boats based in several cities like 
Shreveport and Baton Rouge and 
a lot of others. At this point, none 
of the riverboats are in place and 
it looks like another year or 18 
months till that would happen. 

REPLAY: Do you foresee any 
downside to this competition? 

NIMS: I don’t see that as a 
detriment to the video draw pok- 
er games that are presently on 
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| suide for easy 
“We very much appreciate all the servicing 


effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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line in bars, lounges and alcohol 
beverage outlets. That’s not 
something that’s really competi- 
tive. What we’re doing with one 
to three machines is for small 
business. Paddlewheel gambling 
is big business; I don’t look at 
that as being competition. 


REPLAY: Operators around 
the country today still have 
mixed feelings about video lot- 
tery. Sofne have asked, ‘“‘Even 
if we get it, can we keep it?’’ 
They’re worried about creating 
a market which the state will 
step in and take away from 
them, three or four years down 
the line. Is this a concern in 
Louisiana? 

NIMS: I can understand how 
if your market is classified under 
the state lottery, you might have 
that fear. Look what happened 
in Oregon, look what almost hap- 
pened in Iowa. That’s why I keep 
referring to Louisiana’s ma- 
chines as video draw poker, not 


INTERVIEW 


video “‘lottery”’ since regular lot- 
teries are often a state-run ac- 
tivity. Our act is a free enter- 
prise, private sector, legislative 
act which is named ‘‘The Video 
Draw Poker Devices Control 
Act.’’ It was passed to replace 
the thousands of gray-area pok- 
er machines being operated in 


of 


Louisiana. ..machines that no- 
body was enjoying any tax in- 
come from, or any economic stim- 
ulation. This was something the 
legitimate businessman could 
not participate in. So our act is 
kind of unique. I only know of one 
other state to do this, and that 
was Montana, the first state to 
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legalize poker games. The impor- 
tant thing to remember is, we are 
not ‘‘video lottery.’’ We are the 
‘Video Draw Poker Devices Con- 
trol Act,’’ regulated by the State 
Police Video Gaming Division. 


REPLAY: We’ve heard manu- 
facturers and operators in other 
states say Louisiana was pretty 
smart about the way they han- 
dled this. What’s your advice? 


NIMS: When you draft your 
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; | react 
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proposed legislation, make sure 
there’s enough safeguards to 
protect the coin machine opera- 
tor and his place in the industry. 
Otherwise, they might find the 
state taking over as they have in 
Oregon. 


REPLAY: You’ve mentioned 
the learning curve for new tech- 
nology. That’s a hot issue these 
days, given all the concern 
about fiberoptics, digital com- 
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pression and the possible com- 
petition it may invite. Is the 
video poker experience helping 
Louisiana operators become 
more in tune with today’s tech- 
nology? 


NIMS: We’re aware in Loui- 
siana that some national issues 
need to be addressed in Con- 
gress, and that AMOA is work- 
ing on them. Louisiana operators 
have contacted our congress- 
men, asking for their help in en- 
suring that multi-million dollar 
telephone company competition 
doesn’t move into our state. 


REPLAY: Is a Louisiana pok- 
er operator more likely to be 
familiar with computers and 
ready to adapt to technological 
change? 

NIMS: In all probability, yes. 
As an owner of a coin machine 
business, I find myself becoming 
more interested in that type of 
technology. We never really had 
to become that technical before. 
But in recent years, more and 
more of the progressive opera- 
tors have computers. So yes, it 
does bring you up to snuff. 


REPLAY: There’s been some 
comment here at the AMOA 
show that you don’t see that ma- 
ny operators wearing Louisiana 
badges. You’re one of the few 
who made it! Is everybody else 
home building that market and 
making money? 

NIMS: (Chuckles) I’m one of 
the few, but I want you to know 
that as of this moment, I have 
seen some of my customers here, 
as well as friends who are Loui- 
siana coin machine operators. 
I’ve noticed five or six of these 
people on the exhibit floor. May- 
be because of the proximity of 
Nashville to Louisiana, they have 
made it up to the show! 


REPLAY: Congratulations 
again, Bob, on your very suc- 
cessful leadership and accom- 
plishment in doing so much to 
help create Louisiana’s poker 
market. And thanks for this in- 
terview. 


NIMS: You’re welcome. 
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C) uestions by Laurence Merritt and David Hagen 


Super-Successful Litigation Shows Value of Proper Location Contracts 


Werecently wona lawsuit against 
a location for breaching a location 
agreement. The sum of the award is 
in six figures. 

The lawsuit involved issues we 
have seen many times in disputes 
between operators and locations. 
Consequently, we believe this is a 
good opportunity to review this law- 
suit with you, to show operators the 
importance of having written loca- 
tion contracts that are properly ex- 
ecuted. 

The issues successfully litigated 
were: 


WHO IS RESPONSIBLE? 


The location was owned and op- 
erated by a corporation. In addition 
to having the corporation sign the 
contract, our client wisely insisted 
that the principals of the corpora- 
tion sign the contract individually. 
As you know, operators invest con- 
siderable money in the purchase of 
equipment to service a new loca- 
tion. A location contract signed on- 
ly by a corporation may prove value- 
less to the operator. Corporations 
all too frequently have insufficient 
assets to back up their contractual 
obligations. Consequently, an oper- 
ator should always insist that the 
principals of the corporation sign 
the location agreement. 

Unfortunately, our client’s route 
man made an error in the prepara- 
tion of the written location agree- 
ment. That error caused an ambigu- 
ity which the location tried to use as 
a way to avoid liability. At the top of 
the written contract, there is a de- 
scription of the parties to the agree- 
ment. The route man filled in only 
the names of the corporation at the 
top of the agreement. The top por- 
tion of the agreement failed to state 
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LARRY MERRITY 


Laurence Merritt has been helping oper- 
ators with their legal problems for almost 
20 years, taking many matters to trial and 
obtaining large judgments. However, he feels 
his greatest accomplishments are the times 
when he has been able to obtain successful 
results without going to trial. Mr. Merritt 
is on the panel of arbitrators for the Los 
Angeles Superior Court and has served as a 
Judge Pro Tem in the Santa Monica Muni- 
cipal Court. He has also taught several 
paralegal courses at Waterson College. 

David Hagen has represented operators 
for a number of years. He has taught para- 
legal courses at Waterson College as well 
as been an instructor in the MBA program 
at California Lutheran University. Laurence 
Merritt and David Hagen have worked to- 
gether for many years and both welcome 
comments and questions. You can reach 
them at: Merritt & Hagen, Attorneys at Law, 
6400 Canoga Ave. #311, Woodland Hills, CA 
91367; phone: 818/992-1940; fax: 818-992-3309. 
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that the principals were executing 
the agreement as well. Nonetheless, 
the signature lines at the bottom of 
the contract showed that the docu- 
ment was signed by the corporation 
and by its principals. 

The defendants argued that the 
top portion of the contract con- 
trolled and limited liability to the 
corporation. We argued that the in- 
dividuals signed the agreement be- 
cause they intended to be bound by 
the terms of the contract. 

We successfully prevailed on this 
issue. The court determined that the 
individuals would not have signed 
the agreement personally, unless 
they intended to be bound by the 
agreement. 

Failure to fill out the written con- 
tract properly almost caused our 
client to lose this case. It is extreme- 
ly important that the contract clear- 
ly shows who is bound by its terms, 
by specifically including the indivi- 
dual owners of the corporation. Sep- 
arate signature lines should be avail- 
able for each principal of the cor- 


poration. 
OBLIGATION 
TO CONTINUE BUSINESS 


The location in the suit, a bowling 
center, proved to be unsuccessful 
financially, and the business was 
permanently closed. Consequently, 
the location owners took the posi- 
tion that no further obligation was 
owed to the operator, because the 
business no longer existed. 

We argued successfully that the 
corporation and its principals were 
legally obligated for damages to the 
amusement operator when the bus- 
iness was Closed. Our position was 
that by signing the agreement, the 
owners of the bowling center agreed 
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to keep the bowling center in oper- 
ation during the term of the con- 
tract. Thus, closing the bowling cen- 
ter before expiration of the contract 
represented a breach of the amuse- 
ment/location contract. The corpo- 
ration and its principals were liable 
for damages. 


MEASURE OF DAMAGES 


In almost every lawsuit we file on 
behalf of operators, the locations 
argue that operators are not legal- 
ly entitled to damages. We have 
been successful in convincing the 


LEGAL QUESTIONS 


courts otherwise. The two key legal 
issues are the following: 

1. Placement of machines at other 
locations (mitigation of damages). 
Locations argue that an operator 
is never damaged when a location 
contract is breached. The location 
says that the operator can simply 
take its machines and place them at 
another establishment. This does 
not follow the law. The law provides 
that the operator is entitled to the 
profits it would have earned from 
each location; location owners are 
not entitled to benefit from the fact 
that the operator is able to sign up 


27.- 30. January 1993 ¢ Frankfurt am Main ¢e Messegelande 


The Trade Fair 


for Europe 
and 
the World 


International 
Trade Fair for Amusement 
and Vending Machines 


Page 144 


November 1992 


other locations. The operator is en- 
titled to profits from each location 
it services, without applying those 
profits to losses caused by a location 
which has breached a contract. 

2. Operating expenses. Locations 
argue that an operator’s damages 


should be reduced by the operator’s 


costs to conduct business. This ar- 
gument also does not follow the law. 
An operator’s expenses are normal- 
ly fixed. Those expenses do not go 
up or down by reason of servicing 
one location. The operator’s expen- 
ses for rent, salaries, rotation of 
equipment, and other business ex- 
penses are normally steady each 
month, despite the addition or sub- 
traction of one location. Consequent- 
ly, the measure of damages should 
not be reduced by any of the opera- 
tor’s expenses. 

Our victory in this case is very 
satisfying. It demonstrates that our 
experience and advocacy for oper- 
ators is proving beneficial. This 
case also demonstrates again the 
importance of the topics we repeat- 
edly cover in this column. 

A written location agreement 
represents the right to receive fu- 
ture income. Use of the correct lan- 
guage and proper execution of an 
agreement is crucial, since an im- 
properly written or executed con- 
tract may be worthless. A good con- 
tract, properly signed by the right 
parties, is an extremely valuable 
asset. 
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The Best Promotion | Ever Saw, Part 2: Sweepstakes Strategy 


Last month I presented a step-by- 
step program for the best promotion 
I was aware Of, for a family enter- 
tainment center. I underscored the 
value of mailing lists, player regis- 
trations, newsletters and communi- 
ty involvement. Then I outlined how 
an operator could run a car givea- 
way sweepstakes. 


This article discusses the strate- 
gy behind the car sweepstakes pro- 
motion and outlines steps to make 
the promotion successful. 


First, if possible, the car should 
be displayed on the premises. It 
should be ribbon-wrapped, and 
washed weekly to keep it sparkling. 

Next, in making the deal with 
your car dealer, ask for a large dis- 
count on the cost; in exchange for 
the free publicity and a sign placed 
on the roof of the auto with the deal- 
er’s name displayed. 


The contest is suggested to run 
for a 22-week period. We suggest 
picking 25 semi-finalists each week. 
This keeps more people involved 
than if finalists were picked during 
the last week only. Also, it encour- 
ages people to re-visit more often, to 
see if they were picked as finalists. 
And it increases their chances of 
winning, because (under the proce- 
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dures outlined in my October col- 
umn) each return visit allows the 
guest to enter the contest again. 

The final drawing should be held 
on a normally slow day, preferably 
during evening hours. This should 
give a boost to your income, and if 
done properly, it gives your cus- 
tomers a final chance for one more 
entry. Make sure the facility is 
ready for the crowd. Get the press 
involved, too. 

I would suggest asking your local 
mayor, or perhaps a clergyman, to 
select the winning entry. This will 
demonstrate the integrity of the 
contest. 

Offer to pay the sales tax on the 
automobile if the winner is present 
the day of the drawing. With a 22- 
week contest, at least 500 semi- 
finalists and their families will show 
up. Certainly this must be consi- 
dered a good start. 

All semi-finalists picked each 
week, should be sent a letter the 
week their names are drawn. The 
letter should make them aware they 
have been selected as a semi-final- 
ist, state the grand prize they’e now 
eligible for (‘1993 Grand Prix’’), 
and list all features of the car. Also, 
mention that with some 100,000 to- 
tal entrants (or whatever the cor- 
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rect number of total entrants is), 
they are one of the 550 semi-final- 
ists. Announce the importance of 
them showing up the day of the 
drawing: sales taxes paid, and the 
publicity. 

Also, remind each semi-finalist 
that each return visit enhances 
their chances of being a semi- 
finalist a second time. 

Postcards should be sent to your 
entire mailing list, at least two 
weeks prior to the contest begin- 
ning. The starting day of the contest, 
give away a free color TV. Have 
each guest bring in the postcard you 
sent them, to enter the TV drawing. 

Prepare hand-out flyers with all 
contest rules (see October column) 
and leave them at the redemption 
counter. Have your attendants pass 
them out and place them on wind- 
shields of cars in the location’s 
parking lot. 


As the drawing day grows closer, 
start announcing only 3 — 2 — 1 
weeks left for the contest in your 
mailers. 


Do all these things correctly, and 
believe me: you will need a police 
officer to control traffic during your 
slow season! 


That’s thinking redemption! 
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NSIM-AMERICA: GROWING FAST, READY FOR TOMORROW 


new looks and new technology help spur Jukebox sales growth; 
new sales & support staff aboard; stronger dealer net to come 


What’s new at NSM? How about 
practically everything? New tech- 
nology, new staff, new plant, anew 
jukebox model, and new markets. 
And, to top it all off, new sales rec- 
ords. 

Jukebox sales “‘continue to soar,”’ 
said the firm, citing growth from 
5% of the U.S. jukebox market a 
while back, to an estimated 35% of 
it now. ‘‘Our sales have doubled for 
going on three years ina row, ’’ stat- 
ed NSM-America President Rus 
Strahan. 

NSM attributes this dramatic in- 
crease to two basic factors: one, 


they’re making prettier jukeboxes 
nowadays. While the German par- 
ent company continues to stress top- 
quality player mechs, the U.S. sub- 
sidiary (headquartered in Chicago) 
has taken charge of the “‘look”’ of the 
box. The result is the modern, at- 
tractive Performer Grand and their 
just-introduced, smaller ‘“‘economy’”’ 
model, the Performer Classic. 

The second factor causing NSM 
juke sales to soar, said the compa- 
ny, is technology. After the snazzy 
new cosmetics convince operators 
to ‘‘take a look under the hood,”’ 
Strahan said they discover ‘‘a con- 


ceptually different system, designed 
for digital sound technology.”’ This 
is a major selling point for the com- 
pany. ‘“The jukebox industry is the 
only industry with sound systems 
that are still basically modified 
45rpm systems,”’ Strahan said. 


NSM'S 
CD PLAYER MECHANISM 


Strahan repeated for this Cover 
Story that NSM’s CD mech is not 
just a revamped 45rpm system. (He’s 
been saying this over and over for 
some time, but feels maybe people 
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SEAN TAS 
LASER DISC 


Pictured above, NSM-America’s Performer Classic (at left), which just recently has been introduced, and the Performer Grand. 
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NSM UNVEILS PERFORMER CLASSIC 


NSM introduced its new Performer 
Classic CD jukebox at AMOA Expo 
92 (Nashville, Oct. 1-3). Execs re- 
ported a smashingly positive recep- 
tion from operators to this smaller, 
“economy” version of their Performer 
Grand, to which it bears a clear fami- 
ly resemblance. The sleek black cabi- 
net includes a visible player mechan- 
ism, a 4x4 “‘Picture Display” title strip, 
and mirrored surfaces to reflect cabi- 
net lights. 

Those bright colors (reds and 
blues) are part of the design differ- 
ences for the new model. The colors 
glow in bold light-up swaths across 
the front. The cabinet also features 
animated ‘‘laser chase’’ lighting 
across the top. And, compared to its 
big brother, the C/assic’s lines area 
bit softer, more gently curved. 

“It’s significantly smaller in size, so 
it can fit in locations where space is 


are more ready to listen these days. ) 
Instead, Rus explained, NSM’s mech 
is a brand new approach, designed 


ieee 


real 


ly tight,’ said NSM execs. “‘And 


it’s priced substantially less than 
other full-featured jukeboxes.”’ 


from-the-ground-up by those exact- 
ing German engineers back at NSM 
headquarters. Strahan grandly 


compares NSM’s new technology to 
the change from vacuum tubes to 
transistors. 

NSM is very, very proud of that 
point. Critics may claim the NSM 
mech is ‘‘more computer than juke- 
box,’’ Strahan suggested. He coun- 
tered: ‘‘Maybe our ‘different’ ap- 
proach is how a CD system really 
should have looked all along.”’ 

But that doesn’t mean NSM’s 
technology is way-out hi-tech, or 
weirdly futuristic. The firm’s new 
exec, John Margold, said NSM has 
simply taken off-the-shelf technolo- 
gy (which is present-day, standard 
stuff in other industries) and ap- 
plied it to their jukebox. ““We’re not 
really hi-tech,’’ John said. “‘It’s a 
‘current tech’ product.” 

Strengths of the NSM system in- 
clude a super-speedy ‘‘Quick 
Change Artist’’ 100-CD changer. A 
consumer version of this player was 
recently featured on the cover of the 
two largest U.S. audiophile trade 
magazines. “‘Essentially, both pub- 
lications recommended it to readers 
as the pinnacle device for enjoying 
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CD music,”’ Rus said. “‘Quite a tes- 
timonial.”’ 

Another strength of the NSM 
mech is first-rate protection for CDs 
inside the jukebox. Discs are cra- 
dledina tray. And, NSMis proud of 
something just introduced: ‘“‘ESV”’ 
technology. ‘““ESV simply means we 
can now turn various functions on 
and off automatically at any time — 
such as background music and re- 
duced pricing,’ said execs. ““ESV 
technology equipment also tracks 
and stores information by both song 
and album.”’ (See sidebar for more 
details.) 


LOOKING TO THE FUTURE 


Another strength of the NSM 
mechanism — which NSM loves to 
talk about — is adaptability to like- 
ly future CD technology. ‘‘None of us 
really knows exactly where CD 
technology is going,’’ Rus Strahan 
pointed out. “All we know is, it’s not 
going to stay the same for the next 
30 or 40 years, like 45rpms did. And 
for sure, no jukebox manufacturer 
really hasa thing tosay about where 
digital technology is going. We’re at 
the tip of the music industry’s wag- 
ging tail: when something happens, 
all we can do is hang on.”’ 


Which brings Rus to his point. 
‘‘Where NSM shines,” he asserted, 
‘‘is in their alignment to the digital 
information industry. And that’s not 
just music-making devices; it in- 
cludes computers, CD-ROMs, and 
much more. NSM designed the cur- 
rent generation of jukebox product 
for adaptability, so operators won’t 
be antiquated by change. That’s not 
to say NSM has every possibility co- 
vered and that, no matter what, 
operators are protected against ad- 
vancing technology if they buy an 
NSM box. But it is to say the likeli- 
hood of certain kinds of changes is 
high. . .and NSM has taken them in- 
to account in designing current 
product.’ He added: “‘I believe we’ll 
see some changes in digital technol- 
ogy that are very bit as dramatic as 
the change from vinyl to CDs was 
. . only there will be far more chan- 
ges, and they’ll come far quicker.”’ 


What kind of changes? Well, any- 
body who reads this magazine knows 
Japanese firms are already down- 
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At the firm’s offices in the Chicago area are Carol Strahan (Sr. Accountant/Office Manager 
— and Rus’ wife!), President Rus Strahan and VP of Sales & Marketing John Margold. 


loading music over the phone lines 
to karaoke locations. And, audio 
compression technology is getting 
better all the time. In addition, 
AMOA leaders have signalled that 
they take very strongly the possibil- 
ity of new technologies arriving in 
the next three to five years — ISDN, 
satellite transmission, digital radio, 
etc. 

NSM takes this possibility seri- 
ously, too. ‘‘Let’s look at the worst 
that could happen,’’ Rus Strahan 
suggested. ‘“This is very theoretical, 
but let’s say that within the immedi- 
ate future, music can be selected 
and played over cable, or via satel- 
lite. You would still need a jukebox 
to take that signal, convert it, ampli- 
fy it, and pump it out to speakers. 
You'd still need something to take 
the patron’s money. 


‘In other words,”’ he continued, 
‘“‘vou’d still need almost everything 
you have in an existing jukebox, ex- 
cept for the CD changer/player.”’ 
(And the CDs themselves, of course.) 
“With NSM,” said Strahan, ‘‘that 
means you would have an 18”’ modu- 
lar box that you’d unplug and take 
home (i.e., the CD changer/player), 
and put this signal-converting box in 
its place. 

‘Not anice thought, maybe,’’ Rus 
said, ‘“‘Not cheap, no. But — and this 
is a big but — doable. Realistic. Not 
throw it all out and start over again, 
as we’ve had to do with 45rpm ma- 
chines.”’ 

Strahan urged operators to “‘stay 
tuned in’’ on the question of evolv- 
ing technology. Talk to dealers, talk 
to competing manufacturers, read 
the trades... but stay informed! 


ESV OFFERS “FULLY AUTOMATED” 
SOUND SYSTEM 


NSM’s new “ESV technology” 
sound system, introduced on their 
Performer Classic model, allows the 
NSM jukebox to do a lot of things for 
the operator, automatically, to in- 
crease income. Things like, automat- 
ically turn on and off scores of fea- 
tures at any day of the year, any hour. 
(A “real time”’ clock/calendar is built 


in, to help ESV accomplish this.) NSM — 


says ESV can control “‘scores of fea- 
tures”’ including background music, 
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attract mode and free credits. Certain 
objectionable albums or titles can be 
locked out during certain hours, too. 

CD selection and changeover is 
faster with the ESV. New instant 
hook-up connectors feature standard 
RCA plug-ins. A DataPrint printout 
gives operators music popularity in- 
fo (by CD and song title), etc. “‘It 
doesn’t even look the same,’’ smiled 
NSM execs. “‘Even the Philips CD 
player is new!”’ 
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Ullrich Schulze 
Senior Director, 
NSM-Germany 


Roland Rau 
Marketing Manager, 
NSM-Germany 


NEW PLANT, NEW TEAM 


NSM’s sales growth is supported 
by a major expansion of plant and 
people. They’ve promised to revamp 
their U.S. dealer network, too. It’s a 
lot of change for an outfit whose 
U.S. office was, just a few years ago, 
basically a two-person team: Rus 


George Haydocy 
National Sales Manager, NSM-America 
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Board of Directors, Marketing, 
NSM-Germany 


Birgit Weisbrod 
Jukebox Product Manager, 
NSM-Germany 
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NSM-Germany 


Jurgen Jost 


NSM-America 


and his wife Carol, the accounting 
supervisor and office manager. 

The ‘‘old’’ NSM plant is based in 
Germany and employs some 1,800 
people. It’s still running, of course, 
with people on overtime shifts to 
make enough jukeboxes to feed the 
world market (where NSM stakes 
out sales leadership, especially in 
Europe). The ‘‘new’’ plant is locat- 
ed in Sycamore, Ill. and it plays an 
increasing role in production of 
NSM jukes for the USA. It’s run as 
a ‘‘full co-venture’”’ with Valley Re- 
creation Products (the people whose 
high standards in pool tables win 
prizes every year). 

‘We are at nearly double the 
production capacity at Sycamore 
that we had forecast,’ Rus Strahan 
noted proudly. ‘‘They’ve pulled it 
Of. 

NSM’s personnel side is also ex- 
panding quickly. Within not much 
more than a single year, industry 
veterans George Haydocy and Keith 
White joined the NSM team: George 
as national sales topper, Keith as 
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Dr. Thomas Kuhl 
Bd. of Directors, Manufacturing, 


International Controller, 


Armin Frank 
Senior Mgr. of New Products, 
NSM-Germany 


John Tracy 
Trainee/Marketing Manager, 
NSM-America 


national training manager. Next 
came Jurgen Jost, a financial con- 
troller who speaks several langua- 
ges and can follow international 
markets with the best of them. 
Just this fall, John ‘‘Mr. Redemp- 
tion’’ Margold joined the firm as a 
senior management exec. “‘It isn’t 
easy leaving a company like Bet- 


Sue Davis 
Assistant Administrative Mgr., NSM-America 
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son,” John said, praising the Betson 
people and company. But, John ad- 
ded, he was impressed by Rus and 
the NSM crew...and he became 
convinced that ‘‘NSM is soon going 
to be number one in this market- 
place, too’’ based on its advanced 
technology. Said John: ‘I wanted to 
be part of it.’’ 

John’s first major task is to 
strengthen distribution, and he ad- 
mits that means weeding out some 
of the weaker players on the roster. 
‘‘By year’s end, you'll definitely see 
some terminations,’’ he stated. By 
the same token, NSM’s “‘star’’ deal- 
ers are getting more support to so- 
lidify the relationship, he added. 
Mid-level dealers will get ‘“‘every bit 
of help’ John can give, so they can 
realize their full potential, too. 

Some of that extra distributor 
support will come from new NSM 
staff ‘“‘behind the scenes.”’ John Tra- 
cy is undergoing training in parts 
and service; he’s got a BS in market- 
ing and economics, and NSM said it 
has big plans for his talents. Sue Da- 
vis, with a BS in business manage- 
ment and computer science, is an- 
other new hire learning the ropes; 
NSM said she will quickly prove her 
value, too. 

For their part, distributors may 
be moving closer to NSM as well. 
John said five major dealers have in- 
formed the firm they now represent 
NSM exclusively, whereas these 
distributors used to represent more 
than one jukebox line. ““They did it 
on their own, without any pressure 
on NSM-America’s part,’’ John re- 
ported. 


A MESSAGE T0 OPERATORS: 
THINK LONG-TERM 


Rus Strahan and John Margold 
both said the NSM line is not the 
cheapest around — ‘“‘we’re usually 
a few hundred dollars higher,’’ Rus 
conceded (although the new Per- 
former Classic is $400 less than 
their flagship Performer Grand). 

Still, said John, ‘‘Operators should 
not let a few hundred dollars differ- 
ence in the purchase price of a juke- 
box unduly affect their choice. If 
you keep the jukebox on the street 
for even 10 years, a few hundred 
dollars up front, translates to only 
a few dollars a month,”’ he pointed 
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out. ““You can see how quickly that 
up-front savings can be eaten up. 
An extra service call per year will 
cost you that.’’ 

Obviously, when you buy a juke- 
box, it lasts on location for many 
years. NSM says this means you're 
‘locking in’’ to the manufacturer: 
i.e., training your service staff to un- 
derstand that particular machine, 
relying on their service and parts 


STOCK YOUR BOX 


LORRIE MORGAN 
Watch Me 
ret 


department, distributor network, 
etc. With a deep bow to the fine 
equipment and service offered by 
their competitors, the folks at NSM 
are sure they'll be rated very high 
indeed, when operators give juke- 
boxes a “‘long-term’’ assessment. 
NSM-America is located at 5207 
No. Rose St., Chicago, IL 60656. 
Their phone is 312/992-2280; fax is 
312-992-2289. © 


Lorrie Morgan 
Lorrie Morgan 
Lorrie Morgan 
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$9.4 Something in Red 


Includes: Half Enough, | Guess You Had To Be There, 
What Part Of No, You Leave Me Like This, Someone 
To Call Me Darling. Watch Me, Behind His Last 
Goodbye. It's A Heartache. From Our House To Yours 


$9.2 Classics 


her teens. 


TNN/Music City News Awards. 


Enough" and "Watch Me". 
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People are listening to countries brightest star. Lorrie Morgan's previous albums 
Leave the Light On and Something In Red (featuring the classic duet with 
Dolly Parton - “Best Woman Wins") have produced eight Top Ten Hits. 


A gifted style and Conviction in her music and its meaning is the winning combina- 
tion that has captivated audiences since her Grand Ole Opry debut made early in 


A duet Lorrie recorded with Keith Whitley was named Vocal Event of the Year by 
the Country Music Association and Vocal Collaboration of the Year by the 


Her newest album Watch Me combines and honest country sound with a classic 
sophistication that can't be missed in ballads like, "| Guess You Had to Be There" 
and "Behind His Last Goodbye". There are also pop influenced tunes like "Half 


SERVICING CD JUKEBOXES NATIONWIDE 


These are CD PRICES! 
$9 cD Price Slash! ENS 


Page 1517 


Industry-wide Modem Use: Standardization Committee is Paving the Way 


The coin machine industry is about to take a 
quantum leap into the world of modems. ..and 
that’s going to make more money for operators. By 
plugging our amusement and music machines into 
phone lines on location, we operators will soon be 
able to gather data electronically — and instantly 
— from remote machines. This data will include 
number of plays, coins, wins, tickets dispensed, etc. 
as well as total money collected, music play 
popularity, etc. Modem capability may also extend 
to the ability for operators to test, program and 
reset machines remotely, from their offices. 

The AMOA/AAMA Standardization Committee 
is helping make this day happen even sooner. We 
are getting ready to propose uniform data formatting 
(i.e., common computer language), as well as 
uniform modem interfaces. We’re also planning to 
propose uniform wiring connectors from key 
switches (coins in, etc.) to a single harness with a 
standard molex plug. 

Industry standardization committees are also in 
the beginning stage of exploring uniform compres- 
sion schemes. These eventually could be used to let 
operators download music and game software to 
their network of cabinets on location. 

Steps toward such proposals were the big devel- 
opment in standardization at AMOA Expo ’92 in 
Nashville (Oct. 1-3). At the show, three different 
standardization committees (plus key players from 


the Jukebox Promotion Committee) met and made 
progress on this important subject. We’re not only 
coming up with standards that unite the different 
markets (pins, jukes, video, redemption) of the U.S. 
industry; we’re also uniting Europe, Asia and the U.S. 

Jukebox factories are preparing to introduce 
their own systems for modem-based data output. 
The standardization committees want to coordinate 
all the ‘‘source codes.’’ That means adapting a 
uniform ‘‘communications protocol’’ so that operators 
can use a single, common technology (be it hand- 
held readers, modems & computers, direct-to-printer, 
etc.) to retrieve all of this information from any 
brand of jukebox. 

Some factories also want two-way communication 
so that the machine will call your computer, over 
the modem, to self-report problems. Then the operator 
can dial the machine and test the switches and 
software from his office. Ideally, we want to be able 
to link up to 400 games in a single location, hook 
them into a single modem, and have those machines 
report data to our offices, as well as change gameplay 
settings, etc. via phone lines from our offices. 

If this sounds mind-boggling, it is. The AMOA/ 
AAMA Industry Standardization Committee began 
several years ago as a few guys comparing notes. 
Now it’s dozens of people, made up of 80 manufac- 
turers in half a dozen committees, who are the 
worldwide focal point for a vast quantity of coin-op 
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information. We’re even dealing 
with code enforcement authorities 
around the globe. 

Standardization work is per- 
formed by a main committee at 
AMOA, a sister committee at AA- 
MA, and subcommittees that handle 
specific markets (redemption, juke- 
boxes and pinball). 

Chaired by myself and David 

Goudeau, the main AMOA/AAMA 
Standardization Committee is com- 
prised of 50 manufacturers’ prin- 
cipals and engineers, plus a few dis- 
tributors and operators. AMOA 
board members who serve on the 
committee include David Goudeau, 
Ross Todaro, Ed Tolisano, Ralph 
Ceraldi and Jimmy Franz. 

The main AMOA-AAMA Stan- 
dardization Committee’s role is to 
investigate, propose, approve and 
revise industry-wide standards. 
Anything the AMOA side does, has 
to be approved by a sister AAMA 
Standardization Committee (wchich 
is chaired by Richard Ditton of Stra- 
ta Group) and by the AMOA board 
of directors. 

The industry is already familiar 
with the standard JAMMA edge 
- connector. After our Nashville meet- 
ing, there’s now a standard edge 
connector for three- and four-player 
extender wiring cables. The stan- 
dard includes specifications for 
pinouts (inputs and outputs on con- 
nectors, wire colors, etc.). After 
four years of work, this standard is 
now accepted worldwide and ap- 
proved by every AMOA/AAMA 
Standardization Committee manu- 
facturer member. We will soon pub- 
lish the standard in a 16-page book- 
let, which can help us show authori- 
ties that we are a safety-conscious, 
well-regulated industry. 

The redemption standardization 
subcommittee, headed by myself 
and Skip Doyle, held its second-ever 
meeting in Nashville. Virtually all 
redemption manufacturers belong 
to it. The group has passed half a 
dozen standards already. The most 
important act in October: we adopt- 
ed a standard for metering, har- 
nessing, wiring and mounting of 
ticket dispensers. The standard al- 
so sets forth specs on dispenser size, 
ticket capacity, and low-ticket indi- 
cator levels. Placement of ticket and 
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coin meters in a game are also set 
forth, along with meter voltages. All 
of this means operators will be able 
to switch almost any ticket dispens- 
er for any other. You only have to 
carry one spare. ..and changing it 
will be almost as easy as changing 
a coin mech! 

The jukebox standardization sub- 
committee is also on the verge of 
dramatic progress. Back during 
its spring ’92 meeting (held at the 
ACME show), we assigned members 
to gather information on jukebox da- 


‘Obviously, the work of the vari- 
ous standardization committees 
will have a major impact on our 
industry’s future...AMOA has 
assigned important members to 
Share the workload 
....Factories now have a clear 
grasp of the importance of 
Standardization, too.’ 


ta ports. A data port is a computer 
hookup that transfers information 
(such as play popularity, coins in, 
etc.) from the memory banks of the 
jukebox, to any information receiver 
such as a handheld unit, a remote 
computer, etc. 

Most jukeboxes already have 
these data ports, so our committee 
is trying to make sure they all 
“speak the same language.’’ We 
asked members to find out about 
already-existing standards for this 
in other parts of the world. 

They came back to us at our 
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AMOA meeting and reported on 
data formats and communications 
technologies from BACTA (British 
coin-op trade group) as well as in- 
dividual jukebox factories. Now 
we ve given this information to fac- 
tory engineers, who will try to figure 
out how to harmonize it all. 

You may wonder what the Juke- 
box Promotion Committee has to do 
with all this. Well, one application 
of this technology for jukeboxes is to 
have enough play data that we can 
accurately pick the ‘‘jukebox song 
and record”’ of the year! The Juke- 
box Promotion Committee will be 
able to use that information to help 
publicize our industry. 

Obviously, the work of the vari- 
ous standardization committees will 
have a major impact on the in- 
dustry’s future. Recognizing this, 
AMOA has assigned important 
members to share the workload and 
I’m happy to say these folks are 
already meeting their commitments. 
Their help is greatly appreciated! 

Factories now have a clear grasp 
of the importance of standardiza- 
tion, too. That’s why they have been 
sending company presidents and 
chief engineers to these meetings in 
recent times. Having the ‘‘movers 
and shakers”’ at the table, really 
makes it possible for us to get things 
done. This in turn heightens the im- 
pact of our work, and makes even 
more trade members anxious to be 
part of the standardization move- 
ment. 

A booklet containing current ap- 
proved industry standards (there 
are now more than 40) is expected 
to be published by Christmas. Con- 
tact AMOA and/or AAMA head- 
quarters to find out their plans for 
distribution. As for precise language 
of the latest set of proposals from 
the industry standardization com- 
mittees on modems (plus many other 
topics not addressed in this column), 
this is still being developed. We’ll 
have some final commitments at the 
ACME show in March. 

Meantime, if you have questions 
about proposals now under develop- 
ment, please don’t call... but you 
can write or fax me. That’s Alpha- 
Omega Amusements, 6 Sutton Pl., 
Edison, NJ 08817. The fax is 908- 
287-3079. 
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we told you cable TV, 
computer firms & telcos 
want your business; 
here’s what they’re 
doing right now 

to move into 

your territory 


Ready for an update on hi-tech? 
Hold onto your hats, because the de- 
velopments are coming along at a 
dizzying pace. ; 

Last August, RePlay ran a story 
called ‘‘Invasion of the Coin Snatch- 
ers,’ reporting on the planned en- 
try of computer, entertainment and 
telecommunications firms into the 
video games and music business. 
Our story explained developments 
in fiberoptics, digital compression, 
radio and satellite broadcast, two- 
way TV, etc. It also told how these 
technologies would be used to cre- 
ate a new generation of “‘interactive 
entertainment.”’ 

Readers reacted with a lot of in- 
terest and comment. Some crowed, 
‘I told you so!’’ Others asked, “‘Is 
this for real, or just talk? Exactly 
who is involved?”’ 

This story should convince skep- 
tics: it’s for real, all right. As for 
who’s involved, you would have to 
read at least a dozen business jour- 
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nals and entertainment trade maga- 
zines every day, to keep up with it 
all. We’ve been reading some of 
them for you. ..so, here are a few 
highlights of recent news in this 
field. 


INTERACTIVE TV TESTS 


Interactive TV is arriving. From 
coast to coast, it’s popping up all 
over the place. Market tests involv- 
ing hundreds, even thousands, of pri- 
vate homes have been announced. 

Southern California: For about 
two years, GTE (General Telephone 
& Electronic) has been running an 
ambitious subsidiary called Imagi- 
Trek down in Carlsbad. Part of Im- 
agiTrek’s portfolio is interactive 
games, and they’ve already, played 
a behind-the-scenes part in develop- 
ing a certain hi-tech coin-op game. 
Also, ImagiTrek now-has a new dig- 
ital compression technology up and 
running for squeezing full-motion 
graphics ont6 compact discs. . .and 
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they say video games are a clear 


possibility for this technique. (More 
on that under ‘‘Fiber vs. Digital,’’ 
further along in this story.) 

While gearing up to make CD 
vidgames with full-motion graphics, 
the company is also getting its feet 
wet in interactive TV. A six-month 
test of ImagiTrek’s new interactive 
TV system began last month in the 
city of Cerritos. Basically, the sys- 
tem lets viewers-watch the Discov- 
ery Channel and “‘ask it questions”’ 
during the program. Every viewer 
can ask*his own questions and get 
his.own unique answers from the 
system without impacting the broad- 
cast seen by other viewers. The an- 
swers will appear on their screens 
at the same time as the Discovery 
TV shows, in the form of image and 
text. 

How do they do it? The ImagiTrek 
system uses the Philips CD-Inter- 
active discs and Philips CDI player, 
plus a new interface (control mech- 
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anism). Encoded signals are built in= 
to the cable TV programming to 
make it all work. The test covers 70 
private homes. GTE is already test- 
ing advanced fiberoptic systems in 
the same city. 

Northern California: Viacom In- 
ternational, one of the biggest cable 
TV companies, will phase in a fiber- 
optic system for 150 channels of in- 
teractive TV starting next year in 
the city of Castro Valley. They’re al- 
ready wiring up 12,500 subscribers 
with fiberoptic cable for this pur- 
pose, says the L.A. Times. Viacom is 
talking to Apple Computer about co- 
producing interactive CD entertain- 
ment, for use on this system accord- 
ing to Daily Variety. 

Viacom’s interactive TV test will 
start with onscreen menus and in- 
teractive, electronic TV program 
guides. Next, they’ll graduate to 
programming on demand: movies, 
concerts and sporting events. Be- 
yond that, they foresee getting into 
interactive shopping and eventual- 
ly video games. 

“We are working with Silicon 
Valley people who might be able to 
take interactive television beyond 
text and data,’’ said a senior Via- 
com exec to the L.A. Times. ‘‘We 
don’t know where that will be — 
maybe new games or contests or 
programs. That will be the final 
phase of our Castro Valley project. 
We know we’re dealing with audi- 
ences who are not afraid to manipu- 
late the screen, who are not afraid 
of technologies.”’ 

Viacom owns MTV, Nickelodeon, 
Showtime, Lifetime and VH-1 (which 
has done some jukebox promos with 
AMOA, by the way). Viacom is ‘‘ex- 
pected to announce shortly the cre- 
ation of an electronic publishing 
arm, witha senior MTV exec at the 
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helm,”’ said Daily Variety (Sept. 17). 

Alabama: Birmingham will be 
the test site for a new interactive TV 
market test by Dallas-based Audio 
Services, Inc. This according to the 
Sept. 8 issue of Interactive Update, 
published by Alexander & Associ- 
ates. The idea is to blend personal 
computer capabilities with cableTV, 
using an interactive system devel- 
oped by a Canadian firm called Ca- 
bleshare, Inc. 

New York: NYNEX, parent com- 
pany of New York Telephone, will 
start as early as next January 31 to 
test a ‘“‘video dial tone’’ system for 
dial-up onscreen entertainment me- 
nus, including movies on demand. 
This according to the Oct. 12 edition 
of Electronic Media, a Crain Com- 
munications business weekly. Lib- 
erty Cable Television (a satellite 
operator) will provide the TV pro- 
gramming to viewers via fiberoptic 
cable in two Manhattan apartment 
buildings. If the one-year test is a 
success, the cable-phone partner- 
ship will look to expanding the serv- 
ice to more of the city. 


More Northern California: Pacif- 
ic Bell and a cable TV company are 
installing a two-way TV/phone net- 
work for 55,000 residents in 3,000 
homes. The test is happening north 
of Sacramento, according to USA 
Today. 

Virginia: Bell Atlantic is going to 
provide a free Philips CD-I (compact 
disc interactive) player and TV 
hookup to 300 households in North- 
ern Virginia. The system will be 
used for a six-month test of an ‘‘elec- 
tronic telephone directory.’’ Con- 
sumers will be able to look up about 
a million private phone numbers 
and 300,000 business listings which 
are stored on the discs; they’ll pop 
up on the home TV screen. Also, full- 
page ads will be on disc. Many of the 
ads will be punched up with animat- 
ed, full-motion graphics and audio. 
Consumers will use a remote control 
to ‘‘click’’ through the pages. This 
from the Oct. 12 issue of Advertising 
Age, another Crain Communica- 
tions publication. 

Tennessee: IBM will work with 
BellSouth Corp. to provide interac- 
tive communications services to 
business offices and public schools, 
starting this fall according to the 
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Wall Street Journal. Also, IBM plans 
to start market tests of similar serv- 
ices in Toronto, Canada with Cana- 
da’s largest cable TV provider, Ro- 
gers Communications Inc., accord- 
ing to the paper. 

Anywhere, USA: Advanced com- 
munications networks (movies on 
demand, picturephones, computer- 
ized full-motion graphics libraries, 
etc.) could be installed in up to eight 
U.S. cities by 1995, under a consor- 
tium called First Cities. The group 
includes 12 computer and communi- 
cations companies like Apple Com- 
puter, Eastman Kodak, Corning, 
Philips, Southwestern Bell, and US 
West. The ‘‘demo”’ should start up 
in late 1993 in a few cities; up to 
eight cities may be online by 1995. 
Existing phone lines, fiberoptic lines, 
satellite dishes and cable TV may 
all be part of the delivery system. 


COMPUTERS FIRMS 
AND CABLE TV: 
JOINT VENTURES? 


IBM and TCI: On Aug. 25, the As- 
sociated Press reported that “‘IBM 
is near agreement with Tele-Com- 
munications, Inc., the nation’s lar- 
gest cable TV operator, to form a 
two-way information delivery sys- 
tem serving homes and businesses.” 
AP also said IBM was talking with 
Time-Warner, Walt Disney and Pa- 
ramount about providing ‘‘enter- 
tainment content”’’ for the system. 
Movies on demand, TV shows, inter- 
active shopping, educational pro- 
grams, and video phone calls were 
described as part of the package. 


About two weeks later, an IBM 


veep announced the firm had budg- 
eted over $100 million ‘‘to create a 
new company to send interactive 
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videos, software and other interac- 
tive information over a new ‘digital 
highway’ to businesses and homes,”’ 
said the Wall Street Journal. The 
company said its original plans with 


- TCI had included games. . . but ad- 


ded this home entertainment project 
would wait two or three years, un- 
til IBM had ‘‘gone interactive’’ in 
the business market. 

If and when an IBM-TCI deal for 
selling interactive entertainment to 
the home is ever consummated, it 
will almost surely include video 
games. IBM and Apple Computer 
have a joint venture called Kaleida 
Labs, which is developing multime- 
dia products. Time-Warner has a 
joint venture with Electronic Arts, 
a leading maker of quality video 
games for the home market. For its 
part, Electronic Arts is teamed-with 
Sony in a joint project to develop 
possible formats and contentfor in- 
teractive computer entertainment. 
Atari Games is another Time-Warn- 
er company. Disney also owns its 
own computer productssubsidiary. 

Apple Computer and DEC: Apple 
chairman John Sculley thinks ‘‘dig- 
ital information services’’ could be 
a $3 trillion market by the year 
2000. That’s why Apple is talking 
with Digital Equipment Corp. about 
creating multimedia efforts. Apple 
is also talking to Hollywood agents 
and TCI about putting together in- 
teractive-entertainment. 

More pending deals: According 
to the Sept. 7 cover story of Business 
Week, many more deals for interac- 
tive entertainment are in the discus- 
sion stage. For example, the Show- 
time cable TV network “has ap- 
proached four Bell operating com- 
panies,’ said the magazine. Micro- 
soft, the mega-giant of the software 
world, “‘is dealing with Japanese 
consumer electronics companies 
and U.S. cable companies. . . phone 
companies, Hollywood studios, and 
video game makers.’ Business Week 
also reported: “Sega says every U.S. 
computer maker has knocked on its 
door.”’ 


CONGRESS: NEW LAWS 


While businesses are already 
starting to test interactive TV, and 
big computer and cable firms are 
flirting with joint ventures, Con- 
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gress and the Federal Communica- 
tions Commission (FCC) are busy 
remaking the regulatory environ- 
ment that will shape and condition 
any future interactive entertain- 
ment market. 

Congress: In early October, Con- 
gress passed a cable TV regulation 
bill over President Bush’s veto. The 
new law means that the FCC will es- 
tablish ‘‘reasonable”’ rates, profits 
and programming service standards 
for cable TV systems. According to 
Electronic Media (a Crain Commu- 
nications business weekly), the new 
law may also help keep the lid on the 
Baby Bells who want to enter the ca- 
ble TV biz. 

Why? Well, right now the law 
says regional Bell operating firms 
(Atlantic Bell, Southwest Bell, etc.) 
can own only a small percentage of 
televised ‘‘content’’ that’s transmit- 
ted over phone lines. And, such con- 
tent must not be in the Bells’ own 
business region. The Bells would 
like to change that, of course. But 
with the new law in place, Congress 
may want to wait and see how it 
works out. Besides, cable can say: 
“We're regulated again, so how can 
you deregulate the phone compa- 
nies and expect us to compete?”’ 


THE FCC: NEW REGULATIONS 


Federal Communications Com- 
mission: The FCC has been busy, 
too, loosening regulations at a rapid 
clip. As FCC Commissioner Alfred 
Sikes recently told a hi-tech seminar 
crowd, the time for talking about 
‘if’ we’re going to have interactive 
products and services is over. It’s 
now a question of “‘when.”’ 

The agency ‘doesn’t want to 
stand in the way of new technolo- 
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gies,’ according to officials. Indeed, 
the FCC doesn’t seem very upset, if 
its new regulations invite competi- 
tion or cause potential problems for 
existing industries and groups, such 
as broadcast radio, local telephone 
line operators, railroad private com- 
munications. . .and maybe coin-op? 

In mid-September, the FCC voted 
to let fiberoptic network operators 
hook up their equipment and cables 
directly to local telephone networks, 
according to The Wall Street Jour- 
nal (Sept. 18). First the fiberoptic 
firms can sell private line service 
between states. Private line service 
is a $2.5 billion yearly market in the 
U.S. The Journal quoted one 
fiberoptic firm prexy as saying: 
‘‘This signals an end of an era for 
the local phone company monopoly. 
It is akin to the 1978 decision that 
allowed MCI and Sprint to connect 
to the Bell system.”’ 


In early October, the FCC also as- 
signed part of the radio spectrum 
for anew generation of digital satel- 
lite radio service. That’s a beefed- 
up type of radio that could use satel- 
lites to send a clean, nationwide sig- 
nal with absolutely no hiss, static or 
distortion. The FCC voted in mid- 
September to reassign yet another 
section of the radio spectrum for 
wireless data services and pocket 
telephones. Railroads, utility and 
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pipeline firms used to have that part 
of the radio spectrum. 


FIBER VS. DIGITAL 


Readers may have noticed that 
quite a few of the market tests de- 
scribed above, plus some FCC de- 
regulation, uses or relates to fiber- 
optics. But digital compression tech- 
nology, using existing telephone or 
cable TV lines, seems to be overtak- 
ing fiber as the ‘‘delivery system of 
choice’’ for many would-be provid- 
ers of interactive entertainment. 

The reason: fiber just costs too 
darned much. “‘A decade of expan- 
sion that has eaten up 15% of tel- 
cos’capital budgets in recent years 
leaves them in no financial position 
to lay fiber that last mile into the 
home,” declared Business Week. 
‘*.. The Baby Bells have estimated 
that it would cost more than $300 
billion to rewire the local phone net- 
works with high-capacity fiberoptic 
cable.”’ 

On the other hand, breakthroughs 
in digital compression formulas and 
computer chips are happening all 
the time. Our own industry’s Mike 
Leonard (a Michigan operator) has 
created a first-rate audio compres- 
sion system that could be used to 
create a “‘digital jukebox”’ (please 
see the following story). 

And in the world of video graph- 
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ics compression, ImagiTrek has 
just announced installation of the 
world’s first full-motion video pro- 
cessing facility for CDs. . . including 
CD based video games. The Carls- 
bad, Calif. facility uses a prototype 
MPEG encoder from Philips Con- 
sumer Electronics Corp., installed in 
cooperation with Optimage (Des 
Moines, Iowa). ‘““Examples of new 
products able to be developed using 
the processing facility include mus- 
ic videos with high-quality audio 
and liner notes, interactive full- 
motion video games, and movies 
with behind-the-scenes segments in- 
cluding action profiles,’ said Imagi- 
Trek execs. 


THEY'RE COMING! 


The headline of RePlay’s August 
story on hi-tech read: ‘Invasion of 
the Coin Snatchers! Computer gi- 
ants, entertainment giants & telcos: 
they’re coming. They’re hungry. 
And they want to eat your business 
for lunch!”’ 

Clearly, that headline is truer 
than ever. As Roger Epstein wrote 
recently in the L.A. Times: “‘It’s 
warm-up time for the joystick gener- 
ation: people who know their way 
around Macs, fax and Super Mario 
... Television is about to make a 
generational leap, moving from pas- 
sive viewing to active playing, ap- 
pealing strongly to a younger gener- 
ation undaunted by computers and 
electronic games.”’ 

That’s the hi-tech threat; what is 
the coin-op industry’s response? 
The following story focuses on hi- 
tech discussion and action. . .plus 
a couple of coin-op products and 
technologies. ..attherecent AMOA 
Expo ’92 in Nashville, Tenn. (Oct. 
1-3). 
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on’t look now, Mr. Op- 
erator... but your tele- 
phone, computer and 
TV are conspiring to take away your 
business. Giant firms in the fields 
of telecommunications, computers, 
and entertainment have all an- 
nounced a strong interest in using 
advanced technology to deliver “‘in- 
teractive entertainment”’ to Ameri- 
can homes and locations. The pay- 
for-play packages would range from 
‘movies on demand’”’ to video games 
and pop music. 

Accordingly, hi-tech got plenty of 
attention during AMOA’s Expo ’92 
in Nashville, Tenn. (Oct. 1-3). AMOA 
conducted an unusual lobbying cam- 
paign against future telco competi- 


tion while Expo was going on. Hi- . 


tech was also a central focus of 
AMOA’s Nashville board meeting. 
In addition, hi-tech dominated the 
‘Summit meeting’ of AMOA, AAMA 
and JAMMA. 


Pie in the sky? Hardly. Some real, 


Page 162 


vy, 


live examples of hi-tech were on 
display at Expo ’92. From exhibit 
booths to Opryland hotel suites, the 
new generation of technology could 
not be ignored. 


LOBBYING 
AGAINST THE TELCOS 


While in Nashville, the AMOA 
cranked up its grass-roots machi- 
nery to lobby for Rep. Jack Brooks’ 
telco regulation bill, HR.5096. The 
legislation would put up some obsta- 
cles to keep regional Bell operating 
companies (Southern Bell, Pacific 
Bell, etc.) from entering the ‘‘infor- 
mation services market”’ as quickly 
or freely as they might like. “‘Infor- 
mation services”’ is defined by gov- 
ernment officials to include games 
and music. 

At the expoin Nashville, AMOA’s 
chief watchdog in Washington D.C., 
Bob Wilbur, stood at the entrance to 
the exhibit show floor, handing out 
index cards with ‘‘talking points” 
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HI-TECH 
DEFENSE 


how will our industry respond to hi-tech threat? 
topic got lots of talk, some action, at AMOA Expo ’92 


favoring HR.5096. During moments 
away from the show, operators 
phoned their congressmen and sen- 
ators to argue for the legislation. 
‘‘Many operators made callstotheir 
representatives,”’ said Wilbur, ‘‘es- 
pecially members of the AMOA 
board of directors:” 

AMOA also.set up a letter-writ- 
ing campaign. By calling a special 
phone number, each operator could 
let the-association send a form let- 
ter, in the operator’s name, to his or 
her congressman. 

‘“‘We’re not big enough to affect 
the outcome of the Congressional 
vote on our own,”’ admitted incom- 
ing AMOA President Craig Johnson 
during Expo. ‘‘But Tennessee oper- 
ator Bill Stone has done an enor- 
mous amount of work on this issue, 
and AMOA has lined up as part of 
a coalition with AT&T against the 
Baby Bells. If the Brooks bill comes 
to the floor for a vote in the next cou- 
ple of days, we’re geared up to help 
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put the pressure on.”’ 

As it happened, the Brooks bill 
didn’t come to the floor. But-after 
Expo was over, Congress did enact 
a cable TV bill. In fact, the cablelaw 
passed on an override of President 
Bush’s veto. The action shows regu- 
lation of hi-tech entertainment is 
certainly a live issue in the nation’s 
capital. (By the way, the Clinton- 
Gore ticket says it will push hi-tech 
and fiberoptics, if elected.) Mean- 
while, the Brooks telco bill will be a 
major focus of AMOA interest dur- 
ing the new session of Congress in 
1993. 

‘The outlook is for a different pic- 
ture in 1993,’ said AMOA’s Bob 
Wilbur. “‘Two different congres- 
sional committees disagreed about 
jurisdiction over the issue this year. 
Next year if one doesn’t act, the 
other will.”’ 


AMOA BOARD MEETING 


At AMOA’s Sept. 30 board meet- 
ing in Nashville, the association 
heard from a noted expert on emer- 
ging communications technology. 
TV Phone, Inc. prexy John Klayh ad- 
vised the association on how best to 


respond to developing events in this. 


field. Earlier this year, Klayh’s ad- 
vice included the possibility of oper- 
ators working with large, respected 
firms like IBM or the phone compa- 
nies to bring the new hi-tech market 
into existence. Other AMOA lead- 
ers may favor a more “‘coin-op self- 
reliant’? approach. 

Klayh’s other suggestions to 
AMOA in Nashville were not dis- 
closed, but ‘John has some very 
good ideas,’ said AMOA Govern- 
ment Affairs Chairman Wally Bohr- 
er. At any rate, AMOA has not 
nailed down its long-term answer to 
hi-tech competition yet. 

AMOA is concerned about posi- 
tioning itself to withstand any chal- 
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lenge before an overpowering, com- 
petitive new market is created. 
That’s why AMOA has already put 
hi-tech at the top of its agenda, cre- 
ating an Advanced Technology Com- 
mittee to study the issue and gather 
information as quickly as possible. 


COIN-OP SUMMIT 


Expo 92 marked AMOA’s turn to 
host the latest ‘‘summit meeting”’ of 
leaders from AMOA, AAMA and 
JAMMA. (The latter two represent 
U.S. and Japanese manufacturers 
and distributors.) Outgoing AMOA 
president Gene Urso and incoming 
AMOA president Craig Johnson told 
factory leaders the biggest threat to 
the existing coin-op industry comes 
from outside competition. 

“This morning’s meeting was al- 
most totally captivated by talk of 
technology and where it’s going,”’ 
Craig Johnson later told trade jour- 
nalists ata press conference. ‘“The 
information services revolution in- 
cludes telecommunications, ISDN, 
digital compression, satellites, ca- 
ble TV. We know of people who 
have been granted a spectrum of the 
radio waves by the FCG, to use for 
interactive video. This means we 
will have additional competitors.”’ 

AMOA told Japanese and Ameri- 
can factory heads that hi-tech com- 
petition is coming fast. “In my view, 
the industry is facing unprecedent- 
ed, rapid changes in the next.18 
months,’ Craig predicted. ‘‘The 
leaps and bounds are going to hap- 
pen more quickly, and more broad- 
ly, than the advent of video games 
10 years ago, where all you had to 
do was buy the latest hot title.”’ 

Johnson said the industry must 
cooperate to prepare for the new 
era of competition. ‘‘We in the coin- 
op industry are in a better position 
to compete, than anybody,” he said. 
‘‘The other people who are talking 
about getting into information ser- 
vices, who want to get involved in 
our business, don’t have the net- 
work of service and locations and 
ability to respond nearly as quickly 
as we do. We need to step up, as a 
unified force, and say ‘how are we 
going to utilize emerging technolo- 
gies?’ Few people are going to be 
able to knock us out of the seat, if we 
gear up and are prepared for it.”’ 
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Prior to the Nashville summit, 
neither JAMMA nor AAMA had 
taken any stand yet on hi-tech is- 
sues. In fact, they hadn’t even for- 
mally discussed the matter public- 
ly as a policy concern. In late sum- 
mer, the new JAMMA president Mr. 
Hayao Nakayama (Sega) said con- 
cern about such questions is “‘pre- 
mature”’ because formats and prod- 
ucts have not yet defined and built 
any new market. 

Clearly, AMOA wants to position 
itself early, before any overwhelm- 
ing technological challenge becomes 
entrenched. While no major state- 
ment or policy stance resulted from 
the ‘hi-tech summit’’ of Expo ’92, 
the meeting did serve to alert coin- 
op manufacturers to a major issue 
for the future of American-style 
game operating. Apparently the 
point was made, because the three 
groups have agreed to meet for ad- 
ditional talks before the scheduled 
March ’92 summit at ACME. 

“Tt was a very productive meet- 
ing,’ Craig Johnson summarized. 
‘‘AAMA and JAMMA both wanted 
to go back to discuss this issue with 
their executive committees. We 
mutually agreed to have more talks 
on this right away, not wait for next 
year’s show. We recognize this is an 
issue that must be addressed very, 
very quickly.” 


DOWNLOADING MUSIC 


Hi-tech wasn’t just talk at Expo 
92. Some real, working examples 
of advanced technology were dis- 
played in a couple of booths and 
Opryland hotel suites. Michigan 
operator Mike Leonard demonstrat- 
ed his own made-in-America music 
compression/delivery system to in- 
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terested parties. This ‘“‘computer 
jukebox’’ consists of a couple of 
PCBs which compress, decompress, 
and play the music; plus a hard 
drive that stores the music. 

A typical single takes up only two 
and a half megabytes using Mike’s 
system. You could fit the whole 
works (hard drive and PCBs) into a 
lunch bucket. It reproduces sound 
at CD-quality levels. The system 
lends itself to reepnone line trans- 
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mission of music via ISDN (integrat- 
ed software digital networks). Oth- 
er hi-tech delivery systems are also 
possible (such as satellite or digital 
radio transmission, etc.). 

Mike’s firm, Audiocomp, has filed 
fora U.S. patent onits software. At 
Expo, some video game and jukebox 
manufacturing companies viewed 
the Audiocomp system. They came 
away very impressed. 

There was more. At the booth 
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of Pioneer Laser Entertainment, a 
MacIntosh computer provided the 
platform for a very handsome touch- 
screen interface; players could get 
tons of visuals and select music by 
just touching the screen. In another 
Opryland hotel suite, a genuine vir- 
tual reality video game was dis- 
played complete with helmet inter- 
face, joystick, etc. 


AND IN JAPAN... 


Outside Expo, music downloading 
is coming to reality in Japan. Taito 
America’s parent firm is now trum- 
peting its own ISDN system to let 
Japanese location owners download 
music over telephone lines. The 
tunes will come from Taito’s central 
computers. ‘“They maintain a huge 
music library so the location doesn’t 
need to carry its own software in- 
ventory,’ explained Taito Ameri- 
ca’s Jim Miskell. 

And, another Japanese firm called 
Brother was supposed to begin ac- 
tual operations of its karaoke down- 
loading system in Japan, during the 
very month of the AMOA show. 

As an aside, AMOA’s Craig John- 
son reminded tradesters that while 
the hi-tech future is coming soon, 
‘“‘soon’’ means two or three years. 
‘We get complaints now and then 
from factories that all this talk of 
high technology prevents some oper- 
ators from buying new equipment,”’ 
Craig cautioned. ‘‘People are afraid 
that next week, the new model will 
have-all these fantastic new capa- 
bilities. Well, it’s coming fast, but 
come on! Nothing is that fast. Oper- 
ators should continue paying atten- 
tion to the basics while, at the same 
time, preparing to face a changing 
world.”’ 
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COMPUTERIZED OPERATING 


Mike Dodson, GM of Lawson Music Company, talks about PCs and modems; 
he says computers save money, boost efficiency, sales & productivity 


Nineteen-year industry vet Mike 
Dodson is a partner (and the gener- 
al manager) at Lawson Music Co. 
(Winter Haven, Fla.). Back in 1972 
he was in the bar business, but de- 
cided he was tired of dealing with 
poor coin-op service. He decided to 
become an operator himself. Soft- 
spoken, friendly, intense and intelli- 
gent, Mike proved to be a natural. 
Lawson Music is headed by well- 
known operator Manley Lawson, 
who was an IBM programmer and 
salesman for 11 years. Where com- 
puters are concerned, it’s one of the 
most forward-thinking routes we 
know. 

“Our whole route, as well as our 
entire distributing department, is on 
computer,’’ Mike explained. “‘That’s 
top to bottom including inventory, 
routes, service calls and even vehi- 
cle maintenance.’’ Lawson Music 
uses a route management software 
program which the execs wrote 
themselves. The company was also 
a major factor in suggesting modem- 
based darts to Arachnid. . . and to- 
day, modem-based darts are a fast- 
growing part of their route. 

We spoke with Mike about the 
role of computers on the route to- 
day, and tomorrow. We also dis- 
cussed the threat of outside compe- 
tition (i.e., giant computer, cable TV 
and phone companies using hi-tech 
digital delivery systems to sell mus- 
ic & games). Mike has some very 
definite ideas about how the coin 
machine industry should respond. 


REPLAY: Mike, if we were to 
walk into the headquarters of 
Lawson Music, would we see 
one central computer, or is 
there a PC (personal computer) 
on every desktop? 
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Lawson Music Co.’s G.M. Mike Dodson 


MIKE: There’s practically a 
PC on every desktop. We have 
them all networked together 


Lawson Music Co. President Manley Lawson 
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with a networking system. Any- 
body can access just about any- 
thing that’s on their security 
level. 


REPLAY: And this year, you 
have linked Arachnid games te 
those computers, via modem. 
Was Lawson Music using mod- 
ems internally, before Arach- 
nid came out with its Galaxy 
dart game? 


MIKE: No, we really started 
using modems in the office for 
the Arachnid game. Prior to that, 
I’d used modems strictly to run 
computers from my house — for 
instance, if I wanted to access in- 
formation while I was at home at 
night. I’ve been using modems 
about three and a half years 
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INTERVIEW 


The ‘‘motley crew”’ of the Winter Haven, Florida-based operating company. 


now, in the electronic bulletin 
board business. It’s great. 


REPLAY: An operator asked 
recently us, ‘‘Why do I need a 
modem on my pinball?’’ How 
would you answer him? 


MIKE: Very easily. First, he 
could get into his pinball ma- 
chine any time and find out what 
the earnings had been, and com- 
pare them to the previous week’s 
earnings. Normally he couldn’t 
do that until he sent a collector 
out there. The earnings report 
may show him he doesn’t want to 
just fix that pinball; maybe he 
should change it for another mo- 
del. So the modem saves money 
there. Maybe it’s a situation 
where the modem shows him test 
codes (diagnostic information) 
and there’s a problem; in some 
cases, the operator could save a 
service call if he says, ‘“Wait 
a minute, if we just power this 
down and power it back up 
again, it will be all right for right 
now.”’ Also, if the operator had 
a computer in the first place, 
he’d have an idea what that ser- 
vice call costs him, and how ma- 
ny times that service problem 
had come up before. He doesn’t 
need the modem for part of this, 
but he does need the computer 
system. 
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REPLAY: But you’re a good- 
sized operation. Even before a 
small operator can think about 
getting into modems, he might 
ask: do Ireally need a computer 
in the first place? 

MIKE: Yes, he does need it. 
I’ve answered too many ques- 
tions from operators who say, “‘I 
just have 20 or 30 games and I 
keep everything on paper; why 
do I need a computer?” The 
short and simple answer is, so 
you can save more time and 
make more money. Longer term, 
you need a computer so you can 
remain competitive in a rapidly 
changing business environment. 

REPLAY: Give us a real-life 
example of how a computer 
helped you make or save mon- 
ey. 
MIKE: I had a very good lo- 
cation that wanted to know, 
‘Why should I keep you in here, 
and how do you track all this?’’ 
Thanks to our computers, I was 
able to instantly produce a re- 
port showing every piece which 
had been on site in that loca- 
tion for the last four years, and 
precisely what each machine 
earned. At best, it would have 
taken a secretary three or four 
days to compile that record. . .if 
she could even find the informa- 
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tion. Then she would have to put 
it on graphs and flow charts, 
something else the computer 
does instantly. 


REPLAY: So computers not 
only keep track of all this infor- 
mation, they also help you see 
it, understand it, and explain it 
to others in a well-organized 
fashion? 

MIKE: Right. Usually in a big 
account, they have to answer to 
somebody else. If they can pro- 
vide a well-done package to their 
supervisors, that quickly, I don’t 
believe they’ll go looking for 
some other operator to service 
the account. 


REPLAY: It sounds like hav- 
ing complete and instant docu- 
mentation is not only a manage- 
ment tool, but also aselling tool. 


MIKE: Right. The manage- 
ment tool for yourself is, of 
course, the number one advan- 
tage. It’s also a tool for your em- 
ployees that helps the whole in- 
ternal operation of your route. 
For example, if you don’t track 
employee performance on a com- 
puter, you can sit down with an 
service tech and say, ina vague 
fashion: ‘““You haven’t been do- 
ing that well on your service 
calls.’’ But if you have a com- 
puter and good management 
software, you can pull up the 
documentation and say: ‘‘Here, 
you’ve had this many recalls. I 
think you need some work on this 
particular piece of equipment. 
You need to study with so-and- 
so, whois more familiar with it, 
to find out what you’re missing.”’ 
Every one of these return trips 
costs us money. 


REPLAY: AMOA’s new secre- 
tary, Randy Chilton, told us that 
once he got everything on com- 
puter, it became almost an ad- 
diction with him, looking at all 
the different ways he could con- 
trast and compile information. 
He said he could learn endless 
new things by just manipulat- 
ing the data base. Have you had 
the same experience? 
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MIKE: I sure have. All of the 
sudden, you can categorize a 
piece of equipment, say for a 
fighting game. You can start see- 
ing patterns in locations over a 
time frame, what type of equip- 
ment they really like, and get 
hard numbers to back it up. This 
allows you to custom-tailor your 
marketing very easily. This in- 
formation pops up instantly on 
the screen, whereas in the past 
you'd have to dig through piles of 
paper. You don’t even have to 
print out the information, just 
look on the screen and you can 
tell, ‘‘Well, this location is par- 
tial to driving games during this 
particular season. At another 
point in the year, it drops off and 
so we'll stick with more of a Ms. 
Pac-Man type game.”’ This lets 
you maximize your profits. 


REPLAY: California’s secre- 
tary of education recently said, 
‘Tf you go into the lousiest de- 
partment store in town, every 
two-bit sales clerk has a com- 
puter and telephone on his or 
her desk. We need to go at least 
that far in our classrooms.’’ Is 
the same true for operators? 

MIKE: I’ve seen more and 
more computers in the class- 
room, but many members of our 
generation are reluctant to get 
involved. It started with the New 
Math being introduced in schools 
— parents didn’t understand it. 
They could get the same results 
using their old-fashioned meth- 
ods. Now with computers it’s an- 
other case where people say the 
same thing: ‘‘I’ve been doing it 
this way and it has worked for 
years. What advantage do I get 
from changing? I don’t have time 
to learn a new system!”’ 


REPLAY: Okay, how long 
does it take an operator to learn 
computers from scratch? 


MIKE: The route operating 
programs.around today can take 
you right through it, a step ata 
time. Ted Furkin’s ‘‘Silent Part- 
ner’’ program is a good example; 
it walks you right through it on 
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Shelly Winebarger, the firm’s receptionist/secretary. 


the screen. With the advances in 
multimedia, computers can actu- 
ally teach you how to use them 
...through artificial intelli- 
gence, it can even teach you how 
to use the keyboard. For exam- 
ple, I put a little typing program 
on our computers that lets our 
secretaries play a typing game, 
so they have fun while also pol- 
ishing up their skills. It’s more 
fun than running drills, and 
you'd be amazed how their typ- 
ing speed and accuracy has 
picked up. 


REPLAY: One of the cliches 
going around the computer 
world 20 years ago, was that 
computers would replace wor- 
kers. Now the cliche is that com- 
puters are ‘‘work multipliers’’; 
they make the workers you 
have, more productive. Is that 
true for operators also? 


MIKE: Without a doubt. One 
of the big lessons I learned from 
the AMOA Notre Dame Execu- 
tive Development Program was 
the incredible productivity of the 
American worker...and how 
much impact you can get, by just 
increasing that productivity a lit- 
tle bit for each individual. If we 
could just increase our produc- 
tivity by 20 work-hours per year, 
per worker, nobody in the world 
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could compete with us. You can 
do this with a computer. 


REPLAY: You now have quite 
a few Arachnid games on mod- 
ems, correct? 


MIKE: Yes. Right now about 
60% of our games are modem- 
based, and that number is still 
climbing. It will be 100% probab- 
ly by the end of this year. There’s 
no waiting that can be done right 
now. Our leagues have been 
growing by leaps and bounds; 
players love the fact that we can 
produce the stat sheets instant- 
ly for them. 


REPLAY: Interesting point: 
some critics claim players don’t 
want to learn the data entry 
card system, don’t care about 
modems, etc. Boosters of this 
system say players are very 
happy to let the computer do all 
the ‘‘paperwork’’ while they 
just play, socialize and drink a 
beer. We take it you’re in the 
latter camp? 

MIKE: Our players learned 
the card system right away. 
They are happy they don’t have 
to do any more paperwork. As 
far as the modems, they like that 
too. Dedicated dart players want 
to know exactly where they stand 
in the league, as opposed to ev- 
erybody else, as soon as possible. 
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With modems and faxes, we can 
provide those statistics reliably 
overnight. That’s important to 
players. Even though league com- 
petition is fun amusement for the 
players, a lot of them take it very 
seriously. 


REPLAY: How did you ‘‘break 
in’’ your Arachnid modems? 


MIKE: We started with dart 
games in outlying areas. We de- 
cided to try them in areas where 
normally we’d have to get the 
stat sheets back to the location 
by the next day, and we had to 
have a staff member enter all the 
data into our computer. Before 
modems, this data entry process 
to input a single night of league 
play from the night before, nor- 
mally took up most of one work- 
ing day. A secretary might do 
everything she could with the 
hand-written league reports, 
and that would take until lunch. 
After lunch, she’d have to call 
the bar and get them to clarify 
the parts she couldn’t read. It 
was a real hurry-up process to 
get it all done and get the final 
tabulations back to the bar in 
time for that night’s league play. 


REPLAY: And that’s assum- 
ing the stat sheets get into your 
office on time in the first place. 


MIKE: Yes. There’s a cost to 
consider of having somebody go 
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‘“‘Dartin’ ’’ Dan Ahern, dart league coordinator. 


INTERVIEW 


out there, pick up the stat sheets, 
drive around and try to find them 
when a couple of locations didn’t 
leave them in the right place. 


REPLAY: Sounds pretty in- 
efficient. How does league ad- 
ministration work now with 
modems? 


MIKE: With the Arachnid sys- 
tem, I come into the office early, 
hit one key on the computer, and 
all the stats are instantly trans- 
ferred to the players by fax. It 
goes from my computer, over the 
phone line, to the location. The 
reports can be printed instantly. 


REPLAY: Wait a minute! 
What about all those hours of 
data entry? 


MIKE: The stats have already 
been gathered the night before 
by the game on location, and mo- 
demed into my computer over- 
night. Average transmission time 
on a dart game, for all the league 
data for that game, that night, is 
approximately a minute and a 
half. The computer instantly does 
all the computations with this 
raw data and figures up team 
and player standings in each 
league. 


REPLAY: So you re saving six 
hours of employee time, per 
day? Per each location? 


MIKE: Easily. And it saves 
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that much time per each league, 
too. When I have 10 or 12 teams 
playing in different areas each 
night, the computer automatical- 
ly sorts them into the right ord- 
er. If there’s been some commu- 
nications problem and some lo- 
cation didn’t communicate last 
night due to a power failure or 
some minor problem, that’s the 
first thing the screen shows me 
when I come in the next morning. 
I just call up the location when 
they get there, and tell them 
‘‘Don’t answer the phone, we’re 
about to transmit some data.”’ 
We let it ring the right number of 
times, which triggers the modem 
function, and we download the 
stats right there. It still can all be 
available in minutes, where be- 
fore it took hours to compile that 
information. 


REPLAY: Do you have to go 
out and buy your own modem 
for the Arachnid game? 


MIKE: It’s an extra feature if 
you want to use it. You only need 
one modem per location; up to 
five games can be tied into that 
modem. You just have to buy the 
modem for the computer in your 
office. Of course, most compu- 
ters now come with built-in mod- 
ems anyway, these days. And the 
Arachnid game comes with the 
magnetic reader cards that hold 
all the information — players’ 
names and so forth. These things 
are already entered in. 


REPLAY: Williams Electron- 
ics says its new pinball control- 
ler is modem-capable. They’re 
using it for location tests of 
new equipment. They download 
earnings, player interaction 
with certain features, etc., to 
their headquarters and analyze 
the results. They say an opera- 
tor can buy his own modem, 
plug it into their pinball, and 
get into that same ability today. 

MIKE: It should be pretty 
easy. There’s a standard format 
that can easily transfer the in- 
formation. | 


REPLAY: Assuming that Law- 
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son Music runs pinball games 
from Williams/Bally-Midway, 
have you considered modem 
hook-ups for some of your pins? 

MIKE: We have, but right now 
we re concentrating on the dart 
games. Next, we’re interested 
in getting jukeboxes online. It 
would be a tremendous market- 
ing tool. By downloading the play 
popularity data, for example, I 
could select CDs geared to each 
location and give them to my 
route man before he goes out. I’d 
know those selections would 
probably get more play than any- 
thing else I might program the 
jukebox with. Without a modem, 
even if a routeman collects the 
jukebox every week, it’s four 
weeks until I can respond with 
the appropriate music. 


REPLAY: Why so long? 


MIKE: Keep in mind, the route- 
man takes off the least popular 
music according to the meter 
numbers, and he puts new music 
on. But they are just numbers to 
him. Maybe the least-played CD 
is really a new album that hasn’t 
got airtime yet, and none of the 
customers knew what it was. By 
the time you get it straightened 
out, four visits have occurred. 


REPLAY: Would modems 
help with jukebox service as 
well? 


MIKE: Sure. Jukeboxes all 
have test codes and excellent di- 
agnostics in them already. When 
there’s a problem, using a mod- 
em I could call up my jukebox 
and utilize those programs. A 
repair man can’t possibly carry 
all the parts around with him 
that he might need. But if I’ve ex- 
amined the data that’s fed tome 
by the jukebox, I can say: “Take 
this part and this part; the prob- 
lem is probably such-and-so.”’ So 
he’s less likely to have to make a 
second trip. More important, 
he’s less likely to leave the ma- 
chine down. After all, the juke- 
box is the mainstay of many loca- 
tions. 


REPLAY: What about using a 
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modem to check jukebox per- 
formance and earnings? 


MIKE: That’s another impor- 
tant capability. Using a modem, 
I could tell at a moment’s no- 
tice how much play has been on 
there. From a security stand- 
point, I can tell how much money 
should be in the cashbox. 


REPLAY: So far we’ve dis- 
cussed using computers, and 
using modems to help operate 
darts, jukeboxes and pinball. 
Let’s step back a minute and 
look at the big picture. A grow- 
ing number of tradesters are 
concerned about possible com- 
petition from the phone compa- 
nies, computer makers and ca- 
ble TV firms. Some say these gi- 
ant corporations could start 
selling games and music over 
phone lines, cable TV, fiberop- 
tics, satellite transmission, or 
other means. Do you share that 
concern? 


MIKE: Fiberoptics are a good 
five or ten years away. However, 
what you can do right now over 
two-wire phone lines — using 
ISDN, digital compression, and 
so on — is more than enough, 
given today’s video and audio 
capabilities. We’ve all seen la- 
serdisc games like Mad Dog Mc- 
Cree and CD jukeboxes. Remem- 
ber: every bit of that is digital in- 
formation. It will all go through 
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a computer. When you walk 
through a shopping mall and 
see those beautiful graphics on 
screens in computer stores, that 
is nothing more than information 
on floppy disks. The quality of 
these graphics puts our video 
games to shame. The same infor- 
mation can be transmitted over 
two-wire phone lines. 


REPLAY: But today’s commu- 
nications technology isn’t good 
enough that you can play inter- 
active video games over the 
phone, is it? 

MIKE: Yes itis! Even now, us- 
ing the current standard 14,400 
baud modems over computer 
bulletin boards, users are play- 
ing interactive games with virtu- 
ally no lag time. The graphics on 
those games are very good. It’s 
also up to the player how good a 
graphics standard he wants. If I 
choose full-color, it slows the 
game down a little bit. But if I 
choose hi-resolution black and 
white, the game is played with no 
lag time at all. For somebody in 
the coin machine industry to see 
that happening today, is scary. 


REPLAY: So, should we be 
worried about outside competi- 
tion taking advantage of this 
technology? 

MIKE: It’s not not far-fetched 
at all. It’s a very realistic prob- 
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ability. We can’t stop the big 
companies from coming in and 
opening up family amusement 
centers, where you re interact- 
ing with possibly a person in 
New York playing a game against 
a person in Seattle. 


REPLAY: Can you see Bell- 
South opening the BellSouth 
Family Amusement Center? 

MIKE: Not by themselves. But 
they have the media to transfer 
the data; and the production 
companies have the technology 
to manufacture the machine. So 
it will be a merger. Since they al- 
ready have the capability and 
it’s not that big an investment on 
their part, why not try it? 


REPLAY: You are talking 
about arcades. Should small 
operators of taverns be wor- 
ried? 

MIKE: At this time, it would be 
too expensive for these big com- 
panies to go after the “‘mom and 
pop”’ bar location. But with the 
equipment and technology that’s 
available today, if we don’t jump 
onto it, I think we’ll basically 
split into two different markets. 
We'll always have our basic, 
cheap entertainment, but we 
need to improve it. 


REPLAY: If the industry does 
split into two markets, are you 
saying one will be the mom and 
pop tavern providing cheap 
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entertainment, and the other 
would be a hi-tech arcade? 


MIKE: Yes. I can foresee a 
multimedia bowling center, with 
virtual reality equipment allow- 
ing a person to play interactive- 
ly with 30 or 40 people all over 
the country. It will be expensive, 
of course. And it will cost plenty 
of money to play, too. 


REPLAY: And what impact 
will this technology have on the 
low-end tavern market? 

MIKE: I see a guy walking in- 
to a local establishment, and be- 
ing able to play virtually any mu- 
sical selection he wants. A com- 
puter screen on the machine 
could show you any or all of the 
album covers. Once the player 
makes his selection, you down- 
load it from the operator’s mas- 
ter library in his own office. The 
music wouldn’t necessarily be 
on CDs; it could be on a floppy 
disk. Some desktop computers 
have an audio reproduction sys- 
tem called Soundblaster which 
puts most CDs to shame. 


REPLAY: Besides the opera- 
tor, who else should be worried 
about all this? 

MIKE: If the giant corpora- 
tions do get together and do this, 
it’s not just going to be Joe Oper- 
ator who no longer has a route. 
It’s going to be Mr. Manufactur- 
er who no longer has a market. 


November 1992 


They don’t need him anymore. 
They don’t need somebody to go 
to Japan for a concept. They can 
domuch more than that, by them- 
selves. They can offer a lot more 
money for a game license, too. 


REPLAY: Why? 


MIKE: Because they’ll be buy- 
ing and selling license rights on 
commission, based on total earn- 
ings per game idea, instead of a 
per-games-sold basis like it is to- 
day. They’ll have virtually no 
production cost, because they’ll 
simply be downloading software 
into already-existing shell cabi- 
nets on location. 


REPLAY: How are the manu- 
facturers in our industry re- 
sponding to this challenge? 


MIKE: Very slowly. To be com- 
pletely honest, at the AMOA 
Expo in Nashville, I saw more 
bandaids and promises than real 
progress. People said, ‘‘Yeah, 
it’s going to be modem-capable.”’ 
But when? I don’t think they’re 
aware of what the potential is 
for outside competition, and 
what that will mean. 


REPLAY: What kind of band- 
aids did you see? 

MIKE: Well, let’s go back to 
the jukebox for a second. They 
are constantly designing better 
bookkeeping functions, readers 
to acquire the information, etc. 
But that just means I get the in- 
formation more accurately than 
having a person read meters and 
copy the information by hand. 
These functions do not provide 
the information in the time frame 
that allows me to best utilize it. 
There is absolutely no excuse, in 
my opinion, for a jukebox to be 
manufactured without modem 
capability today. Is anyone em- 
barrassed that a dart company 
is the first to take advantage of 
this kind of technology? 


REPLAY: You feel pretty 
strongly about this! 


MIKE: I feel frustrated. When 
it comes to PCBs inside our 
amusement machines, the coin- 
op industry has been using com- 
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puter technology longer than 
most other businesses in this 
country. Yet when you look at 
management and marketing, we 
are the slowest to really utilize 
that technology to our best ad- 
vantage. I’ve seen the computer 
industry take integrated circuits, 
originally developed for our in- 
dustry, and adapt them for their 
own uses, after we’ve had it for 
three or four years. Yet we don’t 
take full advantage of what we 
have got. 


REPLAY: Let us play devil’s 
advocate here for a minute. 
What if the jukebox, pinball 
and video manufacturers were 
to respond: ‘‘Hey, we’re as com- 
puterized as we need to be. 
Most operators don’t really 
want this stuff, and wouldn’t 
pay for it if we offered it. We’re 
doing just fine with current 
product.’’ What would you say? 


MIKE: I’d say, look how fast 
computer prices have fallen late- 
ly. In the last two years, we’ve 
watched costs fall in half, and in 
half again, and again and again. 
A 386 mother board, very fast 
and more than adequate for any 
need, has gone from $2,000 a 
few years ago to $200 now. As 
this technology improves, prices 
drop. Two years ago the 24,000 
baud modem was $200 to $300. 
Now they’re $30. The 14,400 
baud fax/modem is the fastest 
standard available right now. It 
went from $1,200 last year to 
$198 this year. And these consis- 
tently plummeting prices are an 
industry-wide trend! 


REPLAY: So there’s no good 
reason why the coin machine 
industry hasn’t jumped on this 
yet, in your view. 


MIKE: Very honestly, when 
we re talking about video games, 
pinballs and jukeboxes, every bit 
of that is already modem-cap- 
able because of the bookkeeping 
functions and popularity data, 
etc. that are already in those 
machines. The question is, will 
the manufacturers ever feel the 
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need to put modems into them? 
Let me get that information by 
some other way than physically 
going to the location! 


REPLAY: When you discuss 
these ideas with coin-op manu- 
facturers, are you talking to 
sales staff or to engineers? 

MIKE: I’m talking to engineers 
and company principals. I’m 
sure relatively few people are 
expressing the need for modems 
and so forth, so the factories 
think it’s something to consider 
for the future. As far as I can 
see, most coin-op factories are 
mostly worried about: what can 
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TOP 25 
VIDEO COCKTAIL 


Model (manufacturer) 


1 Art of Fighting (SNK) 
2 St. Fighter Il: Champ. Ed. (Cap.) 
3 Quiz Capcom World 2 (Capcom) 
4 World Heroes (SNK) 
5 Macross (Banpresto) 
6 Super World Stadium ’92(Namco) 
7 Fighter & Attacker (Namco) 
8 Quiz Makyu’s Advent. (Namco) 
9 Street Fighter || (Capcom) 

10 Super Shanghai (Taito) 

11 Quiz T.V. Variety Show (Dynax) 

12 Shanghai II (Sun Electronics) 

13 Seibu Cup Soccer (Seibu) 

14 Atomic Punk 2 (lrem) 

15 Shogun Warriors (Kaneko) 

16 Fatal Fury (SNK) 

17 Aero Fighter (Video System) 

18 Arabian Magic (Taito) 

19 Columns II (Sega) 

20 Cosmo Gangs (Namco) 

21 Power Spikes (Video System) 

22 Varth (Capcom) 

23 Undercover Cops (lrem) 

24 Clutch Hitter (Sega) 

25 Soldam (Jaleco) 
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TOP 15 
UPRIGHTS & COCKPITS 


Model (manufacturer) 


1 Virtua Racing [del.] (Sega) 

2 Suzuka 8 Hours [s/d] (Namco) 
3 Final Lap 3 [del.] (Namco) 

4 Suzuka 8 Hours [del.] (Namco) 
5 Mad Dog McCree (ALG/Capcom) 
6 Final Lap 3 [standard] (Namco) 
7 GunBusters (Taito) 

8 Stadium Cross (Sega) 

9 Grand Prix Star (Jaleco) 
10 Rail Chase (Sega) 
11 Driver’s Eye (Namco) 
12 Double Axle (Taito) 
13 Terminator 2 (Midway) 
14 Fi Exhaust Note (Sega) 
15 X-Men (Konami) 


TOP 5 
FLIPPERS 


Model (manufacturer) 


1 Lethal Weapon 3 (Data East) 

2 Super Mario Bros. (Gott./Prem.) 
3 Hurricane (Williams) 

4 Getaway (Williams) 

5 Addams Family (Midway) 
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will I stay in business tomorrow? 
Whatis my plan? But that’s real- 
ly the only important question 
they’ve got to face! 


REPLAY: What about Japan? 
We haven’t heard much from 
them about the impact of hi- 
tech, digital delivery on coin- 
op. 

MIKE: The Japanese are well 
aware of what’s going on. Three 
years ago, the Japanese showed 
advanced chips at an AMOA 
show and talked about down- 
loading music. But if there’s go- 
ing to be a push for this type of 
technology to be used by the 
operator, I don’t expect it will 
come from them. 


REPLAY: How could forward- 
looking trade members help 
prod the industry in the right 
direction? 

MIKE: The AMOA-AAMA 
Standardization Committee 
should address these questions. 
I’m afraid the committee has 
spent a lot of time and effort to 
standardize button sizes and 
coin doors for products which 
aren’t all that popular anymore. 
What are we doing to prepare 
for future business? We should 
be looking at certain computer 
protocols and formats for data 
retrieval from our locations. We 
should call for standardization 
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of bookkeeping, and select which 
modems can take the informa- 
tion, so operators don’t have to 
buy 15 kinds of modems. Remem- 
ber, there’s no reason a location 
should have more than one mod- 
em init. All the machines in one 
location could be tied together 
and the modem could download 
all the data from that location, to 
the operator. 


REPLAY: Is an industry com- 
mittee really competent to set 
forth standards on computer 
protocols? 

MIKE: Data and compression 
modes are already copyrighted; 
they are very reasonable in li- 
cense fees. For gosh sake, it’s 
just $15 or $30 for a lifetime use 
of a regular computer protocol! 
It’s a simple matter of selecting 
a uniform approach to off-the- 
shelf technology. So let’s step 
forward, look and see: how do 
we want to format this data so 
we can transfer it? How do we 
make sure one machine’s data 
is compatible with everybody 
else’s? 

REPLAY: That sounds like a 
reasonable project. 


MIKE: Let’s make it easy for 
manufacturers, rather than hav- 
ing them experiment and come 
up with a confusing hodge-podge 
of different systems that the 
average user can’t make heads 
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or tails of. Heck, even a seven- 
year-old kid can go to the store 
and buy a computer and get the 
Prodigy System on it. That’s a 
simple software program that al- 
lows you do download games 
and information from computer 
bulletin boards and other sour- 
ces; even mom and dad can use 
it. It’s not that difficult! The stan- 
dards are already there. 


REPLAY: We’re going to play 
devil’s advocate again. Once 
the Bells, Time-Warners, IBMs 
and Apples launch aggressive- 
ly into our business, won’t we 
have time to react and catch up? 
Why rush it? 

MIKE: We need to get off our 
tails and catch up right now. Af- 
ter other people jump into this 
business and provide, for exam- 
ple, music services through ca- 
ble or microwave transmission, 
it will put us right out of busi- 
ness. Not just the operators, but 
also the manufacturers. By then, 
it will be too late to play catch- 
up. Stop worrying foremost about 
what the next guy’s greatest and 
biggest hit is. Worry instead 
about your future in this indus- 
try. This short-term thinking — 
what can I sell today, and what 
game will I be competing with 
tomorrow — won’t keep us in 
business. 


REPLAY: Could you sum up 
your message in a just a couple 
of sentences? 


MIKE: The coin-op equipment 
we have today is good. We just 
need to do a very simple thing: 
adapt it to today’s computer and 
communications technology. 
We’re already halfway there 
with our built-in PCBs, with CD 
music, and with diagnostic and 
bookkeeping programs. We can 
go the rest of the way, at a very 
reasonable cost. And we must! 
We must act quickly, if we want 
to stay in charge of our own in- 
dustry. 


REPLAY: Thanks very much, 
Mike. You’ve given us all a lot 
to think about. 
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TECHNICAL TIPS 


JAMMA DIAGNOSTICS BOARD 


by RANDY FROMM 


Q. Why go to a company called 
Pinball Connection for videogame 
test equipment? 


A. Cause they’ve got a really 
nifty JAMMA videogame analyzer 
that can be a genuine timesaver in 
the shop and the field. 


There are a few pieces of equip- 
ment that, while not absolutely ne- 
cessary, make work easier and a bit 
more professional. A well-equipped 
coin-op shop will probably have a 
pattern generator. (See RePlay, Sep- 
tember 1992.) The pattern genera- 
tor is used to test monitors for pro- 
per operation and to set up the mo- 
nitors for proper color balance. The 
pattern generator is also absolute- 
ly essential for converging video- 
game monitors after CRT replace- 
ment. 


A well-equipped shop might even 
have some sort of a test jig for 
checking the wiring on a new video- 
game conversion. Most operators 
simply use an old JAMMA PC board. 
That way, if anything is connected 
catastrophically incorrectly, they’ll 
only blow up an old board and not a 
thousand dollars worthof new hard- 
ware. Some operators use a small, 
JAMMaA tester printed circuit board 
with banks of small light emitting di- 
odes (LEDs) to indicate the proper 
connection and operation of the 
switch inputs. 


How about combining both of 
these into one unit? Good idea, you 
say? Well, that’s what Pinball Con- 
nection’s diagnostics board is all 
about. The unit consists of a small 
PCB (printed circuit board) that you 
slip into the JAMMA connector of 
the game. 
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POWER TEST 


When you turn the game on, the 
three LEDs on the diagnostics board 
should light. These are the power in- 
dicators. Each LED is a different 
color (red, yellow and green) so you 
can tell at a glance if the +5 VDC, 
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the + 12 VDC and the — 5 VDC pow- 
er supplies are connected to the 
board. However, like most LED vol- 
tage indicators, the illuminated LED 
only indicates the proper polarity 
and the presence of some voltage. It 
is not an accurate voltage check. A 
proper test should always be per- 
formed with a digital multimeter at 
the input pins of the JAMMA con- 
nector. Since most of today’s switch- 
ing regulator power supplies are 
pretty darned accurate as far as 
load regulation is concerned, setting 
the power supply voltage with the 
Diagnostics board PCB connected, 
should yield approximately correct 
settings when the actual game PCB 
is finally installed. Regardless, it 
is always sensible to double check 
the power supply voltages at the 
JAMMaA connector of the new game 
PCB before buttoning up the game 
and sending it out to a location. 
The first thing I did to test the unit 
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TECHNICAL TIPS 


PC DIAGNOSTICS 


TUP +DOWN ADU: TO GO 
1: COLOR BARS 
* CROSSHATCH 
DOTS 


ODNADUIPGho 


was reverse the +12 and — 5 volt 
connections. This ‘killer’ test was to- 
tally unintentional. I simply screwed 
up in the excitement of the original 
hook-up. Of course, the power LEDs 
on the unit told me that I had some 
sort of problem but I had left the unit 
connected and turned on for at least 
a full minute before realizing my 
mistake. When I reconnected the 
board properly, the diagnostics 
board worked perfectly. No harm, 


Page 174 


* ALPHA GRAPHICS 
SOLID COLORS 
SPEAKER _TEST 
SWITCH TEST 
COIL TEST 
TICKET DISP 


no foul I guess. But this does illus- 
trate that we’re all human and hu- 
mans make mistakes sometimes. No 
matter how many times you've done 
a videogame conversion, it’s always 
possible to goof. It’s nice to know 
that the diagnostics board can take 
the abuse and survive. 


MONITOR TESTS 


Pinball Connection’s diagnostics 
board has a number of different 
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tests for checking the operation of 
the videogame’s monitor. The first 
test is the color bar generator. The 
board’s built-in pattern generator 
produces a set of color bars for test- 
ing the video and sync circuits in the 
monitor. All three primary colors 
are generated (red, green and blue) 
as well as the secondary colors (ma- 
genta, yellow and cyan) and black 
and white. The diagnostics board al- 
so generates a standard, — negative 
sync signal. A quick glance at the 
screen will tell you if the monitor is 
connected correctly and that it’s 
working properly. This also makes 
setting up the monitor’s color con- 
trols a snap! 


The next two tests are crosshatch 
and dot generators. These screens 
will help you check the convergence 
and linearity of the monitor. The 
squares produced by thecrosshatch 
grid should be equal in size every- 
where across the screen. If the grid 
is distorted, you have linearity prob- 
lems inthe monitor (probably caused 
by bad electrolytic capacitors.) Both 
the crosshatch and dot patterns are 
used to align the electron guns in the 
picture tube. If the guns are out of 
alignment (out of convergence) you 
will see colored lines or dots instead 
of white. 


The next test is the ‘alpha-graph- 
ics’ test. This produces a display 
that is part color bars and part 
alpha-numerics. While this test may 
seem somewhat redundant to the 
color bar test, it is not. Some of the 
lines of alpha-numeric graphics ap- 
pear ina single primary color (red, 
green or blue.) While some people 
might have a little difficulty deter- 
mining a missing color, everyone 
knows the alphabet! If a color is 
missing, an entire row of letters will 
be missing as well! 


This test also indicates the pro- 
per (or improper) adjustment of the 
monitor’s size and centering con- 
trols. If some of the alphabet is miss- 
ing on the sides of the screen, the 
horizontal width control is set too 
wide. On the other hand, too much 
black on the top, bottom or sides 
means that you have to adjust the 
width (also known as horizontal 
size,) the height (vertical size) or 
centering. 
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Solid colors are just that. The 
screen will be filled with solid red, 
green or blue. This is used to check 
the ‘purity’ of the monitor. Blotches 
of color indicate a problem with the 
monitor’s purity or degaussing. 

The speaker test produces a 
stream of distinct beeps from the 
speaker in the game. If the sound is 
missing or the sound comes out as a 
steady tone instead of individual 
beeps, you have a problem with the 
speaker wiring or the speaker itself. 

The switch test is really handy 
when you're doing a videogame con- 
version. To identify which wire is 
which, all you have to do is ground 
the wire. The monitor will display 
where each wire belongs (coin 1, 
player 2 start, player 1 right, etc.) 
All you have to do is connect it to 
the proper switch. This sure beats 
tracing the wires back to the con- 
nector and trying to read the tiny lit- 
tle pin number that’s on the connec- 
tor itself. It’s better than using an 
old JAMMA board too because you 
don’t have to coin up and start the 
game in order to figure out the play- 
er control wires. 

The coil test activates the coils in 
the game, one ata time. What’s that 
you say? This is a videogame tester 
and not a pinball tester. There are 
no coils, are there? Think again! 
There may be as many as four coils 
that can be tested with the diagnos- 
tics board: coin meter 1, coin meter 
2, coin lockout coil 1 and coin lock- 
out coil 2. Each is pulsed in se- 
quence by the tester. 


The diagnostics board will also 
test ticket dispensers. There is a 
separate little connector for testing 
all standard ticket dispensers. The 
diagnostics board allows you to ad- 
vance the dispenser to vend a tick- 
et, then reads the notch detector for 
proper operation. This test can be 
extremely handy if you have a lot of 
redemption equipment. Unfor- 
tunately, if the diagnostics board 
does not read the notch properly, 
the unit will lock up while it waits 
for the notch signal. You cannot get 
out of the ticket test without turning 
off the power to the diagnostics 
board. Admittedly, this is nit- 
picking and does not really 
represent any real problem as far 
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as I’m concerned. 

The Pinball Connection diagnos- 
tics Board comes with plexiglass 
shields for the top and bottom of the 
PCB. The transparent top cover was 
removed for the purpose of clarity 
in this photograph of the unit. The 
unit sells for $249.95. There is also 
a $100 dollar LCD display option 
that allows you to see the menu 
without having to look at the moni- 
tor screen. This can be handy if the 
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diagnostics board is plugged into 
the JAMMA harness in the back of 
the game where you can’t see the 
screen. The LCD boardisa nifty bit 
of engineering (as is this entire unit) 
but to be honest, I’d save the Ben 
Franklin. The LCD option isn’t real- 
ly necessary. 

For further information, contact 
Pinball Connection, 5730 Lake Un- 
derhill Dr., Orlando, FL 32807; 
407/249-1022 
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Patents Pending 


© Easy, 


one-person 
operation 


Prolongs table life 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll" way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL’ DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


es Quantity Discounts Available! 
aa 


Distributors Wanted! 


Billiard 
Cloth 


All Grades and Colors 


Wiel 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 
FAX — 212-533-8169 
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The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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Cai Toumament 


b "© Highlights 


ARACHNID TO FLORIDA — Arachnid’s BullShooter VIII dart 
tour made its season debut Sept. 18-20 in Winter Haven, Fla. 
The eight-event qualifying tourney was co-sponsored by 
Lawson Music, and the Sunshine State kick-off shone bright! 
According to Arachnid, record numbers of Floridians flocked 
to the season opener, with attendance 100 entries over the last 
year. Pictured above is Pro Singles winner Mark Liford, one 
of the qualifying winners who will compete in the BullShooter 
finals Memorial Day weekend in Chicago. For more info about 
future Arachnid tourneys, call the firm at 800/435-8319. 


IFPA NEWS — Great news for the International Flipper Pin- 
ball Assn. (IFPA) world pinball champ, Dave Hegge! Since 
winning the IFPA Championship last spring, Dave had been 
invited to participate in a major pinball promotion planned 
by Australia’s Leisure and Allied Industries. His sponsored 
appearances were part of a national pinball tour promoting 
the Timezone National Pinball Championships. This event 
took place early October in Australia. The IFPA champ spent 
time doing TV, radio, etc. interviews, personal appearances, 
and promo functions. IFPA congratulates their new pinball 
‘‘ambassador’’! By the way, the winner of Australia’s Time- 
zone championships will win a trip to Milwaukee to compete 
in IFPA’s third annual tournament. 


MORE IFPA NEWS — \FPA is happy to announce that Valley 
Recreation Products has allowed IFPA members to purchase 
the Valley League Management software system at prices way 
below normal. The system, which can run nearly any league 
program, includes an easy-to-follow user’s guide, and tech- 
nical support from Valley. It operates on MS-DOS or PC-DOS 
versions of 2.0 and greater. For more information on the sys- 
tem, call Valley at 517/892-4536 or IFPA at 414/263-0233. 


COMING UP. . . Look for the eighth annual Pinball Expo at 
the Ramada Inn in Rosemont/Chicago Nov. 12-15. Organized 
by promoter Rob Berk, th show will feature a tour of Premier 
Technology, the famous ‘‘Flip Out’’ tourney, seminars, work- 
shops and a machine auction. For further information at this 
late date, please call Rob Berk at 800/323-3547. 
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OPERATORS WHO KNOW SAY, 


“Your quarters turn over 
faster with Valley 
Cougar Darts and Leagues!” 


“Our past experience with darts goes back to two previous routes, one in 
Lakeland and one in Tampa. There we were running competitive games. 
But on our third route, the current one here in Jacksonville, it’s all Valley 
COUGAR DART games — 100 percent. 

“Why? Well, it’s a real combination of things. First, the players prefer 
them. They like the over-all appearance but they mention the new 
thin-line target and the double bull’s-eye most frequently. Once in a 
while first-time players may have to have the instructions explained and 
the bar owner takes care of that. But from location to location, the re- 
ception is always favorable. 

“Then, from our standpoint, Valley COUGAR DART game are ‘up to 
snuff’. They look good, they’re functional, and they stay in play. Early 
models had some problems. Anytime you're throwing a missile at some- 
thing you’re bound to run into something sooner or later. But Valley 
always came through, usually in a day or two. 

“Leagues are vital if you're going to get the most out of your dart 
games. We have 11 leagues right now and in every location our income 
is really way up. But without an active, working operator, leagues just 
won't do it. You have to work at it — keep selling the league idea. But it 
pays off — big! 

“In seven years, we've seen no fall-off in darts interest. We think it 
will be like the pool table — a real ‘stand-by’ — a wheel horse of our 
business.” 


Spartan Darts 
Jacksonville, FL 


“Valley COUGAR DART games have already become ‘the only game to 
play’ as far as our players are concerned. We experimented and proved 
it. We put competing games side-by-side with the Valleys and watched 
what happened. Time after time, when all the games were open, those 
coins went into the Valleys. First! Hard to say what is the big attraction. 
I know they like the thin-line target, and the over-all appearance is 
attractive. Valley COUGAR DART games just look like a good game to 
play. They are sure good games for us. 
Jeff Neumann “Every one of our darts games is a Valley, now. We used to have some 
American others but we’re now 100 percent Valleys. The minimum downtime is so 
Amusement : : ; rags ; : ; 
Roseville. MI important to us. It’s so little, it’s just like their pool tables — inconse- 

; quential. When we do have one of those rare problems Valley’s always 
there to help. I’m no mechanic, but with Valley COUGAR DART games 
I don’t have to be. When I did have to call, they talked me through the 
problem very quickly and clearly. Once, I asked about the possibility of 
some changes in the bull’s-eye set-up. They really looked into it but 


couldn't do it. I appreciate their trying to help. Valley COUGAR DARTS 
“These games are really ‘user friendly’, whether you're talking about looks like the one you’ve 
the playing instructions, maintenance, repairs, whatever. They are needed ... plays like the 
absolutely tops in a location, no matter what other games they’re up one you've wanted. Players 
against. Use them in league play and the pay-off is sensational. and operators alike say, 
“I think that in a few years these Valley COUGAR DART games could “Here’s the real thing”... 
even surpass pool tables as the cornerstone of the operator’s business.” Valley COUGAR DARTS! 


Valley Recreation Products Inc., 333 Morton Street, P.O. Box 656, Bay City, MI 48707 / (517) 892-4536 / 1-800-248-2837 
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top-selling 45s and CDs at key one-stops as of Oct. 22, 1992 * = significant crossover activity 


THE CHASE, Garth Brooks, Liberty 98743 

SOME GAVE ALL, Billy Ray Cyrus, Mercury 510635 

ERIC CLAPTON UNPLUGGED, Reprise 45024 

TIMELESS, Michael Bolton, Columbia 52783 

BRAND NEW MAN, Brooks & Dunn, Arista 18658 

BLOOD SUGAR SEX MAGIK, Red Hot Chili Peppers, W. Bros. 26687 
TEN, Pearl Jam, Epic 47857 

8. US, Peter Gabriel, Geffen 24473 

9. QUEEN’S GREATEST HITS, Queen, Hollywood 61265 

10. SOUTHERN HARMONY..., The Black Crowes, Def American 12815 


Nah oh = 


1. SOMETIMES LOVE JUST AIN’T ENOUGH, Patty Smyth, MCA 54403 POP PICK HITS 
2. WHEN | LOOK INTO YOUR EYES, Firehouse, Epic 74440 RUMP SHAKEK 
* 3. END OF THE ROAD, Boyz Il Men, Motown 2178 Wreckx-n-Effect - MCA 54986 
4. LAYLA, Eric Clapton, Reprise 18787 cp eo ih — 
5. HAVE YOU EVER NEEDED SOMEONE SO BAD, Def Leppard, Mercury 864136 / 
— ” FL GMEIT UP, When Pilea, SOK 53008 on SS 208 
, Wilson Phillips, 
4. 8. DIGGING IN THE DIRT, Peter Gabriel, Geffen 19136 Sea ct ae 
9. THORN IN MY PRIDE, The Black Crowes, Def American 18803 HOW DO You DO 
* 10. EROTICA, Madonna, Warner Bros. 18782 Roxette - ERG 50410 
1. WE SHALL BE FREE, Garth Brooks, Liberty 57994 COUNTRY PICK HITS 
2. BUBBA SHOT THE JUKEBOX, Mark Chesnutt, MCA 54471 WILD MAN 
3. GREATEST MAN I NEVER KNEW, Reba McEntire, MCA 54441 Ricky Van Shelton - Col. 74731 
4. WRONG SIDE OF MEMPHIS, Trisha Yearwood, MCA 54414 | CROSS MY HEART 
5. LORD HAVE MERCY ON THE WORKING MAN, T. Tritt, Warner 18779 eid alalaslildiedialini 
6. NO ONE ELSE ON EARTH, Wynonna, MCA 54449 Bey her One. arcu ease 
7. WATCH ME, Lorrie Morgan, BNA 62333 
8. SHAKE THE SUGAR TREE, Pam Tillis, Arista 2454 pay 
9. SEMINOLE WIND, John Anderson, BNA 62312 — sicpanensnie dene 
10. LOVE’S GOT A HOLD ON YOU, Alan Jackson, Arista 2447 Sammy Kershaw - Mercury 864316 
64 4 1. END OF THE ROAD, Boyz |! Men, Motown 2178 R&B PICK HITS 
* 2. FREE YOUR MIND, En Vogue, Atco 98487 GOOD ENOUGH 
3. | WANNA LOVE YOU, Jade, Reprise 18950 Bobby Brown - MCA 54517 
4. WHEN YOU LOVE SOMEBODY, Patti LaBelle, MCA 54481 EROTICA 
* 5. WORK TO DO, Vanessa Williams, Mercury 863540 Madonna - Warner 18782 
* 6. REAL LOVE, Mary Blige, MCA 54455 RUMP SHAKER 
x 7. TEQUILA, ALT, Atlantic 98533 MRC Bee OE WI ae 
* 8. MY NAME IS PRINCE, Prince, Warner Bros. 18707 Dette  Monebis 
* 9. HUMPIN’ AROUND, Bobby Brown, MCA 54343 
- * 10. MOVE THIS, Technotronic, SBK 50400 Drcsted Dionne Chiysels S782 
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INTERNATIONAL NEWS 


LOOKING UP, DOWN UNDER 


with their parallel battle i Australia’s 1992 convention 


he “greatest coin-op 
convention ever held in 
Australia’’ took place in 
late September. The Queensland 
AMOA sponsored the affair, which 
drew record domestic and interna- 
tional attendance. Guests included 
operators from all over the Land 
Down Under, as well as 35 New 
Zealand ops and visitors from the 
United Kingdom, Hong Kong and 
elsewhere overseas. 


Cash Box Australia editor and 
publisher Jack Rodios, who provid- 
eda full report to RePlay, is the man 
who rated this event as his coun- 
try’s best to date. He hailed the 
show as “‘an event of international 
standard in its own right.’’ As a 
globe-trotting trade journalist who 
has covered plenty of expos in for- 
eign lands, Jack ought to know! 


As in the U.S., the Australian 
coin-op trade has recently ended a 
‘“‘cold war’”’ over parallels. Again 
like the U.S., with this legal argu- 
ment resolved (via a pro-parallel 
ruling), the trade enjoyed a better 
spirit of goodwill at its convention. 
Rodios said the QAMOA expo’s out- 
standing feature was showgoers’ 
‘attitude and good spirit. . .a much 
greater desire in operators and dis- 
tributors to talk to each other.”’ 


The Cash Box publisher contin- 
ued: ‘‘A healthy and harmonious at- 
mosphere prevailed through the en- 
tire three days. After the trauma of 
the Mothers Import (parallel) case, 
this attitude was a pleasure to be as- 
sociated with. As an observer and 
one who has a considerable interest 
in the welfare of this business, I feel 
Convention ’92 will be looked back 
upon as a turning point of great sig- 
nificance in the process of reaching 
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brimmed with many visitors, political harmony & business optimism 


Y nap ed ine md 


Newiy- salacies life member of the QAMOA, George Campbell, is given the honor of officially 
opening the association’s convention. Ops from all over the world attended the successful event. 


AGIl’s Australian-built Suzuka 8 Hours didn't sit empty the whoie two days, winning ‘‘best game.”’ 
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Bondeal’s Freddie Milner hams it up for the 
photographer with Allied’s Eddie Cochrane. 


maturity that we are now going 


vs through.”’ 


Showgoers shared a very posi- 
Colbourne, Bondeal’s Fred Milner, LAI’s Malcolm Steinberg & Amarda/Rowe’s Dennis McGrath. tive, genuinely confident outlook on 


The “Industry Forum”’ attracted a large crowd. Panelists: David Snook (Euros/ot), AGI’s Bruce 


the biz. The magazine also said a 
large number of exhibitors made 
good sales. Product shown at the ’92 
convention reflected the worldwide 
trend toward large videos (with 
fewer kits and standard uprights 
available). Jack Rodios said Nam- 
co’s Suzuka 8 Hours motorcycle 
simulator probably created the most 
excitement. “It costs a lot of money, 
but this is a lot of game,”’ Jack com- 
mented — a sentiment that’s be- 
coming familiar in shows from To- 
kyo to Nashville. Also shown were 
a fine offering of the latest jukes, 
pins and other equipment. 
Prominent among foreign guests 
were EuroSlot editor David Snook 
and Bondeal Ltd. dealer Fred Mil- 
ner. Both men shared the platform 
for aninformative panel discussion 
with four well-known Australian 
tradesters: LAI’s Malcolm Stein- 
berg, AGI’s Bruce Colbourne, Ar- 
mada/Rowe’s Dennis McGrath and 
QAMOA topper Ken Priest, who 
emcee’d. At a hugely successful 
banquet, Milner was also the fea- 
tured after-dinner speaker; he urged 
Aussie tradesters to take advantage 
of their excellent opportunities. 
Headquarters for the show was 
the Royal Pines Resort on the 
Queensland Gold Coast, the nation’s 
premier holiday area. Given the su- 
perbscenery, accommodations, and 
weather, future conventions in other 
parts of the country will be hard- 
pressed to live up to this one, Rodios 
said. In all, QAMOA Convention ’92 
provided a first-rate showcase for 
an industry that’s enjoying a new 
, | en day of political harmony and busi- 
Midway's Mortal Kombat video generated a lot of interest at the convention. ness optimism. 


The largest seating ever at a QAMOA function — over 320 gathered for a bit of socializing. 


; 
: 
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New from irem 


lrem introduces two new kits with 
popular player appeal. One, Hook, 
transforms the hit movie action into 
gameplay, and Irem Skins capitalizes 
on golf fever. 

Hook is a two- to four-player 
horizontal kit. 

Theme: Fighting/Fantasy. 

Gameplay: Gameplay stays true to 
the movie as the player becomes Peter 
Pan (or one of his fearless friends) in 
a quest to reach Captain Hook and 
rescue the innocent children who are 
helpless in his evil grasp. 

Features: oversized graphics, eight- 
way scrolling action, special weapon 
options, buy-in and continuation. 

lrem Skins is a two- to four-player 
golf kit. 

Theme: competitive golf. 

Gameplay: Players choose from 
four different characters (each with 
own skills), their club, and their shot 
(hook, slice, backspin). The game is 
played on 36 challenging holes and 
features stroke play, match play, or the 
skins play round, where players can 
wager on the game. 

Features: A battery back-up that 
records each player’s scores, pars, 
birdies, longest drive, etc. Individual 
ranking of each player to other “‘gol- 
fers” in the location, sharp graphics. 

For more information, contact your 
distributor, or Irem America Corp., 
8335 154th Ave., N.E., Redmond, WA 
98052; 206/882-1093. 


New from Skee-Ball 


Tic-Tac-Toe and the Progressive 
Jackpot are two of Skee-ball, Inc.’s 
latest additions to the redemption mar- 
ket. 

Tic-Tac-Toe is asitdown ball-launch- 
ing redemption game based on the 
favorite skill game, tic tac toe. The 
piece features colorful, bright graph- 
ics, ‘“‘easy-in, easy-out’’ electronic 
controller and an independent four- 
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channel sound system. Tic-Tac-Toe is 
available in sizes of two or more play- 
er stations. 

The company’s Progressive Jack- 
pot is asystem which ties into all Skee- 
Ball games in a location, constantly 
updating the available jackpot. When 
a player reaches a designated winning 
score, he or she receives the entire 
amount in the jackpot meter board. 
The unit can interface with other skill- 
oriented redemption games, and can 
be wall-mounted, hung on a ceiling, 
or a stand. The Progressive Jackpot 


Ax SHEE BI BALL 
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weighs 50 Ibs. 

For information, contact your distri- 
butor, or Skee-Ball, Inc., 121 Liberty 
Lane, Chalfont, PA 18914; 215/997- 
8900. 


Testy, = 
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TALKING GRIP TEST 
from Mr. Ven 


Mr. Vend now offers its original Grip 
Test strength tester with “talking” ap- 
peal. As with the classic Grip Test, the 
talking model features a microproces- 
sor-based digital audio system, loca- 
tion logo customization, and Spanish 
or English instructions. New with the 
Talking Grip Test is a talking attract 
mode with four random voice mes- 
sages, amessage upon coin insertion, 
one of thirty messages played (de- 
pending on player’s ‘‘strength rank- 
ing’’ you may hear “‘Is your name 
Kong?’ or ‘‘Pretty good — not!”’ etc.) 
and the ability to record acustom voice 
message. 

For more information, contact Mr. 
Vend, 9601 Owensmouth Ave. #2, 
Chatsworth, CA 91311; 800/877-8363 
or 818/718-6061. 
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JUMBO DISPENSER 
from Classic, Inc. 


The Jumbo Dispenser is a high- 
visibility, versatile dispenser, able to 
vend gumballs or capsules. Reaching 
66”’ in height, the unit sports a 22”’ 
diameter, requiring little floor space. 
Features include a clear, shatter-proof 
Lexan globe and unbreakable PVC 
body construction. 

For more information, contact Clas- 
sic, Inc., Rt. 37 & Germania Station 
Rd., P.O. Box 4988, Toms River, NJ 
08754; 908/286-1120. 


CAC-V3000 from Pioneer 


Operators who provide background 
music systems were impressed by the 
CAC-V3000 at the AMOA Expo. It’s a 
300-disc autochanger broadcast sys- 
tem with two separate playing heads, 
providing continuous music play with 
‘Zero’ wait-time between songs. The 
unit’s two heads operate independent- 
ly (helps avoid downtime in case of 
technical difficulty). It also contains a 
built-in cross fader (eliminates silence 
between songs and provides a smooth 
audio blend from one song to the next). 
According to the manufacturer, the 
system’s 300-CD capacity translates 
into over 200 hours of pre-programmed 
music with no interruption. The CAC- 
V3000 also features computer inter- 
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faces which allow control of the system 
by almost any type of.personal com- 
puter. 

For more information, contact Pi- 
oneer Laser Entertainment, 2265 E. 
220th St., Long Beach, CA 90810; 
310/816-5111. 


—— 


PRISMATIC 01000 
from Wells-Gardner 


Wells-Gardner has introduced a 
new generation of color monitors de- 
signed for higher performance. The 
line comes in CRT sizes of 9, 13, 15, 
19, 25 and 27” (diagonal measure) 
with a standard trio spacing (19”’ dis- 
play) of 0.84mm. Horizontal frequen- 
cies are between 15.1 and 25 KHz 
standard. Video input is RGB analog; 
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sync input is positive or negative TTL 
(also accepts composite sync). The 
width is adjustable with just one coil to 
accommodate active video from 40 to 
50 usec. A polished faceplate is stan- 
dard, but optional faceplates are 
available. 

For more information, contact Well- 
Gardner, 2701 N. Kildare Ave., Chica- 
go, IL 60639; 800/336-6630. 


New from International 
Vending Machines 


International Vending Machines is 
introducing two new products to the 
coin-op market. They are the Bicep 
Buster and bulk vendor Big Time 
Fun. 

The Bicep Buster is a one- to four- 
player arm-wrestling game which ac- 
commodates both right- and left-hand- 
ed players. 

Gameplay: Players try to move the 
game’s ‘‘arm’’ as far to the left or right 
as they can (the farther the movement, 
obviously, the higher the score). 

Features: Adjustable arm tension 
(arm resistance operates via springs 
and damping shocks), operator-adjust- 
able price/credits, ‘‘swing-arm grip’”’ 
allowing both large and small-arm 
play, microprocessor-controlled scor- 
ing and readouts, bold graphics, over- 
size elbow pad. 

Specifications: The Bicep Buster 
measures 59” tall, 36’ across and 
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weighs 250 Ibs. 

Big Time Fun is a bulk vendor capa- 
ble of converting from bubble gum to 
2’’ capsule vending (via an optional 
mechanical adaptor). The unit fea- 
tures all-steel construction and a high- 
gloss powder-coat finish. The manu- 
facturer also offers the Big Time Fun, 
Jr. vendor, available with the same 
features as the original. 

For more information, contact Inter- 
national Vending Machines, 6045 N. 
57th Dr., Glendale, AZ 85301; 800/ 
659-VEND (8363). 


SERIES EGB Counter 
from ENM 


The E6B is a tamper-proof mini 
electro-mechanical counter designed 
for gaming use as a back-up for the 
central computer accounting system. 
The counter keeps track of the number 
of games player, cash in and out, jack- 
pots, etc. The six-digit mini counter is 
interchangeable with other counters 
and is available in four mounting con- 
figurations. Operable from 6, 12 or 24- 
volt power sources, the unit can also 
be interfaced with TTL/CMOS circuitry. 

For more information, contact ENM 
Company, 5617 Northwest Highway, 
Chicago, IL 60646; 312/775-8400. 


MODEL 71 Validator 
from Hamilton 


Hamilton’s Model 71 unit is acom- 
pact stacker/validator for VLTs, vend- 
ing machines and OEM applications. 
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Designed with a high-torque motor 
and drum to provide positive bill trans- 
port, the manufacturer reports that this 
provides reduced bill jamming and 
higher bill acceptance than conven- 
tional belt transports. The machine ac- 
cepts $1, $2, $5, $10 and $20 bills, 
switchable to any single bill or combi- 
nation, and face-up bills can be fed in 
either direction. The Model 77 comes 
with a built-in diagnostic system and 
display and is available in a 200 or 
1,000 bill-capacity stacker. 

For more information, contact Ham- 
iiton Mfg. Corp., 3350 Secor Rd., Tole- 
do, OH 43606; 419/535-7667. 


COMBO V-8 Chute 
from Monarch Tool & Mfg. 


The firm’s Combo V-8 is a ‘‘two- 
chutes-in-one’’ coin chute. The unit’s 
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left-hand coin slot is dedicated to a 
specific token, which will activate the 
machine without the use of coins. The 
other slot is operated in the conven- 
tional way, accepting up to seven 
quarters. Each chute is distinct, and 
does not interfere with the other’s 
operation. Custom imprinting of brass 
tokens is available. 

For more information, contact Mon- 
arch Tool & Manufacturing, P.O. Box 
427, Covington, KY 41012; 800/462- 
9460. 


GLS-LRC Bill Acceptor 
from Mars 


The GL5-LRC is a bill acceptor 
designed specifically for gaming and 
lottery applications. The unit accepts 
$1, $2, $5, $10, and $20 bills and fea- 
tures a lockable, removable cassette 
for greater money-handling security. 
As with the entire GL5 line, the GL5- 
LRC provides fast bill transport (10”’ 
per second) and a high accuracy rate. 

For more information, contact Mars 
Electronics, 1301 Wilson Dr., West 
Chester, PA 19380; 800/345-8215. 
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HOSPITAL DONATION — The Qi. ebec Amusement 
Operators Corporation recently don: 2d two pool tables 
to the St-Justine Hospita! in a mov to provide some 
amusement for the children stayinc at the place. The 
association plans to continue giving the hospital addi- 
tional games (including videos and sports games) over 
the next few months. In addition, the group will parti- 
cipate in the hospital’s $45 million ‘und-raising cam- 
paign next year. Pictured above (icit to right) are the 
hospital’s director Jean-Yves Desbiens, pychiatric 
department head Dr. Claude Marquette, administrative 
coordinator Christiane Chouinard, Lacaille Amuse- 
ments’ Gilles Lacaille, Quebec Amusement Operators 
Corp. prexy Jean-Pierre Auciair, and hospital staff 
Louise DeBellefeuille and Dr. Francois Maranda. 


EXPO-DIVERSIONES 1993 — Put on by the Mexican 
association, AIFAD, this first annual expo and conven- 
tion is scheduled for June 17-20 at the Expo-Guadalajara 
Convention Center. Exhibit applications are currently 
being accepted for Expo-Diversiones 1993, but will not 
be considered after Feb. 1, 1993. /f you are interested 
in learning more about the show, please call Julieta 
Ramirez or Emilio Shahin at 01 1-52-3-614-3015. 


45 TO CD CONVERSION — want to change your 
45rpm jukebox over to a CD mode!? Operators in Aus- 
tralia and New Zealand can, thanks to an American firm. 
The CD Jukebox Kit Co. (Dresden, Tenn.) and Kent 
Group Entertainment Pty., Ltd. (Australia) have entered 
into an exclusive agreement whereby the latter will sell 
the U.S.-made conversion kit in New Zealand and Aus- 
tralia. If you’re from these ‘wo areas and interesied in 
the jukebox conversion ki., you may contact the Kent 
Group at 8 Phillips St., Spring Hill, Brisbane, Qid. 4000, 
Australia; 011-07-831-2327. 
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IT’S A BIG ONE! This photo was taken at the end of a 
three-day fishing trip which followed AAMA’s latest 
‘“‘Mexpo” (Latin American Amusement, Music and 
Games Expo held July 22-23 in Mexico City). Invited by 
Jaime Villegas (Jimy de Puebla), the group took an 
“industry fishing trip”’ off the shores of Huatulco, Mex- 
ico, and landed the sailfish you see here. According to 
Eygo’s (Irving, Texas) William Rivero, the whole thing 
was a group effort, though the fish was actually pulled 
in by Jaime and Frank Happ (Happ Controls). As a 
remembrance, Jaime had the fish “‘prepared”’ for Frank 
to use as a showpiece in his Elk Grove, Ill. office. And 
for the others, William blew up the above picture and 
sent it to his fishermates. Shown are (left to right, on 
ground): Eygo’s William Rivero, Frank Happ, Taito’s 
Emilio Cabrera and Eygo’s Albert Chien. In the truck 
are, (left to right): Jaime and Erico Villegas (Jimy de 
Puebla), and Eygo’s Chris Debrecht. 


TROLLS, TROLLS, EVERYWHERE TROLLS — Action- 
matic, Ltd. (Ontario, Canada) announced that they are 
now shipping plated Troll rings, including a version 
of plated Troll stone rings. Actionmatic’s Greg McPhail 
reports that the items can be sold separately or in a 
redemption mix. For product information, contact Action- 
matic at 519/351-2181. 


EASTERN EUROPEAN EXPOS — Warsaw, Poland 
plays host to its third annual vending and coin machine 
exhibition April 21-23. And now, coming at you from its 
organizers, is an expo scheduled for April 16-18 in 
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Prague, Czechoslovakia. Both shows will focus on the 
amusement industry, including attraction and theme 
park equipment. Exhibitors are encouraged to partici- 
pate in both shows. For additional information, contact 
the ABP Group at 818/222-6161. 


midwest 


WILLIAMS MAKES HISTORY — As reported in ‘‘Hot 
Off the Press’’ two issues back, Williams Electronics has 
achieved record-breaking sales status with their Addams 
Family pinball. According to Williams, the machine goes 
on the books as the all-time greatest selling and most 
successful pinball in the industry’s history. Williams 
sales VP Joe Dillon commented that ‘“‘much credit has 
to go to the entire Bally pinball design team, but also to 
all the distributors and operators around the world for 
supporting us and making The Addams Family such a 
success.’’ Congratulations! Pictured below are the Wil- 
liams Bally/Midway flock from manufacturing to sales 
including management and the game’s design team. 
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MADISON SMOKING BAN — According to Madison, 
Wisc. paper, The Capital Times, a recent City Council 
ordinance has banned smoking in the city’s restaurants, 
effective Jan. 1. It’s not a// bad, though. The ordinance 
does allow smoking in restaurants with sitdown bars and 
in places where alcohol accounts for 33% of gross sales. 
Approved Oct. 14, the ordinance puts Madison on record 
as the state’s first city to go smoke-free (in a limited 
amount of food-only restaurants). It will be interesting 
to see the effect of the ban in future months. 


NAMA REPORT — Vending service companies can 
learn more about vending operating results through the 
National Automatic Merchandising Assn. (NAMA) 1992 
Operating Radio Report. A comprehensive report, the 
association has been conducting the annual survey de- 
tailing the operating results and key financial data of its 
members for 45 years. Among other data, the report in- 
cludes full vending profit and loss statements showing 
operating expenses in 16 categories (from gross sales 
by product to inventory turnover.) According to NAMA 
prexy James Rost, the report provides a great way to 
compare individual company income and expense de- 
tails, etc. with industry averages. For more information, 
contact NAMA’s Joann Bussman at 312/346-0370. 
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VALLEY GAMES — Valley Recreation Products recent- 


ly had achance to become areal Olympic sponsor when 
they supplied a batch of their electronic dart games for 
the Olympic athletes to play in Barcelona during the com- 
petition. Under the direction of NSM Loewen Sport, Val- 
ley’s games were placed in rec areas within Olympic Vil- 
lage, and soon, said Valley, the darts became the “‘pre- 
ferred sport.” Valley thanked NSM for ‘‘their tremendous 
promotional efforts during the Barcelona games and 
throughout Europe.’’ Upon the end of the Olympics, the 
games stayed in place for the Paraplegic Games. 


WHY IS HE SMILING? — Data East Pinball’s chief 
designer Joe Kaminkow (right) demo’s his new Star Wars 
for Aussie tradesters Mike Solomon and David Han- 
kins during the factory’s dealer meeting at Expo. The 
smile denotes the applause Joe rightly received from 
both dealers and the operators who saw it on the show 
floor. The downside, if any, is that U.S. production won’t 
get into full bore till after New Year’s. Foreign markets 
get first dibs, which is hardly unusual in the pinball biz. 
Star Wars follows their biggest pin, Lethal Weapon 3, 
which itself shattered the Data East record set with Hook. 
With increased production capacity at their Melrose, Ill. 
plant combined with sturdy Star Wars legs, it looks like 
another record-setter for DE. By the way, after Expo, 
Kaminkow tied up another license with the Steven Spiel- 
berg people on an upcoming film by that movie genius. 
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ROSEMARY’S 35TH — in fitting celebration to honor 
Rosemary Coin Machine’s (Florence, S.C.) 35th year in 
business, the company crew (and some 400 friends) 
boarded the USS Rosemary for an anniversary gala. The 
Sept. 13 party sported great food, drinks and entertain- 
ment (it was Las Vegas night aboard ship). . . all of which 
the company’s pals and location customers enjoyed im- 
mensely. Rosemary Coin also gave away vacations, 
along with 40 prizes which were auctioned off to the 
highest bidder (who paid up with the winnings accumu- 
lated through the night). Fun for everyone! 

Speaking of parties, there was a second party that day 
for Mary Lee Green (the wife of the late Royce A. Green 
Sr.) in honor of her 73rd birthday. The party room was 
filled to capacity with Mary Lee’s children, grandchildren 
(and 17 great-grandchildren) who came to wish her love 
on her special day. Pictured above are (front row) Lisa 
Green Anderson, Carolyn and Royce Green, Mary Lee 
Green and Jane Green Roberts. Behind them are Eli- 
zabeth Green Mosely and R.A. Green Ill. 


AMAVEND NEWS — Amavend Vending Systems (Fay- 
etteville, Ark.) has announced their new financing pro- 
gram offering guaranteed approval for the purchase of 
all coin-op machines and business equipment. Called 
the “Secured Lease Program,” it is available to anyone 
for purchase of coin-op devices that meet industry stan- 
dards. It is also available for financing office and busi- 
ness equipment. The lease financing plan features 
one credit application and flexible weekly or monthly 
payment terms, stretched over a period of six months 
to four years. The applicant determines his credit limit 
by a security deposit which is fully-refundable at the end 
of the lease term. According to Amavend, there is little 
or no credit check and everyone qualifies. If interested, 
contact Amavend at 601/443-6791. 

In other news. . .Amavend division Amalisa Services 
(offering office equipment and supplies, as well as print- 
ing services and ad specialties) has just released a 
set of unique catalogs for the coin-op industry. Includ- 
ed are catalogs for office/business equipment, ad spe- 
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cialties, business cards, and labels and signs. Like 
Amavend, Amalisa offers various financing programs, 
including the secured lease plan, and the division guar- 
antees a savings of up to 77% off manufacturer prices. 
For catalog information, call 501/443-9785. 


AMOV CANCELLED — As most Virginia ops probably 
know by now, the Oct. 23-24 AMOV convention was can- 
celled due to an insufficient number of pre-registered at- 
tendees. The AMOV membership meeting — originally 
slated for the October show — will be rescheduled. A 
spring AMOV get-together is tentatively being planned. 
More information is coming soon. If you have any ques- 
tions, please call Charles Rowland at 804/262-9283. 


DISTRIBUTOR NETWORKING — The CD Jukebox Kit 
Co. has appointed Commercial Distributing Corp. (Weir- 
ton, W.V.) as its official distributor for the Pennsylva- 
nia, Ohio and West Virginia regions. The product is a 
45-to-CD jukebox conversion kit. By the way, Commer- 
cial is a new distributorship opened by former Mondial 
folks Doug Wilson and Rick Anderson. For more infor- 
mation, reach them at 304/527-0083. 


NIGHT CLUB & BAR SHOW — This 13th annual con- 
vention will meet at the Las Vegas Tropicana Hotel Feb. 
16-18, and features top pros in the hospitality industry 
sharing ideas for increasing bar, club, restaurant and ho- 
tel profits. For 1993, the convention’s emphasis will be 
on promotions and marketing. Show sponsor Night Club 
& Bar Magazine says this theme will prevail throughout 
some 30 speakers, seminars and workshops. For addi- 
tional show information, please call 800/247-3881. 


northeast 


ONE-STOP WONDER — Maybe you had a chance to 
check out a nifty new trade publication called Street Beat 
(‘‘the one-stop guide to music and coin machines’’) at 
Mobile Record’s AMOA booth during your floor rounds. 
If not, here’s some background info: it’s published by 
Pittsburgh’s Mobile Record Service Co. with publisher 
and editor-in-chief Jeremy Tepper (formerly of Vending 
Times). The monthly magazine covers music news, 
reviews and coin-op “‘beats’’ and is a comprehensive 
guide for what’s new/hot in jukebox music. For subscrip- 
tion info, contact Mobile Publishing at 800/245-4805. 


2-SIDED CDs — Although the idea of a CD with music 
pressed on both sides was mentioned as a possibility in 
a recent issue of EuroS/ot magazine, Rowe’s Joel Fried- 
man wrote the paper that it’s highly unlikely such a 
product will be available anytime in the foreseeable 
future, if ever. This, based on talks with record labels, 
should answer some questions the article raised in the 
field. However, Friedman did say Rowe’s jukebox de- 
signers would have some ideas for the retrofit of their 
mech, if such a back-to-back CD ever popped. ‘‘We’re 
prepared for the if and when,”’ he added. Of more urgent 
note to music operators is technical work afoot by some 
people (inside and outside the industry) exploring no- 
tions of digitally transmitting music to phonographs via 
wires, etc. and how our manufacturing will respond to 
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same. We cover some of this in our special hi-tech sec- 
tion, inside this issue. Developments along these lines 
may be “‘the’’ story of 1993 and RePlay is watching it! 


SOULIWEST 


COIN-OP CONFECTIONS — Well, this one really takes 
the cake. Pictured at left is achocolate and candy crea- 
tion shaped like a 7075 jukebox. At right, you see a cake 
that’s done up as a pool table. The photos can’t show 
the extraordinary realism of these concoctions, but take 
our word for it, it’s amazing. This ‘‘kitchen creativity’ 
is the hobby of Myra Suhy, the bubbly (and slim!) wife 


Page 189 


GRAPEVINE 


of L.A. area operator David Suhy (Small Change, Ca- 
noga Park). Myra also does professional quality cakes 
that look like a stack of vinyl records, jukebox cakes, 
cakes that look like a big rack of pool balls, etc., and 
candies that can’t be distinguished from remote control 
devices. . .until you bite into them. Fact is, she can 
turn just about any design or idea into a cake or candy. 
Maybe Myra’s skills are something for AMOA to con- 
sider for its Anaheim board meeting next year? 


BUYER BEWARE! Now for some bad news. . . Cali- 


fornia Governor Pete Wilson is expected to sign a State 
Legislature budget proposal which will eliminate the 
California Auctioneer Commission. According to the 
Commission’s president, Howard Hall, this is being done 
in retaliation for a Commission-activated lawsuit against 
the State. (The suit was filed to prevent Sacramento from 
seizing license fees in order to balance the California 
budget.) Once the budget is signed, the Commission will 
cease operation, and there will no longer be any State 
agency to issue licenses or to enforce auction laws. 


DATEBOOK 


NOVEMBER 5-7 

NAMA National Convention, Trade Show and 
Education Sessions, Washington Convention 
Center, Washington, D.C. For more information, 
call 312/346-0370. 


NOVEMBER 12-15 
Pinball Expo and Flip Out Tournament, Ramada 
Inn O’Hare, Rosemont, Ill. For more information, 
call 800/323-3547. 


NOVEMBER 12-14 


NOVEMBER 17-21 


DECEMBER 8-11 
ForainExpo/AmusExpo ’92, the int’l exhibition 


Airport Exhibition Center. For details, contact 
Francoise Regnier at 011-33-1-47-42-92-56. 


JANUARY 20-22 


INTERSCHAU (German trade show), Hamburg, 


information, call Dusseldorf Trade Shows at 
312/781-5180. 


Page 190 


WVMVA (West Virginia) 38th annual convention 
and exhibition, Ramada Inn, South Charleston, 
West Virginia. For information, call 304/949-3289. 


[AAPA (amusement parks and attractions) 74th 
annual convention and trade show, Dallas Con- 
vention Center. For information, call 703/836-4800. 


for the entertainment industry, Paris Le Bourget 


Germany. More details to be announced. For more 
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This information was forwarded to RePlay by U.S. 
Amusement Auction/Deals. They invite our readers to 
call them with any questions regarding this matter. Their 
number is 502/451-1263. Ask for Bill Hughes. You can 
also call Dave Wenner at Deals at 313/537-2700. 


CENTURY SPONSORS SCHOOL — A special weekend 
session of Randy Fromm’s Arcade School will be held 
Nov. 21-22 and the L.A. facilities of Jerry and Sue Mon- 
day’s Century Vending & Distributing. The class will 
concentrate on the two most common vidgame prob- 
lems: power supplies and monitors. No previous elec- 
tronic background required. The class includes a “‘hands 
on’’ power supply lab where students can bring in their 
bad power supplies and repair them on the spot. There’s 
no limit to the number of power supplies students can 
bring to the class. The $250 tutition includes a copy of 
Randy Fromm’s Big Blue Book of Really Great Techni- 
cal Information (a $39.95 value). To enroll, contact Ran- 
dy Fromm’s Arcade School, 1944 Falmouth Dr., El Ca- 
jon, CA 92020-2827; 619/593-6131 (fax 619-593-6132). 


JANUARY 22-24 

Leisurexpo Il, Ocean Center, Daytona Beach, Florida. 
For more information, call Leisurexpo at 
800/848-1651. 


JANUARY 27-29 
ATEI, Amusement Trade Expo International, 
Earls Court 2, London. Contact ATEI at 
011-44-71-713-0302. 


MARCH 9-10 

AMUSEXPO ’93, the Irish amusement trade 
exhibition, Green Isle Hotel, Dublin. For more 
information, contact organizer MD Associates 
at 011-353-452-1190. 


MARCH 11-13 
ACME ’93, Sands Convention Center, Las Vegas. 
(Quarters hotel: Las Vegas Hilton). For info, 

contact Bill Glasgow, Inc. at 708/333-9292. 


APRIL 1-3 


NAMA Western Convention and Trade Show, 
Anaheim Convention Center, Anaheim, Calif. 
For information, call NAMA at 312/346-0370. 


APRIL 16-17 
MOMA (Minnesota) annual convention and 


trade show, Minneapolis. For more information, 
contact Hy Sandler at 612/927-6662. 


OCTOBER 21-23 


AMOA Expo ’93, Anaheim Convention Center, 
Anaheim, Calif. For more information, call 
AMOA at 312/245-1021. 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 


A number of video game manufacturers have been successful in enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. RePlay asks its readers to write us regarding any complaints about a product or service advertised in this magazine. 


a ee eee ee 


Now you canattend Randy Fromm's Arcade School without taking a week 
off the route. This videotape series covers each subject as presented 

during the live class. All you miss are Randy's famous "hands-on" labs! g 
All-You-Neéd Beginning Electronics for Operators 2 tapes $79.95 
Basic Videogame Troubleshooting $49.95 
Diodes, Transistors and other semiconductors 2 tapes $79.95 


ys 
VIDEOTAPE TRAINING SERIES 


Easy Pinball PC Board Repair $49.95 
Videogame Monitor Repair Made Simple 3 Tapes $109.95 Recorded Live at Randy 
Switching Regulator Power Supplies $49.95 Fromm’s Arcade School! 


Videogame Conversions $49.95 


For personal, hands-on training join 


Cinta de Videos En Espanol 
Randy at the Arcade Schoo! near you! 


Lo BaSico en Electronica Para Mdquinas de Video Juegos $49.95 


Entendiendo los Diodos y Transistores $49.95 Atlanta January 11 - 15 
Encontrando los Problemas comunes de Video Juegos $49.95 Honolulu February 2 - 12 
Reparacion de Fuentes (Tipo Peter Chou) $49.95 ; . 
Reparacion de Maquinas de Pinball 2 Cintas $79.95 Orlando March 29 - April 2 


North Jersey April 19 - 24 


Maquinas de Williams Pinball Sistema WPC $49.95 
ee ee ee ee a ee ae ee Las Vegas —— May 10 - 14 


a Randy Fromm 's Big Blue Book of 
eas Kéally Great Technical Information 
#83 This popular book is full of useful information, 
a including troubleshooting shortcuts, parts 
%] Sources Ctc. Includes schematic diagrams for 
monitors and power supplies. For RUSH Delivery or a FREE info package | 
$39.95 (add $4.00 Shipping & Handling) {619} 593-6131 FAX 593-6132 
Disponible en Espanol Pricioel mismo = 1944 Falmouth Dr. EI Cajon, CA 92020 | 


Take the complete set of tapes and get a free book! 
Kemember to add $4.00 Shipping & 
handling to all USA orders. Foreign 


deliveries add $10.00 for surface mail. 2-4 
$35.00 for air express delivery. 
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EYGO MONITOR BOARDS 


ELECTROHOME SERIES 


sg20HR-Go7 | * ELECTROHOME GO7-CBO 19” 
° DISCO ADI 19” 


19” BOARD. ..$10995 25” BoarD...$12495 
poll te 
€¥GO 


INNOVATION & EXPERTISE 


ONE YEAR WARRANTY TEL: (214) 721-0258 
FAX: (214) 721-0363 


MAGICAL ODDS 


A Different Kind Of 8 Line 


FEATURES 


Special Color Odds Joker Fever 
Red Joker Bonus Double-Up Game 


And More! 
Exclusively Thru Micro Manufacturing 


VT) Sg 


> be | 


Oe 
of 


Micro Manufacturing Pee 
535 Old Nashville Highway 
Lavergne, TN 37086 sone 
(615)793-5510 ap 
Fax and After Hour Phone (4 
(615)793-5512 gs 


Where’s RUSTY the Joker? 


Look through the jumble on the edge of this ad, 
he is there SOMmBWhaTe, 


TT 


A “e 
‘ » 

8 2s » ~~) 

7 \. 


1/7 | 
q a td 


o*.* 


Watch out for® Ly, | 
impostor jokers! 


70 kW 
aratee oe om 


Ace eT D 
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FACTORY DISTRIBUTORS FOR: 


DEDICATED GAMES: 


KONAMI: Lethal Enforcer 

SEGA: Stadium Cross, Virtua Racing 

NAMCO: Suzuka 8 Hours, Final Lap 3 

DATA EAST: Star Wars Pin 

TAITO: Ring Rage 

PREMIER: Cue Ball Wizard 
Mushroom World 

IREM: Skins Game 

MERIT: Countertops, Scorpion Darts 


REDEMPTION EQUIPMENT: 


Sega Awesome Rat, Namco Cracy Crab 
Data East Wacky Gator, Hop-a-Tic-Tac-Toe, 


Cosmic Gang, Lippy the Clown, Lizard Command 
Coin Concepts, Hollywood Cranes 
Bob’s Space Racers, Skee Ball 
Seidel, Meltec. . .and others! 


WE PROUDLY REPRESENT: 
* PIONEER CD JUKEBOX x 

* DYNAMO POOL TABLES, CABINETS & AIR HOCKEY x 

WE HAVE A SMALL INVENTORY OF: 


CAPCOM: SFIl Champion 
ATARI: Space Lord 
SNK: Neo-Geo Hardware & 


CONVERSION KITS: 


SEGA: Golden Axe 2 

TAITO: Ring Rage 

KONAMI: Bucky O'Hare 
STRATA: Time Killer 
ROMSTAR: Gear Grinder 
LEPRECHAUN: Aero Fighters 
NAMCO: Fighter & Attacker 


Software 


RENO GAME SALES, INC. 


5301 Longley Lane, #47 e Reno, Nevada 89511 


Phone (702) 829-2080 


November 1992 


OR FAX US AT: 
702-829-2083 
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MAYFAIR AMUSEMENT COMPANY 


* PINBALL MACHINES «+ PARTS «+ SERVICE + senses 
et ee ee ee ee eee SET 
STEVE ENGEL 60-41 WOODBINE STREET RIDGEWOOD NY 11385 


TELEPHONE 1-718-417-5050 


Firepower Backglass (Brand New) $75.00 Ea. 
NOVEMBER Stern 7 Digit Display (Complete on Board) $30.00 Ea. 4/$100 

Bally 7 Digit Display (Complete on Board) $30.00 Ea. 4/$100 
SPECIALS _ Bally Solenoid Driver $40.00 Ea. 3/$100 


Gottlieb 7 Digit (Tube Only) $50.00 Box of 60 


PINBALL CIRCUIT BOARD REPAIR 


GAME ROMS ($20.00 EACH) FOR ALL BALLY & WILLIAMS PINBALLS 


OVER 2000 PINBALL MANUALS AND SCHEMATICS IN STOCK 
SCHEMATIC $20.00 MANUAL & SCHEMATIC $30.00 
@ We Can Repair / Replace Most Bally & Williams Boards 
@ Fast Turnaround / Low Prices FOR THE BEST SOURCE OF 
° Free Estimates Upon Request PINBALL PARTS AND SERVICES 


BALLY PINBALL WILLIAMS PINBALL (SYSTEM 3, 4, 6, 7) 


Description Purchase Description Repair 
MPU Board MPU Board 50 

Solenoid Driver Board 50 Solenoid Driver Board 30 

Lamp Board Power Supply Board 30 

Aux Lamp Board 3 

Power Supply w/Board SEND LARGE SASE FOR 
Power Supply AS-2518 OUR 1992 - 1993 CATALOG 


f “Ee PINBALL BACKGLASSES FP) 


Your Source for Over 6,000 Backglasses in Stock. 
(Most in Brand New Condition.) 
Le $75.00 to $150.00 Ve 
Largest Selection in the World!!! 
Send SASE for Free List. 
CALL (718) 417 - 5050 FOR AVAILABILITY & CONDITION 


Ask FoR THE PUCK STOPS HERE sy name 
The Original Air Hockey Safety Shield 


© PRACTICALLY ELIMINATES TABLE- __ 1000’s IN USE THROUGHOUT 


SIDE INJURIES & COSTLY \ THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE Se AND AUSTRALIA 


© ARCADE TESTED i - j 
© DOESN’T AFFECT TABLE PLAY CURRENTLY IN USE AT: 


= . © PUTT-PUTT® GOLF ’N GAMES 
e INSTALLS IN 15 MINUTES WITH - * = . e MALIBU CASTLE © GREAT AMERICA 
ONLY A SCREWDRIVER | _ | 


® FUN FACTORY © GREEN GAMES 
* IMAGINATION LEISURE *« DYNAMO x _ U.S. BILLIARDS 


e Increased player appeal! e Ask your distributor for ““THE PUCK STOPS 
¢ Demand the 9-inch shields with the angle! HERE”’ by name! 


e Made from virtually indestructible space age e Insist on the original or call direct and save the 
material! sales tax! 


e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 100.9.2°73%23 1-800-933-0145 
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The Game Exchange 


1590 Alum Creek Drive e P.O. Box 09598 e Columbus, Ohio 43209-0598 
(614) 258-2933 « FAX (614) 258-2940 


FALL SPECIALS 


UseED KITS USED GAMES DELUXE SITDOWN 
Buster Brothers (H) .... 299 | Combatribes ........ 339 (USED) 
Captain America (H) .. 499 DigDug ........... ee 7499 
Caveman Ninja (H) .... 399 Dragon’s Lair ll ...... Joo Cisco Heat ........ 4999 
Dragon’s Breed (H) .... 199 Eight Ball Action ..... 199 FinalLap .......... 5999 
Desert Assault (H) .... 299 Enduro Racer ........ Tea ee 4999 
Dynasty Wars (H)..... 499 Galaga .csccvvsecss 499 GP Rider .......... 4999 
GUNIGICE (A) cae ae ees 299 Gags: «ice ewer wees 349 Grand Prix Star ..... 9999 
Final Fight (H) ....... 599 Guerilla War ........ 399 Hang On Ride On .... 2499 
Rim Rockin B’ball (H) .. 699 rat With s4+k ddwea es 249 Night Striker ....... 1299 
smash TV (H) iis 6 ses 399 Indiana Jones ....... 399 Rad Mobile ........ 8499 
Skull & Crossbones (H) . 249 Uf PACMAN « cc ce pe ews 499 Rail Chase ......... 8999 
Spiral Breakers (H) .... 199 RIG CUR, sé Re Rak eRe SS 249 Spy Hunter ........ 699 
U.S. Classic Golf (V) ... 299 KONAMI GT .v es eww was 599 Star Wars ......... 599 
WWE SuperStars (H) .. 399 Last Mission «4 «sss. 299 Steel Talons ....... 8999 
X-Man 4 PI(H)....... Call Mechanized Attack .... 999 
NIGlO sao och Swe oe HO 999 USED REDEMPTION 
USED BOARDS eo SEY teh ar psa ve Big Choice Crane ..... 399 
Bad Dudes (H) ........ tg ed, 199 ~+&+TripleCrane ....... 2899 
Dark Adventure (H)..... << Re Sa-s eeeenal Clown Around ...... 4499 
P.O.W.(H) .......00. gg —*~Pit Fighter .......... oo Gena Gand oo 4999 
Off Road (A) nccdusss 299 Seater aCe Rea es ; a Dyno Bop ......... 1199 
FIQOUE TH. 6 incense go ee ne Sass 349 «Ghost Town ....... 2999 
Simpsons (H) ........ 299 EMRIGNOUK, © 93 29 ees ib Perfect Landing ..... 1499 
Street Fighter (H) ..... 499 Quarterback ........ 599 Rock @ Bowl «02: o2 3199 
Street Fighter II CE(H) .. Call RingKing ........., 6 Sisdel Bingo Reno .... 1298 
Sunset Rider (H) ...... 799 Rim Rockin B’ball .. . . 1399 Skee TossBC ...... 2399 
Moonwalker (V) ....... 99 Rough Ranger ....... ib 13’ Skeeball ....... 1299 
Pe Dae CS ware tt _ cal ee 999 Street Basketball ..... 999 
Se eee ROE B ES 99 Silkworm........... 299 Wedges & Ledges ... 6999 
Spy Hunter 1... cee: 399 
USED GAMES Strike ‘cc, 199 SPECIALTY ITEMS 
lead 4ieeeee on ea es 199 Super Hang On ...... 999 (USED) 
After Burner ........ 899 Super Pacman ....... 399 BC25 Changer .<.é.«; 999 
Altered Beast ........ 399 Tapper ............ 399 D 
Captain America..... 1499 ynamo Air Hockey .. 2099 
Centi Tecmo Bowl ........ 999 Kiddie Carousel ..... 2299 
pede .......... 199 TOOOUL 4: a % ba Sew ews 599 Kiddie Heli 1999 
Choplifter 6 eM ee 199 Track & Field ......... 99 IONE MENECEIED 9x03 


Prices good through November 30, 1992. 
Quantities of all Games Limited. 


Call (614) 258-2933 
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6c,) 
homey Southeast Game Brokers, Inc. 


5606 W. Crenshaw St., Tampa, Florida 33634 


(813) 885-1080 FAX: 813-888-7452 


THE ULTIMATE HASP 


Only $1 0.95 each 


You can’t afford not to have this hasp protecting your top games. 


THIS IS THE ORIGINAL. 
BEWARE OF CHEAP IMITATIONS THAT DON'T WORK!!! 

We invented this hasp out of necessity after becoming frustrated with hasps 
that did not work. $5.00 watches do not work and neither do $5.00 hasps! 
e Simple and Quick to Install ¢ Inexpensive ¢ Attractive 
e And... /T WORKS!!! 

(Same day shipping FOB: Tampa, Florida) 


100% Satisfaction or Your Money Will Be Refunded. 
VIDEO GAMES: PINBALLS: 


DOUBLE DRAGON Ill : 
HIGH IMPACT 2 PLAYER.... 895. 
PITFIGHTER 

STREET FIGHTER II 


U.S. CLASSIC CRANES: 


VOLLEYBALL Grayhound single deluxe 
WWF SUPERSTARS Grayhound single deluxe 


WORLD SERIES : w/dollar bill acceptor 


MISCELLANEOUS: — WANTED — 


Beat The Pro Golf (Real Life Putting Game)... (each)$2395. 

Buy 3 or more (each) 2195. e LATE-MODEL 
The Original 4-Player LAX (each) 5795. KIDDIE RIDES 
The New 1-Player LAX, Jr (each) 2995. e REDEMPTION 

Both models are self loading with LAX, JR. GAMES 

capable of self-loading oversized prizes. 

Federal & National Cigarette Machines , e POOL TABLES 


In our 12th year of business proudly serving 


the coin-operated amusement and vending industry 
‘lf it takes a coin to play, we have It.” 
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ROUTE 
FOR SALE 


Kaew Kae Keka KKK 


In Northwestern Arizona on I- 40 and 
U.S. 93, between Las Vegas, Phoe- 
nix and the Grand Canyon. Market 
area pop. is 25,000. Mild climate; 
diversified and well established cus- 
tomer base insures stability, integri- 
ty, and opportunity for continued 
growth. 


e 200 pieces of equipment, 
many new. 

e 34 locations, including: 
5 Truck Stops, 2 Bowling 
Alleys, 2 Arcades, Mini Golf, 
and many more! 


Cash Price $250,000 


Call or write to: 


“OPPORTUNITY” 
915 Wilshire Ave. 
Kingman, Arizona 86401 


(602) 757-5573 


P.C.B. & MARQUEE 
| Limited Quantity, 


| INS SNC ss stron cvsstcinvpennecenanaious 
eo Cho oss): er 


| GUS DAO asiisacevcsnnsunsipinnsnetvanvansaass 
| ESIGN: [ICT inxcowinecisnpadeniarmsertavtanenmternds 
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eee Pe eee eee eee eee eee eee eee eee eee eee eee) 


Call: (303) 568-3126 


(ee a 
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GRAYHOUND 


THE EXCLUSIVE DISTRIBUTOR FOR DYNA’S 


DYNASTY 


ADULT VIDEO ENTERTAINMENT 


Outperforms 
All Other 
8-Line Style 
Games 
FEATURES: 
16 LINE GAME BINGO BONUS 
SUPERIOR GRAPHICS JACKPOT BONUS 
SKILL STOP CHERRY BONUS 
QUICK STOP 1 BAR BONUS 
AVAILABLE IN: 


13” & 19” UPRIGHT MODELS 
9” & 13” COUNTER TOP MODELS 
COMPLETE CONVERSION KITS 


CONVERT ANY OLD 8-LINE GAME INTO 
A NEW DYNASTY GAME BY JUST 
CHANGING THE PCB AND GLASS 


GRAYHOUND ELECTRONICS, INC. 


i. RT. 37 & GERMANIA STATION ROAD, P.O. BOX 1697, TOMS RIVER, NJ 08754 _ iti 


Toll Free 1-800-222-0491 
In NJ 908-341-5200 
FAX 908-341-6560 


Ea fe ‘sf Le 
a < Te vay! 
' Vn <7 i 
: thy Loree 
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COMPLETELY 
RECONDITIONED 
USED SLOTS 

FOR SALE 


Bally E-1000 ¢ Bally E-2000 ¢ IGT M-Slots 
Jennings Electronic Slots 
Bally Electro-Mechanical 


xk 


Slots for home in legal states. 
Call now for more information and pricing 


wevorme R&JSLOTS 


138 FLEMING ST. e FREDERICKSBURG, VA 22408 


PHONE (703) 891-4632 
FAX (703) 891-4644 


“BUY NOW FOR CHRISTMAS!” 


The Latin Jukebox 


"The Operator's Latin Music Connection! 


Do you have the Industry’s 
Most Comprehensive 
Latin Compact Disc Catalog? 


o Over 1,500 Titles 
o Exclusive Programming 
Service for your Locations 
o Title Strips 
o True Wholesale Pricing 
to the Trade 


WE ARE THE EXPERTS 
IN LATIN MUSIC! 


1-800-LATIN-CD 


Where’ s RUSTY? 


Find Him And 
Win A Free Gift! 


See our 1/2 
MAGICAL ODD vi that : 
is also located in the classifieds. , 


Skill Chance (W-7) 
Bonus Chance (W-8) 
Lucky Gold (W-10) 
Lucky Star (W-11) 
Lucky Bells (W-15) 

ucky 75 
Lucky Bingo 
Lucky Girl 


RY —— 92 
oe ances, Skill: Stops 
L DO} O- 
Gold Ingo 
Skill St 


Turbo Poker I 


ee |... Also Available 


"Bonus 


Micro Manufacturing 
535 Old Nashville Hwy 
Lavergne, TN 37086 


All Major credit Cards (615)793-5510 Fax: (615)793-5512 


Great For Home Or 
ep Accepted 


Commercial Use 
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. Classe ro oker Poker yh 


Call Toll Free 1-800-377-6136 | 
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FINISH FIRST WITH 
BETSON ENTERPRISES 


PINBALLS VIDEO GAMES ROWE MUSIC 


ADDAMS FAMILY....... $2699 | PAPERBOY............ $599 | R-87 W/DBV........... $699 
EARTHSHAKER......... 470Gb 700s o:eceneee teen oeas 7991 R-88 ................ 799 
FUNHOUSE ............ 9099 | TERMINATORII......... 37991 R-90 ................ 1099 
TERMINATOR Il......... 9799 | HIGH IMPACT.......... 1299] R-91 ................ 1199 
JOKERZ............... 1399 | OUTRUN.............. 1399] R-91CD.............. 1599 
POLICE FORCE......... 1399 | SPIDERMAN........... 1499] R-92 ................ 1499 
RIVERBOAT GAMBLER. . . 1499 | SUPER HANG-ON....... 1399] R-92CD.............. 1799 
SLUG FEST............ 1999 | THUNDERBLADES...... 999] R-93 ................ 1599 
SPACE STATION........ 1399 | CHASE HQ............. 1599] R-93CD............... 2099 
WHIRLWIND............ 1899 | DOUBLE AXLE.......... 2199 

cf.) 1199 | CAPTAIN AMERICA...... 1499 

CYCLONE.............. 1299 | DRAGON'S LAIR II ...... "4299 
ELVIRA..............-- 1899 | KNIGHTS OF THE ROUND1799 | FINAL LAP............ $5499 
DR. DUDE.............. 1699 | MERCS............... 1269 1 FINAL. DAP Weiwoevousae 8999 
THE MACHINE.......... 2499 | SUPER OFF ROAD 3PL.. 1299} ROAD RIOT ........... 6999 
PARTY ZONE........... 1899 | STREET FIGHTER II..... 1999 | AFTER BURNER........ 4799 
GILLIGAN'S ISLAND...... 1799 | STREET FIGHTER II CE. . 2699 | RAD MOBILE.......... 7499 
SIMPSONS............ -.1599 | WRESTLEFEST......... 1699 | TURBO OUTRUN STD... 4399 
BATMAN............... 2199 | KING OF DRAGONG..... 1699 | FOUR TRAX........... 7699 
STAR TREK............ 2199 | SIMPSONS ........... 1399 | GRAND PRIX STAR..... 8499 


¢ ALL PRODUCTS RECONDITIONED 
BETSON ENTERPRISES ¢ DISCOUNTS FOR COMPLETE & WORKING CONDITION 
DIV. OF H. BETTI IND., INC. ¢ FREE CRATING 
303 PATERSON PLANK ROAD ¢ LARGEST INTERNATIONAL EXPORTER 
CARLSTADT, N.J. 07072-2307 ¢ CONVERSION KITS AVAILABLE 


Phone (201) 438-1300 Fax (201) 438-4837 * REDEMPTION SPECIALIST 
TOLL FREE 1-800-524-2343 ¢ MC/VISA 


, : ¢ SE HABLA ESPANOL 
Ask for Chris at Extension 316 «IF YOU DON'T SEE A PRODUCT, CALL! 
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‘‘HARNESSES OF QUALITY’’ 
Amusement and Industrial 


LOUISE’S HARNESS 


SHOP, INC. 
NEW! NEW! 


NEW! 


WIRE CUTTING — SKINNING — 
TERMINATING — MARKING 


Wire cutting/skinning/terminating service available for 
custom needs. Wire AWG 12 thru 22 in wide range of 
colors. Terminating performed as required. Hot stamp wire 
marking available. All services under Quality Control. Call 
for estimates. 


‘““HARNESSES OF QUALITY’’ 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 ¢ W-6 ¢ W-8 


CONVERSION MADE SIMPLE 
WITH INTERFACE BOARDS 


e 8-Line Conversion Kit Plugs Directly Into Existing 
Cabinet Harness 


e Double Male Interface Board with JAMMA Pinout One 
Side & Choice of Either 28/56, 22/44 or 18/36 Female 
on Other Side 


e Nintendo Monitor Color Conversion PCB 


We specialize in custom manufacturing all types 
of amusement wiring harnesses. Each harness 
made to your specifications. Price quotations 

based on quantities. 


LOUISE’S HARNESS 
SHOP, INC. 


712 County Road 58 ¢ Prattville, AL 36067 
Tel: 800/365-1941 © 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice 


Duns - 62-628-6702 
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DARTS 


ARACHNID 
AMOA Operators Award 
for Most Played Dart 
3 Years in a Row! 

% 

Super Six or Super Six Plus 


$1075 


Shopped - Street Ready, no Break-Ins! 


First Time 
Super Six Plus Two - $1395 


100 Videos $200 each * Buy 10 Get one 
FREE 


Stansfield Vending, Inc. 


La Crosse, WI 
Fax Max 
608-785-7016 


Call Max 
608/782-7181 


Game *Trak 


Management Software for the IBM PC 


Machine location tracking 

Meter tracking, redemption 
Merchandise tracking 

Income and cash flow reports 
Game and location history 
Commission calculation 
Collection, move & service forms 
Mailing labels, checks, Quicken (tm) interface 
New mouse and windows interface 


TEAMWRITE 


CORPORATION 


*Trial Version 
available - $45.00 


*min 2mb 286 & HD req'd 


“Visa, Mastercard accepted 


+ + + + © © & H& 


1403 N. Batavia St., Suite 203 
Orange, CA 92667 
Tel: 714/744-1496 Fax: 714/744-1497 
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WEITER DoT RIBUTTG GOMPATT 


409 North Warwick Ave. ¢ Baltimore, Maryland 21223 


Phone: (301)233-2600 fit. 301-233-2602 
Videos and/or Boards | > Aihaaaaanaaaaiaan 


You won't beat our prices! || | en 1 | 650 
enced eden eae s - Quantites Limited - HOO sesccctsdeancenariaaneicie- <akiitnacien 600 
Tet ete ee eine ne ae TP ON acccscesiicccrecnins Oh cceneniieset OU 
PORT BON accarsuiictaeueacinaicniaeee! $3200 Vendatia 600 900 
PRED SHOE sceciictouianessvomiuenacsininueemaniainas 3495 Vs. Dr. on... Sas 400 
BaMni-Ht ...ssserssesssssssnssesssssssensrsetsnone 3295 World Cup '90.............. 000... 450 
LL! DU! i, 6. ener 2695 WWE 500 550) 
BM CNGCO CIONCS sccsviissiccssavincscensnsn cess Call US Gof. 500... 85) 
Big Choice Triple Crane ................0.. BO Ri i 
ANOLE PUSHED ciscsicciinencnscenewsecisisens 3000 e 
Hoop Shot 10° B-Ball... 1300 | Arkanoid... a 
2 - Bay Tek Clown Roll Downs ....2800 €a. | Arch Rivals ..........c.c..00- | re 450 
Doyle Batters Up wo... cece eceeceeseeee Call | Aero 1: ne ae Call ast ‘ nt al Circuit eee ee $1 st 
Gallagher w/ticket disp. ............+s+0 MENU | BIOGKOUE sscnsimncisacnas || 350 | Super Off RO veooccoccccceccccsce, 4950 
EES RRA ER recto Call] BlOXCEM ....navsennesene 200 arses 425 | Super Spriftt....cscccsscseeseseseseeeeeeeeee750 
Bottom Of the Ninth ........1 75 ..ssssssssee 450 | Championship Sprint ......cccccc.ee-cesss0- 750 
Bowlers eh aaa be Seenesenhaas ie PROG POL SI TTA) scssssceninsncrvacensvecs 2100 
Grampion Wrestler... 150. 500 PORE FON cassiertsseausenecinenieinns 600 
agile sacleladeasttntanaeemenuataanaiae ae Cobra Commanid............ ||) ee 400 
OP UdWG.....scecseersesrsesseeereseresereseeees al | Combatribes ..............0. FOO scinpcianton 350 - 
ate Zone ee reer: ne Crime Fighter .o..ccccceee.. 150 coccccsse 750 NeoeGeo Kits 
REFERS MGT scanainrdinnsenaliatinwcdenaicanniniimseie d Clutch Hitter .................... ee 1200 se 
SOO [OIENAS sxccnusasnieecauntandnastaniog $7800 | Double Dragon............... | ne — A al aaa gE 
BAe AMO sscaisasten sa veccaeveanaesceinctiraseaeds 560 | Desert Assault................ < (|| 750 Ninja Combat..........................50 
Danger ZONE ......ssrssrseeeeee sesesesennen 400 | Top Player GOlf....cscsccsssssssssssssssssssseeee 75 
Arcade Games Final BLOW ccosesseasssnssins | 650 SOMGOKU secccccccsesscsesessesssssssseesessssseee 75 
oF Final FIQNt......sssssssssseeeee 400. eessseee 650 | King Of MONStELS ....ccesssssssssssssssssssseeee 75 
Hard Drivin Gil sans tanner anraseraieen Call | Golden AXe ...................... i, ee — | Burning Fight 50 
Race Drivin’ saislne enact aneasiaaeeatesicnesae Call | Growl 4-player .............. | 60 | techies. 400 
HANG ON (HIE ON) ssccsisasssssecsinseninnsn $2000 | Gun FOrce......eesseccseeeeee 250 ..cceesseeee 550 | Nam 75. 06 
CHEXK HOCKBY .......ccescveccescoscscsonscessees 600 | High Impact.................0. ek 1150 | World H sine a ai ea eas Ca f 
GIEDO OAL 2-1 orci inincebccdetisissovavedes 5500 | Hit the Ice...................... 900.......0... Ay Pe ee ee oy en ee 
FOB FAQU SH, TD, ainconewnecrinantanins 2900 | Magic Sword... 2) en 550 
ES ALIOG GO i cpcepidnecpneseisicnaeetaaaeanansnae 7900 | Midnight Resistance .......150............. 350 Pok 
Star Rider s/d (cab only) .............eeeeee Call | Operation Thunderbolt......—........... 1150 
Star Trek S/d (Cab OMIy) ...........ssse000000 Call | Pit Fighter... a FOO | yaw 80 Boards cece. Call 
P.O.W... eecccccccccccccccccccccoees 75 eccccccccccce 350 Mars VFM5 OI eae NE REE Ee TE Call 
PlayChoice 10............0000. eeeseeens 600 


| Pinballs Quarterback.eoccssccceccccssse ee 500 
BU PSE sesssaranenaiveenvanencinasitanectas $1900 | Rastan....ccccccccccccscssessesee. || _ 


Getaway (NEW & USED)... Call | RODOCOP .....e.ssesesseeeseees 11 | 350 ; 

Black EC sss Bnei onauasidnioriebanicemiokied Call Simpsons id al ahaa fire 450............. 850 ie : ener te we oheresst rate ene 
PUTROAIG ss conecsussisavanioveansvacencxsncreums 2000 | Side Arms...................... (| | 450 | pc-o5MC.. 4300 
MEI TNE iceiecase daciiccciectrely epee ieee. 1400 Sports Match ............... ia i Cee eee _< 
UN =: csuseanienarasendiansnuasaosa as aiieente 1200 | Street Fighter ................. Q50........... 1300 

CB, POM acatenvnledasutenniticediia 1650 | Super Buster Bros. ......... 100.......000.. 350 

SILI TNGK a asvin svavtnnrnohnesrnantacncionedss 2100 | Smash TV... cece. 400... cesses. 950 
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LET'S TALK TURKEY!!! 


COMPLETE GAMES STARTING AT $1295 
SPECIAL PRICING 


BOARDS KITS 
CHERRY MASTER $195 $265 


CHERRY BONUS II 295 

- 375 
W-11 (LUCKY STAR) 510 
TREASURE ISLAND Call for prices 
DYNASTY Call for prices 
6-CARDS & BINGO Call for prices 
POT-0-GOLD Call for prices 


EE] HSV-300 
CBV-100 


FAST TURNAROUND ON BOARD REPAIR! 


OTHER PRODUCTS AVAILABLE... (In authorized territories): 


PIONEER CD JUKEBOX ¢ MERIT ¢ U.S. GAMES ¢ WURLITZER ¢ ARACHNID 
ALVIN G & COMPANY e IREM e CBV e EAGLE e¢ RAM STAR e COOPER 
GRAYHOUND e TORNADO 


EXPORT NEEDS? Call DIEGO EGAS! 


SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Rd., Bldg B. ¢ Wilmington, North Carolina 28401 


(919) 343-8200 ¢ Toll Free: 1-800-659-1999 


OR FAX US AT : 919-343-0084 
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SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Rd., Bldg B ¢ Wilmington, North Carolina 28401 


(919) 343-8200 © Toll Free: 1-800-659-1999 
OR FAX US AT : 919-343-0084 


POST-AMOA SPECIAL 


BAKER'S DOZEN 


BUY (12) OF ANY PRODUCT... .GE7 7 FREE! 


W-4, W-6, W-7, W-8, © COMPLETE PARTS & 


W-11 (LUCKY STAR), 
BINGO. SERVICE DEPARMENTS 


W-15 (LUCKY BELL), e FACTORY TRAINED 
CHERRY MASTER, TECHNICIANS 

TREASURE ISLAND, 

CHERRY BONUS ], II & Ill, e WERE READY TO SERVE... 


AND THE NEW DYNASTY CALL US NOW! 
x FOR AMUSEMENT ONLY * 
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SOUTH GAME SALES 


113 Fairfield Pike, Shelbyville, TN 37160 CALL 24 HOURS 


7D 
Ph: 615-685-9300 © 1-800-892-2190 AYS Aw 


EEKII) 


NEW 8-LINES, CHERRY GAMES (ALL TYPES) 


e Free Delivery 


e Advance Replacement on Parts DEDICATED UPRIGHT 
e Trade-ins Accepted w/ Wells-Gardner 


e Finest in Quality & Service 19” Monitor 


e All Type Kits (Cherry, W-6, W-7, W-11). 
Kits start at $295. : $1 5295.90 


e Upright Cabinets, 19”, 13”, Sit-Down Model — QUANTITY DISCOUNTS — 
WE BUY USED PHONOS, POOL TABLES, PINS, VIDEOS 
BUYER BEWARE!! 


CHEAPEST IS NOT ALWAYS THE BEST WAY TO GO. 
CALL US BEFORE YOU BUY! 


IF 


| MULTI PLAYER CONTROL PANEL: |j 


\} CONVERTS CABINETS TO 3 OR 4 PLAYER! \| 
Hf, © HINGED CONTROL PANEL xemen for | 
Il | @ EASY INSTALLATION. . .FITS MOST 1 OR 2 PLAYER CABINETS ” 
\| MODEL 22 MODEL 23 Il 
| e Pac-Man, Ms. Pac e Dynamo Cabinets | 
> e Super Pac-Man e Data East Cabinets > 4 
| @ _— Dragon 8 — | 
e Galaxian e Xevious 
x e Galaga e Track ’N Field x 
| e Tron e Champ Baseball | 
1 , “se ONLY $1§900 pr ae 1 
e Scramble ! 
7. toes MODEL 24 if 
| | AND MORE! e Williams | | 


it SPECIALTY COIN MFG. 1-800-988-7396 !! 
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ATENCION CLIENTES DE HABLA HISPANA 


Ahora hablamos su idioma. Por favor, llamen ha ANA VALDES para sus video juego 
P.C.B.'s y kits. Si los juegos usted desea no se encuentran de bajo, por favor llame 
y dejanos saber que desean. Llamen ANA: (305)421-6628 e Fax: 305-421-0728 


NEW FACTORY KITS: CAPCOM Rom Boards STREET FIGHTER Il 
aeciagse 1941, Magic Sword CHAMPION EDITION 
ee cet laebe Final Fight Parallel PCB's 


WrestleFest All $295 each $1195 


AGIOS FIQIWGD scicsiicstavennves CFG: TRONS aaeccencnascweieauneiunss 17S RUSH Alla crscisvccisess 50 
All Amer. Football............ 99 Gold Medalist................. EY esicicussansesacyeeecee) 99 
Altered Beast...............4. So (QU FOR isasaecirccassions 250 Street Smart...........6.00. 199 
Arkanoid (PCB only) ....... 99 Heavy Barrel..............0. 99 Super Conittra............0... 99 
PRA cscewrsniononaneveates Se NCAN SS cvactneansedaabievencemds 50 SUNS ssiisscvrSaiansuss 250 
ESA) LIUIIOS sc ssisveraanesnuss Meow. Wat? scrdenacencarseexontneeaeel 99 Turtles in Time.............. 495 
Bottom Of NING wccncssevis. OD WIG NICK sisicisisnscdicaravans 199 Super Buster Bros........ 9905 
EIOOC: Bl OSs castvesasvnnsinnes er a cciteieciisesthvisceeeeahds 99 Violence Fight.......csc.ee. 395 
RPI icadesicarinravacmuwtutaradwuts 99 Hot Shot Tennis.............. 99 World Soccer Final ......... 99 
DOUDIS DIBOOM assssananinnss FS MAGIC SWIG cstasnsaiineuns 495 

DOWNTOWN ecicnwicidsacwassnvenns ee Wo lil tiwkteracanannmiaintacnaeen: 99 

Ree sates) eer 99 Moonwalker ...............08. 99 . 

FO oh caceeacaiehaetmweveeome: 99 Midnight Resistance.....250 

Empire City... 99 Mutant Fighters............ 3955 Call or Fax 
CORICH FISE viceiinvevsaccass BSS NING SAIGON wscessiacivaansns 99 

ESCADS RODOIS si sseswssevees 99 Operation Thunderbolt .250 f Or Cur ren t 
PIED RO saeenaciuarerncoseare AQ5 Pit FIQKHIS escicivcsasenesssnes 295 / nve nto ry 
Pel ID sevssecnpstnnrecmenss 200 PieiiGeucisnnees 99 . 

Golfing Greats ecco. BO5 POW. vcccsssccsccssseseesesssene 99 and Prices! 
aoa M.D. GAME SALES, INC. 


1518 N.W. THIRD ST. e DEERFIELD BEACH, FL 33442 


PHONE OR FAX: (305) 421-0728 
BANKING INFO: Barnett Bank of Palm Beach County, Jacksonville, FL 
ACCT. NAME: M.D. GAME SALES e ACCT. #1611691137 *e ROUTING CODE #067008582 
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PLAY BALL! 


CARDS & NOVELTIES, INC. 


The Number one National Supplier of "SPORTS, NON-SPORTS, 
& X-RATED CARDS featuring: 

*** Cards as low as .01 cent each 

*** Great savings on close-out merchandise 

*** Card vending mixes available 


*#* Bulk & Sports Pre-Packs consisting of Baseball, Basketball, and Football 
novelties for Cranes and Redemption 


*#** Sports & Non-Sports Card Dispensers for Video, Crane, & Redemption 
Games 


*** Free-Standing Portable Card Vending Machines 
*** The best variety, quality, and service 


Make every customer a "MVP." Just call the Toll Free Number to learn 
about all our exciting money makers! 


1-800-488-9152 


Play Ball! 12817 Industrial Park Blvd. Plymouth, Mn. 55427 Fax: (612) 551-2567 


Music Operators Service 


“Service is in our name” 


49s 

Thanks AMOA it was a great show! 
& CDs Our appreciation to all the operators 
with that stopped by our booth. We look 


re-printed ‘ ‘ 
title strips! forward to doing business. 


Current . nee 
Pop °C/W 1 Call us for Wurlitzer Juke Boxes! 


pastoris 7 Authorized California Distributor j 
Best of 7 Z 
itmOlttxy Wecarry a commercial line of Speakers & Lighting 
Call for effects! Great service at low prices! 


catalog National Toll Free (800) 35-4 JUKE 
714/879-1771 FAX: 800/821-7878 
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MONDIAL INTERNATIONAL CORPORATION 
19352-1992 


EXCLUSIVE DISTRIBUTOR FOR GOTTLIEB/PREMIER IN 
SOUTH AMERICA, CENTRAL AMERICA & THE CARIBBEAN 


Whenever, wherever you need coin-operated equipment MONDIAL is right on target! 


We have the best sales and service team in the business. Let us put over 40 years 
of experience to work for you. 


El blanco para todos sus necesidades en juegos de video, 
maquinas de musica, pinball etc. ..es MONDIAL! 


FOR ALL YOUR EXPORT NEEDS, CONTACT: 


Executive Offices: FERNANDO GALEB 
MONDIAL BUILDING Export Sales Manager 


661 Hillside Road LOUIE RUMMENIGGE Tel: (914) 738-7411 
P.O. Box 889 Export Sales 

i BRUCE SARKISIAN FAX: (914) 735-7521 
Export Sales 
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* FOR SALE * 


Route in resort area on Sunny South 
Padre Island in South Texas. Established 
10 years. 120 pieces. Fantastic year 
round and spring break revenues! 


6405 


Your Source 


FOR 


1.3" Capsules 
(Mixed Colored Tops With Clear Bottoms) 
Filled or Empty 


\ be sa 


TALKING VENDORS 
All types of small bulk items. 
Coinage Size up to 1.25" (82mm) 
Machine Size - Height 25" (63.5cm); 
Width 8° (20.3cm); Depth 8" (20.3cm) 
Custom Sounds - Can have your own record made to say 
anything for 5 seconds. Up to 4 different sayings on each 
side. 


Rings in Holders 
Bulk or Assembled 
° Mixes 


¢ In-Capsule-ltems 
¢ Rings & Holders - 
Bulk & Assembled 


Our All New 
2.3" Round 


Clear Capsule 
Both Halves Same For 


.25 Feature Items 

Cranes, etc. 
CANADIAN DIST. FOR BEAVER VENDORS 
FAX (519) 351-7304 Phone: (519) 351-2181 


2.3" EMPTY CAPSULES 


@ ARISTOCRAT 
@ UNIVERSAL 


| Complete conversion and 
;/ special game rebuild 


software engineer & graphic 
,, design artist for special 


NO ORDER IS TOO 
MALL OR TOO LARGE 


1-800-525-8694 


ROYAL BELL. LTD. 
5776 Lamar/RP 
Arvada, CO 80002 
Home Use Machines: 
Request Color Catalog 


Ss 
L 
O- 
T 
A 
C 
H 
I 
N 
E 
S 
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RAM STAR 


— 


IS THE PLACE 


—- 


@ 800-228-0958 


“MONEY MACHINE” 


Great for family arcade 
and fun centers 


1-800-747-1144 


GUARANTEED FINANCING 
ON ALL COIN-OP EQUIPMENT! 


Also new Talking Alcohol Analyzer for 
Bars/Nightclubs $995 (reg. $1895) 


CALL AVS FINANCE: 


(501) 443-6791 


COMPLETE 
FACTORY KITS: 
street Fighter 2 
WWF Superstars 


! Monster Lair 
Hellfire 


Others - Call 
COMPLETE GAMES: 


P-47 (new monitor) 
Sly Spy (new monitor) 
sky Adventure 

Slick Shot 

Super Strike 


MASTER AMUSEMENT 
GARLAND, TEXAS 


(214)494-0180 
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DIS ¢ TRI ¢ BU ¢ TOR @ PHO e BI e A (dis « trib’u © tor © fo © be © a) ». a fear of 
buying from a company insensitive to an operator's needs; specif., a) a dealer who 
engages in exorbitant pricing b) a dealer who lacks follow-through in parts and in- 
capable of service expertise c) a dealer that sells you what is in their inventory not 
what you need_ d) a dealer who holds your geographic area hostage via exclusive 
agreement. > 


) Got the Disease? We'd like to propose a cure! Call our office 
W\s4 / nearest you. We’ve operated more than 20 years and distributed the 
; last 10 out of self-defense. 


WE TRADE — WE DELIVER — WE PRODUCE — and most of all, WE CARE!!! 


2560 Overton Crossing 
Memphis, TN 38127 
(901) 353-1000 ¢ FAX 353-1155 
Ask for Jan 


USED PINS 
currently available 


Addams Family 
Back to the Future 


Big House 

Black Knight 2000 
3701 1-55 South Bugs Bunny 150 Jet Port Industrial Park 
Jackson, MS 39212 Game Show Myrtle Beach, SC 29578 
(601) 371-1000 ¢ FAX 371-1259 Getaway (803) 626-1900 « FAX 448-9899 


Ask for Jay Ask for Royce or Ed 


Hurricane .. 
Phantom of the Opera 


Roller Games 
Simpsons 
Slugfest 

Star Trek 


Higher Trade-Ins On Your Older Pins 


Peach: State 
Coin Machine Exchange 
1040 Boulevard S.E. 
Atlanta, GA 30312 
(404) 622-4401 ¢ FAX 622-7972 
Ask for Riley 


GREEN CO} WA Machine 


WE WELCOME TRADE-INS AND HAVE FREE DELIVERY D istrib utors, i nc 


EAST OF THE MISSISSIPPI ON 4 OR MORE ITEMS 
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EXPERIENCE THE 
DIFFERENCE! 


pri ZeSi 


The MOST VARIETY of regular & jumbo pre-packs 


GHRISTMAS _ pre-packs 
Trade-ups 


New £3 3? or? Cs Pack 


Starcap for Baseball & 
Football 


1-800-992-2388 


aR 


Increase Your PROFITS | 


talking coin-op novelty machines. 


Mi Ld 


pIMP9 
aot a a 


ji Nl 
/ MAY vy 


Le it 


fal a is 


ci 


Mr.fend. 
CALL FOR FREE CATALOG 1-800-877- 8363 


fe q@uvaventes 
Fo? ™ 


— 


oN 

7, > “ . 
rae B pe) | ‘ah ty 
Osh ‘sx 
> 6 


DR. LOVE 


Impulsedcale 
Talking Doctor & Nurse Lucky lotto & daily fortune 


100- Possible readings Rugged steel construction 
Thermometer w/LED lights Spanish bilingual available 13-talking tracts per play 


IMPULSE AMUSEMENTS 


10648 STAGG STREET SUN VALLEY CA. 91352 (818)767-4258 


GINA THE GYDSY 


5-Different songs per play 
72-LED lights flashing 


Page 210 November 1992 


*RAM STAR* 
says, "Thank you. 
We appreciate your 
business." 

Call us for POKER, KENO, 
8 LINES & PULLTAB. 
24hr. SERVICE ON OMEGA 
BOARDS (in most cases) 


800-228-0958 
FAX 303-737-2443 


FOR SALE 


Klopp Electric Counter 
Grayhound Crane (w/dba) 
Rock-Ola 474 Jukebox 


Champion Baseball 
Super Basketball 


Choplifter 
Donkey Kong cA 
@ $100 Discount w/purchase of any 4@ 


SONSHINE ENTEPRISES 
(205)677-7005 


INCREASE 
PROFITS! 


REDUCE PAPERWORK! 
with 
EZ Route Software 


EASY TO USE 
EASY TO LEARN 
e Pull Down Menus 
e Unlimited Locations 

and Games 
e Analyze Profitablility 


-By Location 
-By Machine 
e Prints 1099's 


only $495 


FOR ANY IBM COMPATIBLE PC 
REQUIRES 512K MEMORY 


CD TITLE STRIPS 


PROGRAM 
For information or order 


DataCo 


Programming Customized 


To Your Specifications 


(800) 527-6380 
VISA & MasterCharge Accepted 
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COMPLETE FACTORY KITS: 


All kits contain; Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 


Street Fighter Il: Champion Edition... .Special Price Pit Fighter (2-3 Pl. Digitized Graphics)........ $375 
NeoeGeo One Slot & Art of Fighting CartridgeReduced Desert Assualt (2-4 Pl., Save the Oil Fields)... .350 
Strata Bowling (Top Bowling Pin Buster)... .Special Super Buster Bros. (2-Pl. New ‘‘Panic’’ Mode). .350 


Aero Fighters (2-Pl., Vertical Air War)......... Call Relief Pitcher (2-Pl., Realistic Baseball Action). .350 
Road Riot (Hot Racing w/Steering Wheel). . . .$1650 F-1 Dream (Racecar Driver)................. 295 
X-Men (4-Pl., Superb Comic Action)......... 1495 Rampart (2-Pl., Medieval Fortress Strategy)... .295 
Total Carnage (4-Pl. Outrageous War Humor). . 1150 Ameri Darts (Roller Ball Dart Action).......... 295 
Sunset Riders (2-4 Pl. Western Shootout)...... 995 WWF (2-PI., Wrestlemania Superstars)........ 295 
Knights of the Round (2-3 Pl. Medieval Fight). . .895 Two Crude (2-Pl. Post-Nuclear War).......... 295 
Rim Rockin’ Basketball (2-Pl. Hoop-Shot Deluxe)895 P-47 (2-Pl. WWII Fighter Plane Action)........ 295 
Super High Impact (Ultimate Football Masterpiece) 795 Hellfire (2-Pl. Space Blasting Thriller)......... 295 
Spiderman (4-Pl., Marvel Comic Heroes)....... 795 Arkanoid (Complete with Paddle Controller)... .295 
Raiden (2-Pl., Vertical Shoot-em-up).......... 695 Perfect Billiards (Pool Shark Special for u/r or Table)295 
Turtles in Time (4-Pl., Plug for TMNT)......... 695 Gate of Doom (2-Pl., Medieval Masterpiece)... .250 
King of Dragon (2-Pl., Top Medieval Fantasy). . .695 China Gate (Ming Dynasty Graphics).......... 195 
Arabian Fight (2-4 Pl. Sinbad Battles Evil Forces) .595 TMNT (2-4 Player; Cowabunga Radical Dude!). . 195 
Guardians of the Hood (2-3 P., Digitized Action) .595 ESWAT (2-Pl., Police Enforcer Action!)........ 195 
Vendetta (2-4 Pl., Street Punks Brawl)........ 595 Bio-Ship Palladin (2-Pl.; Starship Cruisers). .... 195 
Captain America (2 or 4-Pl. Super Hero Classic) .595 Pushman (R-Rated Topless Strategy Maze)..... 195 
WrestleFest (2-3-4 Pl. Outrageous Wrestling). . .495 Combatribes (2-3 Pl., Top Streetfight)......... 175 
Final Fight (2-Pl., Excellent Top Earner!)....... 495 Shinobi (Top Kung Fu Throwing Stars)........ 150 
Silent Dragon (2-Pl., Superb Fighting Action). . .495 Robocop (The 6 Million Dollar Robot Cop)...... 150 
Revenge of Doh (Arkanoids Part Il)........... 395 Heavy Barrel (2-Pl., Rescue Nuclear Plant)... .. 150 
Magic Sword (2-Pl. Top Medieval Swrodfight). . .395 Ataxx (2-Pl., Top Novelty Teaser)............. 95 
Smash TV (2-Pl. Williams Shooting Masterpiece) . 395 Neo Geo Cart. Blowout! Fatal Fury............. 95 
Arch Rivals (2 Pl. Hot Basketball Action)....... 395 PlayChoice 10 Hardware - (Complete New Kit). .195 
Super Pool 3 (Excellent Pool Game for u/r for Tables)395 Complete Countertop Games: Crowns Golf... .595, 
Twin Cobra (2-Pl. Helicopter Gunship)......... 395 Pro Sports....595 Status Super Trivia... .695 


CALL OR WRITE FOR OUR FREE CONVERSION KIT NEWSLETTER (OVER 
200 KITS ARE LISTED), "THE CONVERSION KIT HIT PARADE." 


FREE WITH ORDER OF ANY 2 KITS: 


CONTROL PANEL BUTTON LABEL SHEET or NEO GEO atarcard 
CARTRIDGE: Alpha Mission 2, Ghost Pilot or Baseball Stars II Pro a 


BUY ANY (3) KITS & GET ONE OF THE VIDEO | CONNECTION 


FOLLOWING FREE: 
1150 Industrial Place #110 ¢ Dixon, CA 95620 


Pushman or Gold Medalist New Factory Kit 
1-800-44-HOT-KITS © (916) 678-5189 


or get $100 off of Desert Assault or Relief Pitcher 
(1-800-444-6854) FAX: 916-678-1313 


WE SHIP WORLDWIDE ¢ SE HABLA ESPANOL 


Street Fighter Il: C.E. 25°’ Monitor 
Road Riot w/steering wheel............ spy Hunter w/steering wheel............ 395 
Total Carnage 25’ Monitor............ Pole Position w/steering wheel.......... 395 
Knights of Round 2-Pl................ Rolling Thunder (dedicated)............. 350 
WWF WrestleFest 4-Pl................. Space Firebird cocktail table............ 195 
PlayChoice 10 (new) w/software......... Showdown Amusement Poker........... 
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4 ACES 
COMPANY 


BELITA II 


PORTABLE 
nate Why Pay Moe? 


Reptacement 9’ Monrrors 
x New Zenith Monitors & Chassis 


* For Dart Boards * 12 Volts D/C 
REGULARLY $315.00 


Sale Price$ 1192 Seach 


ELECTRIC 
OR MANUAL 


230V or 110V = 


e Automatic Stop e Inexpensive 
e Lightweight (only e Counts up to 1500 coins 


10 Ibs.) per minute. 
e Counts all sizes of e Long lasting — requires * * 
coins or tokens very little maintenance. 


5¢-10¢-25¢-50¢ etc. e Very useful — very 


e Bag holder included convenient in all locations — Cash or Cashiers Check Only — 


Phone: (713) 489-3233 


FAX: 713-489-3233 
xk 


17009 WELLS e PEARLAND, TEXAS 77584 


Write or Fax for prices, details, catalogs. 


R.H. Belam Company, Inc. 


One Fulton Avenue 
Hempstead, New York 11550 


Fax: 016-486-0957 — tai: 016-292-2670 


IRV i 


INDUSTRIA RECIOMONTANA DE VIDEO JUEGOS, S.A. de C.Y. 


MEXICO e ATENCION e MEXICO 
OFRECEMOS LOS MEJORES PRECIOS EN EL NORTE DEL PAIS 
DISTRIBUYENDO LAS MEJORES MARCAS DEL MERCADO 


* INDUSTRIAS LORENZO SA * COIN MECH x 
DE ESPANA x e PUERTAS DOBLES Y SENCILLAS 
e PALANCAS ¢ MONITORES 19” y 25” e MONEDEROS DE 100 500 Y TOKEN 
e BOTONES * WELLS-GARDNER 


e MONEDEROS * SHARP-IMAGE * CABINETES x 
FRONTALES TIPO DYNAMO 19” 25” Y TIPO TORTUGA Y CONTRA 


— REFACIONES EN GENERAL — 
e FUENTES ¢ JAMMA © TABLEROS METALICOS DYNAMO DE 19”Y 25” ¢ ¢ TRANSFORMADORES 
¢ FILTROS ¢ FICHAS 0 TOKEN .900 .98¢ ¢ * MOLDURA PARA CABINETES 


* MAQUINAS ORIGINALES x * KITS x 
¢ MORTAL KOMBAT ¢ GOLDEN AXE II * NEO-GEO 


NOS PONEMOS A SUS ORDENES Y SURITMOS PEDIDOS FORANEOS 
EN RUIZ CORTINEZ No. 1548 PTE 
TEL: (83) 31-31-76 y 31-31-47 FAX: 31-46-65 
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LET’S TALK TURKEY 


OUR CABINET STYLES 
ARE SURE TO FIT 
YOUR NEEDS... 


FREE DELIVERY 
IN OVER 10 STATES 


Dedicated games available with: 
W-4, W-7, W-8, W-11, W-15, Cherrry Master, Cherry Master 92, 
Cherry Bonus II, El Dorado, Aladdin, GTI, Poker, Poker Plus, 
Turbo I, Turbo II, and many more!!! 
¢ Complete kits and boards also available 


e We proudly carry Mars (VHM-5), Tekbilt and EEI DBA’s 
e Available with stackers! 


+ aa CALL TOLL-FREE: 
Vy 1-800-456-6882 
ou GAMES OF TENNESSEE 
ram's 1220 West Jackson St., Shelbyville, TN 37160 
pt bE SS ae PHONE (615) 684-0100 FAX (615) 685-0144 
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Nabbed 
Nua! 


Daily Electronic Amusement Liquidation Sales 


November 7 
Anaheim, CA 


Anaheim Stadium, 

2000 State College Blvd. 

5 miles from Disneyland. 

Phone on November 6th & 7th 
Cellular: 213-718-7626 

Reorder Tone Dial: 313-515-2700 
Hundreds of Hotels in the area. 


November 21 


Detroit, MI 


24540 Capitol, Redford Twp, North 
of Plymouth Road, West off of 
Telegraph; 313-537-2700 

Hotel: Ramada Inn, 

30375 Plymouth Rd., 
313-261-6800 


December 5 
Houston, TX 


Ft. Bend County Fairgrounds Bldg. 
“C”, Co. Rd. 36 South of Hwy. 59 
(Rosenberg, TX) 

Cellular: (713) 824-7626 

Reorder Tone Dial: (313) 515-2700 
Hotels: Express Inn, 

5111 Southwest Fwy., 

(713) 342-6671 

Budget Inn, Hwy. 59 S., 

(713) 342-5387 


December 12 
Detroit, MI 


14540 Capitol, Redford Twp., 

North of Plymouth Road West off of 
Telegraph. November 21 listing for 
hotel and phone information. 


__ For further 
information contact: 


DEALS Inc. 

24540 

Redford, MI 48239-2446 
Telephone: 313-537-2700 
Fax: 313-537-0917 


Sales Manager: Dave Wenner 


January 9 
Detroit, Mich. 


Auctioneer: Jim Amonette 


January 16 
San Jose, CA 
yanOny er All Auctions Begir 
Houston, TX ~si@fmmemmeememeenses ae 
mle” | \,. Video Games ¢ Pinball 
February 6 je 
Milwaukee, Wis. /|., © ay a nae = 
February 20 | 2 gem “ea : =a 
Detroit, Mich. 4 ; | ~s 
ewes i — ~~ 


March 27 
Detroit, Mich. 


Auction Information 


April 3 e All auctions begin at 10 am local time. 
Houston, TX ¢ Removal of all equipment by 
: Saturday, midnight. 
April 24 e Inspection: Saturday 9-10 am. 


e Please, no cigarette or candy 
machines older than 2 years. 

e Phone numbers listed for auctions 
are for Friday and Saturday only. 

e Mention USAA & DEALS for 
special hotel rates. 


Detroit, Mich. 


May 22 
Detroit, Mich. 


ngDULE 
World’s 
lusement 


- Auctions 


US 


Auction 


inf For furtiies FUTURE AUCTIONS 
information contact: 
wiemueromes | ODS 
Dept of Commene and poate in 
ae of State of pc aca J anuary 9 
cacao eer, Aes | Louisville, KY 
Kentucky, KY/P1597; in Indiana, a 
A286; and in fexas, TX10171 January 30 
Sales Mariagen Jeu Schwartz Indianapolis, IN 
24 hr. Fax: 502-897-7771 —————— 
Advertising b Manager: Ric Stephen "Tew : ! h 
At 10am Local Time March 6 
Se eee ee Louisville, KY 
fachines ¢ Crane Games ’ March 27 
iq. 3 Fh Columbus, OH 
ares Woe March 28 
oo TES Collectors Auction 
= Columbus, OH 
2 c April 3 
ty = Philadelphia, PA 
eee ais April 17 
Indianapolis, IN 
April 24 
To consign games for sale: Orlando, FL 
bring to the auction site on May 1 
the Friday before the auction Dallas, TX 
between 9 am and 9 pm. May 15 
Terms & Conditions Columbus, OH 
Terms: Full payment day of auction: cash, cashiers June 5 
check, or company check only with current bank Indianapolis, IN 
letter of guarantee. No exceptions. 3.5% surcharge {| ————_____ 
for VISA and MasterCard. All state sales taxes will June 12 


apply unless you provide a copy of current 


sales-and-use tax permit. Louisville, KY 


Amusement 


November 14 
Tampa, FL 


Florida State Fairgrounds, Special 
Events Bldg., Hwy. 301 off I-4 
Cellular: 813-623-7626 

Reorder Tone Dial: 502-551-1866 
Hotel: Red Roof Inn, 800-843-7663; 
Days Inn at I-4 and 50th Street 
813-247-3300, 800-523-7513; 
Holiday Inn, 800-HOLIDAY 


November 14 


Pinball Expo '92 
Chicago, IL 
Limit 250 Games 


In association with Pinball Expo '92 
Ramada O’Hare, 6600 North 
Manheim Road, Rosemont, IL Note: 
Consignors must pre-register games. 
Limit of 10 games per operator, all 
games must be pinballs. 

For Pinball Expo information: 

call Rob Berk 800-323-3547 

Hotel: Ramada 708-827-5131 
Mention Pinball Expo for best rates. 
Note: a 10% buyers premium will be 
applied to each purchase at this 
auction only. 


December 5 
Indianapolis, IN 


East Pavilion Bldg. 

Indiana State Fairgrounds 

across from grandstand 

Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 
Hotels: Howard Johnson’s I-70E 
and Shadeland, 317-352-0481 
Budget Inn 317-353-9781 


December 12 
Columbus, OH 


Buckeye Bldg., Ohio State Fairgrounds 
17th & Clair Avenue 

Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 
Hotels: Holiday Inn, 

328 W. Lane Avenue 
614-294-4848 or 1-800-HOLIDAY 
PE Inn on Fairground, 
614-299-4300 

Howard Johnson’s, I-71 and 
Granville Road, 614-885-4484 


LOMONACO 


IMPORT - EXPORT 


YOUR RELIABLE DISTRIBUTOR 
IN ARGENTINA! 


If you are a mojor manufacturer or distributor with quali- 
ty products to sell, ranging from the smallest compo- 
nents to the largest and most modern complete 
machines and pinballs, we are definitely interested in 


yOu. 


Why? Because we have the facilities and the know-how 
to place your goods through a network of more than 
500 clients and friends, from North to South and East to 


West of the Argentine territory. 


Exclusive representations at a national level will be most 


welcome. 


You won't regret it. Just contact us and start selling. 


FAX: (54-1)786-1747 


SUPER “CRANK” 
SPECIALS 


Addams Family 

Cisco Heat (s/d) 

Dragon’s Lair Il 

F-15 Strike Eagle (s/d)3395 


Rad Mobile (s/d) 

Road Riot (s/d) 

Steel Talons (s/d).... 
Street Fighter Il 

Terminator Il (V) 
Wrestlefest 

X-Men (4-PI./6-P1.)2095/3995 


ft 
TPT rE Tritemot epee Atti pes sstities 
2 o rr 
4, 
ttt : 
5 


MATCH AVE is a promotional accessory that can be 
added to your music box or any game. 


If your income is flat, then PROMOTE! Gas stations, 
Grocery stores, soft drink companies, auto sales 
companies...everyone is promoting. Your must 
give if you want to increase profits. 


MATCH AVE does this for you. Join the club of suc- 
cessful owners. Don't wast time - order yours now! 


BEAVER STATE ELEGTROMIG CORP. 
1-800-488-0644 


GREAT DEALS ON NEW REDEMPTION & NOVELTY EQUIPMENT - TRY US FIRST! 
WE REPRESENT MOST MANUFACTURERS — BAY-TEK, BETSON, BOB’S SPACE RACERS 
COASTAL, COIN CONCEPTS, DESIGN PLUS, DOYLE, EXIDY, ICE, MELTEC, SKEE BALL, SMART 
VARI-TECH. CALL FOR COMPLETE LIST. WE ALSO SELL TOKENS. 


VIDEOS & PINS: 


Aero Fighter 

Beast Busters 
Captain America 
Captain Commando 


Getaway 

GP Rider (u/r) 
GP Rider (s/d) 
High Impact 
Hit the Ice 


Indy Heat 995 
Neo Geos (ded.). . . . 1995-2695 
Rad Mobile (u/r) 2095 
Rampart (ded.)......... 1195 
Rowe BC25 MC 

Rowe BC35 

CLs xaie ei danadaw eases 1395 
Simpsons (v) 

Simpsons Pin 

Space Gun 

Spiderman 

Steel Gunner 

Sunset Rider 

Super Mario Pin 

Strike Force 

Turtles Il 

Vendetta 


REDEMPTION- 
NOVELTY: 


Basketball-Smart Single.$1495 
Big Bertha 


PCB & HEADER: 


Crime Fighters 
Desert Assault 
Final Fight 


Buddy Bear Gates of Doom 
Cosmo Gangs 
Cracky Crab 

Crazy Clown 
Crane-Betson Triple 
Crane-Big Choice 
Dump the Ump-Mini 
5 Card Draw 
Fantasy Island 

Five in Lines - Skillo 
Game Plan Slots 
Hungry Hungry Hippo 
Klondike 

Low Boy Cranes 
Pop-a-Slots 
Rolldowns 

Silver Ski 

Skee Balls 13’ (1991).... 
Skee Toss 

Skill Dozer 

Treasure Island 


Magic Sword 
Moonwalker 
NeoeGeo 


World Soccer Finalist. .395 
WrestleFest 


FINANCING AVAILABLE TO LOCAL AREA. 


Ilpha-Omega Sales PH.:(908) 287-4990 OR FAX: 908-287-3079 


6 Sutton Place Edison, NJ 08817 
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Call ‘‘Frank the Crank’’ or Joe! 


RePlay Magazine 


DON’T BE HELD CAPTIVE BY 45 RECORDS! = paan salty 


@ Will Convert Most Any Type Phonograph 
@ Compatible To Any Existing Sound System 
@ Call For Details On Your Application 

@ Optional Accessories Available 

@ Toll Free Service Number 

@ 1 Year Warranty On Mechanism & CPU 


M@ FEATURES INCLUDE: UREN EALGONTHOLIRANEL 


Designed for most any Phonograph (Dimensions 12 1/4”x 5 1/2”x 1 5/8”) 
1. Phillips CD Player . Disc Management System 
2. Full Programmable Pricing 5. Background Music System 
3. Cash Management System ‘6. Easy Loading and Unloading 


> 


of Disc 
@ KIT INCLUDES: 
1. 100 Disc CD-Player 4. Complete Wiring Harness with 
2. CPU Logic Board Connectors Compatible To 
3. Complete Control Panel Existing One 
With L.E.D: Readout 5. Complete Mounting Harness 


DIGITAL DISC CD MECHANISM 

Pa OPTIO NS: (Dimensions 24” Width x 15” Depth x 10” Height) 
Call for complete list of options, including WALLBOXES and 
CUSTOM DESIGNED CONTROL PANELS. 


Pou Py Pei to 
¢ 100 Disc Capacity eels 
¢ Phillips CD Player 


e One-Year Warranty 


DIGITAL DISC 


AMERICA For More Information: (Dimensions 15”x 10”) 


DIGITAL DISC AMERICA 
(314) 893-8497 5617 Business 50 West Jefferson City, MO 65109 FAX: 314-893-3601 


GET OUR CD-CONVERSION KIT NOW! 


One CPU Logic Board Does It All 
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DART DISTRIBUTOR es] Sores 
VALLEY C OUGAR craviouwo| SPECIALISTS 
% SPECIAL x rarer ane 


CONVERSIONS & REPAIRS 


Used Valley Cougar Flush 
Mounts in Stock - from $1495 


WALLMOUNT UNITS NOW AVAILABLE! 


TEXANS DON’T NEED TO SHOP 
CALL EEI! 


We will match any 
legitimate 
in stock 


used 
PCB Yf 


price a 


We speak Spanish! Ask for Sylvia! 


ELECTRONIC ENTERTAINMENT, INC. 


597 E. Crosstimbers ¢ Houston, TX 77022 


(713) 695-4220 
FAX: 713-695-1145 


Merit Dart Games. . .Several to Choose from 
$495 — $1395 


* WE SHIP ANYWHERE x 


STAR SERVICE 


California's largest distributor of dart machines and supplies! 


411 S. Brookhurst Rd. ¢ Fullerton, CA 92633 


(714) 992-0363 


* CONTACT PHIL OR JIM x 


Great American Billiards 


SUPER 
GUMBALL 
MACHINE 


e Beaver 25¢ Coin Mechanism 


e Accommodates 400-850 Count 
Gumballs (up to 800 Gumballs) 


e Capsule Dispensing Wheel 
Available 


e 22” Diameter Lexon Sphere 

e Total Height: 59 Inches 

e Weight (empty): 120 Ibs. 

e |mpact-Resistant Fiberglass Base 


Great American Billiards 


Designed and 
Manufactured by 
D&D Cabinets, Inc., 
Exclusively for 

Great American Billiards 
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24 Stafford Court 
Cranston, Rhode Island 02920 


Phone: (401) 463-5587 
Fax: (401) 463-6673 
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in. 


“a 
a ey 
Ra Yeading Corporation 


7909 Professional Pl. e Tampa, FL 33637 
PHONE (813) 980-0024 ¢ FAX: 813-980-0097 -- 
ASK FOR PAUL OR GLENDA 


WE DESPERATELY NEED... 


* USED TERMINATOR 2 VIDEO GAMES x 
* USED MAD DOG McCREE GAMES (33” & 50’ MODELS) »* MAD DOG McCREE DISCS & SOFTWARE 
* LATE-MODEL SKEE-BALL & OTHER REDEMPTION EQUIPMENT INCLUDING SHOWCASES 
* LATE-MODEL S/D & U/R DRIVING GAMES x LATE MODEL POOL TABLES 
* LATE-MODEL MERIT/U.S. GAMES COUNTERTOPS + LATE-MODEL KIDDIE RiDES 


— TOP $$$ PAID — 
SPECIAL!!! x 


DYNAMO 7’ & 8’ POOL TABLES — 2 YEARS OLD — AS IS...$1150 RECOVERED. . .$1350 


- | P.C.BOARD & 
REDEMPTION: | VIDEO GAMES: HEADER PINBALLS: 


LAX 4-Player Rotary All American Football ALL FACTORY): Addams Family....... Call 
maa senes (dedicated).....$995 | EE FACTORY): = =| Black Rose..........Call 
Arch Rivals Fishtales............ Call 


Capt. America (ded.)1895 iiannia 


eee ee High Impact (Ded.).1795 | Atomic Punk (complete kit) 595 i Licconnonnn 
a: Capt. America (complete kit)495 
wnleeduyceads Indy Heat.........2095 Captain Commando 


re from 2995 
Double Roller Bowler. . . Call 
Double Wac-A-Mole... .Call 
Luigi's Corner......... Call 


a a Shifter Doyle Deluxe Batter Up. .6995 
(2 & 4 Player)....... Cal fo 9995 - tighter HS 13 - Dynamo 50 


rreerere ers Bombe {i (SER Amar 


Bozo Kiddie Basketball. . Call D r 
Doyle Dbl. Jr. Hoop ShotCall | §t. Fighter Il: Champion Relief Pitcher (complete kit)495 ee 


i Gawewuee dick iti Rim Rockin’ B’Ball 
Edition (Ded.)..... 2495 icociniéte Ki 


Pitfighter (Dedicated)1395 G.I. Joe (complete kit) 
High Im Axe 


eperalleh anbuster- Oe Final Fight | 595 MISCELLANEOUS: 
395 


Spare Gun - Space Pirates 
(almost new)......... $250 


SMS Poker Rolls St. Fighter lI (25’’ cabinet) _ iit (complete kit). . a 
(1 Pair w/Bench)...3495 Joo uc 2099 Sia es 


Lazer-Tron Terminator ll...... 3295 Spiderman (complete kit). . .695 Grayhound Classic Jumbo 
Space Shuttle...... 9495 : Street Fighter Il (New/Black Cabinet)... . Call 
abe Rolldown Time Traveler..... 1695 (complete factory kit)...995 | Grayhound Single Deluxe 


i Super High imoact = 8 | weeaseaewaciccen from $995 
X earn ad 3495 (complete kit) Grayhound Double...... 1795 
se aad World Soccer 39 Smart Clean Sweep 12 & ¥2 
(Like New)............ 


TO QUR OVERSEAS FRIENDS: 


TRADES WELCOME! = we EXPORT! 2", 
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2-Player w/bench. .1695 


NINTENDO 
PLAYCHOICE PAKS $69: 


SPECIALS OF THE MONTH: 


e NEO-GEO PACKS AND DEDICATED — 
WE HAVE IT ALL! 

e ALL NEW! KONAMI LETHAL ENFORCER 
— Reasonably priced 2-pl. gun game. 

e Nation Sports Games 
UBQB and PINCH HITTER 


GAUNTLET, NINJA GAIDEN | 
SUPER CONTRA, 
SUPER MARIO II & Ill, 
DOUBLE DRAGON, PUNCH OUT 


eSTAR BLADE SITDOWN......... $5000. . 
¢ CHAMPIONSHIP STREETFIGHTER KITS PLAYCHOICE PAKS Call: 
— Factory Authorized............ Call FESTER’S QUEST, DR. MARIO 


e SUPER OFF ROAD w/Track Pack Kit 
(Includes Steering Wheel & Pedals). . Call 

e MERIT SUPERSTAR PITBOSS Update Kits 
— New Questions and Better Colors — A 
Genuine Improvement 


MEGA MAN 3, NINJA GAIDEN Il, 
WORLD CUP SOCCER, YO! NOID 


SNK PAKS Call For Price: 


BASEBALL STARS II, FOOTBALL 
FRENZY, LEAGUE BOWLING 
ROBO ARMY, SUPER 2020 
BASEBALL, FATAL FURY 
CYBERLIP, BASEBALL STARS 
LAST RESORT, BURNING FIGHTER 
NINJA COMMANDO, SUPER SPY 
KING OF THE MONSTERS II, 
ANDRO DUNOS & WORLD HEROES 
AND. ..ART OF FIGHTING 


NINTENDO 


GUARDIANS OF THE HOOD.......... . 
HOT SHOT TENNIS. 6c cccsicwcc aves 199. 


MVP. (USED). 495. SUPER SYSTEMS: 
MERIT SOLO CHALLENGER.......... Call Great Deal at Only $1795. 
OFF THE WALL................... 495. 

RELIEF PITCHER................., 695. PARTS SPECIALS: 
ROAD RIOT KIT.................... Call a 
ROAD RIOT LINKKIT................ Call e Pool Table Cloth. $1595/1/2 bolt 
ROLLER GAMES.................. 199. (Mali 19 oz. backed) 

SEGA ARABIAN FIGHT............... 895. e Valley Cue Sticks . $795 /doz. 
SILENT DRAGON.................. 495. $§25/3 doz, 
SUPER 6+2 ARACHNID............. Call e Bill Acceptor 

SUPERMAN (USED)................ 300. Cleaning Kits......... $1495 


QUIZ AND DRAGONS............... e We Stock Tornado Foosball Parts 


USED CD LASERSTAR (Fully Reconditioned) 
TORNADO FOOSBALL — CALL! 
LUCKY 8-LINER, SKEE BALLS, MERIT PIT, BOSS SUPERSTAR —Available Now! 
* % %* WE HANDLE ALL LINES — Call! x x x 


BIRMINGHAM VENDING CO. 


ESTABLISHED IN 1931 

GENERAL OFFICE 

540 Second Ave. N. © Birmingham, AL 35204 
(205) 324-7526 

SE WATTS: 1-800-238-8363 

FLORIDA DIVISION 

4542 L.B. McLeod Rd. e Orlando, FL 32811 
(407) 425-1505 

FLORIDA WATTS: 1-800-330-1233 


National Watts Line: 1-800-288-7635 
FAX: 205-322-6639 
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8-LINE NEEDS 


BRAND NEW BOARDS 
Cherry Master........... $195* 
Cherry Master 91........ 245° 
Cherry Bonus III .......... 295" 
Treasure Islond........... O20 
*All prices lots of 3 or more 

“Add $100 for complete kits 


New $1 - $20 DBV....... $245 
8-Line harness complete 
with all buttons & switches 


8-Line plexi 13" or 19"..... 
other parts available 


Brand new 19" u/r, Cherry 
Master, $1 - $20 DBV, 
complete game ......$1,395 


A.S.K. 
DISTRIBUTORS, INC. 
(813) 888-VEND @363) 


FAX: 813-888-9873 


WE EXPORT! 


PUBTIME 
DELUXE 

CRICKET 
DARTS...5600 


Mars Bill Acceptors 
VSM4-R1 
$250.00 


Quantity pricing 
Available 


AMUSEMENT 
DEVICES, INC. 


Menasha, WI 
Call Kurt or Rollie: 


(414)122-1932 


RePlay Magazine 


COLOR 
VIDEO GAME 
MONITORS... . 


* 13” MONITORS 
eam * 19” MONITORS 
GREAT PRICING! * 25” MONTIORS 


SPECTACULAR FEATURES INCLUDE: 


“4 


* Front & Rear Controls *Fully Guaranteed! 

* Black Matrix, Non-Glare, U.L. * Replacement Parts Are Always 
C.R.T. Available 

* Higher Resolution Than Normal * Schematics 

* Manual or Auto Degaussing Switch|| * Meets The Standards Set By 

* IMMEDIATE DELIVERY The AMOA 


* QUANTITY DISCOUNTS AVAILABLE! 


SERVICIO ESPECIAL DIRECTO A MEXICO 
Y CENTRO AMERICA LE ATENDEMOS EN ESPANOL 


ELECTRONICS 
26524 Golden Valley Road, Suite 507 ¢« Saugus, CA 91350 


1-800-822-0280 


(805) 252-4400 


FAX: 805-252-9380 
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AC »oDC FANS 


HIGH PERFORMANCE GUARANTEED 


FEATURES: 


e High Quality 

e Low Noise 

e Long Service Life 
e Low Cost 


AC FANS 


e Frame Size: 80mm, 
92mm, 120mm, 150mm 


e Ball Bearing, Oil less 
Sleeve bearing 


e UL & CSA approved (VDE 
approval type available) 


DC FANS 


e Frame Size: 40mm, 


60mm, 80mm, 92mm 


e Ball bearing, Oil less 


Sleeve bearing 


CONTEX CORPORATION 


SUZUKI BLDG., 1-13-14 AKEBONO-CHO 


TACHIKAWA, TOKYO 190 JAPAN 
Tel: 81-425-22-0051 © Tix: 2842217 


Fax: 81-425-26-2345 


2020 Super Baseball (H-2-Cart.)..... $25 
Aero Fighter (V-2-Kit) Call 
Altered Beast (H-2-Bd./Marg.)....... 145 
Ameri Darts (H/V-1-Kit) 

Andro Dunos (H-2-Cart.)........... 300 
Arkanoid (V-1-Kit) 

Ataxx (H-2-Kit) 

Bad Dudes (H-2-Bd./Marg.)......... 125 
Baseball Stars (H-2-Cart.)............ 75 
Baseball Stars ll (H-2-Cart.)......... 195 
Black Tiger (H-1-Bd./Marg.)......... 100 
Blazeon (H-2-Kit) 

Blockout (H-2-Bd./Marg.)............ 95 
Blue's Journey 

Bottom of the Ninth (H-2-Kit) 

Burning Fight (H-2-Cart.)........... 100 
Cabal (H-2-Kit) 

Cadash (H-2-Kit) 

Champion Wrestler (H-2-Bd./Marq.). . 150 
Cobra Command (H-1-Kit) 195 
Combatribes (H-24-Bd./Marq.)....... 125 
Crime City (H-2-Kit) 195 
Crossed Swords (H-2-Cart.).......... 65 
Cyberlip (H-2-Cart.)................ 150 
DJ Boy (H-2-Kit) 

Double Dragon (H-2-Bd./Marq.)....... 95 
Dynamite Duke (H-2-Kit) 29 
ESWAT (H-2-Kit) 

Fatal Fury (H-2-Cart.)............... 75 
Galaga 3 (V-1-Kit) 

Gate of Doom (H-2-Kit) 

Ghost Pilot (H-2-Cart.).............. 75 


Contact us or your 

nearest distributor 

today for detailed 
catalogue and 
prompt offer! 


FEAATURES: 


GX-06RL 


CPS), MAX: 15 CPS). 


machine use. 


3 types. 
e Lead wire connections. 
e Low power consumption 


e SV DC to 24V DC. 


Fax: 81-425-26-2345 


KEISU ELECTROMAGNETIC COUNTER 
RELIABILITY GUARANTEED 


e Stand speed type (STD: 10 
e Normal T.V. & Poker game 


e Base plate mounting and other 


(112mA 1.4W at 12V DC). 


EXCLUSIVE EXPORT AGENT: 


CONTEX CORPORATION 


SUZUKI BLDG., 1-13-14 AKEBONO-CHO 
TACHIKAWA, TOKYO 190 JAPAN 
Tel: 81-425-22-0051 © Tix: 2842217 


e Miniature size for easy installation. 
¢ High quality. 


e Long service life. 


e LOW COST. 
GX SERIES FX SERIES 
(5 and 6 digits) (5,6 and 7 digits) 


299986 


FX-O6RT 

e High speed type (STD: 20 CPS). 
(MAX: 25 CPS) 

e Gambling and slot machine use. 

e PCB mounting and other 5 types. 


e Terminals for PCB and Lead wire 
connections. 


e Low power consumption (only 
45mA 1.10W at 24V DC. 


e SV DC to 24V DC. 


Contact us or your nearest 
distributor today for 
detailed catalogue and 
prompt offer! 


THE GAME DOC 


8000 WHEATLAND AVE.., 


Golden Axe (H-2-Kit) 

Gondomania (V-2-Bd./Marg.)........ 100 
Gunforce (H-2-Kit) 345 
Heavy Barrel (V-2-Bd./Marg.)........ 100 
Ikari Warriors (V-2-Bd./Marq.)....... 100 
Karnov (H-1-Bd./Marg.)............. 95 
Kid Niki (H-1-Bd./Marg.)............ 120 
King of Monster (H-2-Cart.).......... 75 
King of Monsters 2 (H-2-Cart.)...... 275 
Klax (H-2-Kit) 

Last Resort (H-2-Cart.).............. 95 
Magic Sword (H-2-Kit) 

Magician Lord (H-2-Cart.)............ 25 
Mercs (V-3-Kit) 

Midnight Resistance (H-2-Bd./Marq.). .125 
Mission XX (V-1-Bd./Marg.)......... 100 
Moonwalker (H-3-Kit) 

Mutant Fighter (H-2-New Kit) 

Mutation Nation (H-2-Cart.)......... 125 
Nam 75 (H-2-Cart.)................. 20 
Ninja Combat (H-2-Cart.)............ 18 
Ninja Gaiden (H-2-Kit) 

Ninja Spirit (H-1-Bd./Marg.)......... 125 
Oscar (H-1-Bd./Marg.)............. 125 
P.O.W. (H-2-Bd./Marg.)............. 95 
Paladin (H-2-Kit) 

Pyros (H-1-Bd./Marg.)............. 115 
Rad Action (H-1-Bd./Marg.)......... 100 
Rastan (H-1-Bd./Marg.)............. 75 
Relief Pitcher (H-2-Kit) 

Riding Hero (H-2-Cart.).............. 50 
Robocop (H-1-Bd./Marg.)............ 95 


Roller Games (H-2-Kit) 

Rolling Thunder (H-1-Bd./Marq.)..... 100 

Rough Ranger (H-2-Bd./Marg.)....... 95 

Search & Rescue-SAR (V-2-Kit) 

Sengoku (H-2-Cart.)................ 95 

Shinobi (H-1-Bd./Marg.)............ 100 

Silkworm (H-2-Kit) 

Sky Shark (V-1-Kit) 

Sly Spy (H-2-Kit) 

Smash TV (H-2-Kit) 

Snow Bros. (H-2-Kit) 

Solitary Fighter (H-2-Kit) 

Street Smart (H-2-Kit) 

Strike Force (H-2-Kit) 2 

Super Dodgeball (H-2-Bd./Marq.)...... 75 

Super Spy (H-2-Cart.)............... 65 

Superman (H-2-Kit) 

Thunder Jaws (H-2-Kit) 

Thunder Fox (H-2-Kit) 

Time Soldiers (V-2-Bd./Marg.)....... 100 
; 1 


Tournament Arkanoid (V-1-Kit) 
Tumble Pop (H-2-Kit) 
Turbo Force (V-%-Kit) 
Twin Cobra (V-2-Kit) 

Twin Eagle (V-2-Kit) 

Two Crude (H-2-Kit) 

Vapor Trail (V-2-Kit) 
Vigilante (H-1-Kit) 

Wrestle Wars (V-2-Kit) 
WWF Superstars (H-2-Kit) 
WWF WrestleFest (H-*4-Kit) 


STE. B ¢ SUN VALLEY, CA 91352 


THE ULTIMATE 
VIDEO GAME 
ALARM 
* $69.95 x 


[MASTERCARD] [ visA| 


CONVERSION SUPPLIES 


Atari Control Panels 
William Control Panels 
Mortal Combat c/p Lexan. . 
Dynamo Control Panels 
Street Fighter II 

(Dynamo) Panels 
Street Fighter II 

(Atari) Panels 
Jamma Harnesses 


(818) 504-0440 © (800) 766-3166 © FAX: (818) 504-1153 


Page 222 


November 1992 


RePlay Magazine 


LAK 


mn 
ep; SY oe” \S 


Seeley 


COMPLETE Cherry Master 
WITHOUT BILL W-7/Skill Chance 
ACCEPTORS Cherry Bonus III 


YOUR CHOICE 
OF BILL 
ACCEPTORS! 


ASK ABOUT. .. Progressive Jackpot 


Omega’s @ All New-Crazy “2”s ¢ Super Poker’s 


INCLUDES DELIVERY 


V it 
ai SOUTHEASTERN DISTRIBUTORS 


1484 Linen Drive 28 Boland Court 2217 Fish Hatchery Lane 
Myrtle Beach, SC Greenville, South Carolina 29615 West Columbia, SC 
(803) 626-6915 (803) 234-4901 or (803) 234-4906 (803) 739-4822 
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ATENCION “A” _ 
OPERDORES -— EN-ESPANOL Of 
NOSOTROS TENEMOS NOVEDAD 
DE MAQUINAS EN ESPANOL 1) AR A 
LISTAS PARA OPERAR 
INCLUYE ! 9 QUICK 
Prueva De Fuerza - DELIVERY!! 


; Infor tlogo D : 2 a 
Gitana Macion o° All Kinds of Games PCB Selling and Buying 


Tatis 
Vascula 
Please send us your fax number. 


Payaso pag” We will quickly send you our ‘ice list. 
Sex Appeal ay Call Us Now! 


Medida De Amor ad 


Kiddie Rides Fax: + 81-423-26-2301 
Kiddie Ride Controller 


Para Mayor Informacion TMC-jApaANn 


WY llamenos ... 
MrJend.-ii.i Rhine greener 
9601 OWENSMOUTH AVE. #2 FAX - 818-718-0712 , yo; eep 
CHATSWORTH CA. $1 bablamied exvenn! Tel: +81-423-28-3266 Fax: +81-423-28-2301 


‘‘Come and see why we are the talk of the industry.”’ 


ADVANCED AUCTIONS 


LOS ANGELES, CA SAN JOSE, CA 
DECEMBER 12, 1992 DECEMBER 19, 1992 


* Call 310-523-9870 for Auction Details « 
and to be part of our Mailing List 


We would like to take this opportunity to extend a sincere thank you to 
everyone who has supported us in 1992. We will continue to provide new and 
innovative ideas for our customers and offer more services than any other 
auction company in the coin-op business. Our goal for 1993 is to be the top 
auction team in the nation. Our marketing strategy will continue to offer you 
top dollars on all your equipment. We will remain very active with both state 
and national organizations as we provide a higher level of integrity than any 
other auction company. 


Once again, thank you for your support and help in making Advanced the #1 
auction company for the coin-op industry. 


Best Regards, 
Rob Storment & Tim Ringgenberg 
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KEVIN SHARP 


ENTERPRISES 


264 RIVER ROCK BLVD. e MURFREESBORO, TENNESSEE 31729 


CALL KEVIN OR BART THE ONLY PLACE TO SHOP FOR 


1-800-6-CHERRY 1-800-624-3779 ALL OF YOUR LUCKY-8 LINE 
(615) 895-9099 AND POKER NEEDS! 
FAX: 615-895-9184 


Complete Games Start At..... $4 29500 | NEW & USED JUKEBOXES 


| NOW AVAILABLE 
19” Wells Gard somata 300 Bill Accept slasiiapnigies 
” Wells Gardner Monitor, - ll Acceptor, 
New 150 Watt Computer Power Supply, ROWE & NSM 


Top or Front Coin Entry. 


ON ALL PARTS. NO EXCEPTIONS. 
CABINET STYLES BOARDS 


19” Upright, 13” Mini, 13” Cocktail w/Stacker, W-4 W-8 
9” Cocktail w/Stacker, 19” Slant Top. . .Dark W-6 W-11 
or Light Wood Grain W-7 W-15 


x 
Our cabinets are not hot-glued and stapled. Aladdin MONITORS 
They are precision cut to size, screwed & Blackjack —_—_—_—_ 


dowelled together. 3/4” wood all around. All Wells-Gardner 
have plywood bottoms. 13” or 19”. . .$225. 


MISC. PARTS 


Used Rowe TI-2, R-74, 
R-88, R-89, R-90, R-91, 
R-92...and many others! 


Coin Mech. Assy. 
Computer Power Supply. 49.00 | Speakers Complete) 


Harness 30.00 Bill Chutes Front Entry 
Buttons Isolation Transformer. 10.95 


Introducing 4 New Games... . 


1. MEGA POKER 2. SHARP 3. MEGA STRIP 4. THE STRIP TEASE 

New Hi-Low Double-Up Poker. DRAW POKER Hi-Lo Double-up Random strip of six different 

New sounds and new graphics. lf you like Draw 80, Poker ... Has real girls pre-selected by player. 

Double-Up feature. Change card you'll love this! Call girl when in Double- Graphics better than laser disc. 

at any time + Double Now For Details! up. Change card and | Player plays strip poker against 

Up to 16 Times. raise anytime. girl selected. Raise pot at any 
time. 


NEW 19”CAL-OMEGAS THE ALL-NEW DOUBLE 8-LINE 
905 & 903 The Hottest Game in the Country! 
—Call For Prices— —CALL NOW FOR PRICES— 
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ITS TIME TO CALL 


RAMwSTAR 
@ 800-228-0958 
FOR 
8 LINES KENO 
PULLTAB POKER 


MACHINES 


CD/STORAGE 
BROWSER BOXES 


Holds 100 CD’s. White Color-Stackable- Lift 
Off Lid - Tote Grips - Triple Thick Front and 
Back Walls - Double Thick Sides and Bottom 
200 Ib. Test Corrugated - $7 ea. (Minimun 
order 6) Add $8 Shipping & Handling. 

Visa/Mastercards/AM.Ex./Diners/UPS COD 


TITLE STRIP PROGRAM COMPANY 
P.O. Box 333, Riva, MD 21140 
CALL TOLL FREE (VOICE OR FAX) 
1-800-950-5853 


“Your Building Blocks to the Future” 


NOVEMBER SPECIAL 


ORDER 8 PHONES (at one time) 


AT OUR LOW PRICE and 


RECEIVE ONE FREE OF SAME 


STYLE!!! 


Introducing the New Model 727 
with Multi-Coin Capability 


Local & Long Distance Models Available 


e Installs into standard phone 
jack 

e Free or charge for numbers 
such as 911, 800, 0, 411, 
555-1212 

e Restrict numbers such as 976, 
900, 950, overseas and 10xxx 

e Programmable for multi-area 
code local calling as needed 
in New York, Los Angeles, 
Chicago, etc. 

e Offers time setting from 1 to 
16 minutes. Both incoming 
and outgoing calls can be 
timed. 

e Calls can also be unlimited. 

e Owners key allows coinless calls 
to be placed. 

e 20 cent calls for states of 
California and New Jersey. 


é [Prone 


Py he ei yoP a FX, 
t r Tuo fo ae OE ge a 
4 ex ‘ S ~~ ie Ce oe 


LOW COST - HIGH RETURN 


e FCC Registered & Approved. 
e UL Approved E138837. 
e Full one-year warrranty. 


TO ORDER — CALL 
(717) 829-1460 


INDEPENDENT TECHNICAL SERVICE 


153 REYNOLDS STREET, PLYMOUTH, PA 18651 
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WANTED! 
Electro - Mechanical 
Pinball Machines in 
rebuildable condition. 
Prefer to purchase in 
quantity! 

@ 


(717) 272-5440 


* BC-3 x 
CONVERSION KIT 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


CONVERTS A BC-9 to BC-35 


e $5 Acceptance 

e Solid-state, self diagnosing 
computer 

e Installs in minutes 


TO ORDER, CALL: 
(616) 245-8235 


Your full line, 
full service 
Compact Disc 


one-stop. 


reat Selection! 
reat Service! 
reat Pr 


records & tanes 


Over 90.000 titles 
including Spanish! 
Title strips are available 


Call Today! 
800-275-4799 
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ST 8025 Silverton Ave. San Diego, CA 92126 


ONE 
SALES (619) 536-9434  —SAMesro, 
FAX: 619-536-8133 
SELL NEW & USED * DAILY RENTALS * PARTS & SERVICE * BUY & TRADE USED GAMES 
HABLAMOS ESPANO Y SOLO ESTAMOS A 25 MINUTOS DE LA FRONTERS CON TIJUANA 


VIDEO GAMES VIDEO GAMES PINBALLS 


Wy. nie: cna AS Add Ey ee AA ain oe eee $195 Say HOMGE: ccx canes es teekasoer inde 395 Addams Family asta oh ts pe aia a 

cgitainn peda hater Resel rehd 4e ¢ BE GaRS ete en gat (oo Mt ae re go Back to the Future......... $1295 
pve CankRale buena wie ae bee et reet Fi Asp egeneE her heeianagens te ; 

Aero Fighter..........00..ecceceeeeee 1495 Street Fighter Il...........0 000000005. 1695 Black Knight 2000........... 900 

Allered: BOaSt, oc sis cick piwawenda oneview 295 Street Fighter II (ded. 25”).............. 2295 BIGCK OSG iin ccs cwantes ebas Call 

PE x Pawns Baek se eih suede Aes ReRNE ORR 350 St. Fighter Il: C.E. (con. 19")............ 2195 Fishtails................... Call 

POUR GEOR 6 ns FV bE PK ERAES BORO R A 595 (COG. CON kaa veddy eens. Sew ears eaeaes 2550 

PII sas a0 Peek eeeu bin ey eure 395 Stract SMO. ci acca vn sada eGameadenes 495 Fun House.............-.. 1895 

Arch Rivals...............000eeeee eens 395 Satis « acaas seh tren ebintaesactamners 595 GOlAWAY 564545 deve eunas: 2550 

ARBOUR fc5.c5ecenp ce nesergcneanwe bance 495 Suner Of ROG ci ¢2osasewsvacssoag eens 900 MiG BiCOG 2s 6456c 8 vend Ges 

PI a gta e ddd edie BRE WARES Hw oiane 495 Suzuka 8 MOUS: 5.66 0c.eseseteewesees Call | WHook................222.. 

PHONUOUG 20 abe 2eee esse sews ordi edasy 295 Tite: SOWIGIBs «so 54 nce esi wees tenucns 250 

BAGONOS + hoccncaveakvekanaveetseni eke 595 io) : ey a en eae Cee rc ere ee Se eS BEE AAS SEER OS 

Bar Brains (9”)...............020 0000. 1350 TOGONE gos cwadiescaasdvegseasdeeeaase 395 Lethal Weapon Il........... 

BIR CCl etc nace keen ndeeeeeeeniwnens 295 TDS FOGG. o5.504.56 icaaa ees eee aces 1095 Pony 2006. 654 nkcteuctvads 

BUDDIG. BODDIO: «5.5 ci sc censecws tases 350 THO: QUIN sc s6c eras acat pos eneae sen 1350 

BUS BIS. os sc iswck wwe cecnastareness 495 TWIN FBWKeicie te vetntiernaeenes oranee fee: ae ee ee me ee ee 

COE otundsebee dee eeeien eee weee Shake 395 TWIR COME oo ieee eee sane eseere 395 Jf Val Walo... ee ee eee ees poees 

Cadaliac DINOSGUIS...5.% 6.00 ccs severe es Call Twin, Bae: a s24504524esa000 baad sae nn a | eee! areas 

CADIGULAMONECE: «cic skirt edness dane sic’ 1895 TWO (C006. 66 Sew nescence nae see eens 595 | ‘Terminator Il.......... == 

CRMs wees eked at hea da ee teweee 395 TWO TIGOlG iss s micecsnhneds Coe oeNe seeds 295 

ie BN cose ue oh wpa haes Hebe Atom nad 450 UN SQUID cc24 cw ten sexeretwiasy eves 950 

LIOUING IRON o 3 ones Sead oe oe Od ee eee 295 Wael ch o.aS nn eure yee ketene aeneneete es 450 

EeWAl ci cccucaidvbaeeunaegeaxenaeess 425 Wislohie Fis vacan cesevecacat encase: 695 p C BOARDS AND HEADERS 

PxOGUSl OIG accieevecs ben baw wand oxen Call Wirklel FSCINGs «25 x445 tasveveetawns'es Call ipa 

PICMG? AURGRe 4 6 Pet manS se atase en gurers Call WAHIOR FAIGs, c6a-s coroner wake savas asaya Call 

Pine. PIGK ccsiscenkanecceswnd ionwate 695 Wa sb wcrnknn Ce beeede eke ore See ae ae 495 $/9 ‘-" 44 (9) AND 

Fi IG seow} cise ae WhO G kee ABER Ew Oe Call WISTS F OS! iiccu5 Sap de Soe erdeee ewes 1895 

SOOO ANG: sic soe RKor desi ek oan¥ estes 395 eT ho ee ee ee 2750 GET (1) FREE Bt tee CALL 

Golden Ax@ fi sacccccescxcaacssavexeas Call Neo Geo One-Slots (w/tape)............ 1400 

ONG OMIGN IE siz i.4ee nd Ghee Osa wE bSS's 295 

UOHMINE WHO epew eden dedatntsdaxaene 295 LOTS OF PC. BOARDS AND 

SU BUSS: 66665 da canny oona Se aks ee Call 

SG SIONS as 6.0.00 80.55 os4nieur +o 0p wars 195 KIT SPECIALS HEADERS AT $39 EACH. 

ar! DUM o5s.2 sc eed ceases iin suns 2895 

Heated Barrel.....................0005 Call SSS oe BUY (3) AND GET (1) FREE! 

Peavy BAIT. 65.4 icxes con acces bane re wes 250 


Hook os Call Aero PIQUIONGs Sete ee cke ces ens neaewgar Call 
Ikari Warriors... ... 02... 0 ce cceceeeee. 195 iar eon Se EPA MEER AS CAEN T EE EWS coon REDEM PT] ON PIECES 2 CALL! 
Ikari III 595 | Arabian Fight....................-205. 


MIOMIG PUG: Sento sannse gees earnseessa 995 
Knight of the Round we em Ne ee 2495 Bad Dudes ae ee ee es eee ae a ee ee i ee 150 TABLE GA ES CALL! 
Lethe) EMOICGl. 6 06.05 ice ed avencde ees Call M — 
Legendary Wings... 62.2... esses 208 | Gaptain America. o-oo veces coe 588 


sie hie eens Be NT eT oe CONN: cag or eeadtaeeedrburaeeeraake 100 
Moonwalker (ded.).................. 880 = =e an is | NEW & USED BILL CHANGERS! 
Final Fight 495 
RSE CSIIDED PRR a 35 fe 8i a's Hews Fs hen Ghouls ‘n Ghost... sss. 8 
WHO: PNGNIEN we 599: S52 Fie WEIR Ree eR as Call isting AiO MW. socio oc esa ecunecvecear Call 
ae espa oie yt wee oe eet Oe es MOMS OF. FOUNG. ois.2 fa rege wader mre bes 1150 PLAYCHOICE 10 & NEO-GEO 
aoe Ct peor eT eee. Legi See ee eee re rey 795 
gg oo gala a ae Call Uiieiigh(scieranees v.oscs sssee es etuns: 18s | CARTRIDGES AVAILABLE NOW! 
inja Gaiden ind Pee ohare GOES RE ae ee 350 Whe BaGMMR oo eo eee vec cas 150 
Operation WO. ci wses cowese canner sees 595 Mutant Fighter.....................0-. 595 
fea Mi ad Piekeyen dad bee eeere ewe ee xs 395 Relief Pitcher............ ME i ed 550 CONVERSION PRICES CALL! 
Bese Veen eee eee e eee ee eee ene ees 450 Robocop Il... 2.0... cece cece cece ee eee. 150 " 
it Boss (9 Wit ctnee seas oenncse eae bes 1395 FIODOCOD «occas cccecssacdeaceuveucss 100 
PIGVCNDIGS 6 s.540 hae 6 bk Ret eGEea eae es 395 Shadow Dancer...........c-cecccucce. 150 
CUOMOIDAGK «05 sa -veceuaniuds deo 04 reas 495 ale ee iG ana neae Call PARTS SPECIALS 
ele edo heat iapuopauaaies «= Smash TV Aided ACSI e RTE REEL ea et 350 = 
Raiden Wo... 2. eeseseeveeeeeeeeeeeee Call Stool Gunner Ws ses cecrsesescesee 1498 BUTTONS, JOYSTICKS, 
— oA at i Gatakogdwaneseeee co te Fighter Tht ia oe Sea etaie fe et CABINETS, SECU RITY BARS, 
Robocop Il (ded). 2.2.2 e eves see 495 Street Fighter Turbochips. ... 2.2.2... Gall AND MORE. . .CALL NOW! 
FOMING TAUNDEP. oo eeeeesee ener eer cns 395 Sunset HMOs irc ce sesetes dé iecowees 1095 
oe Bancce ea ee ge Pe Ee . si Super Hight (PSC. isc caved en cee enaes 995 cM 
EAE os. ono cs once, Vokn conn ecnes 295 Teenage Turtles. 2.20 sccsscceceense ss 150 
Side Annis Pe eh at pe nate Fi ag gee eee, a 250 Tumble POR. c-aistaceu pete Sinem eeRtye 395 
Gili... eee a ee MMNGHION 266415 o tek BS e ele ea ES SASK 8 Os 150 
Sky Soldiers.............. 0.0.0. eceeee 250 WYSSQUGFOS 64 265-ccevesdesvanedadedanws 595 


SITES ENG bdctv ne casdsadebewontu cant 1295 FU PRIRIS ner snes eeaaeh Hi poner josie 
MS MGI cae veo. Sore a0 eae acaimre.t Dada Rae 1595 
SORCO EOIGG 6 wat ast sh SOS GRR 084 4d Call a 
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LOOKING for 
GOOD ARCADE 


GAMES? 


All Kinds of Games PCB Selling and Buying 


Please send us your fax number. 
We will quickly send you our price list. 
Call Us Now! 


[ 
Fax: + 81-423-28-2301 


TMIC-jJAPAN 


3-13-10, Higashimotomachi, 
Kokubunji-shi, Tokyo, Japan 185 


+ 81-423-28-3266 Fax: + 81-423-28-2301 


YOUR GAME SOURCE 


Tel: 


Call For Our Unadvertised Specials 
On Location Throughout The United States 
Worldwide Shipping 


Prices Do Not Include Shipping and Handling 
Call 800-424-5050 + Fax (808) 682-4016 


PINBALL BOARDS/KITS 


Check Point Air Buster $ 195 
Getaway Aliens $ 295 
Hook Altered Beast $ 195 
Police B Rap Boys Call 
Pool Shark , Cabal $ 195 
Simpsons Cadash $ 350 
The Machine Combatribes $ 175 
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a fassuassecsessae tess teases 


tri tere 


Double Dragon 3 $ 
Escape $ 
Final Fight $ 
Golden Axe $ 
Growl $ 
Moonwalker $ 
Mutant Fighters 

Ninja Turtles $ 
Sky Shark $ 
Toki $ 
Varth 

World Cup 90 $ 
World Soccer $ 
Zero Wing $ 


CALL FOR OUR 
BOARDIKIT SPECIALS 


COMPLETE VIDEO 


Arch Rivals $ 449 
Assault 349 
Ataxx 

Bad Dudes 

Battle Shark 

Beast Buster 
Blasteroids 

Bottom of the Ninth 
Buster Brothers 
Cadash 

Captain America 
Captain Comamdo 
Contra 

Crack Down 

Crime City 

Crime Fighters 
Dessert Assault 
Devastator 


APAHAHAHAHAHHAHHAHHHAHHHHHOMmHH 
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Monupo Coin Counter 


DISTRIBUTED EXCLUSIVELY BY MONDIAL! 


MONDIAL INTERNATIONAL CORP. 


661 Hillside Rd. ¢ P.O Box 889 e Pelham Manor, NY 10803 


(914) 738-7411 (914) 738-7521 
— SE HABLA ESPANOL — 


BOARDS/KITS 


e Electric of Manual 
e 220V or 110V 
e Only 10 Ibs 


e Counts up to 1800 
coins per minute 


e High quality 
construction 


e Engineered to our 
exacting standards 


e Adjustable to any 
size coin or token 


COMPLETE VIDEO 


Double Dragon 
E-Swat 

Guerilla War 
Knights of the Round 
Last Duel 
Midnight Resistance 
Mutant Fighters 
Night Striker 

Ninja Gaiden 

Ninja Warrior 
Nintendo Supersystem 
Omega Fighters 
Paddle Mania 

Pit Fighter 

Play Choice 10 
Quarterback 
Rampart 

Rastan 

Shoot Away 
Smash TV 

Space Gun 

Street Smart 
Super Contra 
Team Quarterback 
The Simpsons 
Touchdown Fever 
Turtles in Time 
Twin Eagle 

V-Ball 

Vendetta 
Vindicator 

WWF Superstars 


We accept 


4% Surcharge 
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A RKET OF Va 
PERT aca EQIMoY 


A 
\- 


( 
Oi)-4 
ae. iD: f 
ail Hs hiv iM | p | 
~/N : e \ Wa 


AMERICA’S N 
LARGEST . 
SELECTION OF 
AMUSEMENT 
EQUIPMENT 


REBUILT EQUIP. (Y2 PRICE) 


@ COIN-OP KIDDIE RIDES°VStiwatie nitconters: Trains-Spacesnips yy By 
y 
@ ARCADE NOVELTIES & SPECIALTIES “seresuncteaserae® O° Mpa SELy 
Bowlers - Strength testers - MUCH MORE! Og 


@ CASINO EQUIPMENT E3r%:Wreesscnes: Cer : 
@ DECOR ITEMS RES: pam, \4y 
ry 


—"ZEMUSEMENT he 
@ CARNIVAL & AMUSEMENT PARK CENT 6 
ERCHANGE, INC. “tht 

@ PARTY EQUIPMENT 203 Sth Avenue, Rock Island, Illinois 61201 


{ 
; TEL: (309) 788-0135 FAX: (309) 788-0148 
(Everything except jukes, pins, videos, 

cranes, pool tables) 


e FLY IN AND SEE FOR YOURSELF ¢ WE’LL HELP PAY FOR YOUR AIRLINE TICKET 
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$495: PUT 4 GAMES IN 1 CABINET! 
4-PLAY by FREE ENTERPRISE POKER MACHINES 
Trot doe heatinranhenesen! * $495 each x 


BUFFALO BILL JOHNSTON 18 machines 


11 Greenfield St. ¢ Buffalo, NY 14214 3 
(716) 838-3038 = (414) 469-1088 


™ Fax: 716-834-3233 ask for Jody 


CDS JUKEBOX 
CONVERSION KITS 


Convert your Jukeboxes from 45 Records to Compact Discs. 
FEATURES: 


e Programmable e Diagnostics. 
Pricing. e E-Z Installation 

e Bonus Pricing. (installs in less than 

e Bookkeeping. an hour.) 

e Cash Management. e 120 Volt A.C. 

e Popularity Meters. Operation 

e All Disc Play. eAll Features: 

e Special Disc Play. Operator, Optional. 

e Attract Modes 


INCLUDES; 


e 50 Disc, JVC C.D. Player. 
e Large (Lite) Select Buttons, with L.E.D. 

Readouts. 
e CPU Board (Made in USA). — ) 
e Automatic Title Strip Display. (Optional) C.D. PLAYER DIMENSIONS: 
e Warranty. 19”Tall, 12” Wide & 11” Deep 
e Installation and Service Manual. Shipping Wt. 40 Lbs. or 10 Kilos 


* THE CDS KIT IS UNIVERSAL. (Works with all phonos). Select 
Buttons and LEDS (Requires an area 412”x5'2” for mounting.) 


* The only components you keep in the Jukebox, you're recycling, 
are the Coin Mechanism, DBA (if available), Amplifier, Speakers 
and Lights. 


* E-Z Installation — Four (4) simple connections: Coin and DBA, 
Reject, and the Amplifier. The C.D. Player operates on 120 Volts 
A.C., the +5 D.C. Volts for CPU Board is built in (No Power 
Supply required). 

* E-Z Programming, with Service Switch and Select Buttons 


* 
CDS Jukebox Kit Co., Inc. 


P.O. Box 747 ee Dresden, Tennessee 38225 


Telephone (901) 364-5140 
West Coast Sales: UNITRONIX ¢ Sebastian Juarez ¢ (714) 399-0595 
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USED COMPLETE GAMES 


Call or Fax us with your 
needs and most likely we 
can fill your competitive 
order from our 2000 game 
route. From fillers to 
Champion Edition Street 
Fighter 2. 


PINBALLS 


Call for low low Competi- 
tive prices. Quantity and 
container discounts. 


Terminator 2, Fun House, Machine 
Simpsons, Earthshaker, Cyclone 
Gilligan’s Island, Pinbot, Jokerz 

Get-a-Way, Addams Family 
plus hundreds more! 


NEO-GEO (min. $100) 


King Of MOnsiels:. .. «0.6 s0s06s cece eee $79 
Mistation MANOR: «kak s skuek ee bees ee exs 79 
BUDS! SOU: 6s bod Kwcadeanstaeeadu nes 29 
MSMCIEN LOG kev ccnrectstaabsctens 29 
Nam-75..... pi arann Kd ao Wa ea hares ies 

BUMS PION s. cxgessinnene se enndewe sve 79 
COGN i556 cence ese ek SS EHR GOES 29 
Nini. COMBEt..icsserdeente0 emcee ees 59 
SONGON 554 tu vsancnaph ee hGesrmnneey ie 79 
PRO FOVincuscea rise coeadeesesasnx 149 
Basenall SiOlS) cs scasseweensee eeeaes 99 
CHOSSOG GWOIUS 6 45s keene siawss ened 59 
aet Mesos <. ick ereewescaneveisans 149 
BiGnt Maik scsi ends tidensesciatenns 


USED P.C.B.s (min. $100) 


Teenage Turtles.................. $149 
Pit. PICs whist ey SERRE aweAeE ES 349 
Operation Thunderbolt............... 249 
WWF Superstars.................... 199 
ROE acai. weee & Acme Ae one eae eee 199 
Arch Rival (w/joystick)................ 
ESWAT 


B56. 0. Oe RO Se OS OD ORS. BE CS Gist CT OH Oe 


VEDOl Lett cca ndaeneeea sage ee eee 
COMDEUINCS ... cancnws the canwadcinna 149 
Cabal witrack balls... ......<8sce8e00. 


ae? wet ee a a ey a ee ee ey ae) See oD 
C6) SO re 18 6 & 6 SOS OH BOR 6.4 OD OSS 


Se we ee Ss oe ee Se ae Rw DS Se 2 


Heavy Barrel................... 0000 
RE SN cx ok a: SAKE ans tk kl a eee te 59 


FAM LY AMUSEMENT C0), 
(213) 660-8180 
FAX: 213-660-8976 
SE HABLA ESPANOL 
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COMPETITIVE VIDEO GAME PARTS 


O.E.M.S & CUSTOMER'S DESIGN WELCOME! 


VIDEO CHASSIS 


MODEL SUITABLE CPT COMPATIBLE DEFLECTION YOKE 
LH: 1.9 MH, RH: 2.20 
ial pw LV: 116 MH, RV: 54.40 
LH: 1.9 MH, RH: 2.20 
cial LV: 116 MH, RV: 54.40 
LH: 1.5 MH, RH: 1.450 
LH: 1.5 MH, RH: 1.450 
53210-4 LH: 0.96 MH RH: 1.10 LV: 24.6 MH RV: 9.60 
532103 | 20", 26", 28” CHASSIS WITH REMOTE CONTROL 


20”, 26”, 28" VIDEO CHASSIS W/REMOTE CONTROL 
14” & 20” VIDEO CHASSIS 


¢ BLACK MATRIX TUBE. ¢ NECK BOARD PROTECTION STEEL SHIELD. 
¢ HIGH RESOLUTION CHASSIS. ¢ NEW DESIGN FLYBACK USES LESS POWER FOR 
¢ FRONT “TOTAL CONTROL” OPTION. HIGHER EFFICIENCY AND IMPROVED RELIABILITY. 


¢ COMPLETE ADJUSTMENT CONTROLS. 


SWITCHING POWER SUPPLY 


¢ OVERLOAD PROTECTION COMPTILITY. ¢ HIGH EFFICIENCY, LOW COST, HIGH QUALITY. 
© SHORT CIRCUIT PROTECTION. ¢ 100% BURN-IN TEST (FULL LOAD). 
e BUILT-IN EMI LINE FILTER. e DESIGNED TO MEET U.S., C.S.A., V.D.E. 


20”, 28" COLOR PICTURE TUBE. “COBRA”, “WICO” JOYSTICK PUSH BUTTON 
28 PIN EDGE CONNECTOR MICRO, COIN SWITCH 
COUNTER-6 DIGITAL CAM LOCK 


ELECTRIC SWITCH LOCK-2,4 TERMINAL 


EAGO COMPANY LTD 


5F, NO.120, SEC. 2,AN-HO RD. TAIPEI, TAIWAN, R.O.C. 
FAX: 886-2-7331005 TELEX:23892EAGO 
TEL: 886-2-73687 85-6 
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PURCHASE YOUR USED EQUIPMENT 
FROM NEW ORLEANS NOVELTY CO. 


Over 5O years in business! International 
reputation for selling the finest in used 
videos, flippers & amusement games 
available anywhere! Each game Is 
beautifully refinished by experts and is 
like new. All games are factory models 
— absolutely no copies. 


GET ON OUR MAILING LIST FOR PRICE 
BULLETINS OR CALL CELIE FOR 
LATEST PRICELIST. 


New Orleans Novelty Co. 


3030 N. Arnoult Rd., Metairie, LA 70002 


(504) 888-3500 


FAX: 504-888-3506 


LOMONACO 


IMPORT - EXPORT 


from 


ARGENTINA 


We buy new and used video 
games, P.C. boards and kits from 
manufacturers, retailers and 
operators from all over the world. 


m@ Only originals 
m@ Only English versions 
m@ Only in good working condition 


Please send your offers indicating 
models, quantities and 
distributor prices. 


FAX: (54-1)786-1747 


Tired Of Slow Board Service? 
Then Call BOARDWORKS.. . 


A STATE-OF-THE-ART SERVICE CENTER DEDICATED ONLY 
to the SERVICE OF COIN-OP VIDEO GAMES AND PINBALLS. 


Because SERVICE is all we do, we can offer 
24-hour turnaround in most cases! 


JOHN WILLIAMS ¢ DOUG CLEVENGER 


ELECTRONIC EXPERTS 


7006 STAPOINT COURT, SUITE A ¢ WINTER PARK, FL 32792 


Phone (407) 679-8007 © 1-800-942-9425 © FAX: 407-679-0755 
COMPLETE STOCK OF EPROMS FOR PINBALLS AND VIDEOS 
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RED BARON BOARD EXCHANGE 


6540 W. Central 
Toledo, Ohio 43617 


1-800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 
FAX: 419-841-6484 


WHEN YOU THINK OF BUYING OR SELLING A VIDEO GAME PRINTED CIRCUIT BOARD. . . THINK 
OF THE RED BARON BOARD EXCHANGE. WE DONT HANDLE DEDICATED GAMES, PINBALLS, 
PARTS OR JUKEBOXES. BECAUSE OF THIS SPECIALIZATION, WE OFFER THE LARGEST 
SELECTION OF VIDEO GAME BOARDS AT THE BEST PRICES! 


ALL P.C.B’S LISTED BELOW CAN BE 
SOLD WITH A COMPLETE DEDICATED 
UNIVERSAL CABINET, INCLUDING ALL 
GRAPHICS, FOR AN ADDITIONAL $500. 


Drift Out New Zealand Story Super Hang-On 
Acrobat Mission Dynamite Dux Ninja Kids Super Pinball 
After Burner Edward Randy Operation Thunderbolt Super Qix 
Air Buster Fighting Fantasy Pac-Mania Super Sprint 
Air Wolf Flash Point Super Volleyball 
Flipple Surprise Attack 
Football Champ Pit Fighter Say esaepenecucasned wea 185 
Altered Beast Full Throttle Pole Position De. carmurredeeteaate 445 
Arabian Fight Pound for Pound SD Gunham 
Arabian Magic POWs su iie aa ochedaiaeasdae oes 95 Tank Force 
Arkanoid Power Strikes Task Force Harrier 
Prehistoric Isle Tatsujin 
Beach Volley 
Bells & Whistles Gigandes Thunder Cross 
Big Event Golf Golden Axe Thunder Dragon 
Block Block Golfing Greats Thunder Fox 
Blockout Gommorah Rally Bike Thunder Zone 
Blood Bros Guerrilla Wars Relief Pitcher (kit) | 
Bloxeed Gun Force Revenge of Doh 
Bottom of Ninth (kit) Gun Frontier Rim Rockin’ BBall (kit) Truxton 
Bubble Bobble Hacha Mecha Fighter Robocop II Tumble Pop 
Buster Bros Halley’s Comet Rollergames Turbo Force 
Cadash (kit) Hammerin’ Harry Saboten Bombers 
Captain America St. Dragon (kit) Twin Eagle 
Captain Commando Sand Scorpion Twin Hawk 
Champ. Wrestler i Secret Agent 
China Town Heavy Unit Shinobi Ultraman 
Cobra Command Hit the Ice Shogun Warrior Undercover Cops 
Columns II Hit the Ice (kit) Silent Dragon U.S. Classic 
Combat School Hot Shots (kit) Sky Smasher 
Combatribes Image Fight Sky Soldiers 
Cosmo Gangs Insector X Slap Fight 
Space Harrier Vendetta 
Crime City Karate Blazer Spinal Breakers Vigilante 
Crime Fighter King of Dragons Splash 
Crude Buster Knights of Round Splatterhouse Violence Fight 
Last Duel (kit) Strato Fighter Volified 
Legionnaire Street Fighter WEC LeMans 
Major Title Street Fighter II Where’s Walley 
Desert Assault (kit) Master of Weapon St Fighters CE vices sadsaaws 1145 Wizard Fire 
Double Dragon Midnight Resistance Street Smarts World Court 
Double Dragon II Monaco Grand Prix Sunset Riders World Cup ’90 
Double Dragon III Monsterland Super Bug World Stadium 
Dragon Breed Mustang Super Burgertime WWF Superstars 
Dragon Sabre Mutant Fighter Super Formula Zero Wing 


* We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
*_30-day warranty on all boards. »* Repair service available. * Trade-ins welcome. 
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WANTED 
BETSON CRANES 


(Doubles , Triples and Jumbo Only) 
AND ARDAC CHANGE MACHINES 


ROARK 
AMUSEMENTS 


2015 East Riverside Drive Austin, TX 78741 1-800-458-2523 


FOR SALE 


X-MEN (Original Board, Header & 
and Overlay) 

TANK FORCE (Board Only). .295 

NEO GEO FATAL FURY 99 


(805) 942-7204 


Ask for Mike! 


* WANTED x 
DEAD or ALIVE: 


IGT Quick Change Wild One 
IGT Quick Change Castles 


Ph. (702) 829-2080 


* VIDEO ENTERPRISE x 
ALL PRICES BELOW ARE BOARD ONLY 


CALL AND ASK ABOUT OUR FACTORY 
AND $99 CLOSE-OUT SPECIALS. 


VIDEOS: 


WWF WrestleFest 
Big Event Golf 
Thunder Dragon 
Tumble Pop 
Pound for Pound 


St. Fighter Il: Champ. Edition 
Aero Fighter 

Street Fight Il 

Sunset Riders 

Turtles in Time 

Mutant Fighters 


NEO GEO 1 SLOT $690 « NEO GEO 2 $890 
NEO GEO 4 SLOT $1095 


PACKAGE DEAL: Ninja Combat, Super Spy, Cyperlip, Nam$110 


Art of Fighting 2020 Baseball 
World Heros Ninja Combat 
Viewpoint Super Spy 

King of Monster II Baseball Stars Pro 
Andro Dunos Cyberlip 

Ninja Commando 
Last Resort 
Mutation Nation Players Golf 

Soccer Brawl Magician Lord 

Fatal Fury Baseball Stars Il 

Crossed Swords g 55 
Eight Man SPECIAL PRICES ON USED CARTRIDGES 


* WE TAKE TRADE-INS x 
WE HAVE A FULL SERVICE DEPARTMENT AND A 
LARGE INVENTORY OF VIDEO, PINBALL AND USED 
GUMBALL MACHINE PARTS! 


1-800-594-9024 
Service Line:(313) 364-9506 


Burning Fight 
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WANTED!! 
"SUPER SPRINT" 


(tree reels type) 
Whole machine 
any quantities in 
good working conditions 


IMPEUROPEX Corp. S.A.S. 
Ph.: 0773 48-47-48 
Fax: 0773 49-89-58 

P.O. Box 49-004100 Latina, ITALY 


waster, MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture warping, 
blacking out, smearing, low brightness and bright- 
ness problems, poor regulation, jail bars, vertical 
shrinking, etc. Call for free technical help with your 
monitor problems. All kits come with instructions 
and are easy to install. 


* WICO DISTRIBUTES GET WELL KITS * 


e KIT #101: For Electrohome GO7-CBO 
19’’color monitor. 17 parts - $7.95 ea. 
Wico #36-0243 
e KIT #102: For Electrohome GO7-FBO 13”’ 
color monitor. 16 parts - $7.95 ea. 
e KIT #201: For Wells-Gardner K4600 Series 
‘color monitor. 14 parts - $6.95 ea. 
Wico #36-0244 
e KIT #202: For Wells-Gardner K4900 Series 
color monitor. 15 parts - $7.95 ea. 
Wico #36-0248 
e KIT #203: For Wells-Gardner K4800 Series 
color monitor. 16 parts - $7.95 ea. 


e KIT #204: For Wells-Gardner K7000 series 
color monitor. 15 parts - $6.95 ea. 

WICO #36-0249 
e KIT #301: For Nintendo Sanyo 19°’ color 
monitor. 16 parts - $6.95 ea. 

Wico #36-0245 
e KIT #302: For Nintendo Sharp 19’’ color 
monitor. 24 parts - $8.95 ea. 
e KIT #401: For Atari Disco 19°’ color monitor. 
18 parts - $6.95 ea. 


e KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts - $6.95 ea. 

e KIT #801: For Hantarex color monitor. Model 
#MTC-900. 21 parts - $7.95 

¢ KIT #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets with 
non-Nintendo game boards. 15 parts - $4.95 ea. 
e KIT #920: For Pac-Man, Ms. Pac-Man logic 
boards. Eliminates hum bar in picture. 

4 parts - $6.95 


DISCOUNT! Buy ten kits and take $1.00 off each 
kit. Money back guarantee. We pay S & H. 


Electrohome Flyback A29951-B $44.95 
POOMIOG 6 ivnndivadasecagd somancnens 4.89 
AIS cle x4. ed wah 4 Gd 4 RI Bkr wide 1.79 
COUGED cae. ba baie birenndaacenvadalee. 4.49 


ZANEN ELECTRONICS 
(806) 793-6337 
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* SELL 


NEW & USED 
POOL TABLES 


Valley — Dynamo 


DUKE DISTRIBUTING 


210 CHERRY STREET e FRANKLIN, KY 42134 oe NEW se 
* BUY x (502) 986-1663 © (502) 586-1773 (also our fax #) 


(502) 586-9058 © (502) 586-9066 
* TRADE & Cavs FoR INFORMATION ON FREE DELIVERY, * USED x 


NEW & USED 
JUKEBOXES 


Rowe — NSM — Rock-Ola 


NEW & USED 


POKERS & 8-LINES 


All Programs. Call! 


Used 19” Lucky 8 Lines 


*_& & THIS MONTH'S SPECIAL & & & 4 


an Y) 
19”w/EEIl DBA DEDICATED 8 LINES Y Ney” 
g4200 SEVERAL PROGRAMS ONLY 13 LEFT 1200 
eat * % % CLOSE-OUT x x * = 
30 DAY WARRANTY — Prices Starting at $150. each 
Drews Tiger Paw Crane............. $1000. POKG. TiGciccchueddenebestacdedens Call 
Top Dawg Shuffle Alley............. 1600. Used Pool Tables..................0.. Call 


ere weer es 475. Reconditioned 8-Line PCB’s.......... 150. 


Cherry Master.................00.. 200. Game Covers..................005. 45. 
Yamate W-4 PCB................... 250. Power Supplies.................... 30. 
Cherry Bonus Ill................... 300. Mars VFM4....................0.. 320. 
PUAUOU geo need ada PRR Eee ee we WEA 300. Wats VIM oes cdnesecarnacedouenses 340. 
All Other Programs................. Call Mars w/Stackers................... 450. 
Wr uccevetauntcxeseowrcseseersas 325. BEFHOV GU esas caxxsaweconawevews 250. 
Ws cxein ony canudtasan cen cooueee 325. CBV 1-2-5-10-20-50-100............. 329. 
Empty Cabinets.................... 275. Sharp Image 13”.................. 205. 
Wells Gardner Monitor 19”........... 235. slate Image 19" cao ccassaesuveaws 215. 
Wells Gardner Monitors 13”.......... 225. Klopp Coin Counters................ 650. 
TommyGate w/7” Extension.......... 945. 8-Line Buttons (Set)................ 24. 
Wiring Harnesses.................. 38 PIGS ine aecneeaywawanire diene he 30. 
BER BB 20) bcece kad cvecsusivoucss Flipper Pinballs... 


Pore rT ore ee : Rowe Nostalgia CD 


Complete w/EEI & Sharp Monitor 


Complete w/Mars & 


Wells Gardner 


Complete (no bill acceptor) w/Sharp Monitor 
Complete (no bill acceptor) w/Wells Gardner 
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CAPSULES 


GS .14 ea. 


PINBALL PALACE 


GAME SALES, INC. Yo‘ [ a 
a division of AIC Corporation 
ORANGE COUNTY'S = 
vomie psTaBuTORS | | © <> 
OF COIN-OP EQUIPMENT 


3156 E. La Palma e Building D 
Anaheim, California 92806 


(714) 632-3881 


FAX: 714-632-5079 
HOURS: M-F 10-6 © SAT. 10-4 


e RECTANGULAR OR EGG SHAPED 
e SAME DAY SHIPPING!!! 


A.L.D. SERVICES, INC. 
1-800-77PLUSH 


WANT TO GET YOUR 
DRAW 80’s 
MAKING MONEY AGAIN? 


Tired of trying useless EProms and alarms? 
Call us for the last fix you will ever need!!!! 


* Total Random Play INSTALLS IN 
* Full Adjustability LESS THAN 
* Works with all $ Acceptors ONE HOUR! 


1—800-262-2434 


ASK FOR BOB OR MIKE 
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ADD $100 TO THESE KITS FOR 
COMPLETE SHOPPED GAME. NO 
FREIGHT SPECIAL IN THIS SECTION! 


All Amer. Football.................. $100 
ANlGI6d BESS)... 6s ccc cbca vawsesweows 100 
PUDONG 666480 Gch SC eKKEE ERHARD 100 
PAGER 6sii5eek a eR REA EHO RRO 100 
DOVESIOU <<0's's's cs nh sreweneeeaseida 100 
DOUDIG PIBV «xc ea vida date 045 eee ews 100 
EUS: Aisa ccd ce vehae becuase eress 100 
EsGane 1G PIANGL: i é ics idee eon ees 100 
MOG BaiGh. cc cticcudensatvanvane ns 100 
ROS sw ee noreveuw eso Seekers 100 
LOGON Gl KEG. 6 icccccccawdvance ans 100 
Mat MONA: 665604 cheaseennan ee eaene es 75 
PU OU isciviveess teeecne eek 100 
GHIGNGIDGCK «is coi ececsciee ce ees dks 200 
FORA se 6.0 t00. 8a seer avast sadeames 100 
MONGOGIS 6 540s cbawe sees couse eess 100 
FN Tit oding dense tae eeb asd eees 100 
FOUgn RaNnG6l <4<cs see siveeewecacwan 100 
BAO scat ey skege et Saree ces ote 100 
Skul & CrOssbOness 6.46 ceccceceveves 100 
SRY AGVONIUG.. «oo civcccewrevenasines 100 
Ge See is ck beeen rows Hees 100 
Super Mario Broe..ic sca iis ee cceee cess 100 
TON YOR" 'FIGMs ssieerdees eevee nana xe 100 
Fr ON oes caw be cone ey OPENS oe wees 100 
TI: BOMNGISsi.5sescne bs foun daxnxes 100 
TOUCHKCOW! POVOl i... ec cccecassensxs 100 
TOG oc cee kcseieeeseretenewrnerks 100 
VONAING cian sss ca nye ener Redes 100 
WW SUDGISIOG: 3.44 cseeea cde eeess 395 
WONG SQNG6 osc ccna eee eeesesn Reeaa xs 50 
Captain America (kit)......... $550 
Computer Space.............. 995 
Cosmo GANG... .cseicicecwase 2995 
Dragon’s Lair Il.............. 1295 
Final Lap (S/d)...s.eccsscnsaes 4995 
GP Rider (9/0). cine vere cakes 5995 
Hard Drivin’ (u/r)............. 3250 
Hard Drivin’ (S/d)............. 5995 
Larer GHOST: sk 2ca ckireksaweds 2750 
New York, New York.......... 3995 
Operation Wolf............... 595 
PONY FRUSH csieiedncsanees< 1495 
Race Drivin’ (u/r)............. 3750 
Aad MOBIC. iiss cicaadecsess 2195 
SMS Poker Roll w/ticket....... 1495 
S.T.U.N. Runner (S/d)......... 1295 
SUG CHOKK. occ cccceve ncaa 995 
Super Monaco GP............ 2195 
Terminator Gun.............. 2795 
Thunderblade (S/d)........... 1295 
Time Traveler............... 1750 
TONGS Pils civ caxes seca eede 1550 
Vendetta (ded.).............. 1500 
WrestleFest (ded.)........... 1750 
AMO SC htc s ce cccsen eee ss 2400 
Ron SP c eevee eccas veews 3200 
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M&P AMUSEMENT 


658 West Market St. ¢ York, PA 17405 


(717) 848-1846 


FAX: 717-854-6801 


ASK FOR PHIL OR TERRY OR MIKE 


BOARDS WITH USED 
ACCESSORIES 


Captain AMONG. d4 ci caccccasasacvs $550 
Captain Commando................. 595 
CONMDRINDGS ec eR REEEA Ke OO; 100 
ONE ai v Sead de bike eae CReeeesEA 100 
CS GU coer SA PK eed a ees ese we 100 
Crime FIQNIGM. «os cwcc sc ccwne newness 100 
Doubl6 Dragon... .iiacavisccsvwnscus 100 
DOUDIS DIAGN Si66c vewdeus shntnenes 245 
Escape from Planet Monsters.......... 100 
ERWAL ccecasaeecucebebareesdeadaun 100 
Ping! TIONG. vs cctaedagcsaccnpennenes 350 
Gate OF DOOM. 255.6605 ec ubwadewwwiers 100 
(Cr) ro 100 
SOG! BUSING ccc cerned oheedtonwand 150 
SONI PGs cae senedsddiwededawens 195 
SONGS MENG. as ésceecceesdddadaass 100 
Gere Wal: 6644 db ceeatarnexnnnwse 100 
POrse SNOGS. occ ew scdussd crane cvees 195 
RUhG FU MAM Ol ic cacsiaiwatiet daanee 50 
WRG SWONM: 6056 c vases shdo eee ews 350 
Main EVO ccs ke desaiiad ud bd Fee ees 95 
Nini GalGen i cincrdavstscavanenases 100 
PHISH io xa KG ones eeanboaeesbtente 150 
Rampal (00s iii oe enn cs yews mawees 150 
Me scribes bee aa tek eee auaaes 195 
FOUOCOD 40 kesterksrbaeecerexnseans 150 
BOON i24.645b6needdeneebeeeenres< 95 
SINGS 9.4044asdbaadheweesetahetes 325 
it SOU a vocnepkesded irae deeee eee 100 
TMT cxcuccawees jatesodan wee deaes 100 
TWO CHGS. ines boii ei vae cdo bewas ses 100 
WOR SGNO6. 46 ss csc0iedsceseanees 100 


POGRING: FRI oso iccvvnvnenneeiwe $2795 
RII hi kes kao kw SOS sow eae KOs 2195 
NE RI is cs ce Raha e eR REEDS eS 795 
Black Knight 2000... ...ssccsse ewes 1195 
Bone Buses .. sek voce hy oe EKOR ewe ns 795 
Brae OF PING: 6... c<cakariwouaswwws 1995 
GNGCK POU 6 accbcbkswaswhi weer in 1895 
ONG < oon nek 5 HK ERS A eR 595 
CUCIONG s is6 ed nan ecerad bee ee we eReee 2 1250 
PNNON 54 4 Cakwaudwesecsntsbaneeeexs 1495 
ts COs ce ae eae Meee ae BSS OD 1595 
BATSON! isk kaa Gwdvcwen deeoaw wns 1550 
Eight Ball Champ................... 495 
POEs 6 ed Rahs wed wee db hw ee re ewer’ 595 
PS sc cached Saws SNE REED ER CRE SS 695 
PUG FROUSG: 66.5 c6 saci awe narepace ee 2195 
Sete BHO sxx 00 bho eee er eard nee or 1295 
PON SOGOG cnc enc estan er enne eae oes 695 
GIN 5a Sends ty ke lock wf Hh Rh REA aA 995 
Mousin’ Around.................... 1395 
POUNCS: FOTOS 6.6.6 os dares adwewweeeuwas 1295 
POG! SHEMKS. osu cenwan cenveananws 1295 
Roller Games..................... 1495 
ONS oe ek edi bd te the CORR eee eens 995 
Terminator Pin. cis ccacceccdceweaen 2495 
TNE -SIMPSONG «acne cv ckedcewnceens 1095 
WONG PUN: becd oaciibiawesadesands 1550 
MENPNINs s ke oak RSE Ae RaWewe 1495 
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VIDEOS FOR SALE 


NOVEMBER SAVINGS 
$50 Pre-pays hep on Uprights in the 
Continental United States - $80 on Sitdowns! 


Alter Bienen (0) iy. orcs ct ceed eaaeees $795 
Alley MaSIOl. 6445 6cavcscswieveseases 350 
PICMG 54440664 saSe be HG RSERRE HERE 550 
BONES eco hog arews ees See bsakwe? 895 
Bint Of SIGS. a sncsckcen conecayss 495 
Buggy Challenge (S/d)................ 795 
Championship Sprint................ 595 


Enguro FRaGl «x <ccccecv ves eee sanaas 
Heavyweight Champ................. 
Indiana JONES. <.ccccescevasessvnaces 


6 ewe @ Be Caw OE SS SO See ee ae 


a ey Tn ee oe ee es tn ee Se ee ek ee ee ae 


Pane SOV asian 08 be eeeeceeKnReee xs 
Pil Pins 220 sd ink acweorenteraas 1095 
POS POSKON Ue. csciccsdavencwnnwws 795 


PONS iis ick. aed Witte eee wes 


Mea BIAROl oa. is4 6s bore etenweearen 


BONG BOGOT 66 csc ncn eee bekaeE SS 795 
S.T.U.N. Runner (8/0) 0.3644 .4s%55 00% 1295 
Super Off Road w/Track Pack........ 1295 
SUDOF SOW ccs 6 acdcccseseensde ces 795 
Thunderblade (S/d)................. 1295 
Thunderblade (u/r).................. 795 
THONG CIOGS 6.66665 od Os dal eee eee ees 495 
NOMIN 64,64.se ee eens pees cae vwoN ary 495 


WWE Superstars. 0... s<cecccxvvwes 


WANTED 


Big Choice Triple Crane 
Hang On Ride On, Klondike 
Merlin’s Magic, Pop-A-Ball, Rad Mobile 
Road Riot s/d, Rock ’n Bowl 
Super Hang On s/d, Wacky Gator 


MUSIC 


NSM Concert 240 w/bill............. 

FOC ON BST iv es bec s ves nkwaws 395 
Bo 0) es a ee ae ee ee are ae 395 
Pe Se os es Fed Kee Res 395 
Rock-Ola 470 w/dbv................. 395 
POGOe 460. 2. ic csedeudha eeenehuxs 395 


ROCCO 490 6s ck Kee Oed eR HRS 


TT, Ah ee ee TO am Ee 
“te te ea Set ee es ee te te Ye SO 
5. ee ae ts OW ed Sey ce ee ler aie “e) ee 
ee 
2 eS ee oh a OS) "S-R 


ee ee es ee Ce ee et 


me a ee pee oe" le er et et er ere! ae, eo 
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REDEMPTION 
OPERATORS: 


BLOWOUT PRICES 
ON 


PLUSH * HARD GOODS x TOYS 
JEWELRY x EITC... 


IMMEDIATE DELIVERY! 


Call Tony Now For Best Selection: 


COLUMBIA VENDING 
SERVICE 


1-800-262-2434 


Redemption 
Doyle Batter-Up 
2 - 10' Model H 


Aero Fighter 

All Amer. Football 
Asteroids 
Baseball Season 
Beast Busters 
Karate Champ 
Ms. Pac-Man 


Skee Balls 


Hoops mini 
Hoops adult 


6-Cartridges 

Pit Fighter 

Street Fighter 2 

Street Fighter 2 

Oly FIQUMGL HE GE sicrnenewineiwsanaestens 2100 
Simpsons 

Turbo Outrun mini (s/d) 

Comet (pin) 


Gumball Ralley 


Simulator: 


1988 Doran SR2 Simulator 
with Trailor, 3 Projectors, 
Cover, 

1 Year BIG $$$ Route 


$85,000 


EPROM 


PROGRAMMING SYSTEM 
TEST BENCH / FIELD SERVICE 


EPROMS (24, 28 and 32 pins 
2708, 2758, TMS2716*, 2716 
27C 16, 2516, 2532*, 2564* 
68764*, 68766", 2732, 2732A 
27C32, 2764, 2764A, 27C 64 
27128, 27128A, 27C 128 
27256, 27C256, 27512 
27C512, 27513*, 27C011* 
27C010, 27C 1001 (1 MEG) 
27C020, 27C2001 (2 MEG) 
27C040, 27C 4001 (4 MEG) 


EEPROMS (SERIAL*&BYTE WIDE) 
2804, 2816A, 28C16, 2817A 
2864A, 28C64, 28256, 28C256 
9306/C06, 9346/C 46,9356/C 56 
9366/C66, X2212, X2444 

; * 


8741A, 8742, 8748(H),8749(H) 
8751/CS51, 8752/C52, 8753 
8744, 87C5XX, TMS7742 
68705(28&40pin), 68HC705 

; * 


40 PIN EPROMS *1, 2 & 4 MEG 82SXXX, 74SXXX 
27C 1024, 27C2048, 27C 4096 */ REQUIRED 
27C210, 27C220, 27C240 Foc rd Sow eo te fon 


CONNECTS TO ANY IBM COMPATIBLE DESKTOP, LAPTOP OR NOTEBOOK COMPUTER WITH A 


ARALLEL PRINTER PORT 


SS ee 
eFAST, FLEXIBLE, gt -TO-USE, PROGRAMS OVER 500 wee FUTURE CHIPS 
° G 

AND SAVING TO DISK 


GGE UNIT 
° sel DEVICES PROGRAM IN U D R 1 MINUTE WIT 
eDESIGNED AND MANUFACTURED IN THE US 


SYSTEM SOFTWARE COMMANDS 


e-PROGRAM DEVICE(S) pl DEVICE(S) OR SeRtiy i DEVICE(S) 


FROM DISK FILE UFFER TO DISK IFY DEVICE ERASED 
eREAD DISK FILE INTO *PROGRAM DEVICE(S) SELECT BUFFER EDITOR 
BUFFER FROM BUFFER eSELECT DEVICE 
eREAD DEVICE(S) INTO *OMPARE DEVICE(S) DEVICE CHECKSUM 


BUFFER WITH BUFFER ; eSELECT BUFFER 
PLUS AN INTEGRATED BUFFER EDITOR WITH 18 BYTE LEVEL COMMANDS 
SYSTEM INCLUDES: PROGRAMMING UNIT, POWER PACK 89 


CONNECTING aes php ipa MANUAL & SOFTWARE 
SOFTWARE AVAILABLE ON 3 1/2” OR 5 1/4” DISK (PLEASE SPECIFY 
CALL ABOUL OPTIONAL ADAPTERS — A SOFT TRAVEL CASE IS AVAILABLE FOR $19.00 


TO ORDER SEND CHECK, MONEY ORDER, WRITE OR CALL: 


vei ANDROMEDA RESEARCH MASTER 
CARD 


P.O. BOX 222 
MILFORD, OHIO 45150 
ADD $5.00 FOR SHIPPING ADD $4.00 FOR C.0.D. 


(513) 831-9708 
WRITE OR CALL FOR MORE INFORMATION OR A DATA SHEET - WE EXPORT 


FAX (513) 831-7562 


Miscellaneous: 
Leisure SST Air Hockey .......$1395 
Valley 7' Pool (3 mo.) .........8. 1700 
2 - Cartoon Theater 850/pc. 
2 - Hydrolic Helicopters ...1200/pc. 
1000/pc. 

Venture Train - Critter Track 


Drew Bill Changer (wall) 

Class Redemption Case 100 
18 Hole Mini Golf Course 1000 
Golf Suplies (Clubs, Balls, Cups, 
PIAS, WATS, GUC.) vxsssncernnviiasieanaes Call 


CALL TED BALDWIN: (215)429-1496 
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TREasuRE 
“aSLAND J at 


An operator’s gold mine ! 


ROULETTE 
BONUS 


up to 3 free 
ROULETTE SPINS: 


TURBO 


FEVER 
up to 7 
FEVER SPINS: 


BONUS 
up to 2000 pts! 


Call to order mOW and open your gold mine ! 
<<<RISK FREE>>> 


**** 2O days money back guarantee for first time buyers **** 


AMERICAN ALPHA INC. 


P.O. Box 737, 5 Crescent Ave., Bldg. G3 Rocky Hill, New Jersey 08553 


Phone: (609)683-4110 Fax: (609)683-4528 
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New Business Opportunity 


“SEEKING OPERATORS FOR NATIONAL ACCOUNTS* 


The Easy To Use Computer Co 4 
CD TITLE STRIP PROGRAM 


The CD TITLE STRIP PROGRAM is two programs in one. 
You can print your own CD Title Strips AND inventory 
all your CD’s and jukeboxes with your personal computer. 


Print Your Own CD Titles and Songs On Continuous gam 
Form Tractor Feed CD Title Strips - Complete CD 
Inventory Control—Jukebox Inventory — Bullet Fast 
— Full Color —Store And Print All The Information 
About Each CD Including: Title, Artists Or Group, 
All Songs, Cost, Quantity, Manufactures Code, Re- 
lease Date, Label Name, Number Of Copies In Storage, 
Number Of Copies On Location, And The Type Of 
Music— Select Your Own Unlimited Number Categories 
For The Type Of Music — Print CD Title Strips and Block 
Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location — 
Track The CD’s “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plays Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’s 
Are In Any Jukeboxes At Any Locations — List Or Print CD’s By 
Music Type, CD Identification Number, Artists Name, Or CD Title- 
Supports Bar Code Reader Via Keyboard Port — Free Title Strips 


With The Program — One Year Support — 10 Day Money Back 
DQ] Guarantee — OVER 175 FEATURES AND FUNCTIONS, 


C= 


1$ 
AS 
4$ 
A$ 
« 4$ 
As 
$ 

$ 
as 
4$ 
G? § 


COMANDO JEEP 


Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 
100% Compatible Computers With Dot Matrix Printers. 


Requires Hard Disk and 512K Memory. ONLY $395 K D D = S® 
TITLE STRIP COMPANY 
aot Post Office Box 333, Riva, Maryland 21140 COIN OPERATED KIDDIE RIDES 
= Toll Free Orders (Voi FAX): 1-800-950-5853 
SS Information: 301-956-5856 301-261-7781 — CALL 1 oa S 0 0 ‘e 543 = 3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
42 DIFFERENT MODELS AVAILABLE ¢ PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 


Conversion to Jamma (2-pl., ulr) 


Existing Jamma Conversion (2-pl., u/r).. 79. 
e 4-py| conversions $15 extra. 


Pinball Cleaner-Polish 
—North Texas Factory Authorized Distributor — 


WE SPECIALIZE IN MANY LASER GAMES 


and 
CABINET REPAIR! |*OLD FAVORITES” AVAILABLE! 


FREE pick-up and delivery in Dallas/Fort Worth area 
with conversion or repair. Good thru Oct. 31 


T & S CUSTOM CONVERSIONS Ask for Terry or Shannon 


"Keller, Texas 76248, (Metro) 817/379-1808 
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California Games, Inc. 


4715 Brooks e Montclair, CA 91763 « FAX: 714-629-4090 


(714) 482-0034 Arter Hours 


(714) 949-3499 


GUARANTEED BEST POSSIBLE PRICES!!! 


SUPER SPECIALS: NEO GEO SYSTEMS: 


STREET FIGHTER II: CHAMPION EDITION 
STREET FIGHTER I 

1-SLOTS WORLD HEROS COMBO 

1-SLOTS ART OF FIGHTING COMBO 

CHAMPIONSHIP MARQUIS | tpateemenene 


LEGEND OF JOE 
ROBO ARMY 


AERO FIGHTER 
BLOOD BROS . | TWIN COBRA 
CAPT. COMMANDO . | VENDETTA 


CARRIER AIR WING FATAL FURY 


MUTATION NATION 
2020 BASEBALL 
BURNING FIGHT 
GHOST PILOT 


LAST RESORT 
KING OF MONSTER II 
WORLD HEROES 


MAGIC SWORD 
ART OF FIGHTING 


MUTANT FIGHTER 
CHALLENGERS 


HOLLYWOODS ; CALL US FOR 


BETSON Quantity 


SUPER BURG. TIME Discount 
THUGRED aRare | SYSTEM CABINET WE SHIP SECOND DAY! 


FINAL FIGHT (B) 


UN SQUADRON (B) , 

STRYDER (B) . | ONLY $99500 (714) 482-4434 
SOLITARY FIGHT . | All plywood; works in drawer; MONDAY TO FRIDAY 
THUNDER JAWS 25” Wells-Gardner; 


THUNDER DRAGON all front service AFTER HOURS 


THUNDER BLASTER | Avallahla in (714) 949.3499 


TRUXTON II 
TURTLES II . RED, BLUE or BLACK NEW GAMES DAILY! 
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SUPER NSM MUSIC BOXES 
SA VERS NEW e USED e RECONDITIONED 
MOST MODELS IN STOCK! 
BRAND NEW 100% COMPLETE 
inn Rated ci h sll FIREBIRD * FIRE COUNTRY 


King oF Oco00M PI) cern 88 SILVER SKY *% GALAXY 
i ware (2-pl.).......... ‘ 4 
fucrdarsoPthe Head Gerdes Bee All are CD Models and in Stock! 


VVIPOBEICF OSE (258 OF -) wsctccrsensstcenecctoncreanes 495 
neler Peete Ga 100’s of VIDEOS & FLIPPERS Available! 
F-1 Dream (race car driving) * 


Buy any 2 Kits and get a FREE NATIONAL CIGARETTE MACHINES 


Neo Geo CARTRIDGE: 
Alpha Mission 2. Ghost Pilot or Very Reasonable! 


Baseball Stars II Pro * 


VIDEO CONNECTION Columbia Vending Service 
1-800-44-HOT KITS 1-800-262-2434 


1-800-444-6854 


The Bill Collector 775 Series 


Features: 


The complete 
ACMR/Totalizer 
conversion and 
dollar bill accep- 
tance systems for: 
National, Rowe 
and Automatic 
Products ciga- 
rette machines 


e Mars VFM] Validator 
with 400, 600 or 
1,000 bill stacker 


e Full digital display for 
dollars and quarters 


@ Quick and easy instal- 
lation 


e DIP-switch price setting 
Convert up to $7.75 
Rowe BC 9 
e Systems also available 
for Mars MS 160 and 
National ACMRTRON 


conversions 


Bill Changers to 
Mars VFM 3 
$1 © $2 © $5 Bills 


For more information call: (800) 344-6795 © (412) 863-1300 © Fax (412) 864-4114 | 
Revenco orpaanes ¢ 358 Main Street ¢ N. din sel PA 15642 | 


PA a See gee ae a ea 
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WHY NOT TRADE IN YOUR ” MONITORS AND GET 


24"- 27" MONITORS 


Quality Products ... Call now for a great deal! 
SATISFACTION GUARANTEED... 
FULL WARRANTY! 


Top ae Monitors with Great Low Prices! 
SYSTEM CABINET 


7 SYSTEM CABINET STYLES 
NOW AVAILABLE 


29"-33" UPRIGHTS 
19”-25” TABLES 


INCLUDES: 
Monitor, Power Supply, 
Coin Mechs, Formica Cabinet 
P & T High Security Bar 


S ; 
2-3 SCREENS IN 1 SYSTEM 
(UPRIGHT & TABLE) CABINET 


25” PT90109 


YOU COULD GETA 
SYSTEM CABINET FOR 
LESS THAN $750°° 


PT9 Formica on Plywood 
Control Panel 


$329. OR LESS 


KIT CONVERSION: P&T Electronics Co. 


Full Cabinet $110.00 438 W. Arrow Hwy., Suite 9 
San Dimas, California 91773 


CONVERSION SUPPLIES Phone (714) 599-1396 


POWER SUPPLY 
P&T SECURITY BAR FAX 714-622-8782 


JAMMA HARNESSES............. 9.99 
° We design SYSTEM CABINETS for arcades! 
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* REDUCED x 


MUST SELL! 


Mechanized Attack 
Super Hang On 
Final Fight 

Taxi Pinball 

Comet Pinball 


KITS: 


Altered Beast 
Robocop 
Combatribes 


Please Call: 
(714) 993-6129 


FOR SALE 


CABINETS: 


2 Player, 19’’ monitor 


NEO GEO CARTRIDGES $75 EACH: 


Ninja Combat ¢ Cyberlip 
Magician Lord « Nam 75 


POOL TABLES: 
Fisher & Ubi 


FALL CLEARANCE DED. GAMES: 
Baby Pac-Man 
Double Dragon 
Gain Ground 
Hit the Ice 
Moonwalker 
Rampage 

Road Blaster 
Spy Hunter 
Super Mario 
WWF Superstars 


WIZARD’S ELECTRONICS 
Call Gene: (609) 586-7271 


REDEMPTION 
TICKETS _ 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 


End Ball Juggling Forever! 
“The Original Lane Retainer” 


Keeps the balls 
where they belong. 


VIRTUALLY ELIMINATES *&* #02 


¢ Balls crossing into other lanes. 

¢ Left-hand players rolling balls into 
right-hand lanes. 

e Players taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND. . 


Decrease expenses by reducing downtime 


Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 * Longview, TX 75606 


CALL TODAY: 1-800-933-0145 
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Professionally 
Made at 
‘‘do-it-yourself”’ 
prices! 


November 1992 


BEST BUYS! 


COMPLETE KITS: 


Fax (WIG). csc sca ses 
Tri-Sports 
(Golf/Bowling/Pool) . . . 350 


Reconditioned Push Coin 
Chutes (50¢)..... $8.00 ea. 


PARK VENDING CO. 
(516) 239-3100 


WANT to BUY: 


eceevene2ee000 0 
Used Cocktail Tables 
Arcade Video Games 
(SEGA, NINTENDO or 
similar styles) 
ANY CONDITION! 
(408) 286-5127 


Ask for Mr. Lee 


& 


EPROMS * 


phone 219-2§6-1138 
Fax 219-2§6-1144 


PROGRAMMER 


AVAILABLE 
19S 


RePlay Magazine 


Combatribes 
Crime City Phantom of Opera 
Cyclone 


Final Fight 
Forgotten World 


Crime Fighter 

Double Dragon 2 

DIGGS LOE (ORIG) isitsviiicersentrswnreseas 1295 | Simpsons 

Dragon's Lair Il Black Knight 2000 


Lights, Camera, Action 
Big House 


Roller Games 
Ikani Wanriors 
Indiana Jones 


Double Dragon 
DCSIO DIOS: aiuincsicspninunnnvurnmeneenss 195 


seeburg Entertainer 
Black Tiger NSM 240-1 
Haunted Castle 


Pole Position 2 
Pole Position s/d 
2-Dude Off Road 
Buggy Challenge v/r REDEMPTION: 


Neo Geo 4-Pl, w/games 
aaa: calibers Be ovsnsicane testricnggnracicateinep ieadocgncteine 1495 | Sega Double Crane 


sonic Triple Crane 
Street Smart Big Choice Triple Crane 
Shinobi ; ee eat 
ayhound Single 

Stl eal in Spy Hunter Grayhound Jumbo w/DBV .... 
Tecmo Knight Super Contra Roller Bowler 

Super Pac-Man Splashdown 8-Pl. Pusher 

Low Boy Crane 


MISCELLANE : Skill Stop Slots 


Valley Pool Table 4x8 

Valley Pool Table 31/2x7 ; 
Zamperla Punching Bag KIDDIE RIDES: 
Rowe BC-1 Changer 

Aristocrat Shuffle 

King Tut Shuffle 

single Basketball Championship Sprint 

Autophoto Photo Booth space Harriet 
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USED KITS 
100 CLAMS OR LESS 


GAMEMASTERS 
(504)924-6111 


AMOA EXPO '92 
Game rating report FREE! 
with any order! 


Brand New! 


JALECO 


25'' Lo-Boy Cabinets 


$895 
1-800-331-3766 


COMPLETE FACTORY KITS: 


g 
PAs WIC as- cv patos WOOew ou Ve wee bes 
St. Fighter Il: Champ..............0... 1695 
TWO CINE oven acecauny sada deeecas 


USED FACTORY PCB 
AND MARQUEES: 


BISSIGIOIGS c... dkanccecwus cv bexwurarvave 


adrian coud ela eY cee wes 45 
DOMUGINOGS: ooo 3.1 dade dudacavsevenaars 95 
Crime Fighters.....................0.. 195 
Dark Adventure........................ 95 
ONY DUG PGBS. oo cas-vixaceaeneeeseeedas 95 
Dynamite Duke....................... 295 


Gauntlet ll (PCB)....................... 75 
MONNONIE, vp. ovecdscboe dk bteahe ue Sears nkes 


The Entertainment Industry of America 


CALL JIM: (512) 820-2977 
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WANTED 


18" MONITORS 
from 
NINTENDO DUAL 
Vs. SYSTEM 


COCKTAIL GAMES. 


Will buy complete 
cabinets with 
working monitors. 


o 


FOR SALE 
PlayChoice Boards and 
PlayChoice Software. 


Vs. System Boards and 
Vs. Software. 


HEARTLAND 
AMUSMENT, INC. 


(816)737-1022 


LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 


Best wholesale prices 
in the U.S.... 
We will NOT be undersold, 
forget the rest, call the best. 


G-TEL 


(713) 550-5592 
Fax: 713-550-1028 


November 1992 


USED VIDEO 
BOARDS FOR 
SALE $25 EA. 


Dig Dug, Bump 'N Jump, 
Super Basketball, Karate 
Champ, Bad Dudes, Double 
Dragon, Guemlla Wannior, 
Gauntlet, Empire City, Time 
Soldiers, Joust, Ring King, 
Tiger Road, Tank 3, 
Rampage, Choplifter, Gold 
Medalist, Kid Nikki, 
Mission XX, Ghost 'n Goblins, 
HBO Olympic, Centepede, 
Punch Out, Ups & Downs, 
Super Dodgeball, 
Rush 'n Crash, Mat Mania, 
Mr. D, Ski Kid 


USED BOARDS $50 EA. 
Super Quiz, Crime Fighter, 
shinobi, Turbo, Vigilante, 
Street Fighter, Ninja Turtles, 
Combatnbes, Klax 


(319)588-1083 


- 

S 

. a 
Ss 


QUALITY ASSORTED 
TOYS FOR 
CRANE MACHINES 


SUPER SALE, 


85¢ for $1.00 Toys 
for your Cranes. 
Super Large Toys 
Super Quality. 


BEST MFG. CO. 


1-800-962-4486 
(414) 547-5051 
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Street Fighter 2 
Champion Edition 


AUTOCARD™ 


MAKES: 


* BUSINESS CARDS 
% GREETING CARDS 
* PARTY CARDS 


NEVER-ENDING 
MONEY-MAKER! 


$7900°° 


APPLIED COMPUTER 
TECHNOLOGY, INC. 


2603 S. Highland Drive 
Las Vegas, NV 89109 


TEL (702) 737-8479 
FAX (702) 368-7623 


e New Capcom Factory Kits 
¢ Complete Legal Parallel Kits 
Including : 
Legal Marquee & All Stickers, 
Joysticks, Buttons, Overlay 


Bezel or 
« Complete Games with 25° 
Monitor 
CLOSEOUT PRICES 
CALL NOW! 
VIDEO CONNECTION 
-1-800-44-HOT KITS 
1-800-444-6854 


5.A. 


LEADING MANUFACTURER 
OF 


ELECTRONIC BINGOS 


WE SPECIALIZE IN 
USED MACHINES FOR EXPORT 


12A RUE DU GAY VILLAGE - 4020 LIEGE - BELGIUM 
TEL: 32 (0) 41/62 76 77. FAX: 32 (0) 41/62 02 28 
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LUCKY EGGS = GOOD MONEY! 


@ Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


@ Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


INNOVATIVE 
INDUSTRIES, 
sil INCORPORATED 


2605 Grand Ave. * Carthage, MO 64836 


TOLL FREE 


800-344-7467 
FAX (417) 358-1849 


aa: Great Western Trading Post 
SS (503) 726-1813 


NEO GEO 


Art of Fighting........ Call 
World Heros......... Call 
Fatal Fury SPECIAL... . $99 
King of Monsters Il... .199 
Ninja Commando..... 169 
Football Frenzy....... 149 
Baseball Stars lIl...... 149 


$88 SPECIALS 


Baseball Stars, Burning Fight 
Eight Man, Ghost Pilots, Sengoku 
Super Spy, League Bowling 


X-MEN 
WORLD HERO 
ART OF FIGHTING 
OT. AGHTER CHAMPION 


MORTAL COMBAT 


* CALL * 
GUARANTEED!!! 


We are committed to your 
100% satisfaction! 


30 DAY WARRANTEE The Last Resort, Ninja Combat 
7 DAY, NO QUESTION King of Monsters, Cyberlip 
RETURN POLICY. Crossed Swords (yep, only $88, 


some without English headers. . . 


Try it and like it, or sent it back, Give us a Call!) 


no hassles (EXCEPT, SPECIAL ORDERS) 


NEO GEO HARDWARE 


LEGAL P.C. BOARDS, 
PARALLELS AND KITS ONLY 
(NO COPIES HERE!) 
We Take Trade-ins! 


PC BOARD BUYS: 


St. Fighter Champion$1049 Aero Fighters....... Call 
Street Fighter Il....... 749 WANK FOE. 66 cies ces 349 
FIX BOM ves cea dave Call Thunder Dragon...... 279 
Captain America...... 399 WrestleFest.......... 379 
F1 Grand Prix........ 395 Ninja Turtles ll. ....... 399 
Mutant Fighter........ 399 Truxton Il... 2.2.2... 599 


Phone (503) 726-1813 FAX: (503) 726-7413 
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45RPM 
STORAGE BOXES 


Holds 200 records. Triple thick front/back walls. 
Double thick sides/bottom. Lift off lid. Tote grips. 
$5.00 each. ..minimum order of 5. Please add 
$4.00 shipping and handling. We accept Visa, 
Mastercard, American Express. 
CALL TOLL FREE 
(voice or 24-hour FAX) 
1-800-950-JUKE 


TITLE STRIP PROGRAM COMPANY 
Box 333 ¢ Riva, Maryland 21140 


* WANTED x 
ROWE BILL 
CHANGERS 

(504) 924-6111 


CHERRY MASTER BOARDS 


(1)$245... .(3)$195... .(5)$175 
COMPLETE KIT $29 


NEW 8-LINE MACHINES 


19° U/R, $1-$20 DBV $1495 
13” C/T, $1-$20DBV $1395 


NEW LEISURE 
BILL VALIDATORS 
(1)$295....(3)$275.. .. (5)$255 


BRAND NEW BILL CHANGERS 


1600 Coin Cap./ Stacker Holds 
400 Bills, Wallmount or Stand 
$1 only. ..$995/$1&$5. . .$1095 
ALSO $1, $5, $10, $20. . .$1295 


A.S.K. DISTRIBUTORS 


Phone: (813) 962-3909 
Fax: 813-962-7385 
WE EXPORT ALL TYPES OF MACHINES 
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The Right Show 


At The Right Time! 


SEMINAR SCHEDULE EXHIBIT SCHEDULE 
Friday, January 22 — 9 a.m.-12 noon ‘Friday, January 22 — 12 noon-6 p.m. 


Saturday, January 23 —9a.m.-10a.m. Saturday, January 23 — 10 a.m.-5 p.m. 
Sunday, January 24 -9a.m.-10a.m. Sunday, January 24 — 10 a.m. - 3 p.m. 


IT’S ALL COMING TOGETHER 
FOR THE 1990s! 


Whether you call it a fun center, a family amusement center or an 
entertainment center, this concept combines the elements of the booming 
pizza and snack food industry, the coin-op industry and the miniature 
golf and sports center industry into one moneymaker for the 1990s: THE 
FUN CENTER! 

Never before have the combined needs of the booming fun center, 
mini-golf and food service/snack food industry been clearly addressed 
AS A UNIT than at Leisurexpo II '93. An ideal, unique show concept, 
Leisurexpo II '93 is the first show of its kind where a mini-golf and fun 
center professional, as well as a food service director for a stadium, 
theme park, zoo, fair or tourist attraction, can both see and learn about 
new products, trends and developments, obtain supplier information 
and network with their peers. And for those who want to sharpen up 
their operations or who need to learn the basics, this show offers over 
14 informative seminars on all aspects of fun centers on a low-cost, pay- 
one-price basis. 

The family market is the growth market for the 1990s. There are over 
2,000 miniature golf courses, over 4,000 related fun center activities and 
2,500 amusement attractions in the United States today. These numbers 
are growing rapidly. Each of these facilities has potential opportunities 
for food service operations, retail operations, coin-op, redemption, go- 
karts, golf ranges, batting cages and much, much more. Leisurexpo II '93 
6 . ES will enable you to expand your business in this tremendously accelerating 


market. 
Be a part of it! 
Fun Centers + Fast Food = Fast profit. 


<o™ O 


~— 4 
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LEISUREXPO II '93 


Ocean Center e Daytona Beach, FL 
January 22-24, 1993 


1-800-848-1651 


4 
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USED KITS! 


KITS INCLUDE: Board and Marquee (& Monitor Glass if available! *) 
Buy $1000 (or more) Worth of Boards and get a 10% Discount! 


$49 $250 
Break-Thru, Challenger, Commando All Amer. Football, Brute Force, Buster Bros. 
VOnKey Kong, Elevator Action, Gauntlet Caliber .50, Crime City, Dynamite Duke 
Ikari Warrior, Jailbreak, Journey, Kangaroo Escape Sahat Monsters ESWAT Gang Wars 
ye a gts Pata Ree ue Golden Axe, Merit Phraze Craze, Midnight Resistance 
Ea ac ade ace Pigskin, Pound for Pound, Punk Shot, R-Type 


Punch-Out, Rampage, Ring King, Roc 'N Rope 
Seicross, Shoot-Out, Tag Team, Time Pilot '84 Sky iia dc ii Street Smart 


Track ’N Field, Tut, World Series 
Xenophobe, Zarzon, Zaxxon $295 
99 Aliens, Arch Rival, Final Blow, Galaga 88 


Cadash, Centipede, Combatribes Growl, P-47, Strikeforce, Superman 
= 5 WWF Superstars 

Double Dragon 2, |-Robot, Grayhound Trivia 
Ninja Gaiden, 1942, Pyros, P.0.W., Robotron $495 

Sente Mother Bds., Status, Trivia Aqua Jack, Atomic Punk, Blood Bros. 

Super Mario Bros., USA Mustang Vs. Caveman Ninja, Demons World, Desert Assault 
System Mother Boards. Hit the Ice, Narc, Outzone, Pit Fighter 
$1 50 Simpsons, Smash TV, Toki, World Soccer 


Champ. Wrestler, Double Dragon III $595 
Heavy Barrel, Klax, Moonwalker Captain America, Final Fight, Karate Blazers 
Merit Phraze Craze, Rolling Thunder Rampart, Tank Force 
Skull & Crossbones, Search ’'N Rescue 
Spinal Breakers, Super Contra, Task Force Harrier 
Two Crude, Wrestle War, Xybot 


” ASTERCARD ALPHA AMUSEMENTS Vis4 


580 Ajax ¢ Madison Heights, Michigan 48071 


TOLL-FREE 800-33-GAMES e (313) 583-1000 After 5pm EDT 
FAX: 313-583-1005 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable 
Weatherproof ¢ American made replacement parts 
Universal base for all rides ¢ High-security coinbox 

Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 
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RAM STAR 


CUSTOM HARNESSES 


SUPPLY SAMPLE OR 
SPECS FOR 
QUOTE 
FAX 303-737-2443 
9 800-228-0958 


A5RPM 
RECORDS SLEEVES 


Minimum order 300. 20 Ib. white. $15 per 
(300) plus $3.00 shipping & handling. 

We accept Visa/Mastercards/AM.Express 
/Diners/UPS COD 


TITLE STRIP PROGRAM COMPANY 
P.O. Box 333, Riva, MD 21140 


CALL TOLL FREE (VOICE OR FAX) 
1-800-950-5853 


FOR SALE: 


Business & Route in 
south Carolina 


* 260 machines, all types. 
* Gross $1,000,000 per yr. 
Please reply to: 
RePlay Magazine, Dept MD 


P.O. Box 2550 
Woodland Hills, CA 91365 


SENTE KITS 


GIMMIE A BREAK 16§ 
MINI GOLF 99 
STOCKER I25 
NIGHT STOCKER 99 
SPIKER 99 

HAT TRICK 129 
TRIVIAL PURSUIT 99 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 
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+ Highest Security 


+ Mars Exceptional 
Acceptance of Bills 


+ Up Stacker 


+ Down Stacker 


+ Instructions 


Included + Stackerless 


+ $1, $5, $10, and 
$20 Acceptance 


— Many Models In Stock - 
VFM2, VFM3, VFM4, VFM5, and GL5 


DREV. 


120 Southwest Drive + Spartanburg, South Carolina 29301 
Telephone (803) 574-0162 + Fax (803) 574-7680 


SPECIAL EFFECT LIGHTING 
| W O-BIT SCORE for Manufacturers, operators, Retail 
Stores. Replaceable Bulb Systems. 
wants to buy the used 40 pin 110V, 12V and 24V Neon-like 


chips out of your Duralight, Core Lighting, Mini Track 
Lighting. Belt Lights, Rope Light, 


STREET FIGHTER II Programmable Controllers, Bulbs, 


miniatures to floods. 


CHAMPION EDITION ™ x DESIGN ASSISTANCE 


* REPAIR DEPARTMENT x 
* MOST SHIPMENTS * 


512-447-8888 Catalogue: 1-800-248-0076 


STREET FIGHTER II CHAMPION EDITION _ ACTION LIGHTING, INC. 
is a registered trademark of Capcom USA, inc. 1-800-248-0076 


KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


FREE CATALOG 
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New Address: 1150 INDUSTRIAL PL.* 110 
DIXON, CA 95620 Fax (91G) 678-1313 


New Phone: 1-800 44-HOT-KITS (1-800-444-6854 ) 


7 


Made In The U.S.A. 


Service 
Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Sales Reps/ -pchry ty pce 
t 
Telemarketers 9 earns 


¢ High Quality 
WANTED Sie 
¢ High Function 
¢ Lose Protector 
¢ Long Life ¢ Low Price 


WE DO ALL TYPES OF 
P.C. BOARD REPAIR! 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


* Sales-Service-Parts 
* Distributor for leading coin 
Machine Factories! 


To promote 
A.L.D. Services, 
Inc.'s 
CRANE 
MERCHANDISE.... 
work from your 
own location - 
expenses paid! 


CALL ALAN: 
Tel: 886-4-2926648 


Fax: 886-4-2927348 


1-800-77PLUSH Be eee eee 


Taichung, Taiwan R.O.C. 


JAY’S VENDING SERVICE 


North Point Village Shoping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 | 
(301) 388-0993 (301) 388-1425 
FAX: 301-477-3110 
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ZETRO ELECTRONIC CO., LTD. 


POONG LIM B/D 1117 417-2 KONGDUCK-DONG, MAPO-KU, SEOUL, KOREA 


TEL: (02) 701-9998 (4LINE ) FAX: (02) 716-7457 


EYGO EYGO 


FAX: (214) 721-0363 
TEL: (214) 721-0258 


RePlay Magazine 


U.S.A. TAIWAN 


ARGENTINA 
CLAREX S.R.L. 


TEL: 886-2-767-9460 
FAX: 886-2-767-9471 


P.C.B.s 


P.C.B. SPECIALIST FROM JAPAN 


The Best Taste 
of Pudding 
is in Eating. 

Why Not Fax Us? 


SHUWA CORPORATION 


Fax: 81-6-649-7222 
Tel: 81-6-632-6644 


9-12-9 Nipponbashi, 
Naniwaku, 
Osaka 556, JAPAN 


QUALITY GUARANTEED 
13”, 19”, 25”, 27”, 33” COLOR MONITORS 


e Black Matrix Tube 

e Higher Resolution Chassis 

e Front “Total Control” 

e Complete Adjustment Controls 

e Wide Control Range 

e Easy Mounting Design 

e Neck Board Protection Steel Shield 

¢ New Design Flyback Uses Less Power for 
Higher Efficiency and Improved Reliability 

e Sync Convertor Circuit Allows Use of All 
Standard Sync Signals 

e Horizontal or Vertical Mounting 


EYGO EYGO 


GERMANY MEXICO D.F. 


FAX: 040-600-3484 TEL: (5) 605-5905 
TEL: 040-600-3024 FAX: (5) 604-4995 


MEXICO-PUEBLA 


TEL: (54) 240-4578 JIMY DE PUEBLA 
FAX: (54) 247-0822 EYGO TEL: (22) 467214 


FAX: (22) 468190 
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ee PAY FACTORY CLOSEOUTS 
GAME ROUTE TELEPHONES OVERUNS ON 


J 
In Beautiful Area of DESK - TOP TEE-SHIRTS! 
Northern California from $295 NEW Good For: 


High percentage of contracts. Low Cost/High Return Cranes © Gifts ¢ Re-Sale 


Owner has owned route for over 20 
years and now desires retirement. 80¢ and up 


813) 888-VEND 
(707) 964-6495 hl oapthaaee 1-800-597-4282 


JC Research inc. TEL 408-274-1111 
5667 Snell Ave. Suite 345 FAX 408-274-4848 


San Jose CA 95123 
Original P.C.B. 
Control Box at $479 


- Excellent for testing P.C.B. on your TV set Street Fighter C. E. ............... Call 
- Connect Video or, S-terminal to TV set Street Fighter Il .................... Call 
- JAMMA connector interface, Built-in speaker Aero Fighter patneecaiaebakereganines CALL 
- 2 sticks, 2 sets of 6 Buttons for Street fighter Neo Geo 2 Slot ..................08.- $820 
- Made in Japan, Complete High quality Box FEMI AG ccwssavsvesmssecsenesennanens $995 
| ania R. R. Basketball .................... $395 

hoe Column II ..............cccccceeeeeeeeeees $195 

3 )(0).(-\-\0 $175 


Call us for the best price of 


Baseball 2020, Bomber Man, Cross Swords 
G.I. Joe, MVP, Sunset Riders, Super Spy, 
World Hero, WWF Wrestle Fest, and more! 


Install SEGA game in your arcade cabinet and charge coins for play !! 


$395 SEGA Converter Kit gives you .... 

1. SEGA Converter board to be plugged in to JAMMA connector. 

2. SEGA GENESIS system. (Without SEGA GENESIS, The kit price is $325) 

3. DIP switch to change credit time. Complete kit for installation. 

4. LED display to show how many minutes credit a player gets for each coin. 

5. You have over 200 games to choose from SEGA. Used game is less than $30. 
(Call us for used SEGA game cartridge) * GENESIS is the trade mark of SEGA USA. 
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CALL FOR 
OUR NEW 
CATALOGUE! 


Brug, Keo” Rides We. 


The #1 Source For All Of Your Kiddie Ride Needs 


Dear Customers, 


Thank you for helping us become the #1 Kiddie Ride Company in the USA. Beware of 
cheap imitations. Now you have the chance to buy the originals for less. 


For a limited time we are offering a special grouping of rides for the discounted 


mee $1350.00 


We challenge comparison, no other Kiddie Ride company 
can offer you the services we offer: 


1. We guarantee complete customer satisfaction. 
2. We will never be undersold. 
3. We offer free technical support for the life of the ride. 


4. We offer prompt delivery. 


5. We offer the largest inventory of rides & components in stock for immediate delivery. 


For the ultimate in sales and service 
PIRgse cay I -800-858-RIDE for a Free shina pa ket. 
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BEST BUY 
of the 
MONTH! 


The BEST buy in complete factory kit 


the industry! (2, 3, or 4-player) 
P505 -10 AMP 


P515 - 15 AMP $395.00 


P507- 7 AMP 


(New slim size for countertop) 
Be Gartencomputer tess. | | RED BARON BOARD EXCHANGE 
6 (002)874 2072, || 1-800-331-3766 


EL BOLETO PARA (= 
SU EXITO ESTA EN 


Juegos Electronicos Internacionales Company 


M@ Lamejor calidad en juegos de redemption (boletos) 
mM Expenencia, calidad, servicio y refacciones a su alcance 
@ Distnbuidores directos de las mejores marcas para America Latina 


BOB'S SPACE RACERS: Can Alley, Water Games 
DOYLE: Hoop Shot, Panda Pitch 
SKEE BALL: Skee Ball, Skee Toss 
BAY-TEK: Clown Roll Down, Relder's Choice 
AMERICAN SIMULATORS: A-Moc, Kiddie Rides 
ADEMAS: Pinball, Videos, Air Hockey, Tokens, Boletos, etc. 


DIVERSIONES MONTEREY, S.A. de C.V. 


Pierre Loti 106 Colinas de San Jeronimo Monterey, N.L. MEXICO C.P. 64640 
TELS: 52 (83) 47-6168 y 47-6635 BB Fax: 52 (83) 46-9750 
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TEKBILT 


nav 508 9 TAGKERLESS 


DBV 35 PB 


BILL ACCEPTORS 
$1-$5-$10-$20 


$1-$100 ALSO AVAILABLE 


* SECURITY *« SERVICE x 
* PERFORMANCE x FEATURES 


e 4-Way Acceptance 
Face Up or Face Down 


e Electronic & Mechanical 
State-of-the-Art Security 


>! * Over 95% Acceptance 


of Street Money 
INDUSTRY'S EASIEST ACCESS x 
TO CLEAR BILL PATH 
(no tools required) 24-HOUR SERVICE 
* 


COMPLETE INSTALLATION 
KITS INCLUDED 


TE K BILT Huntingdon Valley Industrial Center 


1-800-666-7776 ste 0 
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: QUALITY PRODUCTS 
BILT inc QUALITY SERVICE 


CALL FOR GREAT PRICES! 


TEKBILT Monitors Are Manufactured With 
Grade “A” Tubes...Grade “A’ Electronics! 


19” HORIZONTAL MONITOR 


ALSO AVAILABLE 
WITH UNIVERSAL 
MOUNTING 


HOR. #70152 
UNIV. #70150 


13”"HORIZONTAL 
#70100 


9” HORIZONTAL 
#70104 


Huntingdon Valley Industrial Center 
3983 Mann Road 
° Huntingdon Valley, PA 19006 
ae : BILT INC (215) 322-3232 © (Fax) 215-322-3238 
1-800-666-7776 


PLATINUM PLUS 
15 AMP 
POWER SUPPLY 


No METER REQUIRED TO 
ADJUST THIS POWER SUPPLY 


RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 


FEATURING 1 Full Year baat 


* +5V...15 Amp 
* 4+12V...3Amp 
* -V...1Amp 
Computer Quality - Low Noise 
* Dual AC inputs 115/230 AC 
(selectable) 
* COMPLETE overload protection 
Short Circuit protection 
* Built-in EMI line filter 
* 100% Burn-in tested 
salt ING, SOM aot, Qi Weta nt Stk. No. 30920 - U.S.A. 15 Amp Power Supply 


* 1 Year Warranty Dimensions: 7" x 41/4" x 1 "5/16" 


Weight: 1.84 Lbs. 
Patent Pending 


Huntingdon Valley Industrial Center 


BILT inc 3983 Mann Road 


; Huntingdon Valley, PA 19006 
Quality Products (215) 322-3232 (FAX) 215-322-3238 


eas Say SaieS 1-800-666-7776 
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BUYERS’ BULLETIN AD ORDER 


BUYERS’ BULLETIN CLASSIFIED ADS are discounted tre- 
mendously from “up front” ads. Here is where you can display 
your used equipment, parts, employment opportunities, etc. 


WE HAVE ART FACILITIES to turn your raw copy & layout 
sketch into an attractive advertisement. Send us some words, 
a rough sketch and the size you would like. We'll do the rest. 


RATES ARE: $20 per column inch. There are 3 columns per 
page, 10” in each column. Multiply depth of ad x # of columns 
wide x $20 for net cost. Minimum size: 1 column x 1” ($20). 


COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, 
P.O. Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call (818) 347-3820 
and ask for Barry Zweben (Monday - Friday 9 A.M. - 5 P.M. Pacific Time). 


Company Name 


Street 


| 
| 
| 
| 
{ 
| 
| 
Your Name Phone : 
: 
i 
City, State & Zip Code | 

| 

{ 


Payment of $ is enclosed for (# of) insertions. 
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INDEX OF ADVERTISERS 


|! POL WI. f WE oes ocie ke eva S600 406s 17 | Playfair Shuffleboard.......... 98 
Alvin G. & Assoc.............. ot |e: A 144 | Plush-4-Play................. 81 
POACHING 36 csvaxe ehdscue eran 145 | Imagination Leisure....... 162-109 | POO-A-SNOl i. ic ccacas cde es 114 
POU cae 08 wo xh borees cover 4, 125 | Impressment Plus............ 100 | Premier Technology....... cover 2 
Baton Lock & Hardware........ oe | i ee ere 35, 97 | Repeat the Beat.......... 86, 151 
R.H. Belam Co., Inc........... UU ee |: ae a OF | MOSCUG c 60 iicersevecw res eas 104 
Betson Enterprises............ 45 | Kiddie Rides, USA........... 129 | Rowe International...... 41, 85, 87 
Betson/Imperial Export........ The ¥ FORO FUSING sic vdees Rebate eet Af | SNK WOM icc ciadends 56-57, 109 
Bob’s Space Racers........... Be 1 KOMEN ¢ cco s0~ ciavedeucdes 140: | OCA GON 5 cnk eXaaadieaeends 20 
ADCO wa aw thw emo scene 0% 19, 21 | Laramie Interests............. G3: | SOGDUNG su nucuscvcneraeven 101 
GISSSIC. IMGs sans dae 100-107 | LAZOr- TON cies vinaee ews cues Boy 4) UG nck a etley eaesenenre ds 8-9 
Coastal Amusement........... 73 | Henry W.T. Mali Co........... 176 | Shaffer Distributing........... 107 
Coin Concepts............... 161 |) MICKOTOUGN 5 ss ua de o00cnwd ex 136 | Sharp Image Electronics....... 15 
Data East, WC hss 5 esas 5-6, 121 | Missouri Coin-Op............. TO: | KOO Bd. is box us nin sw sweers 42 
Deltronic Labs............... 196 | Money WOM... ..cccsere ees 12 | Smart Industries......... 113, 13/7 
DOvIE & ASSOG.. 6s oh uan een se TOS. hI YONG) 6 acct acexevevsox iad Te jh Steeles ere atesoee exe docs Toe 
VAMO Jas cd vb ecweaeawasces 11. | NSM-America............... 117 | Step-N-Roll Dolly............ 176 
AGE Ui 5 e690 ohne ee wdes GO: lh ANCO 0 uta eenedaoxs eens clos Bo. |} udld -inieecunsalwdsexeaeas 69 
Entron Enterprises........... 127 | National Ticket.............. TS |) PANO AMONCE. csc cvsdvecas ses zy 
Great Lakes Darts Dist........ 164 | Noel Industries.............. 139 | Triple Crown Shuffleboard..... 100 
HMS Monaco............... 100° | NORGGN iiccciw id ecdeascewnns 148 | Valley Recreation............ 177 
Hamilton Mfg................. 88 | Ocean of America.......... 23-24 | Van Brook of Lexington........ 98 
Happ Controls............... 140 | Pioneer Laser Ent........... 94-95 | Vari-Tech................0.. 50 
MOCON COlPes isos cawecc ads eos 134 | Planet Earth Ent............ 48-49 | Wms. Games, Inc......... cover 3 
Hoffman & Hoffman........... ZO | Play BY Pla cc ieseeg so oeaeuns 31 | Roger Williams Mint.......... 158 


BAY COIN DISTRIBUTORS, INC. 


OFFICE AND SALES (718) 291-5757-8-9 ¢ PARTS AND SERVICE (718) 526-8383 
FAX: 718-739-3805 


WE WELCOME EXPORT CUSTOMERS. ..SE HABLA ESPANOL 


USED PINBALLS: MUSIC: 


NEW KITS: 


my BE Ses] SELECTION | hove tos. 0s,06,si-08. 
Sarees came a pee ‘ 89, 90, 91, 92 Vinyl... .Call 
Giligan’s stan leveunesi 1695 nals EE | OF $99 PCB's 4 Combo... Cal 
Impsons.............. 109) | “Tidinn in Timo H 
TNT. eR Call for List! 


USED NEO GEO 


Super Mario Bros......... Call Neo Geo Slot 


Funhouse............... Call w/Art of Fighting........... Call C A RTR ] D G FS 
USED SITDOWNS: USED PCBs & HEADER: & 
2 sssts*ésw neg | Captain America............ Fatal PUY: checksccexens $100 
Road Riot............. SEI SPAS sicisn a vdynsaenstsees 795 King of Monsters......... 100 
the ae eeererr Tere cat Lspday suas ne wenn Last Resort.............. 400 
Ce ee IOFESE. dss nrsvds seen 
Race Drivin... 6495 | Gavi Commaniy..........08 | USED REDEMPTION: | "Aer ae = 
Sia erale Ldiolaie ten lheo- sro? we : Ri LP axoeese seven! Wacky Gator........ $4495 CALL NOW AND 
oto Frenzy............ NE POD osc ecceaenes eos 
Exhaust Note... 8995 Seserecceeeerenceee Se etl voreage es ASK FOR 
Pty MB iissce x aractenseones cicadas DAVID or COREY 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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CATCH EM ALL, 
OK, LINE AND SINKER! 


Williams Electronics Games, Inc. 


A subsidiary of 


UmM= 


Industries Inc 


RED ALERT! Man your battlestations! 


Amongst seemingly SPACE LORDS is a to enhance your ship A low-cost link kit 
endless clusters of aster- | two-screen, one- to four- with bonus powers and allows two cabinets to 
oids and gaseous nebulae. player competitive game _ increased abilities. be linked for 8-player 
lie the battlefields of the — of intense and exciting A special “Ship Modifi- warfare! 
distant future. With lim- | space combat. Play each cation” option lets you Look into the unknown 
ited energy, you must screen with a single pilot, customize your ships _ world of space warfare — 


seek out and slay those or add a valuable co-pilot with 6 different variables. with SPACE LORDS! 
who would destroy you. DIMENSIONS: 


Only by H: 84.5" (214 cm) 


j : D: 48" (122 cm) 
ena W: 59° (150 cm) 
on the Wt: 600 Ibs (272 kg) 
remains 
of obliter- SK 
ated ships 
can you refuel ATARI . 
to fight another day. ¢ 5 eee 

675 Sycamore Dim 


P.O. Box 361110 
Milpitas, CA 95035 
408/434-3700 
©1992 Atari Games 
Corporation 

_ All rights 

a reserved 


\ ( 
@0.00 
@0 eo 
LEA 
O 
coin to add Copilot 


MODIFY SHIP 


\_TROID_/ 
shi a 
“tier Sits 


An easy target 


’ Switch toPearview and use on- Battle a variety of alien ships, ' Play Solo, Team or Melee rode, 
board radar to locate enemies. ~ each with unique characteristics. as well as modify your ship) 
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